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The Foundation for Good Printing 


Coated Paper 


Satin Refold Enamel 
Hamilton Enamel 

Falcon Enamel 

Namelo Coated 
Colorkote Enamel 
Wedgwood Coated Offset 
All Purpose Litho 
Kromekote Box Wrap 
Kromekote Litho 
Kromekote Label 


Dull Coated Paper 
Dullofold Coated 


Coated Cover 


Satin Refold Coated Cover 
Kromekote Cover 


Uncoated Paper 


Lexicon Text 
Lexicon English Finish 
Lexicon Super 
Lexicon Antique 
Format English Finish 
Format Super 
ielauravaeelere rts 
Celopaque Catalog 
Wedgwood Offset 
(Reg. & Fancy Fin.) 


Bond, Mimeograph 


Ariel SYorare! 
Or velcoleim sieyere| 
Scriptic Mimeograph 


Envelope Paper 

Radiant White Envelope 

Skyland Colored Manila 
Envelope 

Canton Manila Envelope 

Foldur (White Kraft) En- 
velope 

Canton Kraft Envelope 

KraftAmbertone Envelope 


Cover 


Cordwain Cover (Em- 
bossed) 


_ Coated Postcard 


Ariel Enamel Postcard 
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Card Stock 


Inventory Index 
[OF Velcolele cok icertacie stakice)| 


Presshoard 


Champion Pressboard 
Imitation Pressboard 


Specials 


Cigarette Cup Stock 
l orere Mi Grolele tielaanicotel 
Greeting Paper 
Coffee Bag 
Papeterie Paper 
Tablet Papers 
Drawing Papers 
Red Patch Stock 
Nicolet ae stor-bae| 
Pattern Board 
Butchers Paper 
Kraft Wrapping 
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Set in me! 


Cameron makes a complete line of fine printing papers. In addition to a wide 


7" 


and papeteries, this Company produces many technically developed papers for special | 


variety of coated and uncoated papers, bristols, bonds, envelope papers, tablet writing 


requirements. Your merchant will be glad to tell you about Champion grades and 


quality, and how these papers may best be utilized for printing and for other needs. 


THE CHAMPION PAPER AND FIBRE CO., Hamilton, Ohio 


MILLS AT HAMILTON, OHIO... CANTON, N. C.... HOUSTON, TEXAS 


Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Bonds, Envelope Papers, Tablet Writing and Papeteries...2,000,000 Pounds a Da\ 


DISTRICT SALES OFFICES 
NEW YORK - CHICAGO - PHILADELPHIA - CLEVELAND - BOSTON - ST. LOUIS - CINCINNATI + ATLANTA 













LUDLOW of 
All-Slug Composition 


The Ludlow system provides the most efficient and eco- 
nomical method of producing quality display composition 
of all kinds, including job work. 

As distinguished from straight matter, of course display 
composition means—and is—composition characterized 
by variety—in typefaces, pointsizes, line measures, etc. 

Such variety obviously demands real flexibility —of 
both equipment and operation—for efficient and econom- 
ical production. 

Anc real flexibility, in turn, requires simplicity—of both 
equipment and operation. 

The outstanding simplicity of Ludlow equipment and 
operation accounts very largely for the efficiency and 
economy of the Ludlow system in producing quality dis- 
play composition. 

Full information regarding this simplicity, or regarding 
any items of Ludlow equipment, is available on request. 








Illustrated at the right, is the Lud- 
lowcaster, with which composition 
in pointsizes from 4 pt. to 96 pt. is 
cast in sluglines. Advertising fig- 
ures and alphabets up to 240 pt. 
can be cast as individual charac- 
ters lengthwise of the slug. 

Matrix cabinets are available in 
a variety of models. Of the two 
here illustrated, the one at the left 
shows the standard cabinet, left- 
hand pull, which is available also 
intight-hand and double-side pull. 

The cabinet at the right is the 
new Ludlow Universal Cabinet, 


sizes in normal case arrangement. 
Available in both right-hand and 
left-hand pull. 

The Ludlow Supersurfacer facil- 
itates high-quality printing on any 
paper stock. As the typeslug is fed 
through it, a micrometric skin-cut 
is trimmed off the face. 

With the Ludlow Shell-Hi Slug 
Shear, the shank of a Ludlow slug 
is quickly and easily sheared off 
from the slug-head, converting the 
slug-head into a one-line plate for 
use in conjunction with shell-cast 
stereotypes, for changes, correc- 





accommodating matrices of all tions or additions. 


Ludlow Typograph Company 
2032 Clybourn Avenue + + + Chicago 14, Illinois 


Set in members of the Ludlow Karnak family 














fa 
THE ELROD lead, slug, rule and base caster produces strip ma- 


terial of highest quality, ranging from 1 pt. to 36 pts. in thickness. As 
the product is formed in the mold asone continuous strip of metal, it 











Ludlow Standard Matrix Cabinet 








is free from breaks or welds, and is uniformly accurate in height. 
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Ludlow Universal Matrix Cabinet 
right-hand pull 









left-hand pull 
















The Ludlow Supersurfacer Ludlow Shell-Hi Slug Shear 

















DIRECTORY o: WESTON cotton titre content PAPERS 


Permanent Record Paper AND WHERE TO 


BYRON WESTON CO. LINEN RECORD PROCURE THEM 


Extra No. 1 — 100°% Cotton and Linen Clippings (These Merchants Stock One or 
The standard permanent record paper of the Nation. First in strength, printing, ruling and More of The Weston Papers Listed) 
writing qualities — both sides of the sheet. Recommended for all records, documents, cer- 
tificates and printed work that will be preserved. 











Ledger Papers AKRON, Te mill, Paper Co. 


ALBUQU! UERQUE, Sctier Paper Co. 
ATLANTA, Knight Brothers Paper Co., 


WESTON’S DEFIANCE LEDGER 100% Cotton Fibre Content ust ton Retonks baper Co, 


' . e °, nee Bair, Barton, Duer & Koch Co., 
Second only to Weston’s Linen Record in quality and durability. A paper that may be rec- Spiele Go. ae 
ommended with confidence for printing of importance. BIRMINGHAM, Strickland i banter Co. 
UTTE, Butte 


WESTON’S WAVERLY LEDGER bu nen ke. 
WESTON' CENTENNIAL LEDGER 757 Cotton Fibre Content Bit 


For a wide range of account books, ruled forms, loose leaf sheets and other work scheduled siileralt Poper Cox. 
for long, hard service. Uniform ruling and printing qualities. eat tral Ohio She a 
AEs Paper Compan: 


BUFFALO, The! “ailing, & Cory Co. 


DENVER, Butler Pap 


WESTON’S WINCHESTER LEDGER 50% Cotton Fibre Content Be esi ents oe 


. ° a DETROIT, Butler Paper C 
For printed forms and reports of moderate importance. A sturdy, well balanced paper with luth Paper & Soec. Co. 
exceptionally fine finish. 
FRESNO, Blot, Moffitt 


WESTON’S BLACKSTONE LEDGER 25% Cotton Fibre Content se ieee Le hope ce. 


Donaldson Paper Co. 
A paper of broad utility for office and direct mail work requiring economy and reliability. tne. 
INDIANAPOLIS, Caters Paper Co., 


Machine Bookeeping Papers eo gee trot, Paper Co. 
WESTON’S TYPACOUNT LEDGER 75% Cotton Fibre Content ue” Sea Reece 


For the important, much handled machine accounting records and forms. 


WESTON’S MACHINE POSTING LEDGER 50% Cotton Fibre Content 


The popular paper for this great and growing volume of printing. Range of colors for WEREOUS; The Soha) 
Groh Pe ke 
every need. NASH Grahogn ora Co, 
, ny of N. J. 


Index Papers 
WESTON’S DEFIANCE INDEX 100% Cotton Fibre Content 


For permanent card records and printed work requiring extraordinary stiffness, strength OAR Ae ERa iden esTewas 
and stamina. OKLAHOMA CITY, ee Co. of Okla., 
ni 


WESTON’S MACHINE POSTING INDEX 7, rasan Sa tow 
WESTON’S WINCHESTER INDEX 9270 Coton Fibre Content me tae ta 


i i i : Fe ‘ RE, Blake, Moffit & i? 

For the big volume of mechanical accounting cards, stock records, visible indexes, charts, etc. PORTA Riek Cox, 6f Oregon wna 
PROVIDENCE, cone beh & oo Corp., 
“Paper Company 


Bond Papers 
a See 


Antonio Pape 


For executive letterheads calling for the utmost richness and dignity and for valuable doc- a ee Blake, rgta Se ° 
uments, policies, etc. SAN FRANCISCO, 8 Bloke, Moff & Towne, 


WESTON’S DEFIANCE BOND 100% Cotton Fibre Content 


i ; : jOUx_¢ 
For letterheads worthy of your finest work. A paper of national reputation for quality. Fores brs aot “Cip paner co 
SPOKANE, Blok Bloke, Peers is & Towne 


WESTON’S HOLMESDALE BOND 75% Cotton Fibre Content St. (trom Foper Con 


eft, 4 st. ~~ Butler Paper Co. 
A paper for letterheads and reports of character and distinction. ihe tesie Paper C2, 
STOCKTON, Blake, Moffitt & Tow 
Ue Bl rie iner 8 € Towne, i Tacosm Division 
er . 


WESTON’S WINCHESTER BOND 50% Cotton Fibre Content Ps 
i i 100 The Senet Paper. Co: 
Crisp, strong, attractive —a paper that sets your work apart from average commercial waist morn TES: 
semenary. WA’ ke pekbars Be OC C., Front, net Paper Co., 
wicHi hegre Newspaper 
WORCESTER, ees ches. | a Esty Pager Co., 


WESTON’S BLACKSTONE BOND 25% Cotton Fibre Content secon tert 


Combining Weston quality and distinctiveness with low cost for the big volume market. 


BYRON WESTON COMPANY DALTON MASSACHUSETTS 

















lishing 
ds—$4.56 : single copies, 45 cents—to The Inland Printer, nal P. 0. Box Toronto. reign $5.00 
cere’ Sear a at March 3. Gro, Copyrighted. 1944. ‘Tradepress Publishing Gorpors: om 


Published a * = Tradepress Pub! Corporation, 309 West Jackson Boulevard, Chicago 6, Illinois. > Babeeniotige rate ‘?. ~ @ year in — single copies, 40 cents 
(Send Termi Fo ; single copies, 50 cents. 
caved as ie -elass matter, June 25, 1885, at the Post Office at Chicago, Illinois, under Act of 
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Javestment and 
resale value are bonded assets of Miller Automatics. 
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When Writing to Advertisers Please Mention THE INLAND PRINTER. 
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herec words ‘— 


worth a thousand: 


Prose | 
LITHOGRAPHY 


Lithography has many different names, such as ‘‘Offset’’, ‘‘Photo- 





Lithography”’, or ‘‘Photo-Offset’’. All these names mean the same pro- 
cess. ‘Photo’’ implies the use of a Camera in preparing original copy. 
“Offset’’ indicates the use of a modern, high-speed lithographic press, 
on which reproduction is obtained by first passing the impression from 
a metal plate to a rubber blanket, then ‘‘kissing’’ the impression from 
the rubber blanket to the paper. 

Lithography is essentially different from Letterpress, in technique, in 
skills required, in type of labor organization. For efficient, high quality 


Offset work, specially trained craftsmen are required. Such craftsmen — 








artists, platemakers, cameramen, pressmen — are ol ge fol alpazte, into a 





single industrial union, the Amalgamated Lithographers of America. 





SEND FOR HANDSOME BOOKLET, ‘‘Offset is Lithography,'’ outlining 


essential facts for a thorough understanding of Lithography. 


Amalgamated Lithographers of America 


International Offices: 450 Seventh Avenue, New York 1, N. Y. * 1737 Howard Street, Chicago 26, Ill. 








Help 


in. solving your 
post war proving 
problems 


This booklet will give you the facts you need on 
equipment for your post war proving and preprinting 
departments. 

Twenty-five illustrations and concentrated descrip- 
tions will enable you to quickly make comparisons, 
and select the logical Vandercook equipment for 
your particular requirements. 

Whether or not you expect to be in the market for 
Vandercook Proof Presses or Preprinting Equipment, 
you should have this booklet in order to be informed. 

Although Vandercook equipment is not avail- 
able now, you can insure earlier delivery by taking 
advantage of our preferred order plan. Write for 
booklet and full information. 

& > 


YANDERCOOK 


PROOF PRESSES - BLOCK LEVELLERS 
HACKER GAUGES 


Ce 


VANDERCOOK & SONS, 900 North Kilpatrick Avenue, Chicago 51, Illinois 


5 






































ALABAMA 
Birmingham 
Strickland Paper Co., Inc. 
ARIZONA 
Phoenix........-Zellerbach Paper Co. 
ARKANSAS 
Little Rock. Western Newspaper Union 
CALIFORNIA 
Zellerbach Paper Co. 
Zellerbach Paper Co. 
Zellerbach Paper Co. 
Zellerbach Paper Co. 
Zellerbach Paper Co. 
. .Zellerbach Paper Co. 
Zellerbach Paper Co. 
Zellerbach Paper Co. 


COLORADO 
Denver. ...Carpenter Paper Company 
Pueblo ....Carpenter Paper Company 
CONNECTICUT 
Hartford Green & Low Paper Co. 
Hartford. .The Rourke-Eno Paper Co. 
New Haven 
The Rourke-Eno Paper Co. 
New Haven Storrs & Bement Co. 
DISTRICT OF COLUMBIA 
Washington. .R. P. Andrews Paper Co. 
FLORIDA 
Jacksonville. . Virginia Paper Co., Inc. 
.E. C. Palmer & Co., Ltd. 
GEORGIA 
Atlanta......S. P. Richards Paper Co. 
IDAHO 
Boise. ...+e++..-Zellerbach Paper Co. 
ILLINOIS 
Chicago...........Chicago Paper Co. 
Bradner Smith & Co. 
Swigart Paper Co. 
Peoria Paper House, Inc. 
Quincy Irwin Paper Co. 
Springfield. The Capital City Paper Co. 
INDIANA 
Fort Wayne. ...Butler Paper Co., Inc. 
Indianapolis Crescent Paper Co. 
IOWA 
Carpenter Paper Co. 


Sacramento 
San Diego 
San Francisco . 


Stockton 


Des Moines 
Des Moines 

Western Newspaper Union 
Sioux City Carpenter Paper Co. 
Sioux City. Western Newspaper Union 


ese leading paper merchants of the country are all 
Hammermill Agents. Ask the one nearest you for any or all of the nationally 
advertised business-getters shown above—or mail the coupon to Hammermill. 


KANSAS 
Topeka. ..Carpenter Paper Company 
Midwestern Paper Co. 
Wichita...Western Newspaper Union 
KENTUCKY 
Louisville Miller Paper Co., Inc. 
Louisville 
Southeastern Paper Co., Inc. 
LOUISIANA 
New Orleans. .E. C. Palmer & Co., Ltd. 
Shreveport. ..E. C. Palmer & Co., Ltd. 
MAINE 
Portland.......C. M. Rice Paper Co. 
MARYLAND 
Baltimore. The Baxter Paper Company 
Baltimore O. F. H. Warner & Co. 
Hagerstown. . Antietam Paper Co., Inc. 
MASSACHUSETTS 
Carter, Rice & Co., Corp. 
Storrs & Bement Co. 
Springfield 
The Paper House of New England 
Springfield. .Thacker-Craig Paper Co. 
Worcester 
Charles A. Esty Paper Co., Div. 
MICHIGAN 
Beecher, Peck & Lewis 
Beecher, Peck & Lewis 
Grand Rapids ...Carpenter Paper Co. 
Lansing The Dudley Paper Co. 
MINNESOTA 
Duluth. John Boshart Paper Company 
Minneapolis 
The John Leslie Paper Co. 
Saint Paul. The John Leslie Paper Co. 
MISSISSIPPI 
Jackson.....Jackson Paper Company 
MISSOURI 
Kansas City.....Carpenter Paper Co. 
Kansas City... Midwestern Paper Co. 
Saint Louis. .. Beacon Paper Company 
Saint Louis. .. Tobey Fine Papers, Inc. 
Springfield Springfield Paper Co. 
MONTANA 
Billings. ..Carpenter Paper Company 
Great Falls. The John Leslie Paper Co. 


NEBRASKA 
Lincoln. ...Carpenter Paper Company 
Lincoln. ... Western Newspaper Union 
Omaha....Carpenter Paper Company 
Western Paper Company 


NEVADA 
Zellerbach Paper Co. 
NEW JERSEY 
Newark Lathrop Paper Co., Inc. 
Newark. ...Henry Lindenmeyr & Sons 
NEW MEXICO 
Albuquerque ....Carpenter Paper Co. 
NEW YORK 
Hudson Valley Paper Co. 
The Alling & Cory Co. 
Holland Paper Co., Inc. 
The Alling & Cory Co. 


Beekman Paper & Card Co., Inc. 
F. A. Flinn, Inc. 


Green & Low Paper Co., Inc. 

New York. ...Lathrop Paper Co., Inc. 
New York. .Henry Lindenmeyr & Sons 
New York. Miller & Wright Paper Co. 
New York Reinhold-Gould, Inc. 
New York... .Union Card & Paper Co. 
Rochester The Alling & Cory Co. 
The Alling & Cory Co. 

. Troy Paper Corporation 


NORTH CAROLINA 
Charlotte Caskie Paper Co., Inc. 
Raleigh 


Epes-Fitzgerald Paper Co., Inc. 
NORTH DAKOTA 


Fargo.....Western Newspaper Union 


OHIO 
Akron......... The Alling & Cory Co. 
Cincinnati 
The Diem & Wing Paper Co. 


Cleveland The Alling & Cory Co. 

Cleveland. ..The Petrequin Paper Co. 

Columbus. The Central Ohio Paper Co. 

Toledo. .. The Central Ohio Paper Co. 

OKLAHOMA 

Oklahoma City. .Carpenter Paper Co, 
Oklahoma City 

Western Newspaper Union 

Tulsa. .Tayloe Paper Co. of Oklahoma 

OREGON 
Zellerbach Paper Co, 
Zellerbach Paper Co. 


PENNSYLVANIA 
Allentown. Lehigh Valley Paper House 
Div. S. Walter, Inc. 
Erie....... The Daka Paper Company 


& For Items Not Advertised, Write THE INLAND PRINTER'S “Readers’ Service” 








this countrywide list, you can— 
ee sane oie 


Hammermill 
Business Builders 


FREE! 


PENNSYLVANIA (cont.) 
BGG. cdsencs Durico Paper Company 
Harrisburg. . Johnston, Keffer & Trout 
Philadelphia. .. Paper Merchants, Inc. 


Philadelphia 

The Thomas W. Price Co. 
Philadelphia......... D. L. Ward Co. 
Pittsburgh..... The Alling & Cory Co. 
ROAGQING.. 6<:6:6.0:6:5/6 Van Reed Paper Co. 
Scranton... Megargee Brothers, Inc. 
York. ..Andrews Paper House of York 

RHODE ISLAND 


Providence. ...R. L. Greene Paper Co. 
SOUTH CAROLINA 

Columbia 

Epes-Fitzgerald Paper Co., Inc. 

TENNESSEE 
Jackson: ...«.. Carroll Paper Company 
MeO iG. o:0.00066< Tayloe Paper Co. 
Nashville........ Clements Paper Co. 
TEXAS 

Amarillo... .Carpenter Paper Company 
Austin ....Carpenter Paper Company 
Dallas..... Carpenter Paper Company 
GGG s.« 6:00: 46 E. C. Palmer & Co., Ltd. 
Fort Worth. Carpenter Paper Company 
Harlingen. .Carpenter Paper Company 


Houston..... E. C. Palmer & Co., Ltd. 

Lubbock. ..Carpenter Paper Company 

San Antonio.....Carpenter Paper Co. 
UTAH 

Ogden..... Carpenter Paper Company 


Salt Lake City. ..Carpenter Paper Co. 
Salt Lake City 
Western Newspaper Union 
Salt Lake City. .. Zellerbach Paper Co. 
VIRGINIA 
Lynchburg..... Caskie Paper Co., Inc. 
Norfolk. The Old Dominion Paper Co. 
Richmond 
Epes-Fitzgerald Paper Co., Inc. 


Richmond. .Richmond Paper Co., Inc. 


WASHINGTON 


Seattle.........Zellerbach Paper Co. 


Spokane........Zellerbach Paper Co. 


Tacoma..........Standard Paper Co. 
Walla Walla ....Zellerbach Paper Co. 


WEST VIRGINIA 


Charleston........ Copco Papers, Inc. 
Clarksburg. .R. D. Wilson Sons & Co. 


WISCONSIN 


Milwaukee. The Bouer Paper Company 








@ Form Designing Kit. Complete 
material for easy layout and design 
of printed forms. Prevents delays, 
mistakes and misunderstandings. 


© How to Harness a Conference. 
Shows how printed forms get action 
and results from business meet- 
ings. Each form a lead for you. 


© 3 Steps that Get Things Done. 
Tells businessmen how forms can 
free their time for really important 
work. Brings jobs to your shop. 


4 ) Very Promptly Yours. A prac- 
tical plan for answering today’s 
mail today—with the help of print- 
ing. A real business builder. 





(5 ] Business Checks—their proper 
planning and design. Information 
you need to design checks that are 
right for your customer and his 
bank. Insures satisfaction. 


© Recipe for an Orderly Desk. 
Illustrates printed forms that keep 
work moving and that eliminate 
confusion on any business desk. 


@ How to Design a Business Form. 
Includes 26-point check list; also 
gives standard form sizes and de- 
scribes form designing helps. 


© Hammermill Manual of Paper 
Information. Tellswhat Hammermill 
papers are available today. Saves 
time and trouble. 


Whatever your selling job, it will be easier if you use 
Hammermill Bond. Your customers know the 
Hammermill name. They’ve used Hammermill Bond 
in their own offices and know it is dependable. And 
your production job is easier, too, if you use Hammer- 
mill Bond. Despite wartimeconditions, Hammermill’s 
laboratory-controlled process insures fewer feeding 
troubles, faster press runs, and steadier profits. 
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The New Era Multi-Process Flat Bed Press can print any 
number of colors on one or both sides of the paper, cloth, 
silk or cardboard or practically any material that can be 
fed into the machine from a roll. It performs all the opera- 
tions of printing, numbering, perforating, punching, slit- 
ting, re-enforcing tags, putting on metal eyelets, cutting 
and scoring. This is all done in one passage of the paper 
through the press and delivers the job complete, either in 
sheets, rewound or zig-zag folded. 

It is a flat-bed press using electrotypes, type or rubber 
plates. It operates at very high speed with a comparatively 
small sized form, thus giving large production with mini- 
mum outlay for electros and cuts. Little time is required 
for make-ready. Each unit is an individual unit printing 
one color and can be adjusted lengthwise on the web to 
quickly bring the unit into register. This adjustment can 
be performed, if necessary, while the press is in operation. 
Adjusting screws on each side of the form carrier 





make it possible for the chase to be adjusted across the web. 

Additional units for more colors can be added to the 
machine, Printing on the under side of the web is done by 
means of a reverse printing head which has the same adjust- 
ments as the upper-head. 

Presses are driven by a chain using a variable speed type 
motor. 

The ink distribution consists of a standard: fountain, a 
covered ductor roller that transmits ink from the fountain 
to an ink drum. Two covered rolls that vibrate with a steel 
riding roller between them ride on the ink drum, The ink 
is transmitted from this drum by constantly rotating brayer 
rollers, first contacting the drum and then the ink plate, 
which also vibrates, on top of the form carrier. 

There are three covered form rollers, carried on two 
chains, that are constantly in motion. They travel over the 
top of the form carrier on the ink plate immediately after 
the brayer rollers have laid a slight supply of ink on it. The 
rollers then travel down and over the form while the form 
carrier is at its highest position. Therefore a very good dis- 
tribution of ink on the entire form is obtained. 





NEW ERA CARBON PROCESSING MACHINE | 
This machine operates at a speed up to 6000 folds per hour. 
Designed for perforating, punching and folding carbon paper 
for use in zig-zag folded continuous forms. Fold can be varied 
from 11” to 4”. 
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SPECIFICATIONS 

PRESS SIZE 6x6 9x 12 12 x 12 12 x 18 13 x 20 13 x 28 i 
’ Inside dimensions of chase 658x630 10x13 13x13 13x19 13x20 13x28 i 
. Maximum size of imprint with standard chase 6x6 9x12 12x12 12x18!2 | 12!2x19!'2]12!'2x19'2 
| seagate orn pom hens 6%x6 | 110x122 | 12%2xl2Z!2 | 12!2x19 | 13x22 13x30 | 
Maximum width of web 7 13 13 19 24 32 i 
Maximum length of paper feed per impression 8 12 12 16 16 16 i 
Number of feeds possible per impression 2 3 3 3 3 3 ii 
Number of impressions per hour 8000 7500 7500 7500 7000 6000 
running speed if 

Number of form rollers 3 3 3 3 4 4 





The fcllowing general information is based on presses arranged to print two colors on one si 
cutoff delivery and motor equipment. Figures on other combinations of equipment will be furnishe fi 















































Length overall 15’6" 18'0" 18'0" 23'9" 260" 26'0" 
Width of press overall including motor 36" 46" 46" 67" 66" x & 
Horsepower 2 3 3 5 7 10 
Weight on floor, pounds 3200 8250 8325 13190 14400 20200 
Nag hoger ier demente 4400 9600 9675 1sg00 | 17500 | 24000 








MEW ERA 


i 
375 Eleventh Ave. URING COMP, NY 


Paterson, N. J 
































Complete Ink Service 


Anilox*—New pigmented aniline inks for 
better fastness to light and sharper printing 
on plain and coated paper, board, cello- 
phane, glassine, acetate, foil and other ma- 
terials. 


News Inks—High speed rotary press inks 
for clearer impressions and better results 
on newspaper stocks. Wide range of news 
blacks. 


Web Press Colors—Inks for all types of 
newspaper printing, including process 
printing, halftones and run-of-paper colors. 


Holdfast* Halftone Blacks—Superior inks 
for cleaner printing of halftones. Formula- 
tions for every type of press work, and for 
special purposes requiring non-rub, non- 
scratch or hard drying properties. Also 
available in colors. 


Everyday* Inks—A group of 53 popular 
package inks in handy, ready-to-use form. 
Includes a variety of colors, blacks, whites 
and compounds. Carried in stock in 1-lb. 
and 5-Ib. containers, readily available at all 
IPI branches. 


Carton Inks—For folding and set-up car- 
tons and packages. 


Inks for Packaging—Can, food and other 
labels, cigarette and bread wrapper inks; 
metal decorating inks for food cans, bottle 
caps and crowns and other metal surfaces. 


to the Graphic Arts 


Bag Inks—For printing on cotton bags 
for sugar, flour and other materials. Also 
wash-out inks which may be easily removed 
by washing. 


Vaporin*—Instant-drying inks for publi- 
cation printing where high press speeds 
are essential. 


Overprint Varnish, Laminants and 
Thermo-Adhesives—Quality varnishes for 
all overprinting work; moisture and grease- 
resistant, non-aqueous hot melt coatings 
and Jaminants. 


Litho Supplies—‘‘Everything for Lithogra- 
phers.”” 


Offset Inks—New inks which have been 
developed especially for better offset print- 
ing on all types of stocks and materials. 
Planned and developed in the IPI Research 
Laboratories and pre-tested in actual com- 
mercial use, these inks meet the specifica- 
tions suggested by 536 representative 
lithographers. Available in a wide range of 
formulations for all colors and blacks. 





These are representative of the principal 
IPI products. If your requirements involve 
special formulations, or any IPI inks or 
ink supplies not listed here, get in touch 
with your nearest IPI representative or 
write us direct. IPI, through its branches 
in principal cities, will be glad to service 
your ink requirements in any phase of the 


graphic arts. *Reg. U. S. Pat. Off. 


INTERNATIONAL PRINTING INK 


DIVISION OF INTERCHEMICAL CORPORATION, 350 FIFTH AVENUE, NEW YORK 1, N. Y. 
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Ricur NOW, there’s a boom-time crop of business men who are relying 
on letters to call on customers they used to visit in person. 

Many of your customers realize that letters, written now, can keep their post-war 
market sold on tomorrow’s peace-time product or service. And many need letters, as 
they’ve never needed them before, to do this selling. 

You can help your customers spread goodwill on a postage stamp by selling them 
letters printed on watermarked ATLANTIC Bonp. This well-dressed bond paper 
makes a good impression. It gets in and gets read — with respect. 

Here’s our suggestion for selling customers more letter paper to make more sales: 

First, get your copy of the Eastco Sales Portfolio “Let Letters Lead the Way” from _, 
your Eastco Paper Merchant. It’s free, of course. And it’s packed ; 
with sound ideas for planning successful letter campaigns. 

Then, take this booklet to all logical customers and pros- 
pects. Many may need re-designed letterheads. Sell them ones 
that command attention. And sell them the need, right now, of 
writing letters that keep their customers sold on them. 

When you do your customers a service like this, you’re 








bound to get more printing orders. 


ATLANTIC BOND for Better Letterheads and Better Letters 
SEND FOR THIS 


EASTCO IDEA KIT 


A PRODUCT OF 


EASTERN CORPORATION 


ce CO Se 


SALES OFFICES; NEW YORK, BOSTON, WASHINGTON, CHICAGO, NEW ORLEANS 
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ES GOOD BLOTTING PAPER 
DUCE GOOD BLOTTERS” 





says Jenny Wrenn 


“*... and selecting a suitable stock for any blotter job is easy when 
you're familiar with the Wrenn Blotting line, for its wide range 
of grades, listed below, truly offers a blotting for every purpose.”’ 


WRENN’S BLUEBIRD ... J two-sides-ab- 
sorbent sheet with a uniform printing surface 
highly suitable for reproducing zincs and type, 
this popularly priced blotting is a perennial 
favorite with the nation’s printers and advertisers. 


WRENN’S COATED OFFSET ... A blotting 
paper developed especially for lithography which 
actually makes offset results more certain .. . 
assures press performances that never fail to 
show up favorably on time sheet and job ticket 
. gives offset blotter jobs a character and 
distinction that build repeat business. 


WRENN’S ENAMELED - The brighter 
white of this sheet, its freedom from blackening 
and undertone, and its extra-brilliant finish 
combine to assure better-than-usual printing jobs 
from either zinc etchings or fine screen halftones. 


WRENN’S HI-LUSTRE ENAMELED 
(KROMEKOTE) .. . Kromekote is the registered 
trade name of The Champion Paper and Fibre 
Company's high finish cast-coated paper. Thanks 
to Kromekote, the ‘printing side’’ of Wrenn’s 
HI-LUSTRE ENAMELED combines a high gloss 
with brilliant whiteness and exceptional smooth- 
ness, presenting a surface on which both solids 
and halftone highlights print clean and true. 
You will find Wrenn’s HI-LUSTRE ENAMELED 
particularly adapted to process jobs and able 
to take halftones up to 150 line screen. 


WRENN’S PORCELAIN .. . The original one- 
side-smooth, two-sides-absorbent blotting made 


especially for offset lithography, halftone re- 
production, and all kinds of fine color printing. 


Its exceptionally high cotton fibre content makes 
its remarkable quality readily apparent. Maximuin 
absorbency and excellent results on the press are 
two of its most popular features. For halftone 
printing, we recommend that the plates be not 
finer than 100 line screen and deep etched. 


WRENN’S RECORD .. .A two-sides-absorbent 
sheet with a printing surface which reproduces 
zincs and type to real advantage. Wrenn’s 
RECORD contains a generous percentage of 
cotton fibre and consequently combines splendid 
absorbency with unusual wearing qualities. 


WRENN’S ROYAL .. .A blotting which com- 
bines the highest quality obtainable with max.- 
mum absorbency. A large percentage of cotton 
fibre is used in its manufacture which gives it the 
necessary strength and other desirable charac- 
teristics to meet customer specifications where a 
truly fine blotting is most desired. 

WRENN’S UTILITY HALFTONE ... . Less 
expensive than Wrenn’s PORCELAIN, UTILITY 
HALFTONE is also a one-side-smooth, two-sides- 
absorbent blotting which will reproduce deep- 
etched halftones all the way up to 100 line screen, 
and can likewise be utilized for letterpress and 
offset color work. 


WRENN’S EMBOSSED BLOTTINGS (MO- 
SAIC AND BASKET WEAVE) .. . Two en- 
bossed grades which have always proved big 
sellers for those printers who operate stationery 
departments. These attractive desk blotting 
papers are available in a range of colors offering 
a match for any home or office decorating scheme. 


THE WRENN PAPER COMPANY 


MIDDLETOWN, OHIO 








41 Park Row 
New York 7, N. Y. 
Phone Worth 2-0384 





111 W. Washington St. 
Chicago 2, Illinois 
Phone Dearborn 2502 

















WHERE TO BUY 


AKRON, OHIO 

The Alling & Cory Co. 
ALBANY, N. Y. 

W. H. Smith Paper,Corp. 
ATLANTA, GEORGIA 


Graham Paper Co. 
Sloan Paper Co. 


BALTIMORE, MD. 


The Barton, Duer & Koch Paper Co. 


BIRMINGHAM, ALA. 

Graham Paper Co. 
BOSTON, MASS. 

Storrs & Bement Co. 
BRIDGEPORT, CONN. 

Lott-Merlin, Inc. 
BUFFALO, N. Y. 

The Alling & Cory Co. 
CHARLOTTE, N. C. 

Caskie Paper Co., Inc. 
CHICAGO, ILLINOIS 


J. W. Butler Paper Co. 
Graham Paper Co. 
Messinger Paper Co. 
Moser Paper Co. 
Bradner Smith & Co. 


CINCINNATI, OHIO 
The Chatfield Paper Corp. 


The Cincinnati Cordage & Paper Co. 


The Whitaker Paper Co. 
CLEVELAND, OHIO 

The Alling & Cory Co. 
COLUMBUS, OHIO 

The Central Ohio Paper Co. 
DALLAS, TEXAS 

Graham Paper Co. 

Southwestern Paper Co. 
DAYTON, OHIO 

The Central Ohio Paper Co. 


The Cincinnati Cordage & Paper Co. 


The Jack Walkup Paper Co. 
DENVER, COLORADO 
Butler Paper Co. 
Graham Paper Co. 
DES MOINES, IOWA 
Pratt Paper Co. 
DETROIT, MICH. 
Butler Paper Co. 
Chope-Stevens Paper Co. 
Graham Paper Co. 
DULUTH, MINN. 
John Boshart Paper Co. 
EL PASO, TEXAS 
Graham Paper Co. 
FORT WAYNE, IND. 
Butler Paper Co., Inc. 
FORT WORTH, TEXAS 
Southwestern Paper Co. 
GRAND RAPIDS, MICH. 
Central Michigan Paper Co. 
HARRISBURG, PA. 
Johnston, Keffer & Trout 
Ss to Johnston Paper Co. 
HARTFORD, CONN. 
Henry Lindenmeyr & Sons 
Storrs & Bement Co. 
HOUSTON, TEXAS 


Graham Paper Co. 
Southwestern Paper Co. 












INDIANAPOLIS, IND. 


Crescent Paper Co. 
C. P. Lesh Paper Co. 


JACKSON, MISS. 
Jackson Paper Co. 
JACKSONVILLE, FLA. 
Jacksonville Paper Co. 
KALAMAZOO, MICH. 
Bermingham & Prosser Co. 


KANSAS CITY, MO. 


Butler Paper Co. 
Graham Paper Co. 


KNOXVILLE, TENN. 


The Cincinnati Cordage & Paper Co. 


LANCASTER, PA. 
Garrett-Buchanan Co. 


LITTLE ROCK, ARK. 
Roach Paper Co. 


LOS ANGELES, CAL. 
Fred H. French Paper Co. 
Sierra Paper Co. 

LOUISVILLE, KY. 
Graham Paper Co. 
Miller Paper Co. 

LYNCHBURG, VA. 
Caskie Paper Co., Inc. 

MACON, GEORGIA 
Macon Paper Co. 

MEMPHIS, TENN. 
Graham Paper Co. 

MIAMI, FLA. 

Everglade Paper Co. 

MILWAUKEE, WISC. 
Standard Paper Co. 

MINNEAPOLIS, MINN. 
Butler Paper Co. 
Graham Paper Co. 
Stilwell-Minneapolis Paper Co. 

MOBILE, ALABAMA 
Partin Paper Co. 

NASHVILLE, TENN. 
Graham Paper Co. 


NEWARK, N. J. 
Lathrop Paper Co., Inc. 
J. E. Linde Paper Co. 
Henry Lindenmeyr & Sons 
NEW HAVEN, CONN. 
Storrs & Bement Co. 
NEW ORLEANS, LA. 
Graham Paper Co. 
NEW YORK, N. Y. 


The Alling & Cory Co. 
Beekman Paper & Card Co., Inc. 
. A. Flinn, Inc. 

Lathrop Paper Co., Inc. 

J. E. Linde Paper Co. 

Henry Lindenmeyr & Sons 

Miller & Wright Paper Co. 

Reinhold-Gould, Inc. 

Schlosser Paper Corp. 
OAKLAND, CALIF. 


Pacific Coast Paper Co. 
OKLAHOMA CITY, OKLA. 
Graham Paper Co. 


ORLANDO, FLORIDA 
Central Paper Co. 


PEORIA, ILL. 
J. W. Butler Paper Co. 
PHILADELPHIA, PA. 
Garrett-Buchanan Co. 
The Thomas W. Price Co. 
PHOENIX, ARIZONA 
Graham Paper Co. 
PITTSBURGH, PA. 
The Alling & Cory Co. 
PORTLAND, OREGON 


Fraser Paper Co. 
West Coast Paper Co. 


PROVIDENCE, R. I. 

R. L. Greene Paper Co. 
READING, PA. 

Van Reed Paper Co. 


ROCHESTER, N. Y. 
The Alling & Cory Co. 


SACRAMENTO, CALIF. 
Pacific Coast Paper Co. 
ST. LOUIS, MO. 
Butler Paper Co. 
Graham Paper Co. 
ST. PAUL, MINN. 
E. J. Stilwell Paper Co. 


SALT LAKE CITY, UTAH 
Dixon & Co. 


SAN ANTONIO, TEXAS 
Graham Paper Co. 
Southwestern Paper Co. 


SAN DIEGO, CALIF. 
Fred H. French Paper Co. 
Sierra Paper Co. 
SAN FRANCISCO, CALIF. 
Pacific Coast Paper Co. 
SAVANNAH, GEORGIA 
Atlantic Paper Co. 
SEATTLE, WASH. 
West Coast Paper Co. 
SIOUX FALLS, SOUTH DAKOTA 
Sioux Falls Paper Co. 
SPRINGFIELD, ILLINOIS 
Capital City Paper Co. 
SPRINGFIELD, MASS. 
The Paper House of New England 


STAMFORD, CONN. 
Lott-Merlin, Inc. 
TALLAHASSEE, FLA. 
Capital Paper Co. 
TAMPA, FLA. 
Tampa Paper Co. 
TERRE HAUTE, IND. 
Mid-States Paper Co., Inc. 
TOLEDO, OHIO 
The Central Ohio Paper Co. 
TULSA, OKLA. 


Beene Paper Co. 
Tulsa Paper Co. 


WASHINGTON, D. C. 

Stanford Paper Co. 
WICHITA, KANSAS 

Graham Paper Co. 
WILKES-BARRE, PA. 

H. A. Whiteman & Co. 
WILLIAMSPORT, PA. 

H. A. Whiteman & Co. 
WORCESTER, MASS. 
Charles A. Esty Paper Co. 



























































NEWSPAPER Arched-type Hoe Super-Production News- ROTOGRAVURE The popular rotogravure section of 
paper Press embodies the most advanced features of | most newspapers, both one-color and multi-color, is 
design and is in widespread use by newspapers of produced on Hoe Super-Production Rotogravure 


both North and South America. Presses. 








| 
| 





searacste 


MULTI-COLOR Hoe eight-cylinder, close-coupled multi-color newspaper press used to print color supplements. 








MAGAZINE Hoe Super-Production Magazine Presses can produce 40,000 32-page signatures per hour. . 
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SHEET-FEED OFFSET The world’s largest sheet-feed offset WEB FEED OFFSET Press produces a 16- 
press, designed for mammoth production of a 50” x 72” page standard size newspaper with any 
sheet size at high speed. combination of 4 colors on every page. 











“DIRECT PRESSURE HYDRAULIC VACUUM CURVED “CURVED SHAVING MACHINE 
MAT MOULDER CASTING MOULD AND CUTTING OFF CYLINDER 


~ 


R. HOE & CO., INC, 910 EAST 138th STREET, NEW YORK 54, N. Y. 
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TO HELP A BUSINESS MAN MAKE A BUSINESS DECISION 


- 








Prospect today...customer tomorrow! 


SoMEDAY... maybe quite soon... the commer- 
cial and industrial businesses in your commu- 
nity are going to be scrambling for peacetime 
markets. Available printing facilities may be 
a bottleneck to strangle re-conversion. Have 
you made it your business to learn what kinds 
of printing your prospects are planning... how 
much...how fast they'll need it? 

Have you got the equipment to turn it out? 
How long can it stand the strain? Will more 
presses be needed ... what kind ... what size 
... how soon? Are you going to need offset 


equipment? How much... how big? Can you 


keep it busy... make it build more business 
for you? 

These are just a few of the facts a business 
man like you must know, before you can make 
a sound decision. Do you know them? Can you 
put them down on the desk in front of you in 
plain black-and-white? 

Then get a free copy of the ATF PLAN to 
help printers to plan now for tomorrow’s print- 
ing. It’s a businesslike, practical method to en- 
able you to find out all the facts...and show 
you what to do with them. Ask the man who 


represents ATF, or write direct to us. 


AMERICAN TYPE FOUNDERS «¢ 200 Elmora Avenue, Elizabeth B, New Jersey 
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TRADITIONALLY PREFERRED FOR PRECISION PRINTING PRODUCTION 


Our country’s warfare to maintain a free world has requisitioned the composite 

striving of individuals and corporate enterprises. Utilizing America’s vast 

resources of material and power, countless weapons of war are forged to secure 

victory. Because comparatively inconspicuous in their application, many 

‘““weapons”’ serve, but with their praises seldom sung. Such is Printing Paper 

—vital to every war effort and supremely essential to inscribing the Peace. 
Buy more War Bonds to hasten V- Day 


ee 


PAPERS 


h 
yy 
yy 


victory Yar 


pe ¢ 


CRESS” 


THE NORTHWEST PAPER COMPANY ee CLOQUET, MINNESOTA 
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Five-Color Sheet-Fed Rotary Press illus. 
trated here can print at a speed up to 
3500 sheets an hour up to five colors. 
For printing of magazine covers, in- 
serts and general color work. The fifth 
color has many practical advantages 
such as in the use of metallic ink or flat 
tint in addition to four-color process 
work or when plates of same color must 
be printed close together with no mar- 
gins for lock-up. One of the plates can 
be placed on the fifth plate cylinder. 

All cylinders are mounted in one 





C. B. COTTRELL & SONS CO. 


WESTERLY, RHODE ISLAND 


New York: 25 East 26th St. * Chicago: Daily News Bldg., 

400 West Madison St. * Claybourn Division: 3713 North 

Humboldt Ave., Milwaukee, Wis. * © Smyth-Horne, Ltd., 
Chipstead, Surrey, England 


The Two-Color Sheet-Fed Rotary Press 
is Adaptable for the printing of direct 
mail pieces, booklets, broadsides and 
labels and for two-color and four-color 
publication printing. This rotary press 
offers the commercial printer the high 
speed and economy of rotary letter- 
press printing formerly enjoyed only 
by large edition printers. 

Net production figures reported by 
users are greater than the running 
speed of any other two color letterpress 
unit —averages up to 4000 two-color sheets per hour. 

The geared speed of the Cottrell Claybourn two-color Rotary 
is normally 5500 sheets per hour. Continuous or pile suction 
steam feeder. Pile delivery with vacuum sheet slow down; spi- 
rally grooved plate cylinders for rapid register and minimum 
make-ready; excellent ink distribution and savings in ink up 
to 15 and 20% over flat bed presses have been reported. 





piece side frames and the construction throughout is rigid, 
heavy and well balanced providing smooth operation and free- 


dom from vibration at all speeds. 
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Web Presses—Letterpress 








The Double Five-Color Web Press Was 
Built for the finest quality magazine 
color printing of advertising and edi- 
torial sections. It prints, folds and de- 
livers up to speeds of from 800 to 1200 
feet per minute according to the ability 
to dry the ink. 














The Double Deck Double Two-Color 


ect 
nd Press for mail order catalogs and gen- 
lor eral magazine printing, prints 64 pages 
ess in two colors or 32 pages in four colors 
gh up to speed of 1200 feet per minute 
er- folded in all the necessary combina- 
aly tions for large edition production. 
When it is running 32 pages in four 
by colors its speed is only limited by the 
ng quality of the work needed and by the 
88 ability to dry the ink. 
ry 


Pp Web Presses—Rotogravure 





The press shown here can produce 
two or more colors first side, four 
colors second side at a speed of 1200 
to 1600 feet per minute. These presses 
are built for magazine printing, mail 
order and catalog work, including 
printing on cellophane or foil. Mono- 
tone or multicolor units can be fur- 
nished with folder, cut off and flat de- 
livery or rewind. 













OTHER EQUIPMENT — C. B. Cottrell & Sons Co. also manufac- 
tures a Roughing and Shaving machine; Non-Stretch Plate 
Curving machines; Curved Plate Finishing machines; Four 
Color Proof Presses and Single Color Proof Presses. 






® 7162 
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Keeping the lady 


Labels mean everything to a shop- 
per. They’re guideposts to quality, 
passports to preference. Customers 
would be lost without them. 


So when war’s demands broadened 
the use of wraps and labels, Oxford’s 
papermaking ingenuity was once 
more challenged. 


Could we get more wraps and labels 
out of a ton of pulp? Could we 
keep the strength needed for good 
performance on the automatic pack- 
aging machines? Could we keep 
printability with a lighter stock, 
make it serviceable? 


Don’t think for a minute that we 
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DO 


CELLULOSE 


WITH 


out of the dark 


found the answers all at once. But 


we did find them. 


Out of many such wartime emer- 
gencies has come a new fund of 
knowledge — new ways to make 
cellulose fibre work harder and 
do more. 


We have been accumulating such 
experiences since 1900. Every day 
for many years we have turned out 
a thousand miles of fine printing 
paper. When wartime restrictions 
are removed we will be equipped 
to make these standard papers even 
better than ever, and to be of greater 
service in many ways to all users 
of printing. 


FIBRE 
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OXFORD 
PAPER 


COMPANY 


230 Park Avenue, New York 17,N.Y. 


MILLS at Rumford, Maine 
and West Carrollton, Ohio 


WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago I, Illinois 
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INFERIOR 
PAPER 


Printing WEEDS all 
the “Lift” it can get! 





Most of the materials used today, in 
both Printing and Lithography, are so 
war-conditioned that Speed and Quality 
just won’t “come off” like they used to. 


Paper is unpredictable. Inks aren’t 
the same. And customers forget the 
labor shortage, and want and expect de- 
livery as fast as they ever did. No, your 
job isn’t easy now. That’s why every 
“lift” you can get is almost cause for 
celebration. 


Help does come from Dayco Rollers. 
No rollers, not even Daycos, can wrap- 
up all pressroom problems. But they 
can give you at least one item of pro- 
duction, that does not “let you down.” 
Dayco Rollers today, remarkably, are 
even better than ever. 
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Jayco Rollers by 


They’ve come from eleven years of 
success with synthetic rubber rollers, 
after working with thousands of formu- 
lations, from many synthetic materials 
+ +» experience unmatched by any other 
roller manufacturer. Dayton Rubber 
gives Dayco Rollers every benefit of 
technical excellence in synthetic rubber. 


They continue to keep their true 
circumference, and their natural vel- 
vety face. Once set, Daycos “stay put.” 
Their tough, resilient, renewable sur- 
face remains immune to heat and cold. 
It stays uniform, and smooth, un- 
affected by varnishes, inks, or washing. 

They can’t crack, or chip, or lose the 
“tack”? you want. Still better, Dayco 
Rollers outlast the old-style kind by as 
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much as, yes, usually more than, four 
times over! 

Thousands of printers and lithog- 
raphers today have found unexpected 
relief, as soon as they switched to 
Daycos. You may get better and faster 
impressions with Dayco Rollers too. 
Write us. Your Dayco Rollers will be 
specially-tailored to fit your own press- 
room conditions, 


THE DAYTON RUBBER MFG. CO. 
DAYTON 1, OHIO 


Latin-American Representatives: National Paper & 
Type Co., 120 Wall St., New York, N. Y. 


Canadian Representatives: Manton Brothers, Ltd., 
Toronto— Winnipeg — Montreal— Vancouver 


Maintain Victory Speeds—Conserve Your Tires 


wtom 


THE DATION RUBBER MFC. CO. 


ical Excell 


in Synthetic Rubber 
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of rare Distinction 


Patawite is a product of precision fine paper ma- 
chines. As a result it has a subtle quality that is rare 
in lightweight papers. It’s a quality that lends dis- 
tinction and character wherever Patawite is used — 
folders, broadsides, airmail stationery, office forms, 


carbon copy paper, and many other jobs. 





NOTE: Because of war restrictions and shortage of 





pulp it is impossible to supply today’s many demands 
for Patawite. As Victory draws nearer, we look for- 


ward to again offering all the Patawite you need. 


Paterson Parchment Paper Company ° Bristol, Pennsylvania 


WEST COAST PLANT: 340 BRYANT STREET, SAN FRANCISCO 7, CALIFORNIA 
BRANCH OFFICES: 120 BROADWAY, NEW YORK 5, N. Y. © Ill WEST WASHINGTON STREET, CHICAGO 2, ILL. 
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Are you contemplating 


OFFSET OR PHOTO-ENGRAVING PLATE MAKING 


If SO, it will pay you to investigate the 


modern up to date Douthitt Products. 





Cameras complete, Vacuum Printing 
Frames, Plate Whirlers, Contact Printers, 
Temperature Controlled Sinks for proc- 
essing negatives, Camera and Lens Con- 
trols, Silvaloy Silver Bath Holders, Plate 


Developing Sinks, Ink-Up Tables and 








Plate Coolers—everything for the Plate 
Making Department, including chemicals 


and supplies. 


Designers and manufacturers of “Plate 


Making Equipment” for Lithography, 





Photo-Engraving, Photo Gravure, Silk 


Screen process and kindred arts. 


We are always striving to make the 
most efficient and economical products 


for each individual operation. 





Send for our catalog and look over 
our products before deciding to purchase 


any other. 


THE DOUTHITT 
CORPORATION 


650 WEST BALTIMORE AVENUE, DETROIT 2, MICHIGAN 


cao 
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PUNCHES 
PERFORATORS 
VATS 


Look into the long pre-war history of these great N-D machines 
in connection with your postwar planning. Check the cost-cutting 
and time-reducing features of each. Check their records of accom- 
plishment in quality production. Check the esteem earned by them 
in hundreds of plants where their matchless performance added 
substantially to the profits on every job. On these records you can 
judge just what N-D equipment can mean to you in the great 
days to come. 

For N-D will offer you ... soon after Victory ... the most ad- 
vanced line of Paper Drills, Punches, Perforators and Stitchers in 
the entire field ... equipment newly designed for faster, finer work, 
for greater economy and for a broader profit yield on every day’s 
work ... surpassing even those great N-D machines of yesterday. 
As always, they'll be dependable, sturdy, trustworthy . . . built for 
the new eras... thorough, efficient, capable... to gear your plant 
successfully into the new tempos of Tomorrow. 


Buy War Sonds-and Keefe “Them 


NYGREN-DAHLY COMPANY 


218-230 NORTH JEFFERSON STREET CHICAGO 64, ILL. 
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BRIDGES BUILT WHILE YOU WAIT could well be the slogan 
of our Engineering Units and Construction Battalions (the Seabees). 
Yet the record-breaking accomplishments of these famous troops 
would be impossible had not American Industry developed ingen- 
ious methods of producing the necessary construction materials 
in unlimited quantities. The power of our troops today is made over- 
whelming by a production power developed in times of peace. 


CONSOLIDATED Céaded PAPERS 
AT UNCOATED PAPER PRICES 





A typical American peacetime achievement in 
accelerating production came in 1935 when 
Consolidated produced coated printing paper so 
speedily and economically that its price could be 
materially reduced. 


A vast amount of paper is needed in war. It has been 
estimated that the maps and plans for our parachute 
invasion of Holland alone required 45 tons of paper. Paper 
is essential for wrapping precious supplies, for keeping 
records and writing orders. Coated paper is indispensible 
for the realistic reproductions of battlefront photo- 
graphs which appear continuously in our great maga- 


zines and do so much to inspire us and accelerate the 
necessary work on the home front. 

Produced faster and in a more economical way the 
manufacture of Consolidated Coated requires a minimum 
of man-power, fewer machine-hours, and less critical mate- 
rials, So an important share of America’s coated paper 
can be produced by Consolidated while men, machines 
and materials are released for other vital war work. 

Furthermore, the opacity and bulk of 
Consolidated Coated Papers is relatively 
high so lighter weights can be specified. 

This conserves paper and the materials 
of which it is made. 











KLUGE PRESSES 


PRE-WAR and POST-WAR 





For 25 years prior to this war 
the name Kluge has been a stand- 
ard of quality. for presses. In the 
post-war period Kluge presses will again 
be available. We welcome ang inquiries 
relative to your present 
Kluge equipment or to 
post-war Kluge Presses. 





DESCRIPTION 


THE KLUGE AUTOMATIC PLATEN PRESS 
is a complete unit built by Brandtjen & Kluge, 
Inc. It is manufactured in two sizes, 10x15 and 
12x18 in several models. The standard model has an 
inking system with 2 distributor rollers, 4 form rollers 
and 3 steel rider and vibrator rollers. The 4-roller 
model eliminates the distributor rollers and rider 
and the fountain is mounted so that the top form 
roller contacts the fountain rollers. 


USES e-— NY 
a / ‘i a" 
The KLUGE AUTOMATIC PLATEN PRESS ie! x) ay 
is exceptionally versatile and will handle auto- ant —— - 
matically virtually any weight of paper from the || NBT 
lightest tissue to the heaviest card and board. Its 
unique distribution system and its absolutely rigid 


impression make it capable of producing printing 
long considered outside the scope of a platen press. 


SPECIFICATIONS 
DISTRIBUTION 


2 distributor rollers with steel rider 
4 form rollers with 2 steel vibrators 
Controlled fountain rotation 
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IMPRESSION 


Stationary backshaft 
Locked throwoff 
5 platen adjusting screws 








CONSTRUCTION 


4 piece frame 

Balanced flywheel 

Upper reciprocating parts aluminum wherever 
possible 

Extra heavy side arms, shafts and gears 

Double row ball bearing cam rollers 

Weight scientifically balanced with low center 

of gravity 



















SIZES 
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OTHER MODELS 


DIE CUTTING PRESS. This press does not 
have the inking system. A second flywheel with 
special bearing is added to the regular press to 
provide greater follow through on heavy work. 


COMBINATION DIE CUTTING & PRINT- 
ING PRESS. This is the die-cutting press plus the 
standard KLUGE distribution system. 


KLUGE OPEN PRESS AND 
AUTOMATIC PLATEN PRESS FEEDERS 


The Kluge 10 x 15 and 12 x 18 open press may be 
had with either four or six rollers. The Kluge Auto- 
matic Feeder is made to attach to either old series or 
new series C & P Platen Presses or Kluge Open 
Presses and is built for 10 x 15, 12 x 18 and Crafts- 
man presses. This automatic feeder makes an auto- 
matic unit out of an open press and greatly increases 

P ; . . KLUGE OPEN PRESS 
production. It will handle the same wide variety of 


weights and sizes of stock as the KLUGE FEEDER BR AN DT} EN & KLUGE Inc 
+ | s 


which is built into the KLUGE AUTOMATIC 
PLATEN PRESS. SAINT PAUL, MINNESOTA 
29 
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BENEATH THIS STACK, 
ERIENCE, RESEARCH AND SERVICE 


ARE AT- YOUR COMMAND. 


Inks For Every Printing Process—Varnishes—Driers—Dry Colors 


Ace Offset Black 
Addressing Machine Ink 
Ammunition Marking Ink 
Aniline Inks 
Cancelling Ink 
Celero Inks 
Aniline 
Gravure 
Check Signing and Dating 
Machine Ink 
Compounds 
Printing Ink 
Lithographic 
Offset 
Ditto Printing Ink 
Driers 
Paste 
Holdfast 
Duplicating Ink 
Endorsing Ink 
Etching Ink 
Fingerprint Ink 
Fluorescent Printing Ink 
Gold Size 
Gravure Inks 


Hectograph Ink 
Indelible Marking Inks 
Laketine 
Marking Inks 

Cloth 

Metal 

Parachute 

Paper 

Wood 
Laundry Marking Ink 
Map Inks 
Multigraph Ribbon Ink 
Marking Inks, Indelible 
Metal Stencil Ink 
Mimeograph Ink 
Multigraph Ink 
Multigraph Ribbon Ink 
Multilith Ink 
Numbering Machine Ink 
Office Machine Inks 
Offset Inks 


Packing Box Inks—Wood and 


Fibreboard 
Parachute Marking Ink 


Pigments 


ry 

Lithols 

Paras 

Toners 

Tungstated Colors 
Postal Permit Ink 
Printing Inks 
Printing Ink Cleaning Fluid 


Recording Instrument Ink 
Rotogravure Inks 
Shoemaker’s Ink 

Silk Screen Colors 

Stencil Ink 
Quick-Drying-Stencil Pasie 
(For rubber stamp or brush) 
Stamp Pad Ink 

Transfer Ink 

Thinner, Printing Ink 
Tracing Cloth Ink 

Type Cleaner 


Varnishes 
Gloss Overprint 
Lithographic 
Reducing 
Wood Box Inks 


Lithographic Chemicals and Supplies 


Albumen Egg 

Aquatex 

Blankets, Lithographic 

Blankets, Multilith 

Bronze Powders 

Chemicals, Platemaking— 
Sinvalco 


No. 1—Deep-etch Coating 


Solution 
No. 2—Stopping-Out 
Shellac 


No. 3—Deep-Etch Developer 
No. 4—Deep-Etching Solu- 


tion For Zinc 


No. 5—Deep-Etching Solu- 


tion For Aluminum 


No. 6—LithotineConcentrate 
No. 7—Deep-Etch Lacquer 

No. 8—Developing Ink 
No. 9—Lithotine Asphaltum 


No. 10—Stabilized Albumen 


Solution 
No. 11—Litho-Kleen 
Concentrate 


No. 12—Plate Etch For Zinc 


No. 13—Plate Etch For 
Aluminum 





No. 14—Fountain Etch For 


Zinc 


No. 15—Fountain Etch For 


Aluminum 
No. 16—Gum Solution 


Chemicals, General 
Dampabase 

Egg Albumen 

Etching Ink 

Felt, Lithographic Press 
Flannel 

Graining Material 
Gum Arabic 


Lithographic Inks 
Lithographic Blankets 
Lithotine 
Molleton 
Multilith Supplies 
Plates, Lithographic 
Aluminum 
Zinc 
Roller Coverings for Multilith 
and Lithographic Presses 
Roller Wash 
Rubber Blankets—Multilith 
and Lithographic 
Scotch Tape 
Sponges 
Cellulose 
Sheepswool 
Sureset Compound 
Transfer Paper 
Wax Compunds 


Main Office and Factory: 611 West 129th Street, New York City 


New Orleans San Franci: 
Philadelphia Seattle 


Niushville 
New Haven 


MexicoCity 
Miami 


Havana Kansas City 
Jac ksony ille I Os Ange les 


Dayton 
Detroit 


Birmingham  €harlotte Cleveland 
Boston Chicago Dallas 


Albany 


Baltimore 













The twelfth advertisement of a series abpearing 
in Nation’s Business, Newsweek and U.S. News 
in the interest of those producing paper and 
printing so vital to the country’s commercial 
and industrial activities in time of war. 


Pasie 
rush) 





lt takes oceans 
of PAPER 
to launch a navy 














tilith In the quiet of secret drafting rooms . . . and amid tumult of teem- 
ses ing American shipyards . . . PAPER is helping to launch the mighti- K 4 vi 3 z R LY 
est navy the world has ever seen. 
ith Paper blueprints—200 acres of them in a single year in a single 
shipyard—keep our vessels streaming down the ways. C L A R K 
And shipbuilders tailor steel armor for men-o-war with paper 
“‘dressmakers’ patterns,” full size. These cutouts, called ‘‘tem- 
plates,”’ make construction faster, simpler, more economical. CORP ORAT ION 


Truly, paper is an essentiality. It performs more than 5,000 NEENAH, WISCONSIN 
tasks in creating the unconquerable armadas of the United Nations. 











Kimberly 
Clark 


RESEARCH 





fLovelcoal® PAPERS 


* For highest- * For volume 
Jrufect quality printing Mu It ifect printing at a price 


Kimberly-Clark also make Economy and Recondite cover; Regent bristol; Kimray school papers. 


SAVE WASTE PAPER-—Paper isa vital war 
material. It is the duty of every American 
to make full use of each piece —to save all 
waste paperand have it collected regularly. 






“TRADE MARK 
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“During these critical times... 


We're mighty glad 


we have 


Says JACOB KIEFER } 
Superintendent of the CHARLES FRANCIS PRESS #f 
New York City _— 








{ 
i 
| 
i 
i 
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Truly it is in critical times such 

these that printers of every size hay 
learned the full) measure of vah 
painstakingly built into every Mieh 
Press. Be sure your next presses a 
Miehles...and see the differen 


PRINTING PRESS & 
NY WA On OF VOM ON: BNC PR OLE 


ee | Dew wen van A» Chianen 2 Tl 








EDERATED Process Type Metals take in stride the extreme 
pressure of the press shown above because the metal is 


designed to withstand high pressure without losing sharpness. 


The Federated patented process assures a cleaner original metal, 
greater latitude in operating conditions, negligible dross accumu- 


lation, faster casting, longer metal life and lower cost. 


Our metal is at your service and our service is at your command. 


SMELTING and REFINING COMPANY. 





FEDERATED 
PROCESS TYPE METALS 


e LINOTYPE 

e INTERTYPE 

e MONOTYP 

TYP 

NA 
TYPE 

e SPECIAL ALLOYS 








e COPPER ANODES 


e MOR-TIN-METAL 
(an adjusting alloy) 
e SAVEMET 
(a compound for 
recovering metal 
from dross) 


e Available in bars, ingots, pigs or in 
standard feeder form. Prompt deliv- 
ery. Dross drums furnished free of 
charge. F.O.B. refineries. 


e The methods used in the manufac- 
ture of Federated process type metals 


are protected by 
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U. S. patents. 
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HE FUTURE HOLDS GREAT THINGS IN STO | 


FOR GRAPHIC ARTS CUSTOMERS 
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Advantages in having a matched stationery set — a letterhead, statement, en- 
velope corner card, label and calling card matched or identified by unity of design 


Balanced CERTIFICATE BOND 


For good taste and effectiveness in business 
correspondence, all authorities now agree 
that every firm or corporation should use 
a unified or matched stationery set. This 
means that the company’s letterhead, state- 
ment, invoice, envelope corner card, label 
and business card should be matched or 
identified by unity of design. These sepa- 
rate pieces are all members of the same 
family, and therefore should be designed at 
one time with a unifying device, picture, or 
an outstanding similarity in typographic 
treatment, that will immediately establish 


their one-family or one-business origin. 
There should be etiquette and good taste in 
business correspondence, just as there is in 
social correspondence. 

You will also find it advantageous to 
unify and identify your stationery set by the 
use of balanced Certificate Bond. Why not 
use balanced Certificate Ledger in office and 
factory for important forms and records, 
and balanced Certificate Index for card sys- 
tems? We particularly recommend for ex- 
ecutive or confidential stationery balanced 
Opaque Certificate Bond. 


Use bond paper that ts balanced by the correct pop 
test, tear and folding endurance for its fibre content 


CROCKER-McELWAIN COMPANY 


Mills at HOLYOKE, MASSACHUSETTS 


41 PARK ROW, NEW YORK CITY 


208 SO, JEFFERSON ST., CHICAGO 
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FEED UNIT a, 


/ 


/ 


fie 
ROLL STAND 


Consider ne 


for pACKAG 


With instant drying Gravure inks it is possible 
for you to print any number of colors, one on top 
of another, and fabricate or rewind the printed 
stock without offset .. . eliminating drying time 
between operations and resulting in greater 
production capacity. 

The simplicity of the gravure principle eliminates 
makeready, permits rapid changeovers and puts 
an end to many of the difficulties of register con- 
trol encountered when drying-time must elapse 
between printing of colors or between printing 
and fabricating. 

The Speedry enclosed ink fountain—a patented 


PULL UNIT 


PRINTING UNITS 


feature of all CHAMPLAIN rotogravure presses 
—permits a complete new conception of ink 
application. The ink remains uniform; no splash- 
ing onto the web is possible; and the fountain 
protects the ink from foreign particles. Highly 
volatile solvents may be used without fear of 
evaporation in the fountain. 


A wide variety of stocks have been printed suc- 
cessfully by rotogravure including cellophane 
and glassine. 


Write today for booklet entitled “Advantages 
of Gravure for Package Printing.” 


Champlain __ 


Division of The Fred _@ Co. Inc., Est. 1893 
636 ELEVENTH AVE., NEW YORK 19, N. Y. 


e ¢ Manufacturers of Rotogravure, Aniline and Typographic Presses « « 
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The “RENAISSANCE OF “BUSINESS 


The golden ALE Aawns... 


tomorrow's marvels today-1945 


W ars will end. They always have. much /and better} goods and gadgets. 
America will rebuild itself and this Printers will print three times as many 
“One World” through world com- {and better} selling-booklets, because 
merce. America has the factories, the this goods-starved “One World” needs, 
ships, the planes, the “know-how” and wants America’s best. 

the vision and the faith. Three jobs 

will grow where one grew before. 


Factories will build three times as 
WILL FOLD, 


PASTE, TRIM, 
OVER 6000 
Lele) ¢8 36) 
AN HOUR 


Ce 


oe ee 


| h B Al | \ / MANY-PURPOSE, MANY-PROFIT ALL-BUCKLE AUTOMATIC — 
A PAYS FOR ITSELF AGAIN AND AGAIN AND AGA 
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Baum 25x38 Thirteen Fold 


VALTER 


, fifth largest industry, the Graphic 
Arts, has the sole responsibility to print quickly un- 
told millions {might it be billions?} of descriptive-selling 


booklets. Your modern presses, offset and letterpress, will print 


them well. Your new all-buckle Baum will do the rest {one Baum Auto- 


matic for your many presses} ... it will fold and paste and trim and fold 


again for mailing, over 6,000 finished booklets an hour. 
Whether you choose the Continuous-Suction or the Suction-Pile 
Feed, either will feed any kind or condition of stock. The 
aggregate operation experience of over ten thousand 

Baums has resulted in solving every feeding 


and folding problem. 





























































































































Roller Layout 
25x38 Baum 

































































CeOss Caanite 





VERSATILITY 
UNLIMITED 


The most folding plates of 
any folder spells versatility 
unlimited—any of the thirteen 
can be used simultaneously. 
Notice each group of folding 
plates allows floor clearance 
for waste trim. On the Baum 
you fold several up, cutting 
out the marginal bleeds and 
end trims while folding. You 
get 20,000 to 120,000 /de- 
pending upon size} folded 
leaflets an hour and save mil- 
lions of trims {it’s all velvet 
on the Baum}. | 
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Baum 22x28 Ten Fold 


[—_— precision construction 

of all new all-buckle Baums insures 
precise folding accuracy. 

Any of the ten folding plates used at 

one time, gives a versatility of about one 

hundred and fifty styles of folds, including 


the standard three right angles or seven 








Continuous Feed 
on Ten Fold Baum > parallels, etc., etc. Booklet of fold 


All models shown in this diagrams on request. 


advertisement fold, paste 
and trim in the same opera- 


tion. 


Perforating, as many lines 
as desired, in both direc- 
tions in one operation. nist seenion 


a 











Multiple cutting, folding 
several on, cutting out mar- 
ginal bleeds and end trims 
while folding. 


uvasv> $$09d 




































































Russell Ernest Baum 


Philadelphia 6, Pa. 
Roller Layout 


22x28 Baum 






































ChOss CARER 
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The Seven Fold 
Baum 17x22 


P roclaimed from Coast to- 
Coast, theindispensableadjunct 
of every plant. Fastest of all 
folders, the “Jeep” of the Fold- 
er Field. 


Seven folding plates. Two cut- 
ting-scoring-perforating units. 


Folds, pastes, and trims in one 





operation. Multiple folding and 
cutting. Multiple perforating 
{both directions}. 











Postwar precision built. Heavi- 
Consists 


est construction. All steel gears. : NUNS. US lines in 
\; an 36 
Built to fold billions of booklets. ine 





This seven fold 17x22 Baum P Casts 1 


point; | 


with 2 cutting units is yours for strips 


about the price usually charged 
Casts I 


for light, five fold, 14x20 office oN Toa * | ee 18 poi 


: furnitu 
folder, with one cutting unit. 


Russell Ernest Baum 


615 Chestnut Street 
Philadelphia 6 


FIRST SECTION 
—_— 








With 

Devic 
regist 
offset 











Continuous Feed 


318¥i O334 
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SECOND 
SECTION 


Roller Layout 
17 x 22 Baum 
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Composing Koom and 
Lithographic Plate-Making Equipment 


TO BE MADE BY MO NOTYPE AFTER THE WAR 


Co facilitate production and improve the quality of 
Letterpress and Lithographic Offset Printing 


* 


COMPOSING ROOM MACHINES 










TYPE-SETTING MACHINE THOMPSON TYPE-CASTER 
Consists of two units, a Keyboard and Type-Caster; sets type in justified Casts Type, Quads, Borders, Ornaments, etc., for hand composition in all 
lines in all sizes 4 to 18 point. Can also be equipped to make display sizes sizes from 6 point up to and including 48 point. More than 300 type faces. 
to 36 point, and Rules, Leads and Slugs in all sizes from 14 to 12 point. 







GIANT CASTER 







TYPE-&-RULE CASTING MACHINE Casts Type in sizes from 14 to 72 point; makes “precision” metal base 
Casts Type and Ornaments for hand composition in all sizes up to 36 from 14 to 72 point for cut-mounting and spacing, automatically cast and 
point; makes Rules, Leads and Slugs from 144 to 12 point, delivered in delivered in any length desired. More than 500 now in use. 






strips or automatically cut to any standard labor-saving measure. 
MONOTYPE TYPE FACES 








MATERIAL MAKING MACHINE Range in sizes from 4 to 18 point for Machine Type-Setting and up to 72 
Casts Decorative Borders, Rules, Leads and Slugs in various sizes from 1 to point for Type-Casting to be used in hand composition. Type faces for every 
18 point in strips or cut labor-saving. Makes either high or low metal strip purpose. More than 400 series of Type, thousands of Special Characters, 
furniture for use as cut-mounting base in 18, 24 or 36 point sizes. Figures, Ornaments, Borders, etc. Send for type specimen sheets. 






LITHOGRAPHY AND OFFSET EQUIPMENT 





M-H PHOTO-IMPOSING SYSTEM press plates, for applying step-and-repeat to making photo-engravings, 
and for scribing lines on glass or film negatives. Made in two sizes. 





A practical method by which line color register can be obtained without the 
use of a photo-composing machine in making offset plates. Made in two sizes. 





M-H OVERHEAD MOTOR-FOCUSING CAMERA 


M-H VERTICAL PHOTO-COMPOSING MACHINE A specially designed all-metal camera, embodying many new and exclus- 
ive features. Special features and attachments include overhead method of 
suspension; motor-movement of lensboard and copyboard for focusing; 
micrometer adjustments; darkroom operation and control; special sliding 
screen carriage and housing; vacuum back; diffuser; oscillating, tilting or 
vacuum copyboards, etc. Made in four sizes. Used all over the world. 






With Hi-Speed Non-Embossing Negative Holder and Universal Register 
Device — designed for the special purpose of securing close precision in 
registering negatives for single and multi-color process work in lithographic 
offset and gravure plate-making. Made in three sizes for general work. 








M-H UNIVERSAL PROCESS MACHINE 
This is a small photo-composing machine for making multiple-image nega- M-H VERTICAL PLATE-COATING MACHINE 
tives and positives (singly or in combination) and bromide prints, either For distributing and drying coating solution on plates intended for use on offset 
king combination proof plates and production and gravure presses. Standard Model in five sizes; Junior Model in one size. 













direct or by contact; for 


LANSTON MONOTYPE MACHINE COMPANY, 24th at Locust St., PHILADELPHIA 3, PA. 
Buy More War Bonds now! 


COMPOSED IN MONOTYPE 20TH CENTURY FAMILY AND MONOTYPE STYLESCRIPT, NO. 425 
SR RB ROVER BS BRECK SRR RENAE ARERR ERR RRR RRR RRR RAR SRST BeBe 
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LEADERSHIP 


Sure as the dawn is the recognition 
awarded to the product which never 
compromises on quality. Mercury 
Rollers and Blankets are made in 
only one grade — the highest. Their 
standards have been maintained 
under every condition. They are ac- 
cepted leaders in the pressrooms of 
the nation because they are depend- 
able. The diameter of each roller 
and blanket is carefully checked for 
uniformity. A thorough inspection for 
flaws in the coating is made before 
these accessories leave the factory. 
Every care, every safeauard inge- 
nuity can contrive is used to protect 
the excellence of these rollers and 
blankets. ORDER NOW. 


‘Season's Greetings 


—— 


BORN OF 
QUALITY 


Mercury 
Products 


Cn a 


D. M. RAPPORT, Pres. 


Federal at 26th Street, 


CHICAGO 





MEAD 
papers| 


NATIONALLY-DISTRIBUTE, 


ALA.: Partin Paper Co.; Sloan Paper Co. 

ARIZ.: Blake, Moffitt & Towne; Zellerbach. 

ARK.: Roach Paper Co. 

CAL.: Blake, Moffitt & Towne; Commercial Pape; 
Corp.; General Paper Co.; Zellerbach. 

COLO.: Dixon & Co. 

CONN.: Rourke-Eno Paper Co.; John Carter & Co, 

D. of C.: R.P. Andrews; Barton, Duer & Koch; Stanford 
FLA.: Capital Paper Co.; Central Paper Co. ; Everglade 
Paper Co.; Jacksonville Paper Co.; Tampa Paper Cy, 
GA.: Atlantic Paper Co.; Graham Paper Co.; Macon 
Paper Co.; Sloan Paper Co. 

DA.: Blake, Moffitt & Towne; Zellerbach. 

ILL.: Berkshire Paper Co.; Bermingham & Prosser: 
Blunden-Lyon Paper Co.; Chicago Paper Co.; |)wight 
Bros. Paper Co.; LaSalle Paper Co.; Marquette Pape, 
Corp.; Messinger Paper Co.; Swigart Paper Cp, 
James White; Zellerbach. 

IND.: Central Ohio; Century Paper Co.; Diem & Wing 
C. P. Lesh; Crescent Paper Co. 

1OWA: Carpenter Paper Co. 

KAN.: Central-Topeka. 

KY.: Louisville Paper Co. 

LA.: Alco Paper Co. 

ME.: Arnold-Roberts; C. H. Robinson. 

MD.: Antietam Paper Co.; Barton, Duer & och: 
Baxter Paper Co.; 0. F. H. Warner & Co. 

MASS.: Arnold-Roberts; Butler-Dearden; Carter, Rice 
& Co.; John Carter & Co.; Century Paper Co.; Cook- 
Vivian; Paper House of N. E.; Storrs & Bement Co,: 
Whitney-Anderson. 

MICH.: Beecher, Peck & Lewis; Bermingham & Pros. 
ser; Carpenter Paper Co.; Grand Rapids Paper Co, 
Seaman-Patrick; Union Paper & Twine. 

MINN.: John Boshart; General Paper Corp.; Stilwell. 
Minneapolis Paper Co.; E. J. Stilwell. 

M0.: Acme Paper Co.; Bermingham & Prosser; Cen- 
tral States Paper Co.; K. C. Paper House; Tobey 
Fine Papers, Inc.; Weber Paper Co.; Zellerbach. 
MONT.: Carpenter Paper Co. 

NEB.: Carpenter Paper Co. 

N.J.: Bulkley, Dunton & Co.; Lathrop Paper Co.; Lew- 
mar Paper Co.; J. E. Linde; Henry Lindenmeyr & Sons. 
NEW YORK CITY: H. P. Andrews; Beekman Paper 
& Card Co.; Bulkley, Dunton & Co.; Canfield Paper 
Co.; M. M. Elish & Co., Inc.; Forest Paper Co.; Green & 
Low; Lathrop Paper Co.; J. E. Linde; Henry Linden- 
meyr & Sons; Marquardt & Co.; Merriam Paper Co.: 
Miller & Wright; A. W. Pohlman; Reinhold-Gould, 
Inc.; Schlosser Paper Corp.; Vernon Bros. & Co.; 
Walker-Goulard-Plehn; Willmann Paper Co. 

NEW YORK: Fine Papers Inc.; Franklin-Cowan; J. & 
F. B. Garrett; W. H. Smith; Union Paper & Twine. 
N. C.: Dillard Paper Co. 

OHIO: Alling & Cory Co.; Central Ohio; Chatfield 
Paper Corp.; Cleveland Paper Co.; Diem & Wing; 
The Johnston Paper Co.; Ohio & Michigan Paper Co.; 
Scioto Paper Co.; Union Paper & Twine Co. 

OKLA.: Carpenter Paper Co.; Tulsa Paper Co. 

ORE.: Carter, Rice & Co. of Ore.; Fraser; Zellerbach. 
PA.: Alling & Cory Co.; Chatfield & Woods; A. Har- 
tung & Co.; Johnston, Keffer & Trout; Thos. W. Price 
Co.; Raymond & McNutt Co.; G. A. Rinn; Schuylkill 
Paper Co.; Whiting-Patterson Co.; Wilcox-Walter- 
Furlong; H. A. Whiteman & Co. 

R. |.: John Carter & Co.; Narragansett Paper Co. 

S. C.: Dillard Paper Co. 

TENN.: Bond-Sanders Paper Co.; Clements Paper Co.; 
Sloan Paper Co. 

TEX.: L. S. Bosworth Co., Inc.; Carpenter Paper Co.; 
C. & G. Paper House; Clampitt Paper Co. 

UTAH: Carpenter Paper Co.; Zellerbach. 

VA.: Old Dominion Paper Co.; Cauthorne Paper Co.; 
Richmond Paper Co.; Dillard Paper Co. 

WASH.: Blake, Moffitt & Towne; Carter, Rice & Co. 
of Wash.; Zellerbach. 

WIS.: Bouer Paper Co.; Wisconsin Paper & Products 
Co.; Woelz Bros. 
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THE BIG 


In terms of per capita consumption, paper—241 
pounds —is led only by water and milk in the United 
States. 


Third place isn’t bad. On the contrary, it’s good... 
when you consider wartime restrictions and produc- 
tion difficulties that rivers and springs and rain don't 
have... when you think of the shortages of raw mate- 
rials and manpower unknown to cows . . . when you 
contemplate the colossal needs of war. . .. But how 
about next year ? Will paper be more plentiful in 1945? 
Will you be able to buy all the Mead Pa- 
pers you need from the popular Mead, 
Dill & Collins, and Wheelwright lines? 


THE MEAD CORPORATION 





THREE! 


For essential purposes—yes. For helping Uncle Sam 
sell—sure. But for all the things you used to do, 
only war can tell. ... Check with your Mead Merchant 
now and then. He'll know the moment your con- 
sumption of paper can be increased. 
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* *& & Mead offers a completely diversified line of papers in 
colors, substances, and surjaces for every printed use, in- 
cluding such famous grades as Mead Bond; Moistrite Bond 
and Offset; Process Plate; Wheelwright Bristols 
and Indexes; D & C Black & White; Printflex ; 
Canterbury Text; and De & Se Tints. 


“PAPER MAKERS T0 AMERICA” 











U. S. War Savings Bonds: Still the Best Buy in Paper Today! 





THE MEAD SALES COMPANY, 230 PARK AVENUE, NEW YORK 17 - SALES AGENTS: MEAD, DILL & COLLINS, AND WHEELWRIGHT PAPERS - PHILADELPHIA - BOSTON - CHICAGO - DAYTON 
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GODFREY ROLLER COMPANY 


2il-217 N. CAMAC ST. PHILADELPHIA 7, PA. 


\\Z\\. PULL ON LIKE A sTocKING =~. 
oy LS \ ' 
(SES - - FIT LIKE A GLOVE SV : 


The use of seamless tubing does away with much waste 
| in the covering of dampening rollers. Aquatex and 
Dampabase are patented fabrics designed and in- 
| troduced by Godfrey Roller Company to help solve 
| the problems of dampening control. 
( \ Among the outstanding advantages of these fabrics: 
\t No seams to induce streaking, they throw no fuzz or 
lint, they are of uniform thickness and will not creep, 
may be washed on or off the rollers. Actual expe- 
rience in plants using Aquatex and Dampabase shows ae © 
an increase in the average life of rollers up to 100 
per cent. 
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DAMPABASE | }o 


Tt IC AE TA HES 





AQUAT ex 





PoE TEEN 


] Everything that is required: a roll of material, a metal 
tube, scissors, needle and thread. 





? Cut Aquatex or Dampabase to length. Thread it com- 
pletely through the tube. Turn it down over the outside 
edge of the tube. + 


3 The transfer tube with the material placed over it. 


4 Place the transfer tube over the roller. Then, holding 
the Aquatex or Dampabase on one end of the roller, 
slide the tube off the other end of the roller. 


5 Cut off excess material and sew other end. . 


Covering time, less than 3 minutes 











GODFREY ROLLER PRODUCTS 


COMPOSITION ROLLERS TABLETINE 


ymposition roller for fine printing the padding glue which sticks and hold 





RUBBER ROLLERS LEATHER ROLLERS 


for newspaper, offset, water GRINDING AND POLISHING 
anes eae all types of rubber, vulcanized oil and 
VULCANIZED oll —— leather rollers 
th rollers for offset lithography and 
Risin Poesia “RED HEAD’ COATING COM- 
AQUATEX POSITION 
the most widely used seamless d MAKE-READY PASTE 


»ver on lithographic presses 


DAMPABASE TYPECLEAN AND BLANKET WASH 





a : the resilient undercover for lithographi PAD TEX 
~ presses the cold padding cement 
— Distributors throughout the world 
BFE TAN A RS SL TE. Y 


ROLLER MAKERS FOR 80 YEARS Lithographic — Composition — Newspaper — Varnish 


— Lacquering — every kind of roller required for good printing and lithography. 
a] 
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| Eyes Front! 


The owner of this snappy battery of 
Linotypes recently remarked: “With 






my other line machines, I’mall set. Sure 






Pve been looking ahead. I’m ready.” 





... That’s not conceit—it’s self-confi- 





dence. . . . The wise publisher is now 





preparing plans for the future. We know. 






... Your Linotype Production Engineer 






can be helpful—if you ask him to share 






your production problems. 





LINOTYPE 


\' Linotype Caslon Old Face 
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1“ CERTAIN that there are not in any branch of J prin 


manual dexterity so many remarkable men as 


going 
lanch¢ 
might be found in the printing trade. For quickness j ®t 
be no 
of perception, amount of endurance, and willing- pan 
shelve 


ness to oblige, I have found the compositor pre- 


eminent. The printer is the friend of intelligence, 


of thought; he is the friend of liberty and free- 


dom of law; indeed, the printer is the friend of 
every man who is the friend of order—the friend 


of every man who can read.— Charles Dickens 
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Printers Are Going to Be Snowed 
Under at War's Finish 





N V-E Day pLus 1—the day 
after the war ends in Europe 
—the printing industry is 

going to be swamped with an ava- 

lanche of orders that will tax its 
mechanical and manpower facilities 
to the very limit. Contrary to what 
some printers may think, there will 
be no temporary lag in promotional 
printing while industries retool, with 
printing delayed until new products 
are off the assembly line and on the 
shelves of retailers. Printed promo- 
tional pieces will act as shock troops 

—the first ones over the top—and 

not merely as reinforcements in the 

campaign to put industry back on a 

full peacetime production and dis- 

tribution schedule. 


SURVEY AMONG ADVERTISERS 





This is the conclusion drawn from _ 


a spot survey made by THE INLAND 
PRINTER among the representative 
national advertisers and advertising 
agencies in New York City. All of 
the executives interviewed, without 
exception, reported that many large 
printing programs are in the plan- 
ning stage and that some are even 
ready for production now. And all of 
those interviewed expressed the fear 
that two factors might disrupt their 
plans: (1) The paper shortage, and 
(2) the bottleneck in printing facil- 
ities that may develop when every- 
body wants to get his printing into 
production at once. 

No attempt was made to estimate 
or “project” the probable volume of 
postwar printing or its increase over 
prewar totals. The purpose of THE 
INLAND PRINTER survey was mainly 





printing now, we can help prevent a bottleneck when the war ends in Europe ® by Glenn 2. 5 Compton 


to learn the timing of this printing 
—whether it will come in substan- 
tial volume immediately after V-E 
Day or be delayed. 

Numerous surveys have been made 
which indicate a greatly expanded 
use of printing after the war. Facts 
and opinions gathered in THE INLAND 
PRINTER Survey not only bore out this 
prediction, but they also showed that 
much of it will be in the works at a 
very early date after the end of the 
war in Europe. 


ARTWORK IS DONE 

An executive who is a direct mail 
specialist in one of the “big ten” ad- 
vertising agencies reported intense 
activity on all accounts in the house. 
A large oil and gasoline account is 
having material prepared to stir up 
an advance interest in its products 
among dealers and consumers. As 
we interviewed him he was putting 
the final okay on artwork for a cam- 
paign to be launched by one of the 
well-known manufacturers of radio 
sets. This company knows exactly 
the specifications of the models it 
will put on the market, and will be 
out with an advertising and printed 
promotion campaign on its line the 
minute the war ends, a long time 
before the first model comes out of 
the factory—if it can get the paper 
and get the printing done on time. 

As eager as everyone else is to see 
the war concluded soon, this execu- 
tive said his agency would be in a 
terrible fix if the war should end 
suddenly tomorrow, with all of the 
accounts scrambling for production 
on their campaigns at once. He fears 
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By urging advertisers to plan and 


even produce some reconversion 


the agency will not be able to serv- 
ice all accounts on schedule. 

One of the leading rubber com- 
panies is going ahead on its dealer 
and consumer promotional planning 
regardless of whether the war ends 
tomorrow or six months from now, 
said the advertising manager. Much 
of this company’s plant capacity is 
devoted to making rubber tires for 
motorized military equipment—the 
same product it makes in peacetime. 
Reconversion for this company will 
simply mean shipping the next lot 
of tires to civilian outlets instead of 
to military depots. 

This situation holds true in some 
other industries, as in the electrical 
equipment field. The manufacturer 
has merely been selling to a differ- 
ent customer during the war, with- 
out altering his product appreciably. 
When the war ends in Germany, he 
can “reconvert” overnight. 


WHAT CAN PRINTER DO? 

Can the printer do anything now 
to combat this threatened bottle- 
neck? Some advertising and agency 
men were emphatic in their belief 
that he can do a lot. The very best 
service the printer can render his 
customers and prospects now, said 
the advertising manager of a large 
chemical concern having a number 
of nationally distributed consumer 
products, is to keep urging them to 
plan postwar printing now. Make 
them understand that they must at 
least have layouts and copy ready 
for production before V-E Day, and 
have some of it printed now, if the 
presses are available. 

































The printer may not get immedi- 
ate business from this suggestion, 
but he will be performing a service 
which, when fully appreciated by 
the customer, will raise his standing 
immeasurably in the estimation of 
the customer. It is very important to 
the national advertiser to come out 
on time with his promotion print- 
ing, said this advertising manager. 

George Sherwin, vice president of 
the G. M. Basford Company, adver- 
tising agency, is fearful that present 
printing facilities will be unable to 
handle the rush of work when the 
40 per cent cutback to civilian pro- 
duction comes after V-E Day. His 
agency will be in a terrible mess, he 
said, when its fifty very active ac- 
counts all want service at the same 
time on their advertising and print- 
ing production. 


TELLS ADVERTISER TO PLAN 


Mr. Sherwin feels so very strongly 
about the matter that he wrote an 
article for Printers’ Ink (October 27) , 
urging advertisers to prepare dum- 
mies and layouts now, have the art- 
work done, and have some of the 
printing done now, if possible. He 
asks printers to promote the same 
idea whenever they have contacts 
with advertisers. 

Promotional printing is only a part 
of the picture. There is functional 
and “pre-sale” printing to be con- 
sidered. “Innumerable forms will be 
required,” George Sherwin wrote in 
Printers’ Ink, “to get the factories 
into production. Endless sales infor- 
mation will be needed for distribu- 
tion throughout the merchandising 
channels. Catalogs will have to be 
made over because new models and 
prices have made prewar catalogs 
as obsolete as dodos. 

This is all the behind-the-scenes 
printing that must be prepared and 
produced before the consumers of 
peacetime products come into the 
picture. Lots and lots of printing 
will be necessary merely to get the 
products off the assembly lines or 
on the dealers’ shelves.” 


NO NEW EQUIPMENT 


All this reconversion and pre-sale 
printing will have to be turned out 
on present equipment, Mr. Sherwin 
warns. The printing press manufac- 
turers are still engaged 100 per cent 
in war production. There will be no 
new presses until a long time after 
the end of the war in Europe. 

Many of the presses now in use 
have been running night and day 
for the past couple of years, turning 
out Government contract printing 
for the war program and essential 
civilian printing. In ordinary times 
many of these presses would have 
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been replaced with new equipment 
before now. 

Some plants will soon be forced to 
take time out to overhaul their old 
machines, if they are to make them 
last until some new ones can be 
purchased. At least one large color 
printer in New York City has just 
such plans on the books. Even if it 
means refusing some business, this 
company will shut down one depart- 


ment at a time while the equipment 


is being overhauled. Advertisers wi) 


be forced to take this possible con. 
tingency into consideration on any 
printing they want to have sched. 
uled for delivery. 

In view of the foregoing factors, 
any advertiser who thinks he can 
turn on the printing spigot on V-F 
Day plus 1 and get a stream of sales 
and advertising literature on V-E 








NDUSTRIAL ARTS training is a 
term only just beginning to make 
itself known outside strictly educa- 
tional territory, where as a system of in- 
struction for general practical education 
it has been in process of breaking from 
its shell during the last two decades. In 
many quarters it is confused with voca- 
tional education, a confusion furthered 
by widespread use of vocational educa- 
tion courses of study within schools. 
Definite distinction can be made be- 
tween the two terms by viewing their 
totally different objectives. One of the 
philosophies of vocational education, as 
stated by Allan Robinson, Ottmar Mer- 
genthaler School of Printing, Baltimore, 
is that “printing is basically a highly 
skilled trade, and a course of training in 
it should provide sufficient well super- 
vised practice in the various skilled op- 
erations so that the student may get a 
thorough grounding in workmanlike 
habits and methods.” 


WHAT IS 


Industrial Arts 


Trainin ie? 
BY B. N. FRYER 


Industrial arts seems to be someth:ng 
entirely different. Its philosophical ap- 
proach is that printing gives form to 
language and to knowledge. It makes 
thought and speech visible and tangible. 
A unity of the arts is to be found in 
printing, and its operations border on 
the fine arts. It is thus a means to lib- 
eral education. 

For the typographer, meaning by this 
term one who designs, sets, and prints 
matter in transition from one man’s 
thought into many men’s knowledge, 
there is relationship between the mean- 
ing of a word and the appearance of 
that word in type. As Jitterateurs seek 
to intensify the meanings in words by 
thoughtful selection, in order to convey 
fullest import to readers, so the typogra- 
pher may make further addition by in- 
telligent selection and use of letter, orna- 
ment, and format. 

Industrial arts, looking past produc- 
tion formulas yet by no means ignoring 
them, looks on printing as sculptured 
thought. In further parallel, speech is 
language in form of vapor, pictures are 
languages in liquid form, printing is 
language in solid. The intention of edu- 
cators with industrial arts printing, as 
with other trades, is to use it as a means 
to liberal education of general character. 

In a briefer form, vocational educa- 
tion covers the bare mechanical details 
necessary to produce a good workman; 
industrial arts training gives a man the 
broad, mellowing background he needs 
to become a craftsman in the finest sense 
of the word. 
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Day plus 2, or even for many days 
‘or weeks after that, will be doomed 
to disappointment. 

“There is only one way to beat 
the gun,” to quote again from Mr. 
Sherwin’s message to the advertis- 
ers, “and that is to plan right now, 












tor 
pi and to carry those plans into pro- 
V-E duction now as fast and as far ahead 
sales ™ aS possible. ...On a great many 
V-E @ jobs, it is practicable to have the 
layout or dummy prepared at once. 
= Printers and artists will be glad 





to codperate with you now, if they 
understand that it will save time 
and trouble later.” 

The printer can do a great deal to 
stimulate this forward planning, Mr. 
Sherwin told THE INLAND 
PRINTER. In his calls on his 
advertisers, he can stress 
the urgency of the situa- 
tion, emphasize the bottle- 
neck that may come later 
in the nation’s printing 
plants. 


ASK CUSTOMERS FOR PLANS 

Similar advice was given 
to the printers recently by 
Harry Harding, a Young & 
Rubicam account executive 
and former vice president 
in charge of the sales and 
creative work of the Barta 
Press, Cambridge, Massa- 
chusetts. Call on your ac- 
counts, he urged the print- 
ers, see what they are going 
to do, what new lines they 
plan to make, what print- 
ing they will need, and help 
them plan that printing. 
Hire men to do this job, he 
advised. These men will be needed 
anyhow for future selling—hire 
them now and train them as “com- 
manding officers” who will later 
train and lead the augmented sales 
staff needed after the war. 


MUST BEGIN NOW 

Mr. Harding also emphasized the 
urgency of the printer’s task. There 
may be a lag between war produc- 
tion and peace production, he said, 
but there will be no lag between the 
end of the shooting war and the 
beginning of the selling campaign 
to build new markets. Printing has 
a job to do, beginning now, he em- 
phasized, to fill that gap with ad- 
vance preparation of dealer helps, 
sales training portfolios, catalogs, 
instruction sheets, order blanks, and 
other sales ammunition. 

To pin the whole thing down to 
practical cases, let’s suppose that a 
printer’s customer, such as the radio 
manufacturer previously mentioned 
who already knows what his post- 
war product will be like and has the 















































artwork ready, can put this print- 
ing into production at any time be- 
tween now and the end of the war. 
If the printer knows this he can 
call the customer when he sees some 
available time ahead and say: “Joe, 
I can put that job in the works a 
week from today and deliver it two 
weeks after that. How about us do- 
ing it now and avoiding a jam 
later?” That might save both the 
customer and the printer future 
headaches. 

Or suppose a manufacturer, with 
his full line of products planned. 
needs a color catalog. He has all of 
the information except the prices. It 
will be to his advantage to have the 





color plates made and the catalog 
printed and bound now. Then, when 
he is ready to mail next month or 
six months from now, he can have 
his price list printed in black and 
white overnight and then have it 
inserted or tipped into the catalog. 
The price list, of course, would be 
keyed with the merchandise illus- 
trated in the catalog. 


THIS ADVERTISER HAS DOUBTS 


Although several advertisers and 
printers think these are practical 
suggestions, one purchaser of print- 
ing for a large oil company doubts 
if very many advertisers will want 
to have their printing done very far 
in advance of its distribution. Even 
the manufacturers of automobiles, 
whose first postwar cars will be 1942 
models, may want to postpone their 
printed promotion as long as possi- 
ble to get in last minute changes or 
refinements of design over the 1942 
models. 

If they do that, they will be tak- 
ing their chances. They may have 








to choose between freezing their 
models now so they can get into 
production on their advertising and 
printing, or running the risk of be- 
ing weeks or months late in the re- 
leasing of their initial campaigns. 
And to an advertiser thinking of his 
competition, that is bad. 

Speaking of color printing, manu- 
facturers of home furnishings such 
as rugs and other floor coverings, 
and others who go in extensively for 
use of color in their advertising and 
printed promotion, are especially 
concerned about the production sit- 
uation in the graphic arts. Besides 
the possible printing plant bottle- 
neck, they have another worry—the 
labor shortage in the pho- 
toengraving industry. 


MEN ARE GETTING OLD 

The American Photo-En- 
gravers Association, on the 
basis of a recent survey it 
made, estimates that the 
current supply of trained 
journeymen is 17.2 per cent 
short of the number em- 
ployed before the war, that 
there is at present a need 
for 22 per cent more than 
are available, and that the 
postwar need is expected to 
rise to 46.6 per cent more 
than are now employed. 

The shortage is especially 
serious in New York City. 
The commercial shops re- 
porting in the survey—rep- 
resenting about half of the 
volume of the industry— 
said that 173 more men 
could be used in New York 
City, 120 in New England, and from 
40 to 100 men in the country’s other 
printing centers. 

From all this it would seem that it 
is doubly imperative to get a good 
start now on printing that involves 
four-color work. 


MUST DO GOVERNMENT WORK 


One other factor should be men- 
tioned here, and the printer should 
make the situation clear to his cus- 
tomers. That is Government print- 
ing by commercial printers. Because 
hundreds of printers all over the 
country have codperated with the 
Government Printing Office in pro- 
ducing a vast volume of emergency 
printing for the war program, the 
Government did not have to set up 
additional printing facilities which 
would have produced in competition 
with private industry. Because this 
destructive competition was avoided, 
and because many plants were able 
to fill in some lean years with Gov- 
ernment printing when promotional 
printing dropped sharply, they have 












been able to maintain their organ- 
izations intact for postwar commer- 
cial production. ; 

Commercial printers still owe an 
obligation to the Government, and as 
with other industries, the war comes 
first. Many printers cannot convert 
entirely to commercial work as long 
as Government printing needs are 
heavy. And they are still heavy, and 
will continue to be heavy at least 
until the war ends in Europe. After 
that there is still a war with Japan 
to be finished, entailing much print- 
ing for the armed services. And the 
Government is now having printed 
and distributed thousands of edu- 
cational manuals designed for the 
guidance and training of veterans 
who want to enter various trades 
and businesses after the war. 


ARMY COULD SEIZE PLANTS 

The importance of continued co- 
operation with the Government on 
its printing needs was highlighted 
recently when the threatened tak- 
ing over of a printing plant by the 
Armed Forces was narrowly averted. 
This threat arose because of the 
unwillingness or inability of some 
printing plants in a certain area to 
accept Army printing orders. 

If the Armed Forces took over a 
printing plant, that plant would be 
unable to fill in with commercial 
work unless it had Government per- 
mission, and the advertiser would 
then be in a still worse fix on his 
postwar printing. Therefore, when a 
printer has to refuse a customer’s 
work because of some Government 
printing scheduled ahead of it, he 
should make clear that by thus co- 
operating with the Government he 
is protecting his own and all other 
plants to the long term benefit of 
his customers. 


AH, THE PAPER SHORTAGE 

As to the advertiser’s other worry, 
the paper shortage, any extended 
comment on that situation is out of 
place in this article on the printing 
plant bottleneck. Suffice it to say 
that the shortage is still acute, and 
that military demands for paper are 
still heavy. 

In view of the foregoing—the 
competitive rush to get out printed 
promotion the minute the green 
light is given, limited capacity of 
the printing industry’s present fa- 
cilities, the over-worked condition 
of some of the industry’s equipment, 
and the labor shortage in the pho- 
toengraving plants—any printer or 
buyer of printing who thinks there 
is plenty of time to get ready for 
V-E Day might well ponder the 
legend on the sun dial: “It is later 
than you think!” 
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The Martial Air staff poses for an informal pic- 
ture. Editor William Watters:is at extreme left. 
Stubborn duplicating hine is saved from at- 
tack, at right. Official U.S. Marine Corps Photo 


NEWSPAPER in 
the MARSHALLS 


BY SERGEANT WILLIAM C. HARRIS, 
Marine Corps Combat Correspondent 


* 


OMEWHERE in the Marshall Islands 

{Delayed/—When it’s press time in 
the Marshall Islands each night, Sailors, 
Marines, Seabees, and Coast Guardsmen 
converge on a small tent beneath the 
towering palms of this atoll and produce 
their equivalent of the breakfast table 
newspaper back home. 

The Martial Air may be just another 
mimeographed sheet to you, but to the 
thousands of service men toiling in the 
blazing sun here it’s their daily visible 
contact with the world called home. 

All night long the editors, artists, and 
pressmen toil to turn out each morning 
an intelligent digest of the news. 

Publication of this paper is a “‘must’’ 
so that the airmen who wing their way 
across the ocean to give the Japs their 
daily plastering will know how their 
comrades on other fighting fronts are 
making out. It is a “must” because the 
Marines, who stand guard against any 
possible Nipponese threat to this great 
forward base, want to know all the war 
news—and how the Brooklyn Dodgers 
are enjoying the cellar. It’s a ‘“‘must” 
because Vice Admiral John H. Hoover, 
commander of the Central Pacific For- 
ward Area, wants his men informed. 

Navy Yeoman First Class William I. 
Watters, from Los Angeles, edits the 
paper, nurses its printing, then sees that 
several hundred copies are circulated so 
that every officer and man here may keep 
in tune with the news. 

The Martial Air carries news, sports, 
and pictures, drawn each night by a 
Marine and a Seabee. All principal items 
stand out boldly because of the illustra- 
tions. Two Coast Guardsmen man the 
temperamental duplicating machines. 

Editor Watters, who used to pound 
out publicity in Hollywood and New 
York City and won musical fame as the 
composer of “Fighting Sons of the Navy 
Blue,” does his stuff behind:an enor- 
mous desk before which hangs a sign: 





“City Desk.” The “city room” adjoins 
the “art department” and the “telegraph 
desk,” each about two inches apart. 

When Editor Watters writes about life 
on a warship he knows whereof he 
speaks, because he was taken off a fight- 
ing vessel and put ashore here to get out 
the newspaper. He had just finished 
bouncing all over the ocean on a small 
destroyer for eight and a half months. 
He’s been in the Navy nearly four years. 

He gets his world news by radio and 
supplements it with late flashes from the 
standard broadcasts. There’s never any 
problem of getting enough to fill up his 
sheet. The paper situation is as acute 
with him as it is with dailies back home. 

“If we don’t get the baseball scores,” 
he laments, ‘“‘these Marines want to give 
me the works. You can’t fake the returns 
and next day pass it off with the old alibi 
about typographical errors or receiving 
difficulties. The only thing you can dois 
try to pull the scores out of the air and 
print them when you get a chance.” 

He predicts that some day there will 
be a real printing press, fine typesetting 
machines, and other gear necessary to 
get out a standard newspaper for distri- 
bution through all the Central Pacific 
islands by daily plane service. 

“But,” he adds, “I hope I’ll be doing 
shore duty in Japan by then.” 

These men help Editor Watters pro- 
duce: Marine Pfc George Commandaros, 
of Brooklyn, New York, a staff artist; 
Seaman 1/c: Jack Shredl, {Seabee}, of 
Cleveland Heights, Ohio, staff artist; 
Navy Aviation Radioman 3/c J.J. Ada- 
matis, Philadelphia, Pennsylvania, circu- 
lation manager and mechanical super- 
intendent; Coast Guard Seaman _ 1/c 
Norman E. Albers, Springfield, New 
Jersey, pressman; and Coast Guard Sea- 
man 1/c Harvey R. Gamble, Grove City, 
Pennsylvania, pressman. 
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Now, Just What Advantages Has 
In-Plant Composition: 





Better quality and more efficient 


production contro! are among the 


advantages claimed by printers who do the major part of their own composition @ B y alt, VY, Downing 


success in business quite often 
is the same route that winds up 
at failure for another man. 

Certainly this seems to be true in 
the matter of how to handle com- 
position. Is it wiser to install com- 
posing room equipment, or should 
one depend entirely on buying out- 
side composition? 

[his month we consider attitudes 
and experiences of the printers who 
have typesetting done under their 
own roofs. Unlike the standpoint we 
presented last month, of printers 
who view owning the machines and 
magazines with alarm, these men 
have found operation of their own 
composing rooms to be a profitable 
way of conducting business. 

After digging thoroughiy into the 
matter, by means of a cross-country 
questioning of small, medium, and 
large printers, the inescapable con- 
clusion is that the answer must be 
reached by each plant individually. 
Adherents to each method not only 
present the same reasons for their 
choice—speedier service and higher 
profits, better quality, convenience 
—but each stands armed with facts 
behind his way of doing business. 


BETTER SERVICE—LOWER COSTS 

The composing room owner atti- 
tude is summed up by William O. 
Lund, Minneapolis: “Particularly in 
these days of-rush orders, how any 
company can give the service ex- 
pected and rely on a trade plant is 
beyond my imagination. And where 
one operates his own machines on a 
good production basis, his composi- 
tion cost is noticeably lower than 
the charge of trade plants.” 

Exactly opposite to the experience 
of the printer who abandoned his 
composing room in favor of buying 
his composition, mentioned in last 
month’s article, is the experience of 
George N. Handley, Sr., of Seattle, 
Washington, who says: 

“For years we operated our own 
slugcasting department. Then, due 
to various causes, we sold our equip- 
ment and bought composition from 
a trade plant. When we started do- 
ing so, the trade plant was located 
just a block away. Later we moved 
uptown and the time required, espe- 


T HE ROAD that one man follows to 


cially to get press corrections and 
changes, became quite an item of 
expense. Our work also increased 
and after some consideration, we 
again installed our own slugcasting 
equipment. 

“Having now operated under both 
conditions, we would say that if a 
plant has sufficient work to operate 
three or more machines two shifts 
a day, it can operate its own equip- 
ment at a financial advantage.” 


HOLDS CONTROL OF WORK 


In its informal survey, THE INLAND 
PRINTER found only one printer do- 
ing his own composition who said: 
“At times I have felt that we could 
buy our composition cheaper than 
we produce it ourselves.” The reason 
this Florida printer gave for not 
doing so was the loss of control over 
the work that was sent out. 

Here are some comments on the 
composition cost angle that speak 
for themselves: 

“Our experience is that in-plant 
composition can be done for less 
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The Eagle-Eyed Printer 
and the Errant Swash 


Perhaps you noticed, in a recent issue 
of Who’s Who, house magazine of Inter- 
type Corporation, that a swash “J” had 
intruded itself into a spot where it didn’t 
belong. Here is the story of a sharp-eyed 
printer who saw it. 

Who’s Who in the Composing Room 
B. W. Radcliffe, Editor 
It has been a hobby of mine to point 
out “boners” of a graphical nature. 
I do this not to criticize anyone. 
I have written to Mr. J. L. Frazier, editor 
of The Inland Printer, who calls me the 
“eagle-eye.”’ 
In your November issue, the caption 
under the cut in Cloister Bold Italic, with 
swash initials, has the word “Freedom.” 
The initial is not an ““F’—but—a swash 
“J! Am I right? 

Harry R. Halper 


Mr. Harry R. Halper 
New York City 
J. L. Frazier was right. You do have an 
“eagle eye.”? So far as I know, you are 
the only one who noticed that swash J. 
However, this was not done by accident. 
I used it for a cap J because it looks 
more like an F than the F does and adds 
a little decoration to the line. 
I have done similar stunts with hand type, 
one of which was to turn a Caslon Italic 
Swash Q upside down and use it for a T. 
I am glad to know you observe Who’s 
Who in the Composing Room so closely 
and I assure you there will be no harm 
done whenever you decide to make any 
comments. In fact, we welcome them. 

B. W. Radcliffe 
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than it would cost outside,” states 
H. B. Wilson, superintendent of a 
large St. Paul plant. 

“We can operate our composing 
department at a saving over what 
we would have to pay for outside 
composition,” says Harry L. Den- 
berg, of the Barton Press, Newark, 
New Jersey. “It also has enabled us 
to get offset jobs because we could 
handle the job complete, the cus- 
tomer preferring to deal with one 
concern rather than having two or 
three others on a job.” 

“Our costs of production are no 
greater than those of a trade plant 
—probably not as much. Our gen- 
eral overhead applies to our com- 
posing room, pressroom, and bind- 
ery. We are not required to absorb 
the additional overhead of the trade 
organization,” says an Ohio printer. 

Another Ohio printer speaks of 
saving the profit he would naturally 
expect to pay the trade composition 
plant, as well as saving plate cost by 
recasting for multiple forms. 

The Neely Printing Company, of 
Chicago, which prides itself on com- 
plete service on any job, says that 
its composing room normally shows 
a reasonable margin of profit from 
its operation. 


SAVES PRESS HOLDING TIME 

The cost advantages of having a 
composing room, according to a Mil- 
waukee printer, include “the making 
of customer alterations and faulty 
type corrections without holding the 
presses overlong. The specialization 
and standardization of operations 
to fit your particular type of work 
presents a big opportunity to save 
money.” . 

An eastern plant takes the broad 
view about the immediate financial 
gain or loss: 

“Tn ordinary times with the usual 
dull periods, our own composition 
costs aS much or more than trade 
composition, but we believe that the 
advantages outweigh the difference, 
especially when one of our good cus- 
tomers really needs some rush job 
on which we have to work day and 
night.” 

Being equipped to give consistently 
dependable service is a financial as- 
set. The majority of printers with 
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complete composing room facilities 
stress the advantages of having full 
control of the work, independent of 
outside sources of supply, being able 
to shift to the most pressing work 
on a moment’s notice, and keeping 
a continuous check on production 
in its entirety. 


MANY TRADE PLANT DELAYS 


S. S. Kassin, Co-Service Printing 
Company, Newark, goes thoroughly 
into the matter of delays: 

“The composition done in a trade 
plant often is the cause for holding 
up of work, waiting for corrections, 
waiting until a big job is finished, 
waiting for an open machine, and 
other sundry waiting periods that 
are involved when a printer buys 
time or material from a supplier, 
due to the fact that when twenty 
or thirty printers each give a trade 
plant an order, and usually the copy 
is marked RUSH, there develops a 
chaos that only a trade plant can 
begin to appreciate. 

“The trade plant has to decide 
who comes first, then there enter 
the picture these definite and sali- 
ent facts: which one is his best cus- 
tomer, which pays his bills more 
promptly, which job is easier to set, 
which copy looks in better condi- 
tion, which copy has smallest num- 
ber of type face changes, which cus- 
tomer is the crabbiest, which one of 
them is easiest to get along with, et 
cetera and more et cetera. 

“In substance the human element 
of the trade plant, although under- 
standable, is sometimes one of the 
greatest detriments that confronts 
the printer who gives his composi- 
tion to a trade plant.” 


IN-PLANT HAS SAME TROUBLES 


Mr. Kassin admits that a printer 
has his fair share of troubles, even 
with a composing room, and that a 
compositor may take the busiest day 
off for nursing his mother-in-law’s 
varicose veins; or right in the mid- 
dle of a job some infinitesimal part 
breaks, a minor matter that turns 
into a major loss of time and profit. 
And there is always the customer 
who won’t be happy with any of the 
good type faces the printer consid- 
ers an adequate selection. At such 
moments, the printer has his choice 
of turning philosopher, or of bang- 
ing his own or his customer’s head 
against the wall. 

One printer lists his troubles with 
trade composition houses, as affect- 
ing the quality of the finished job. 

“Poor spacing—The average trade 
composition house has not been able 
to give me lines spaced properly. 

“Workups in press forms—The 
average trade composition house, 
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unfortunately, is primarily inter- 
ested in getting out the job and not 
in quality work. Frequently, when a 
form is locked up and goes to press, 
trouble develops because the lines 
have not been justified properly. 

“Makeup—In my experience no 
trade composition house has ever 
been able to give me composition 
made up to suit me. As a conse- 
quence, I do all my own makeup. 
Makeup is a matter of taste and no 
trade composition house can pos- 
sibly turn out work to suit every 
taste.” 

“With his own composing room,” 
says L. A. Braverman, of the Fleuron 
Press, Cincinnati, “the printer has 
the advantage of getting exactly the 
kind of composition he wants and 
when he wants it. His compositors 
can be trained to produce exactly 
the kind of composition required.” 


PLENTY OF MATERIAL 


A plant in New York state looks 
with favor on its composing room, 
not only because “we can give our 
customers sure and certain service, 
but because of our inexhaustible 
supply of type for our cases and all 
kinds of material, including spaces, 
rules, leads, and slugs. If we were to 
give up our composition machines 
we would keep a material maker in 
any event.” 

The average customer knows very 
little about printing and cares less 
about how the process is handled, 
as long as the price, service, and re- 
sults are satisfactory. (He is, how- 
ever, steadily growing out of this 
blissful ignorance.) 

With the informed buyer, it is not 
unusual that his opinions are simi- 
lar to this statement by a man who 
buys a large quantity of printing, 
and wants a nice quality: 

“T’d rather deal with the printer 
who does his own composition and 
doesn’t scatter my jobs around. I 
feel that he has a more interested 
and responsible attitude toward my 
work. Most buyers who are inter- 
ested in the art and craftsmanship 
of typography and printing seem to 
feel this way—and respect a house 
that wants to do its own work.” 


DEMANDS HIGH QUALITY WORK 


Another printer stated his attitude 
on the question of quality with an 
economy of words, but much feel- 
ing: “We specialize in high quality 
composition and we are certain that 
it could not be produced in a trade 
plant.” 

Herbert W. Simpson, of Evansville, 
Indiana, who specializes in adver- 
tising printing, says: “We give con- 
siderable attention to typographic 
plan and layout. This calls for a de- 
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gree of control that we feel is best 
handled in our own composing room 
where changes and adjustments can 
be accomplished to our satisfaction. 
I can see a definite advantage to 
trade plant composition in that it 
permits an expert handling of type 
and provides a wider selection of 
faces than is commonly found in 
the average printing office.” 


KIND OF WORK SETS METHOD 


So it would seem that while the 
trade composition plant fills a very 
definite need, the in-plant compos- 
ing room has equally definite ac- 
vantages. There is room for debate 
only in individual cases. The matter 
depends almost entirely on the par- 
ticular kind of work that the par- 
ticular plant turns out. 

A plant specializing in direct mail 
can profit by being able to employ 
the newest trends in type faces. The 
good trade plant soon begins to un- 
derstand what a printer wants, and 
give it to him. On the other hang, 
the printer doing a general line o/ 
commercial printing, having suffi- 
cient work, may find a financial ad- 
vantage in operating his own com- 
posing room. 

Other factors enter into the mat- 
ter that can only be answered by 
the individual printer. Is he able to 
maintain sufficient volume for the 
machines? How are quality, price, 
and service of the available trade 
plants? How conveniently are they 
located? 

No display composition can be 
bought from trade plants in a cer- 
tain city in the middlewest, nor are 
the facilities good in other respects. 
Obviously, a printer will maintain 
his own composing room in a situa- 
tion like that. 

If his volume of business is not 
sufficient to keep his own machines 
busy, then his only recourse is to 
buy composition. ; 


SOME USE BOTH METHODS 


But the problem is not always so 
clear-cut. It is safe to say that the 
average plant of medium size will 
have greater flexibility by availing 
itself of both types of facilities. The 
kind of work a printer produces will 
inevitably dictate the method of do- 
ing composition. 

Perhaps the printer is right who 
says, aS did this one: “It does not 
seem reasonable that the medium- 
sized plant can afford to do any- 
thing but have a composing room 
and also buy from a trade plant 
when it needs faces it doesn’t have, 
or is overworked.” 

The right answer, as with so many 
other problems, may be read in your 
own cost figures. 
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Revitalized Yearly Reports Mean 
Business for Printers 





New trend toward turning the annual 


stockholders’ report into an effective 


and carefully conceived public relations vehicle opens wide field for creative printer who will make study of ig 


holders has come to be an 

important and an effective 
public relations medium for the 
corporations, and as such is a 
fer‘ile source of more business 
for printers. In contrast to the 
old-fashioned, four-page pam- 
phiet giving dry figures which 
very few but accountants and 
bankers could understand, the 
modern annual report is a 
many-paged, weli-written, and 
profusely illustrated publication 
designed to catch and hold the 
reader’s attention. 


WAR SPEEDS MODERNIZATION 


The war has been an impor- 
tant factor in stimulating the 
modernization of the annual 
report. It was found to be the 
natural medium through which 
to explain the conversion from 
peacetime to military produc- 
tion and to portray the com- 
pany’s contributions toward the 
winning of the war. Another 
helping factor is the effect of 
increased taxation and govern- 
ment regulation—corporations 
have used their annual reports 
to tell all the stockholders their 
side of the story. 


MAKES ANNUAL SURVEY 

During the past three years 
this trend to more moderniza- 
tion has been charted by the 
business editor of the Financial 
World, a national weekly mag- 
azine. In a study of 1,000 re- 
ports for 1943, Mr. Smith found 
25 per cent of them modern and 
36 per cent improved as com- 
pared to ten years ago. In a sur- 
vey made the year before, he 
found 21 per cent modern and 
37 per cent improved, which was 
a marked advance over 1941, 
when the percentages were 10 
per cent modern and 18 per cent 
improved. (These figures are not 
an exact comparison, because 
only 500 reports were analyzed 
for 1941 and just 766 for 1942, as 
compared to 1,000 for 1943.) 

Interesting as this trend is, 
the most significant part of the 
picture from the printer’s view- 
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Chart prepared by Financial World to show increasing use 
of modern design in annual reports, based on a survey of 
reports examined in 1941, 1942, and 1943. It will be inter- 
esting to see whether end of war will speed up or retard 
this trend toward making the utmost use of this medium 





HARRIS - SEYBOLD - POTTER - COMPANY 


Sent to employes as well as stockholders of the company, 
the Harris-Seybold-Potter annual report is a good example 
of trend toward more informative reports. Cover Illustra- 
tion is the four-color Harris press, reproduced in four 
colers. The balance of the report was printed in two colors 


point is the large number of 
annual reports that have re- 
mained unchanged for decades, 
a situation which will be con- 
sidered later in this article. 
The reports are judged 60 per 
cent on content and 40 per cent 
on illustration, typography, for- 
mat, and public relations value. 


SURVEY STIMULATES INTEREST 

In connection with his an- 
nual survey, Mr. Smith has un- 
doubtedly stimulated aninterest 
in improving annual reports by 
awarding merit certificates for 
the ones considered as modern, 
and an honorable mention for 
those showing an improvement 
over ten years ago. This year he 
went a step further and ap- 
pointed an independent board 
of experts to select the most 
outstanding annual report for 
1943 and the best in each of 
several industries. 

The judges were Dr. Lewis 
Haney, Professor of Economics 
at New York University; Ray- 
mond C. Mayer, the president 
of the National Association of 
Public Relations Counsel; Nor- 
man Stabler, financial editor of 
the New York City Herald Trib- 
une; Glenn Griswold, editor of 
the newsletter Planning and a 
former editor of Business Week; 
and Norman Bel Geddes, noted 
industrial designer and consult- 
ant on art and typography to 
the Crowell-Collier Publishing 
Company. 

PRINTER LEADS ALL 

The leader among forty in- 
dustries in the production of 
the most outstanding annual 
report, in the opinion of these 
experts, was Brown & Bigelow, 
the printer and calendar manu- 
facturer of St. Paul, Minnesota. 
That is perhaps as it should be, 
but is contrary to the normal 
behavior in this industry, which 
is often charged with making 
the least effective use of its own 
product in its own behalf. 

Annual report of Caterpillar 
Tractor Company, Peoria, Illi- 
nois, was chosen second best in 
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1943 SALES WERE MADE BY 
A MONTHLY AVERAGE OF 


WHOSE ANNUAL EARNINGS TOTALED 


12,925,000.00 


COMMISSIONS PAID 


Ten years of accomplishment are clearly portrayed in pop-up chart from Brown & Bigelow report 


all industries. Brown & Bigelow of 
course rated first in the printing in- 
dustry group, with American Type 
Founders, of Elizabeth, New Jersey, 
placing second. 


BEST COVER DESIGN 


In addition to the judges’ selec- 
tion of first and second best in forty 
industries, Mr. Bel Geddes cited Pan 
American Airways, New York City, 
for the best original cover design, 
and the Superior Steel Corporation, 
Pittsburgh, for second best. Both of 
these winning covers were produced 
by offset-lithography. 
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The Brown & Bigelow report is a 
thing of beauty. It has all the ele- 
ments of a good annual report and 
is typical of the best that is being 
done in all industries. Figures are 
made easy to understand by pictori- 
alized charts. A great deal of colot 
and many fine modern illustrations 
were used. 


BALANCE SHEET SUBDUED 

It contains a story of the firm’s 
activities, with some attention be- 
ing given to postwar planning. The 
conventional balance sheet and in- 
come statements are in the back. 


Typical of many of the reports in 
wartime, one spread is devoted to 
facsimile service flag and the names 
of former employes in the service. 
On the report’s last page is proudly 
displayed the Army-Navy “E” which 
the company won in January. 

One interesting feature of the 
Brown & Bigelow report is the use 
of a gate-fold page to present the 
pictorialized chart of the earnings, 
sales, and other such statistics. Such 
an idea has been used in the past 
for presenting large maps, particu- 
larly by railroads and utilities, but 
this year a few corporations took 
advantage of the same methods of 
presenting charts and illustratiors. 
The Columbia Broadcasting System 
used a gate-fold on each cover. 


SPECIAL FOLDS MORE WORK 

Some printers are not too happy 
about the use of gate-folds during 
the war, because the handwork r:- 
quired in the bindery slows up prv- 
duction. When manpower is at a 
premium, the use of such devices is 
a problem. 

In general, the current crop of 
annual reports reflects an increase 
in the number of photographs, il- 
lustrations, and pictorial statistics 
or “graphics.” The American Car 
Foundry report, 52 pages including 
cover, has 36 pages of halftones pic- 
turing factory scenes and company 
products. The Sieberling Rubber 
Company’s 28-page report features 
giant photos on 16 pages. Eastman 
Kodak Company appropriately runs 
numerous official Army, Navy, and 
Marine photos in full color from 
Kodachrome. 

LEAN TOWARD OFFSET 

Quite a few companies, including 
Brown & Bigelow and the Sieberling 
Rubber Company, top winner in the 
rubber industry, used offset lithog- 
raphy throughout to produce their 
reports. Others, such as Standard 
Oil of New Jersey and Allis Chal- 
mers, used letterpress with covers 
by offset. 

The frequent use of pictorialized 
charts and graphs to translate fig- 
ures into understandable terms has 
been mentioned. A few corporations 
have also attempted to improve the 
presentation of figures in the text. 
A food company, for instance, gave 
the “year in brief” as follows: 

(1) From the sale of our goods 
and services we received $————_;; 
(2) to run our business, pay our 
employes, buy materials, and pro- 
vide reserves, it cost us $————_;; 
(3) this left us before income tax- 
es $—————_; (4) to pay our income 
tax we set aside $————_; (5) this 
left us a net income of $————; 
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(6) out of this, preferred stock- 
holders received $—————_;; (7) our 
common stockholders were paid the 
same as last year, $4.00 per share 
$————__; (8) that left us with 
earnings in excess of dividends paid 
$— : 
PERCENTAGES INCREASE INTEREST 
Each of the foregoing headings 
was followed by a diagram repre- 
senting piles of dollars which cor- 
responded to the sums involved. Dr. 
Haney, chairman of the board of 
experts which selected the best re- 
ports, said that the above report 
could have been still further im- 
proved if each heading had been 
followed by a percentage figure to 
show what part of the total was 
represented by that particular item. 
In 1937 Johns-Manville got out a 
special financial report for its em- 
ployes. It was printed in large type, 
written in conversational style, and 
profusely illustrated. But perhaps 
more important, it took pains to ex- 
plain to its readers what a balance 
sheet really is: 


DOWN-TO-EARTH TALK 


“A corporation’s balance sheet... 
is a statement of what we own, 
what we owe, and what we are 
worth. ...It is exactly the same as 
if you took two sheets of paper and 
on one listed the cash you Nave, the 
value of your home, car, and furni- 
ture, and the dollar that ‘Bill Jones’ 
owes you. On the other sheet you 
would list what you owe the grocer 
and the milkman, the amount you 
owe for the mortgage on your home 
and what you owe on your car. 
Then subtract what you owe from 
what you own. The result is what 
you are worth .. .” 

The idea was so successful that it 
has been used ever since in the an- 
nual report to stockholders, as well 
as to the employes. 
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Cover of the winning report, entirely printed by offset, spotlights main office of Brown & Bigelow 


The trend toward modernization 
continued last year in spite of the 
paper shortage. In fact, the leading 
corporations made a valiant effort 
to conserve paper without sacrific- 
ing the public relations value of 
their reports. Many utilized lighter 
cover stock and thinner paper, while 
others trimmed the size or reduced 
the number of pages. 


SAVES CARLOAD OF PAPER 

American Telephone & Telegraph, 
which normally produces about a 
million copies for its 650,000 stock- 
holders and thousands of employes 
and friends, reduced by eight pages 
and used a Self cover to save more 
than a carload of paper. 

Even the Diamond Match Com- 
pany, which holds the all-time rec- 
ord for the largest annual report 
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(272 pages in 1937—100 of them de- 
voted to the president’s message) 
published only 74 pages, self cover, 
for 1943, as against 124 pages and 
cover for 1942. Diamond Match, in- 
cidentally, still had the largest re- 
ports for both years, 1942 and 1943, 
in number of pages. General Mo- 
tors, which was second in 1942 with 
106 pages Reader’s Digest size, in- 
creased the trim size of its booklet 
to 734 by 10% inches, but reduced 
number of pages to 64 with cover. 


RAILROADS PERK UP 

One of the most notable advances 
in annual reports has occurred in 
the railroad industry. Originally the 
annual reports in that industry were 
highly detailed and often set up 
like time tables. In contrast to this, 
the Chesapeake & Ohio report for 


Example of why Brown & Bigelow report was judged best of thousand 1943 reports in all industries: striking military honor roll with sevice flag in colors 
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ANNUAL REPORT 
TO STOCKHOLDERS...YEAR 1943 
















ANNUAL REPORT FOR 1943 


PAN AMERICAN WORLD AIRWAIS 
| The Syslem of the Clippers 





Pan American World Airways’ report cover was the best original design among the 1,000 annual reports for 1943, in the opinion of Norman Bel Geddes, 
industrial designer, artist, and consultant on art and typography to the Crowell-Collier Publishing Company. Superior Steel Corporation's cover by A. B. 
Sefcik, portraying the many uses of steel, was the second kest design. Prepared in Pittsburgh—artwork by Town Studios, and four-color plates and 
lithography by Security Banknote Company, for Walker & Downing advertising agency. Below: Center spread of the annual report of American Type 
Founders, runner-up io the Brown & Bigelow report among printing industry reports. This is typical of the powerful illustrated spreads in the ATF booklet 
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Trench mortar used by U. S. troops on 
far-fhing battlefronts 





1943, top winner in the railroad in- 
dustry, put out a beautiful litho- 
graphed job, planned and produced 
py Geffen, Dunn & Company, New 
York City printer. The center bleed 
spread is a multi-colored map of 
the company’s lines with “Chessie,” 
the famous C. & O. cat, featured. 
Now for those reports that have 
shown little improvement, a fertile 
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tobacco, 11. Of the 385 unchanged 
reports, 186 or 43 per cent were 
pamphlets of 8 pages or less, 96 
were four-page leaflets, and five 
were two-page single sheets. 

Many annual reports have not 
been changed in twenty, thirty, or 
more years. It is amazing to find 
the number of prominent names 
still publishing their reports in ex- 


and keeping itself sold to the Amer- 
ican public, the annual report will 
doubtless assume a permanent place 
after the war as one of the several 
accepted public relations mediums. 
It is something that is published 
each year anyhow, and thus be- 
comes a logical and convenient ve- 
hicle for telling a more complete 
story than could figures alone. 


Company's Global Honor Roll of Men and Women mn Military Servwe 


from a reduction in consttuction and sales personnel. The 
majority of new employes are women who, in maoy in- 
stances, are discharging duties heretofore performed by men 
In the employment of women, preference is given the wives 
of employes in military service. With training and under 
the guidance of experienced personnel, these women aod 


FZ wien war production and essential civilian activities 
dependent on utility service and with 475 trained employes 
in the armed forces, the remaining personnel of your Com- 
pany is doing a job that has become both more important 
and more difficult, However, in spite of all difficulties and 
all obstacles, they have been able to maintain the past high 
standards of physical and personal service to our customers. 
The Company is indeed grateful to these employes and feels 
a distinct pride in their accomplishments-—-both - 
ing vitally essential utility service and participating in alt 
civilian wat activities. 

At the close of 1943 the employes of your Company and 

“its subsidiaties numbered 1935, a decrease of 95 during the 
past year and a decrease of 471 since the outbreak of the 
war. This decrease of 471 employes tesulted principally 


WZ as of December 31, 1943, 475 employes were in military 
service. The Company and the fellow employes of thesé men and 
women are distinctly proud of the part they are playing to defend 
their country and to preserve the ideals of freedom and private 
enterprise under which Americans and American institutions have 
been permitted to grow in proportion to their capacity to serve. 

With sorrow we report that three of these employes have made 
the supreme sacrifice. They were Edward W. Walters, US. Army, 
Melvin Biggs, US. Coast Guard, and Earl Bowen, US. Navy. 

Eleven employes have been honorably discharged from mili- 
tary service and have been reemployed by your Company. 


rer Peek eet an tee ky ha 


Simple and attractive, these pages from the report of the Public Service Company of Colorado present a precise picture of its personnel situation 


field for new printing business, if it 
is properly cultivated. In the 1,000 
reports covering 1943 studied by 
Mr. Smith, 385 showed virtually no 
change in a decade or more. The 
same was true in 1941 and 1942, 
when 363 and 318 fell in that clas- 
sification. Most backward industries 
in this respect seem to be the fol- 
lowing, along with the number of 
companies in each still using old- 
fashioned reports: 


OLD-FASHIONED INDUSTRIES 
Automotive, 11; auto equipment, 
16; chemical, 12; electrical, 13; fi- 
nancial, 13; food, 20; railroad, 23; 
machinery, 23; mining and metals, 
42; petroleum, 24; graphic arts, 10; 
public utility, 20; railroad equip- 
ment, 11; steel, 20; textile, 19; and 


actly the same formats they used 
a quarter of a century ago. In some 
cases, if it were not for the change 
of date, it would be quite impossible 
to differentiate between last year’s 
annual reports and those from the 
Gay Nineties. 


SOME USE MODERN ADVERTISING 


Some of these companies happen 
to be leaders of great industries that 
are most progressive in their poli- 
cies of production, distribution, ad- 
vertising, and their merchandising. 
Perhaps they just “haven’t gotten 
around to it yet’—a fine chance 
for some purposeful prodding by a 
salesman with ideas and samples to 
show what others are doing. 

With industry’s growing aware- 
ness of the need for selling itself 


Sylvia Porter, columnist on the 
New York Post, who writes of finan- 
cial matters in a popular vein for 
the general public, commenting on 
the importance of the annual re- 
port and the need for improving it, 
said that corporations are “permit- 
ting limitless opportunities for good 
will to slip through their fingers— 
simply because they either are too 
lethargic or too old-fashioned to 
throw away the obsolete plates and 
live up to 1943 styles. 


ONLY CONTACT WITH STCCKHOLDERS 

“The annual report frequently is 
the only contact a company man- 
agement has with its stockholders, 
whether they run into the hundreds 
of thousands, the thousands, or the 
hundreds. Throughout the year, a 
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recent trip to theaters of operation I 
can state that tractors are filling a 














down. Such a failure would of course 
have disastrous results.” 


combat role as important as airplanes, 


tanks, or guns. Tractors are required 
to clear the beach heads, build the 


From Lt. Howard Braun of the U, 8. Navy, 
writing of an incident on a Solomon Islands 


roads, and construct the airfields be- landing: 


fore the planes can fly. Without 
tractors to facilitate the movement of 
Army supplies and to construct the 
roads to move them on, the entire 
Army Supply Program would bog 
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Typical pages with graphs showing number of company employes and sales in dollars, from the Cater- 
pillar Tractor Company report, which was selected as second best in general group of all industries 
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“As the ramp of the first LST lowered 
to the beach, a Jap machine gun posi- 
tion went into action at close range. A 
Seabee mounted the ‘Caterpillar’ Die- 
sel Tractor, raised the bulldozer blade 
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severe wear and extra hours of use of 
those facilities in war-time peak produc- 
tion and (3) a charge of $1,740,620.07 
representing the year’s amortization of 
special war production facilities in accord- 
ance with the provisions of the applicable 
government Certificates of Necessity. 


General Business Conditions 


The difficulty of achieving a free flow of 
materials was this country’s most serious 





production problem of 1942. In 1943 this 
difficulty was greatly lessened, with the 
result that American industry reached 
production peaks surpassing expectations 
and made a record of accomplishment 
that will stand as a proud chapter in this 
country’s history. 

Due in part to the fact that production 
in 1943 reached such great heights and in 
part to the fact that the constantly chang- 
ing nature of modern warfare has altered 
demands for war materiel, the past year 
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stockholder may not hear a word 
from the corporation in which he 
has invested his precious savings 
and in which he is therefore vitally 
interested. 

“Then one morning he gets an 
annual statement in the mail. It is 
uninspired. It is printed on cheap, 
thin paper, often without a cover. It 
is filled with utterly incomprehen- 
sible figures, worded in language 
that seems designed to discourage 
even the person who likes studying 
statistical data. 


PRINTING COSTS WASTED 


“He opens the envelope, glances 
at the statement for a momert, 
gives it up as a bad job and throws 
the whole thing into the waste bas- 
ket. If his company has been ge:- 
ting bad publicity, he adds his voice 
to the other critics by commenting 
that from the reports he gets ‘he 
can’t understand what the manage- 
ment is doing.’ And if his company 
hasn’t been in the news at all, he 
usually says nothing—and the re- 
port is wasted. 

“A streamlined annual repor:, 
however, can accomplish wonders, 
if it appears intriguing, if it’s easily 
understood, if there are pictures 
and illustrations to help explain the 
meaning of the figures. A ‘modern’ 
yearly statement may help to win 
thousands of friends for a company 
overnight, because the stockholder 
receiving the report will talk about 
it and show it to his friends.” 


INCREASE IN INTEREST 


That there is widespread interest 
in the improvement of annual re- 
ports is shown by the fact that 
more than 2,000 leaflets, folders, 
and booklets setting forth 1943 re- 
ports were submitted for study in 
Mr. Smith’s survey this year. Only 
1,000 were considered worthy of 
consideration for a merit award or 
honorable mention. 

The number of stockholders in 
the United States has been esti- 
mated by authoritative sources at 
from 10,000,000 to 13,000,000. Multi- 
ply this by any figure from 12 to 68, 
the page range of typical modern 
reports, and you can visualize the 
market in terms of impressions. 

The opportunity for more busi- 
ness in this field is recognized by 
W. Arthur Cole, president of the 
Photo-Engravers Board of Trade, 
who recently pointed out to mem- 
bers of that industry through the 
Photo-Engravers Bulletin the large 
number of annual reports that need 
improvement and asked them to 
visualize this field of effort as a po- 
tential additional market for all 
photoengravers. 
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A couple of hundred corporations 
nave taken the lead in modernizing 
their annual reports, to the profit 
of the printers who got the jobs. 
Others will follow that lead, sooner 
rather than later if the alert printer 
keeps them informed of what is go- 
ing on. Some printing firms with 
creative departments, such as Wil- 
liam E. Rudge’s Sons in New York 
City, specialize in planning and pro- 
ducing just such modern annual re- 
ports as the winners in this contest 
for their own clients. 


USE OTHER PRINTERS' IDEAS 

Other printers seeking this kind 
of business, even though they may 
not go in for the so-called “creative 
printing,” can at least make a col- 
lection of the best annual reports, 
comb them for ideas, and build a 
sales portfolio to show prospects. 
Files of annual reports are available 
in some printing centers. The Print- 
ing Consulting Service of the New 
York Employing Printers Associa- 
tion, for instance, has one of the 
largest collections of this type of 
printed material in the country, 
available at all times for inspection 
by members and their customers in 
search of ideas. 

Printers who do not have access 
to such a library might build one of 
their own, by writing to the com- 
panies which publish reports or by 
seeking them from friends who are 
stockholders in various companies. 
Many of these reports contain ideas 
which can be adapted to other kinds 
of advertising and public relations 
literature. 


* * 
Welcoming the New Worker 


Booklets prepared specially for 
welcoming a new employe, giving 
vital information about company 
policies, transportation, the eating 
facilities, benefit plans operated by 
the company, and the other infor- 
mation of immediate importance to 
him are becoming increasingly pop- 
ular as a factor in company morale 
and to expedite the absorbing of 
new workers with the least amount 
of dissatisfaction on their part. 

A survey of varied forms of publi- 
cations aimed at the establishing 
of friendly relations with new em- 
ployes and the techniques used has 
been made by the Metropolitan Life 
Insurance Company. The report is 
called, “Orienting the New Worker,” 
with an appendix containing the 
complete schedules of two compa- 
nies to welcome and help the be- 
wildered people who perhaps are 
entering a new occupation or have 
never worked before. 








Wartime Developments of Offset 


Improvements speeded by urgency of war will be aids to com- 


mercial offset plants with return of peace © ky R. £ anesd B eadie 


as difficult for the printers un- 

prepared for it as it will be for 
units in any other industry which 
neglect until the last moment to ar- 
range for the return to production 
of consumer goods. While it is im- 
possible to buy the equipment and 
materials we may want now, it is 
absolutely imperative that we know 
exactly just what equipment we will 
want when it is available. 

Now let’s look over some of the 
new equipment which will be avail- 
able for offset lithography plants in 
the postwar era. The term “new” is 
used advisedly, because little space 
will be devoted to those materials 
and equipments of which we have 
been deprived for the duration, the 
article dealing chiefly with those 
processes, machines, and equipment 
which have been developed during 
the war. 


SUCCESSFUL 300-LINE SCREEN 


Lieutenant Richard Gardner, in 
giving an address to the National 
Association of Photo Lithographers, 
spoke of a three hundred line screen 
which has been made available for 
the armed forces. The screen used 
is a magenta dyed film, very similar 
to the screen now in use by many 
commercial firms, except that it has 
three hundred line ruling in place 
of the customary one hundred and 
fifty, or one hundred and thirty- 
three line ruling of the halftone 
screens that have been used in this 
work in the past. 

This screen results in the making 
of halftone negatives directly in the 
camera. Such negatives present no 
difficulty, and the camera operators 
are able to produce very quickly 
negatives of a satisfactory quality 
with any desired contrast. Offset 
plates on zinc are made from these 
negatives, for printing on the regu- 
lation 17- by 22-inch offset presses 
such as are in daily use in commer- 
cial offset plants. 


WILL BECOME ROUTINE OPERATION 
A satisfactory fine-grained plate 
was arrived at by the use of No. 150 
Carborundum for a twenty minute 
graining to remove the old work, 
after which the plate is grained for 
another twenty minutes, using the 
No. 220 Carborundum. Adjustments 
were made in the screen resulting 


T HE POSTWAR PERIOD will be just 





in the production of a halftone pos- 
itive, the technical details of which 
process were widely publicized, and 
the deep etch process was used. 

The lieutenant said that it would 
be incorrect to assume that no diffi- 
culty was encountered in the plate- 
making or in printing from these 
three hundred line screen plates: 
but that such reproduction has be- 
come substantially a routine opera- 
tion in the particular shop of which 
he was in charge. As a result of the 
experience so obtained, he believes 
that extremely fine screens will have 
a place in the commercial reproduc- 
tion field after the war. This would 
be particularly true where accuracy 
and sharpness of detail are para- 
mount considerations. 


FAST NEW PROCESS CAMERA 


An announcement of the new 
Beattie Process Camera has been 
received, describing it as “a revolu- 
tionary piece of equipment using a 
contact halftone screen, which will 
produce line and halftone negatives 
with a minimum amount of opera- 
tor training.” The whole camera oc- 
cupies a space of roughly three by 
four feet. 

Briefly, the operational method is 
as follows: The camera’s operator, 
following a few simple instructions, 
inserts his copy in the camera, and 
measures size desired on the ground 
glass, inserts the film in the vacuum 
frame, exposes it and then develops 
his line negative. Before exposure 
he can insert an acetate halftone 
screen in front of the film and make 
his exposure, producing very good 
halftone negatives within a very 
short time, when compared to the 
technique used with the ordinary 
camera employing the glass type of 
screen. 


ACCESSORIES QUICKLY DEVELOPED 


The Beattie Process Camera, as 
linked to the small offset press, is 
now in use all over the world to re- 
produce maps, charts, photographs, 
line drawings, enlargements or re- 
ductions, pamphlets, magazines,and 
newspapers for servicemen. Once it 
was perfected, accessory equipment 
for the camera was quickly devel- 
oped. Now complete units, which in- 
clude a new type of vacuum frame, 
a vacuum pressure pump, printing 
light, whirler, and other accessories 
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a space six by eight feet. 


PHOTOGRAPHIC PRINTING MACHINE 

The new “Beattie” screen is ob- 
tainable from the very coarse size 
up to those needed for fine half- 
tone work, as high as four hundred 
line screens having been used for 
work demanding a high degree of 
fidelity in detail. 

The announcement made about 
the camera includes details of one 
of the finest photographic printing 
machines available, for sizes 16 mm. 
up to 20 by 24 inches. This “printer” 
is said to produce large paper prints 
with needlesharp detail, practically 





are being manufactured. The whole 
assembly is easily accommodated in 





reason of two tons of vacuum pres- 
sure being applied to the larger size 
negatives. Two models of the printer 
are available: the “Laboratory,” a 
deluxe machine with an electronic 
timer, exceptional dodging devices, 
giving variable intensities of light; 
and a compact portable “Airborne” 
Printer which is self-encased, suit- 
case Style. 


LIGHTING HAS BEEN ADVANCED 


According to Ernest E. Jones, To- 
ledo, Ohio, quite an advancement is 
coming in the lights for the camera 
room. There is the fluorescent type 
of lamp which can be made up in 
rectangular or square banks, which 
will illuminate the copy board more 


and in color value, cooler, and free 
from objectionable dust and fumes. 
This type of lamp can be mounted 
on the camera frame, thus consery- 
ing floor space, and making for ease 
of handling the lighting. 


NEW TYPES OF COOL LAMPS 


There are also other new types 
of lamps, such as the water cooled 
vapor lamp, the incandescent lamp, 
and the DH-1 Mercury Lamp. This 
latter lamp is exceptionally inter- 
esting, because it is a new type of 
printing lamp that has a low heat 
intensity and is inexpensive to use, 
Six of these bulbs will do approxi- 
mately as much work as a 35 ampere 
lamp, and will give about one thou- 





perfect contact being possible by 


DISAPPEARANCE OF THE DESIGN. On occasions the printing image may show 
a tendency to become weak, go blind, or entirely disappear from the plate surface. 

The plate is grained to provide anchorage for the greasy (ink) image. This 
ink does not react chemically with the plate, except possibly to a slight degree 
in the case of zinc. Depth of this grain is never more than .0005 inch. Hills and 
valleys produced by graining increase the area of plate suiface some five or six 
times. These facts must be kept in mind if one is to appreciate the pressman’s 
predicament when the image starts to “walk off” the plate. 

The image cannot be well anchored to the plate unless the grain is what it 
should be. Any action which injures this grain is likely to affect wearing quality 
of the ink image. If excessive pressure wears the grain down even one fourth of 
its depth, or if there is too much fountain solution or it is too strong in acid 
content, chances of the image remaining on the plate are that much less. There 
are, then, several causes of the image walking off: 

1. Surface speeds of plate and blanket cylindeis not synchronized. 2. Improp- 
erly set form rollers. 3. Cylinders misaligned. 4. Overpressure. 5. Too much 
fountain solution used. 6. Fountain solution too strong. 7. Sensitive coating 
underexposed. 8. Sensitive coating too thick. 9. Harsh finished o1 gritty surfaced 
stock, causing dust to amalgamate with ink and thus form an abrasive. 

Remedy is obvious, except in the last case mentioned. Here we have a problem, 
the paper situation being what it is at present. The difficulty has been overcome 
at times by overprinting with transparent size before proceeding with the 
actual printing. 


INK BLEEDS. When an ink bleeds it is: because the ingredients which give color 
to that ink are not fast in water. The result of this lack of fastness is a discolora- 
tion of the water oa the plate and in turn the sheet. A new ink is the only sure 
remedy, even though there are occasions when reducing the acidity of the 
fountain solution solves the difficulty. 

Ink manufacturers know which pigments and dyes will not stand up in the 
presence of water. When in doubt, a phone call to the inkmaker will usually 
result in substantial savings in time, effort, and ink. 


INK WASHES (EMULSIFIES). a. Due to too much wetting agent. Offset inks 
consist of an intimate mixture of pigments, extenders, varnishes, oils, driers, 
et cetera. If these components are bound together properly, the resulting ink 
will “‘stand up” under almost any conditions. But if they are not bound together 
properly a ‘“‘break down”’ occurs. In that event the ink becomes dispersed in the 
fountain solution in the form of fine globules which finally deposit on the plate. 
(The principle involved in tinting troubles of this type is that all wetting agents 
reduce the interfacial tension between the water and the ink, thereby leading 
to the formation of emulsions. Tinting in such cases is merely emulsification of 
the ink in the water.) 

Gum arabic is a weak wetting agent. It lowers the interfacial tension far less 
than some of the more powerful wetting agents. Even so, if too much of it is 
used in the fountain water, it acts as an emulsifying agent and causes the ink 
and the water to mix. The wetting agent reduces the surface tension of the 
water on the plate with the result that the plate is rendered less ink repellant. 
The remedy is to strengthen the ink by adding some long varnish or cut down 
on the amount of gum or other wetting agent. 

b. Due to inks being too fresh. If the inks are not aged for several days 
after they have gone through the grinding process they are found to ‘‘wash’’ 
rather easily, while if the same inks are allowed to age for a few days after grind- 
ing, they work quite satisfactorily. 


IMPROPER INK CONSISTENCY. Pigments vary to a considerable degree in 
Particle size, ease of dispersion or grinding, and wetability; also in the character 
of body produced when ground in a given vehicle or carrier. When an ink piles 
on the plate or blanket it is because its vehicle or carrier does not have the 
consistency necessary to carry the pigment. 
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COMMON OFFSET PROBLEMS 





Pigments not only vary in size of particle, but also in specific gravity or “‘heavi. 

ness.’”’ Heavy pigments such as chrome yellows make up to 75 per cent of the 
volume of ink. Carbon blacks make up only 25 per cent. The heavier the piz ment, 
generally speaking, the more important it is that the vehicle be capable of 
carrying it. Short, buttery inks containing heavy pigments are particularly 
subject to piling. To reduce this tendency the addition of a heavy varnish js 
most effective. 


DAMPENING FUNCTION OF WATER FOUNTAIN SOLUTIONS. Chief function 
of the solution supplied to the plate by the dampening unit is to keep ink from 
adhering to non-printing areas. The fountain solution also helps to maintain the 
insoluble desensitizing film produced by etching. This in turn helps to prevent 
spreading and accidental ‘“‘catching up.” 

In order to do these things the fountain solution must contain the right kind 
and the right amount of acid and it must be suitably distributed. Heavy forms 
require stronger fountain solutions than light forms. ‘‘Soupy’’ and ‘“‘greasy” 
inks require stronger solutions than do stiff and tacky inks. Experience alone 
can determine how strong a solution to use. 

The pH of the fountain solution, when the run is started, should be 3.8 for 
zinc plates and 4.6 for aluminum plates, and this acidity should be increased only 
if there is good reason to assume that the solution is not going to be sufficiently 
strong to keep the plate clean. Starting with the correct pH is better than start- 
ing with plain water, since this prevents thickening of the image, and damage to 
the plate early in the run. If caught in the earliest stages, an over-all scum may 
usually be overcome and eliminated by increasing the acidity of the fountain 
solution; but it must also be remembered that such over-all scum could be due 
to a “soupy”’ ink, in which case the ink needs to be stiffeaed. 


CAUSES OF DRYING TROUBLES. Drying of the ink film takes place principally 
by absorption, evaporation, and oxidation. The vehicle dries, rather than the 
pigment. Driers chiefly used in offset are soaps of the drier metals, the napthe- 
nates, linoleates, or resinates of cobalt, manganese, and lead. Lead driers act 
more slowly than cobalt or manganese. There is evidence that a lead drier 
promotes drying by polymerization (the process of joining together of molecules 
to form larger and larger molecules) which may explain its ability to dry the film 
throughout. Manganese driers are not only faster but dry ink the hardest, and 
from the surface. Cobalt driers are the fastest but they are strictly surface driers. 
A combination of lead with cobalt or manganese usually produces a more satis- 
factory drier than any single metal. 

All driers have some drying effect on all ink, but cobalt dryer is essential to 
the satisfactory drying of blacks and some colors naturally hard to dry. All 
other colors can be dried satisfactorily with either cobalt or paste diier. In 
selecting the drier, it is impossible to lay down rules that will govern all situa- 
tions. The pressman can scarcely go wrong, however, if he is guided by the 
advice of the inkmaker. A close relationship exists between the moisture content 
of a given paper and drying time, which increases approximately in proportion 
to the increase in moisture content. Both experience and research show that the 
best moisture content for printing purposes is between 4 and 5 per cent. 


PRESS PLATE BECOMES DISCOLORED AND “SLICK.” This is a chemical trouble 
and develops from using the wrong kind of drier, or too much drier together with 
too much acid in the fountain solution. It occurs with paste driers—never with 
cobalt drier. Suitable offset paste driers contain no water soluble lead salts, but 
some letterpress driers contain lead acetate (sugar of lead). The latter will 
rapidly darken zinc plates. 

Blackening can also occur with suitable paste drie:s if the fountain solution 
is stcongly acid, particularly when there is a large amount of drier in the ink. 
Yellowing of the plate occurs only when the fountain solution contains chromic 
acid or a bichromate along with phosphoric acid. This yellowing is due to the 
formation of lead chromate (chrome yellow) generally along with lead phosphate 
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Camera lenses have been greatly 
improved during the war, and when 
the new ones are available for com- 
mercial and civilian use, much bet- 
ter detail and color rendition will 
result due to greater sharpness and 
light transmitting powers. Some of 
these lenses will be made of glass 
and some will be of plastic, but with 
the advancement in the science and 
technique of polishing and calibrat- 

x, they will all be much more ac- 
curate than was considered possible 
in the past. 


IMAGE REVERSER REPLACES PRISM 


A new Straight line image reverser 
takes the place of the prism when 
it is found necessary to reverse the 


course to stripping, and when pho- 
tographing direct screen negatives. 
The straight line reverser is very 
accurate, and it should be included 
in the equipment of every modern 
camera room where a variety of 
work is handled. 


FILTER GIVES TRUE PICTURES 

The “Iriscope,” a filter invented by 
C. A. Birch-Field, has many future 
possibilities. Any black and white 
photograph taken with any camera 
equipped with an uncorrected lens 
can be translated by means of the 
Iriscope back into the original col- 
ors of the subject. Birch-Field ex- 
plains that each ray of color forms 
its pattern at precisely the same 
depth in the film every time. With 





a contact film positive made from 
the negative obtained through the 
medium of an uncorrected lens, the 
patterns are projected through the 
Iriscope filter to give a precisely true 
picture in the original colors. 

There is the new Marty masking 
paper especially prepared for use 
in the stripping department, which 
will be of great benefit and assist- 
ance to platemakers. 


IMPROVED COLOR-PROOFING 


Hand color-proofing has been the 
cause of many production head- 
aches as well as debate between the 
platemaking department and the 
pressroom. The proofer with hand- 
roller inking, coupled with the rela- 
tively slow speed of his press, seldom 
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AND HOW TO 


in the form of a film on the plate surface. In time this film becomes slick and 
prevents proper control of moisture. If there is no chromic acid or bichromate in 
the fountain solution, an almost colorless slick film of lead phosphate may form. 
Sometimes the film contains a mixture of metallic lead, lead chromate, and lead 
phosphate, and may be yellowish grey or green. 

As there is no known method of removing this film without ruining the work, 
the plate must be made over. The preventive is to use a minimum amount of 
a suitable paste drier, and to keep the pH of the fountain solution above 3.6. 
Aluminum plates are normally run with a weaker fountain solution than zinc so 
there is seldom a discoloration and slick formation encountered. 


RUBBING, POWDERING, OR CHALKING. An ink chalks or powders when the 
varnish or binding ingredients soak into the sheet and leave the pigment with 
nothing to bind it to the paper. Any one of several factors, such as temperature, 
relative humidity, moisture content of the sheet, and varnish may be the cause. 
Adding the right amount of long varnish will usually overcome this trouble. 

The less common form of chalking, that caused by high relative humidity, 
may be responsible for the trouble more often than is generally recognized. A 
recent laboratory analysis of slow drying by an ink chemist showed that the 
trouble was apparently due to humidity. According to this analysis, drying time 
is measurably retarded in humid weather, absorption of the vehicle has more 
time to take place, and most of the binder is taken into the paper. The remedy 
suggested in such cases is ‘“‘an extra quarter ounce of cobalt drier for each pound 
of ink, together with a half ounce or an ounce of a No. 5, or if possible a No. 8 
varnish.”’ 


FILLING IN. 1. Ink is too greasy for the water, or too much ink is being 
used, or a ‘‘drag’’ condition has developed. This trouble is akin to scumming 
because the image encroaches upon the non-printing areas. “‘Fiils in’’ is the trade 
term used to describe this plate condition when halftones are involved, while the 
term ‘‘spreads’”’ is more often employed when referring to line work. The problem 
in such cases is to get the ink and the water to balance once more. Generally, 
this trouble is due either to not enough acidity of the fountain water as indicated 
by a high pH, or to the ink being too greasy (short and soft). 

Careful examination of the dots on the plate and the blanket will show whether 
or not the dots are similarly enlarged on both. If such is the case then greasy ink 
is probably to blame, while if the dots are enlarged on the blanket only the 
trouble is referred to as a “‘squash.’’ In that case the plate will soon fil: in unless 
corrective es are ployed. If detected early, this type of trouble may 
be overcome without difficulty. 

Still another cause of fill in is what is known as a “‘drag’’ condition. The first 
evidence of this condition is oval dots, or dots with tails. Close inspection will 
show corresponding ‘‘out of round’’ dots on the blanket but not on the plate. 
This indicates that the trouble is between the plate and the blanket cylinders and 
suggests that a loose blanket is responsible. 

2. The blanket is loose. A loose blanket slips on the cylinder and becomes 
stretched toward the back. The result is a ‘“‘bulge’’ which develops just ahead of 
the impression line and travels toward the back edge growing as it goes. De- 
pending upon the extent of this bulge, the tension toward the front clamps will 
become so great that the blanket may slip at the line of impression, and the 
quality of the print suffer. The remedy is to tighten the blanket. 

3. Blanket has become soft. The rubber blanket, once a none too satis- 
factory printing medium, is now proving generally acceptable. One thing in its 
favor is its resilience, or ability to regain its original thickness after it has been 
compressed. Along with this is the trait known as firmness or resistance to 
squeeze. With a good firm blanket with suitable resilience, a first-class pressman 
will run hour after hour on halftone work with no fear of the print getting out 
of control— stretching or spreading. 

But give this same pressman a blanket which lacks proper resilience and firm- 
ness and he is likely to have trouble. The degree of the blanket’s yield is de- 
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SOLVE THEM 


termined by the packing. Trouble starts when the blanket swells. Unfortunately. 
“‘mike’’ measurements at the edge, when this happens, do not tell all the story. 
If the blanket has become embossed, the fill in or blurred print is due to the fact 
that some areas on the blanket are compressed more than others. 

There is no satisfactory way of securing relief under such conditions except 
through a new bianket. 





MAKEREADY OF INKS. Accepted practice today is to have inks formulated by 
an inkmaker so that only slight modification to suit certain papers is required. 
Such matters as the nature of the ink, the length of the run, the color or colors 
already printed, the paper, and the pressroom temperature and humidity should 
be taken into consideration. But the average pressman cannot be expected to 
keep detailed records of all these factors that will enable him to eliminate guess- 
ing when he determines the amount and type of modification he must make in 
the ink to meet the needs of a given job. 

However, experience records should be kept for guidance whenever possible, 
especially in plants where more or less identical jobs are run year after year. 
Wide awake apprentices and seasoned pressmen will soon learn that success in 
mixing a batch of ink for one job does not insure success in dealing with the next 
one. They also are quick to learn that the temperature and relative humidity 
must also be taken into consideration. The most alert ones sooner or later start 
keeping careful records of ink formulas and of the conditions which prevail 
when they obtain the best results. 


REGISTER TROUBLES AND THEIR CAUSES. Marked reduction in misregister has 
resulted in the last decade as one direct outcome of research. Paper is still con- 
sidered one of the pressman’s chief problems. This will continue to be true until 
equipment for the controlling of relative humidity becomes more widely in- 
stalled. The practice of running paper through the press with the dampening 
mechanism functioning is an uneconomical operstion. It has also been proved 
unnecessary if all factors relative to good registration are made to function at a 
maximum of efficiency. 

Some of the factors inducing misregister are poorly adjusted or defective 
controls, stop guides not adjusted correctly, grooves in side guides, side guides 
not properly set, grippers not properly adjusted, feed rolls not timed properly, 
feed rolls not exerting uniform pressure on sheets, glazed feed rolls, ‘‘flats’’ in 
feed rolls, pressure bars not properly adjusted, hold-down fingers set too tightly, 
plate not properly adjusted, incorrect cylinder diameter relationship, sheet has 
concave or convex front edge, sheet has developed wavy edge, sheet has de- 
veloped tight edges or curl, sheet has broken gripper or gage edge, sheet bounces 
back from stops or guides, blanket change in thickness during run, blanket not at 
proper tension, large solids being printed, plate stretches during run, and thick- 
ness of plates for multi-color work not correct. 


THE RUBBER BLANKET. Rubber blankets are the most important single factor in 
offset press operation. The best grade of ink and the most perfectly prepared 
plate mean less than nothing if the condition of the rubber blanket is not up to 
the maximum of efficiency. The proper cutting of the blanket is of paramount 
importance to successful printing. It must be cut with the grain and perfectly 
square. When the front edge bars have been attached to the blanket extreme care 
must be exercised to assure that the back bars are exactly parallel. If this is not 
the case the blanket cannot be stretched around the cylinder with the proper 
uniformity. One side will be loose while the other will be at full tension. 

Only when this tension is uniform over all the blanket area will it be possible 
to obtain a perfect print. Any 1 in the blanket will result in a slurred 
print or elongated halftone dots, or dots with tails toward the back edge of the 
print. Slurring means that the plate is being en to undue pressure and 
friction. This means excessive wear and conseq’ to the printing 








image, and the ruining of the plate unless the pane is quickly remedied 
Refitting the blanket is the only means of rectifying the trouble. 
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has closely approximated the true 
value of the original in the proofs 
he obtains, and which the press is 
expected to duplicate. Matching of 
the art department proofs presents 
one of the greatest problems in the 
production of color lithography. 


PROOF PRESS WILL REMEDY THIS 


A proof press is now being built 
with the object of correcting this 
fault. It has much the same inking 
and dampening mechanisms as the 
standard offset press, although the 
impressions are still taken from a 
flat plate. Because of the continuity 
of its operation, this press will have 
the opportunity of building up the 
ink film on the plate and the rub- 
ber blanket, thereby more closely 
approximating a regular press run. 

There is a new alloy metal plate, 
which will be another postwar im- 
provement when it begins to come 
into general use. With its stainless 
steel base, this plate seems to be the 
answer to many annoying condi- 
tions now present in the offset press 
room. It is practically indestructi- 
ble, and any printing image thereon 
has the stamina required for usable 
sheets even after abnormally long 
runs. Only plain water is to be used 
in the press dampening mechan- 


isms, and very little water at that, 
as the plate surface does not have 
a great affinity for ink. 

The plate has a grain deposited 
on it by an electrolytic process, the 
whole operation of graining requir- 
ing but a few moments. The result 
is a very fine but deep grain, which 
permits finer halftone screens being 
used in the making of the original 
negatives and positives. The process 
is suitable for albumin or surface 
plates, as well as deep etch. Known 
as the “Coloron” process, this is a 
form of oxidation deposited on the 
plate where the images are to be. 


OXIDIZED SURFACE LASTS LONGER 


This oxidized surface takes ink 
readily and perfectly, and will last 
until the plate is no longer fit to be 
clamped on the press. It can be re- 
moved electrolytically in a few mo- 
ments if the plate is to be prepared 
to use again. The regraining opera- 
tion affects the plate only to the 
depth of about .0001 of an inch, and 
will, under normal conditions and 
fair treatment, last longer than our 
present zinc and aluminum plates. 
The plate and process will be avail- 
able to the industry as soon as the 
necessary strategic metals are re- 
leased for commercial use. 


DAINTY 


The Long Engineering Research 
Company recently advertised the 
“Long Pre-set Line-up Machine” at 
one tenth the cost we were asked 
to pay for just a photo-composing 
machine in prewar days. The manu- 
facturer does not wish to give out 
any details other than the few con- 
tained in his advertisement, for the 
very good reason that it will be im- 
possible to make delivery until after 
the war. 

COMPLETE LINEUP TABLE UNIT 

The price quoted in the ad was 
“under $300,” for the machine, a 
combination opaquing table, lineup 
table, as well as photo-composing 
machine in one precision built unit. 
Another advantage claimed for the 
machine is that there are no com- 
plex settings to worry about. Faster 
and more accurate layouts are now 
promised, and valuable press run- 
ning time is expected to be saved 
because the checking of press sheets 
is calculated to require but sixty 
seconds. It is regrettable that more 
complete data is not obtainable at 
this time, for the few details avail- 
able whet the imaginative appetite 
for more. 

(Developments in presses and produc- 
tion will be covered next month.) 


INFORMAL 


cORATINE Many CLEAN-cy 
tre Leclesiastical 


_ TYPES afford a multitude of 
opportunities for the printer and 
advertiser to “paint word pictures” 
with type. Slender type, fat type; 
dainty type and rugged type; type 
that stands erect and stately, type 
that possesses a carefree air. 
Display type can make or break a 
printed piece. Select carefully the 


Fashionable aT } 
OUTSTANDING 


“WW ho. Could Ath For A 


By Glenn Jj. Church 


face which fits the theme. Add to 
the effectiveness of your printing by 
using types which create the proper 
“atmosphere”... types which com- 
plement illustration and copy. 


The distinctive typefaces shown 
above illustrate the possibilities for 
telling your story with type that 
“speaks a language of its own.” With 
these types and numerous others 
equally as effective and attractive 
at your disposal, possibilities in ef- 
fect are all unbounded .. . who 
could ask for anything more? 
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By J. L. FRAZIER 


Mark for this department 

items on which you wish criticism. 
Send in flat package, not rolled. 
We regret that personal replies 
cannot be made by mail 








THE FRANKLIN PRINTING COMPANY, Louis- 
ville, Kentucky.—Your blotter, “Printing,” 
is highly impressive. First printing is of 
a reverse plate in light blue covering the 
whole piece, the word “Printing” in big 
Stymie Extra Bold caps at top, and flush 
left, a curved line of small stars, and an 
open panel for body showing white (stock) . 
“There is hardly a worthwhile idea that 
can be carried out without first commit- 
ting it to print” and “Let us carry out 
your ideas” appear in two lines within 
the panel in deep blue. “Every Job the 
Best We can Make It,” in a line of red 
tollows in the open panel. The signature 
and double rule at bottom edge of blotter 
are also in the deep blue. It has power 
yet is simple. 

WALGREN PRINTING SERVICE, of Chicago. 
—Your blotter with bottom edge forming 
9-inch rule scaled to one-sixteenth-inch, 
a green band back of figures and lines 
forming the ruler, is impressive at sight, 
something most recipients will keep and 
use. While the extremely small size of the 
type in which you relate what you do 
leaves the service feature dominant, and 
doesn’t encroach on the effect of the piece 
as a utility item, it is so small we’re sure 
many will not read. The heading, set at 
an angle at the left of the long list of 
what you supply, is weakened both by the 
light green in which it is printed and, as 
much or more, by being so widely letter- 


In this issue of York Composition C 





spaced. The over-all effect, as perhaps al- 
ready intimated, is smart. 

Francis J. O’Brien, Springfield, Illinois. 
—‘Sixty Years of Distinguished Service,” 
done for Franklin Life Insurance Com- 
pany, is one of the most pleasing booklets 


Interesting cover of training manual for Army Air 


Forces proves that third-dimensional effects will 
lend themselves to printing for the coming air age 


A $50.00 ciGar |. INPLATION hits hard, the 5¢ 

cigar you've been smoking 
could very quickly cost you $50.00 . . . and the price 
of everything else could be blown up just as fast and just 
as high. Inflation is dynamite. It's America’s No. 1 men- 
ace today, and it must be made to surrender as uncon- 
ditionally on the home front as our other enemies 
overseas will soon be doing. 

But what is inflation . . . and what causes it? Infla- 
tion is the blowing up, the swelling, the expansion—call 
it what you will—of prices. It is caused by too much 
moncy coming too suddenly into the hands of too many 
people trying to buy too few goods. 

In 1943, for example, the purchasing power of all of 
us in America was 142 billion dollars. But because of war 
production, only 88 billion dollars’ worth of civilian 


we have seen in months. With the title 
in fair-sized Weiss caps near the top, 
flanked by a stem and leaf illustration, 
and the name and address near the 
bottom—all printed in brown on light 
yellow-brown stock with deckled front 
edge—the cover is both beautiful and 
dignified, and not in the least unim- 
pressive. Blatant design, display, and 
typography would be entirely inappro- 
priate. Although inking of text pages is 
lighter than we like—surprisingly deli- 
cate with such rough-textured stock— 
the size is quite ideal and readability is 
improved through wide spacing of lines. 

THE WINpsoR Press, of Wellesley Hills, 
Massachusetts.—There is far too great a 
gap between the left- and right-hand 
sections of your September and October 
blotter. It doesn’t hold together as one, 
and unity is highly important. The one 
way to correct the layout, leaving the 
blotter the same otherwise, is to set the 
three lines of text at top left in larger 
type so the lines would be longer and 
extend farther into the open space at 
right and, while avoiding the awkward 
space, join the two parts. Another thing, 
the text group is relatively weak and 
the suggested change would tend to give 
it required strength to match its impor- 
tance and for proper balance. “The,” to 
left of the round trademark, is too far 
from “Windsor Press” at right of mark 


RICH HARVEST 


Your harvest 
from advertising can be no richer 
than the care with which you 
plough and plant and cultivate, 
Therefore, do these things well and 
do them thoroughly. And if the 
Creative Division of this company 
is privileged to help you as it has 
helped others, you have every 
reason to expect a good harvest and 
a@ profitable one, 


YORK 
COMPOSITION 
COMPANY 
Bierman @ Rose Avenues 
YORK, PENNSYLVANIA 


y's house magazine everything is inflated, even the beet which appears on the cover at left. It and the other 


two pages were printed red and black on canary paper. The exaggerated drawings were printed from cuts lent by Franklin Printing Company, Philadelphia 
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to be read as part of the name. 
The item is otherwise well handled. 
JACKSON & BELL Company, Wil- 
mington, North Carolina.—Your 
new package label is interesting 
and impressive for the single fea- 
ture that sets it apart. The idea 
of printing the light blue tint in 
upper left- and lower right-hand 
corners, forming triangles of color 
there, is a good one, causing the 
diagonal lines of “Printing” and 
“Ruling—Binding” printed in red 
over the light blue to stand out 
effectively. Other copy—name, et 
cetera—is printed in the conven- 
tional way in deep blue. Improve- 
ment would result if words of the 
name were spaced more closely, if 
the address lines were bolder to 
balance better with remainder of 
form, and if the two small lines 
set in Copperplate at the bottom 
were set in something else which 
would harmonize better with the 
type of the other lines. 
STROMBERG ALLEN AND COMPANY, 
of Chicago.—Your blotter, “School 
Days are Here Again,” is both ef- 
fective and interesting. A line il- 
lustration of a slate on an easel 


3%4-inches, the right-hand two- 
thirds is suggestive of an identifi- 
cation card considerably enlarged, 
name, height, weight, et cetera be- 
ing given. Value is added for pub- 
licity purposes by the thumbnail 
cartoon portrait of yourself in up- 
per right-hand corner; the print 
of your right forefinger in lower 
left-hand corner of identification 
form is a very powerful attention 
arrester,adds much interest. Type 
on the left third headed “Wanted” 
in big block condensed caps runs 
short way of piece. What follows 
in smaller type is a bid for orders 
for what “Bill” sells—something 
that most printers buy frequently. 
Sorry, Bill, but this is an editorial 
page. 

PETERSON PRINTING SERVICE, Of 


Council Bluffs, Iowa.—Folders for . 


use in connection with funeral 
services are excellent. One, “In 
Remembrance,” applicable to de- 
ceased service men, carries a large 
flag illustration above the title on 
the front short fold with “Greater 
love hath no man than this, that 
a man lay down his life for his 
friends,” from the Gospel of St. 


THE PRINTING on your Post War Progam * * * 


Remembering the disastrous effect which the sudden conclusion of World 
War I had on many an unprepared business, the alert executive today has 
a comprehensive plan which he can adapt to prevailing conditions. ‘I will 
_be ready for the end of the European conflict,” he says . . . “for the period 
* between that and the end of the war . . . and after the war is over.”’ In his 
preparations, he plans to tell his clients and customers that he will be 
prepared . . . that’s where Printing fits into his program. And that's where 
we at Esquire Press hope to be of service to our customers . . . we're ready! 


v% *% 
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ESQUIRE PRESS conosanow 


PITTSBURGH 
ATLANTIC 6466 


Not only is it patriotic to push homefront campaigns—the use of Government-fur- 
nished logotypes peps up layouts for your advertising pieces, as shown by this blotter 


appears at the right end, calendar 
panel for month showing white 
against black. The interesting fea- 
ture is the way “the three R’s” 
usually referring to reading, writ- 
ing, and arithmetic are applied to 
three results or objects of adver- 
tising, “Remind,” “Retain,” and 
“Realize,” which are given an im- 
pressive display on the left side 
with the explanatory copy at the 
right of them in a much smaller 
type. We don’t like the combina- 
tion of monotone and hairline 
type represented by the Kaufmann 
Script and Bodoni respectively, 
and by the more or less monotone 
Cheltenham Bold of the heading, 
but the item is effective and in- 
teresting enough in other ways to 
make it succeed despite the rather 
ordinary typography and layout. 

Davin W. (Bill) Stock, of Cleve- 
land, Ohio.—That blotter you em- 
ploy in lieu of a business card has 
gripped our interest for years. It 
is worth a brief description for the 
benefit of others who might adapt 
the idea. An oblong piece, 6%4- by 
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John, at the bottom of the panel 
on page 2. Space above this pas- 
sage and within border on page 3 
is left blank for printing matter 
required at different services. Your 
blotter, “God gives every bird its 
food, but does not throw it into 
the nest,” is not in keeping, par- 
ticularly because the thick rules 
in red over which the quotation 
is printed in black dominate the 
item, make the important copy, 
designed as following matter in- 
dicates, to stress the importance 
of advertising, seem unimportant 
because submerged. It reminds us 
of the statement of the woman at 
an art gallery, who, while ignor- 
ing the painting, exclaimed, “My, 
what a lovely frame!” 

HoOwarpD COGGESHALL, Utica, New 
York.—Your own great reputation 
as a quality printer is made greater 
by the artistry of your keepsake 
booklet, “The Experienced Hus- 
bandman,” a short essay about 
victory gardening first printed in 
Glasgow. As the colophon explains, 
composition is in types by Frederic 


Surrounded by bats, a "‘modern witch'' looks malevolently down 
to put Hall at e into October cover of house maga- 
zine of Kable Brothers, Mount Morris, Illinois. Clever airbrushing 
added a photographic quality to the original, printed blue and black. 
Carl E. Borklund is editor of this always interesting publication 





DIETETICS 


as a 


PROFESSION 


With his usual clean type treatment, Edward C. Schubert, sales- 
man-typographer for Neely Printing Company, Chicago, designed 
and produced this booklet, cover being printed dark brown and blue 
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TYPO GRAPHIC 


OCTOBER - NINETEEN HUNDRED FORTY-FOUR 


W. Goudy. The complete item 
reflects the near-handcraft qual- 
ities of some of the great de- 
signer’s best faces, notably Ken- 
nerley, which, in the catalog of 
this commentator, is an eternal 
type. If the cover isn’ta Fabriano 
it’s surely an able substitute for 
that famous handmade paper. 
Of a deep olive gray shade, with 
laid marks, it provides a fine 
background for the line illustra- 
tion of a peasant sowing seeds 
by hand and the two-line title 
beneath. The title page looks 
like a leaf from one of the type 
specimen brochures of Goudy’s 
Village Type Foundry, most of 
which, if memory serves us right, 
you did. It is, withal, one of those 
things discriminating collectors 
of print gather in avidly. 

L. F. GRAMMEs & Sons, Allen- 
town, Pennsylvania.—The cover 
of your catalog, “Grammes Metal 
Products,” bears a novel, impres- 
sive—yes, a remarkable—design. 
Title in reverse color (white pa- 
per) in yellow plate which bleeds 
off all sides is strengthened by 


Book Night 


A. B. C.’s,” round-cornered vest- 
pocket-sized booklet showing sin- 
gle line specimens of the fifty 
type faces of which you have 
from one to fifteen sizes in the 
composing room of your base- 
ment Chimes Press is indeed at- 
tractive. We are impressed with 
the range of styles as to periods. 
Also, we are reminded of the 
names of some of the old timers 
long forgotten in the showing of 
Arcadian and Aquatint. We see 
that Caslon Old Style and italic 
of blessed memory is available 
in eight sizes, with Cartoon, Fu- 
tura, and Kaufmann, to mention 
three, representing the modern 
section of the parade. It is all of 
that. We’d prefer a rounder face 
for the line “Our Book of” on 
the cover because the extra-con- 
densed block caps contrast a bit 
unpleasantly with the wider “A,” 
“B,” and “C” stepped below in 
Neon (three-dimension letter), 
Lombardic, and in Bodoni Bold. 
Those letters, by the way, are in 
three different colors, Words are 
spaced too widely in the running 


- « « JANUARY 1, 1945, is the 


dead-line to contribute books to Newark 
A covey of quail, hunting scene dear to the heart of Edwin H. Stuart, 3 
fire-arms expert and Pittsburgh advertising typographer, was chosen 
by him for cover of his house magazine, one of the most interesting 
published by a graphic arts firm. Its pages are filled each month with 
his assorted vitriol and sunshine. Colors: yellow, brown, and black 


donor and of the purchaser will appear on 
a specially prepared book plate. Books 
may be mailed at the book rate of four cents 
per pound; mail books to Joseph J. Hammer, 
46 Spring Street, Newark 2, New Jersey. 
(BE SURE TO INDICATE “CONTENTS BOOKS” ON PACKAGE) 


Se 


Among other means of publicizing the book auction to raise funds for the library 
of Newark Club of Printing House Craftsmen was blotter printed brown and black 
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Title page of the fine booklet on opposite page, typical of the typo- 
graphic effects achieved by Mr. Schubert. This booklet was one of the 
first jobs produced in Neely Printing Company's new offset department 


outlining the letters with black. 
The feature, however, is what is 
otherwise printed in black and 
over the background of yellow. 
There are, we estimate from a 
quick check, six hundred tiny 
outlined halftones, some of not 
more than one-eighth of an inch 
square printed on the 9- by 12- 
inch page, arranged fanwise from 
the page’s center. It is a truly 
remarkable showing of some of 
your products, maybe all, a fine 
idea some of our alert readers 
are sometime going to find a use 
for. While the inside pages filled 
with larger pictures of devices 
you make are rather ordinary, 
the cover is so outstanding as to 
compensate for even less satis- 
factory inside pages. “Contract 
Service” is another impressive 
brochure marked by its highly 
striking cover in red and blue 
with inside pages better handled 
than those of the catalog. 
WILLIAM O. THORNILEY, Seat- 
tle, Washington.—“Our Book of 


head of inside pages and initial 
on the first inside page is toothin 
in relation to type of text, but 
the good qualities of the item 
more than compensate. 
PRINTING DEPARTMENT, North- 
western Polytechnic, of London, 
England.—Each time we receive 
a fine item of printing from 
England—and it’s oftener than 
one would think—our admira- 
tion for the great folk of the 
heart of Britain rises to new 
heights. To accomplish such fine 
things as the booklet “The Odes 
of John Keats” in calm times is 
worthy of high praise, to do them 
while realizing that at any mo- 
ment one of those robot bombs 
might wreck the school,andeven 
more, seems simply marvelous! 
The effect of the typography in 
the characterful Egmont of In- 
tertype on the toned paper used 
—and framed by wide and beau- 
tifully proportioned margins—is 
beautiful as an ensemble. Deck- 
led front edges contribute to the 
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effect of quality. Fault, if it may be 
so regarded, is too great restraint. 
The title on the cover could well 
be in type a couple of sizes larger, 
especially as printed in brown very 
little stronger than the brown cover 
paper. Titles of poems inside seem 
similarly weak as printed in red- 
orange from the very light Corvinus 
italic. Effect, particularly as to all- 
over tone, is better, perhaps, as it 
is, although the color is quite weak 
and the titles seem, therefore, to 
recede. Presswork is good. 

THE PRAIRIE Press, of Muscatine, 
Iowa.—While we feel the type on 
the cover of the keepsake booklet, 
“Notes on Legibility,” by Goudy, is 


too small, especially with the stock ~ 


a rather dark brown, appearance, 
like that of all your work, is pleas- 
ing. Title page in two of the great 
designer’s greatest fonts, Forum and 
Medieval,is a beauty, although here, 
we believe, the two leaf ornaments 
used as dashes between the groups 
should have been in a color along 
with the largest line, “Legibility,” 
which is set in Forum (caps). We 
believe this not only because they 
are a trifle heavy for the type but 
to introduce a bit more color in the 
page, this mainly to balance the big 
line near the top. Text in Deepdene 


presswork rounds out the extensive 
list of fine qualities. 

PANAMA CANAL PREss, of Mount 
Hope, Canal Zone.—You are right, 
layout of the “Hayfever” theatrical 
program folder is unusual, rather 
that used for the title page is—and 
achieved by most simple means, too. 
Type of title appears in black within 
black rule panel, corners of which 
are cut across by rules at angles 
making two joints at each corner 
of panel instead of one. That seems 
rather a lame description so let’s 
say the panel would be octagon- 
shaped if eight sides were equal. 
Back of this title panel two-point 
rules, spaced half an inch apart 
and printed in red, bleed off at top 
and bottom. Effect is really much 
better than we seem to describe. 
Type matter—“Cast of Characters.” 
and such other copy as character- 
izes a theatrical program—of the 
four inside pages is held within the 
conventional crossed parallel rule 
border—first found in early religious 
printing. As rules are somewhat 
heavier than the light-face sans 
serif type we regret the rules were 
not printed in red. The effect would 


Artist John McKee has done a job of putting atmosphere into be improved and the pages would 
recipe leafiet for Public Service Company of Northern Illinois better tie in with the cover. Too, 


is beautifully composed, set off by exqui- extensive white space on right of initial 
site margins. Skill is evidenced in han- (that is, if conventionally aligned with 
dling the large Forum initial “W” start- text) is avoided. The position introduces 
ing off the text. By extending slightly freedom, too, being less mechanical than 
above the first line, the right-hand serif if placed so top of initial lined up with 
overhanging first following letter, the too top of first text line alongside. Excellent 


the electric eye 39 


inopection, testing, and counting 44 


table of contents 


Really out of the ordinary is this contents page for ''Industrial Electronics"' 
booklet of General Electric Company, designed by N. W. Ayer & Sonagency 
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lighting ond lighting contre! 78 


X rays in industry 83 


electrostatic precipitetion 87 


42 . 


4°" 


the type, which is weak, would have 
better chance. One tendency in your 
work should be corrected. It is that of 
spacing lines too closely. The error is 
particularly noticeable on cover and ti- 
tle page, and there is space on both to 
avoid such crowding of lines. 


ee 


Milwaukee Advertising Club played up importance of the American ballot box 
on cover of magazine ''Torch,'' for October. Colors were brown and yellow 
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E. A. HANSEN, of Athens, Ohio.— 
“Studies in the Freshman Year” is 
neat and of average grade from a 
typographical standpoint. While not 
distinguished as respects styling, the 
cover design is impressive and, in 
consequence of a consistent use of 
condensed square-serifed type a size 
larger than would ordinarily be con- 
sidered correct, has a suggestion of 
individuality. The type used and the 
tower illustration complement each 
other quite well. There is room for 
more space between lines—a little 
more would suffice to eliminate the 
effect of tightness. The title page 
should have been set in the same 
general style of type, and in view 
of so much vertical space going to 
waste, as it were, the top group of 
two lines could have been adjusted 
to make three or four, break by 
sense. A plain rule border would 
add finish to the page, obviate so 
much rather awkward space, and 
thus bring about an effect of better 
unity. The really serious mistake 
was made in the selection of the 
type for the text inside. The de- 
cidedly light sans serif is quite dif- 
ficult to read on the coated paper. 
As there are no halftones, or illus- 
trations of any sort, we’re at a loss 
to understand why less expensive 
antique paper was not chosen for the 
booklet. Paper without glare would also 
have improved its appearance but, what 
is even more important, it would have 
required more ink and impression, and 
so strengthened the type. 





Eimer Jacobs made a simple drawing of discovery of America for this cover 
of house magazine of Phoenix Metal Cap Company, Chicago. Blue and black 


CHRISTMAS TREE COFFEE CAKE 
2 CAKES YEAST 1 TEASPOON SALT 
"* CUP LUKEWARM WATER 2 EGGS, BEATEN 
1 CUP MILK 5 CUPS SIFTED FLOUR (ABOUT) 
‘“% CUP BUTTER OR MARGARINE CONFECTIONERS’ SUGAR ICING 
‘4 CUP SUGAR SLICED CANDIED CHERRIES 


yeast bread and let rise. Divide h into 2 s. Form into 


Another of the recipe leaflets of Public Service Company of 


“Religion, the Hope of the World,” 
an address by Rabbi C. E. Hillel 
Kauvar, which you produced and 
contributed as an aid to a better 
understanding between men and 
among nations is such an item. Full 
size 6% by 9% inches, and paper 
textures are required for the full 
blossoming of the quite attractive 
but restrained typography. Take the 
cover, which, by the way, strikes a 
rather new, certainly a character- 
ful, note. There are two lines of 
type followed by a delicate leaf and 
stem band in black near the top of 
the page for which light salmon 
colored antique paper was selected. 
Choice and use of type, especially 
skillful spacing, make classic what 
would be ordinary handled by one 
of average talent. In the first line 
“Religion” appears in the upper 
and lower case of a humanistic type 
style with “the Hope” following in 
16- or 18-point Forum caps which 
are also used for the second line 
“of the World.” Lines are eighteen 
picas apart, and the attractive band 
practically an inch bélow the sec- 
ond. The page is really very sweet. 
Inside pages of the extension cover 
booklet are on toned eggshell, also 
y with deckled edges along front of 





Northern Illinois, printed by Fort Dearborn Lithograph C 


Tue A. B. HIRSCHFELD Press, of Denver, 
Colorado.—This commentator regrets that 
any reproduction he could make of some 
of the finest items he sees falls far short 
of justice, also that lack of space prohibits 
adequate word description. The brochure, 


P 


first half of the leaves. Good weight 
of the cover stock contributes its share 
to the qualities reflecting worth, indeed 
the item throughout is not the kind of 
thing one would consider covering with 
anything but a substantial cover even 
in times like these. 


CANDOADATIO 
M CORPORATION 


OCTOBER 1944 


THEODORE 
ROOSEVELT 


Another in the series of covers featuring American presidents for the house 
magazine of Mid-Continent Petroleum Company, Tulsa. Printed red and black 
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, TROUBLE sH907ERS . * 


* 


FOR THE BACK SHOP 


Low Level Truck 

Cleaning dross from metal pots on 
typesetting and casting machines is 
a daily task in nearly every print 
shop, and is one of no small magni- 
tude where a large number of units 
are in operation. 


























Low level truck designed for ease of hauling 
and dumping metal for typecasting machines 

To facilitate this work the machin- 
ist operator secured four low ball- 
bearing casters and attached them 
to a suitable platform for conve- 
nience in going from one machine 
to another through the plant. 

When box is filled it is quite heavy 
but the minimum of effort is re- 
quired to remove it from the truck 
to the floor. 


Cutting Paper from Rolls 

Having four rolls of vellum, 38 
inches wide by 60 yards in length 
to be cut into 2,000 sheets 834 by 15 
inches, seemed a rather slow, tedi- 
ous job when cut with a razor blade 
and straight edge. So the accom- 
panying jig was rigged up to ex- 
pedite the work, and it proved very 
effective. 

The rolls, being too long to go 
into the cutter available, were first 
cut in two with a very sharp and 
fine-toothed handsaw. 

A frame (A) was made from two 
boards to contain the number of 
rolls to be cut (in this case there 
were eight rolls). The side boards 
were held together by two cleats 
across the bottom (B). This jig was 
set up on a table in front of the 
cutter with a nail (C) in the lower 
edge to prevent slipping, with the 
rear end resting on a box (D). Small 
nails (E) driven into the edge of the 
side boards provided stops for the 
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old cutting sticks through the roll to 
rest against. 

This whole arrangement was lined 
up so that the edge of the vellum 
from the rolls was in line with the 
side guide of the paper cutter (see 
F in the diagram below). 

The ends of the vellum were then 
gathered as one unit and placed a 
short distance under:-the clamp of 
cutter. The clamp was then closed, 
thus holding the ends firmly. A 
large paper clip (G) was clamped 
to each edge of the vellum as far 
back from the edge of the cutting 
table as the depth of the cut to be 
made. If there is room, this could 
be placed far enough away to allow 
two or more cuts without moving 
of the clamp. This held the eight 
sheets together as one and so pre- 
vented any slipping while the sheets 


ee 








Better Fountain Setting 

A helpful guide to the opening 
and closing of fountain keys while 
setting the fountain was described 
in a recent issue of F&L Litho Letter, 
issued by the Fuchs & Lang Manu- 
facturing Company, division of Gen- 
eral Printing Ink Corporation. 

Some presses are marked with 
numbers under each fountain key. 
If an exact duplicate of this ar- 
rangement of numbers is stamped 
on the delivery end of the press, and 
another on table used in examin- 
ing press sheets, the man checking 
sheets for color can refer to a cer- 
tain area of the sheet by number, 
and corresponding key on fountain 
can be adjusted without guesswork. 

It should be noted that a smal 
sheet must be placed on the exam- 
ining table in exact relationship to 
its position on the press. 


Easily Made Fountain Divider 

A fountain divider for the Little 
Giant press has been devised by 
Stanley B. Swanson, superintendent 
of the printing department of the 
Federal Life Insurance Company, 






































were brought forward after each cut 
was made. 

The knife was brought down to 
give us a clean cut edge. The clamp 
pressure was released and the eight 
sheets were brought as one to the 
rear guide. The clamp was brought 
down and the paper clip moved back 
(while the clamp was down so the 
vellum would not slip) and the cut 
was made. This operation was re- 
peated to the end of the rolls. 

It is well to cut the sheets at least 
a half inch oversize in order to have 
a small trim after the sheets are 
jogged. It is a simple matter to jog 
and trim to proper size. 


A jig. described fully on this page, which simplified cutting of rolls of vellum into flat sheets 


Chicago. It was made entirely from 
materials on hand in the shop. 

A piece of strap iron, 1% by % 
by 6 inches, was bent into a U shape 
and a hole drilled and threaded 
near one end for the insertion of a 
thumb screw. Quick-setting boiler 
cement was used to make a mold 
about 214 inches wide in the Little 
Giant fountain. 

With the strap iron fixed in posi- 
tion by means of the thumb screw, 
molten lead was poured into the 
mold. After the lead had hardened, 
it was trimmed smooth at both ends 
on the saw, to make a divider 244 
inches wide. 
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Importance of Having a Yardstick 
for Business Analysis 


There are six different types of figures 











which form basis of business analysis. 


The printer should be sure the method he uses in keeping cost records is dependable @ B 4% A. 2. Kiechlin 


ations, not only to determine 

how much he made, but to find 
yut how he made it, and whether 
ne made as much profit as he should 
lave made. 

Too many printers, however, are 
interested only in finding out how 
much they earned on sales and let 
the other two considerations slide. 
The first objective requires only a 
cursory scan of the operating figures 
and a quick looksee at the net profit, 
with little or no further investiga- 
tion. But the last two considerations 
involve a business analysis, require 
longer study and then an aggressive 
action to correct defects. 


FIGURES MUST BE COMPARED 


We can understand values only by 
comparison and comparison is the 
basis of all business analysis. The 
printer who gets a statement of his 
operating figures cannot appraise it 
intelligently unless he compares the 
costs and ratios with other costs and 
ratios. Thus a yardstick of some 
kind is an important aid to man- 
agement. If it is not dependable, the 
printer will get an offset perspec- 
tive of his efficiency, which will give 
him trouble sooner or later. 

What, then,is the most dependable 
yardstick to use? That is a problem 
the printer must solve, to a great 
extent, by himself. In this article, 
we offer information that should 
aid him toward that objective. The 
printing industry is too diversified 
to fix definite rules. We can say, 
however, that no printer will ac- 
quire good judgment to this end un- 
less he makes business analysis a 
consistent practice. He can acquire 
the ability and facility to construct 
a dependable yardstick and use it 
intelligently to measure current re- 
sults only if he keeps a close watch 
on his figures all the time. 


JUDGMENT BACKS UP FIGURES 


Business analysis requires sound 
judgment, the characteristic which 
comes only through experience and 
inherited characteristics, sometimes 
called “mother-wit.” The purchase 
of ledgers and journals, the instal- 
lation of a cost system, will not be 
an Aladdin’s lamp to wise manage- 


T: PRINTER Keeps records of oper- 





ment. The printer must burn the 
midnight oil over his operating fig- 
ures to manage wisely. 


SETTING UP SYSTEM TAKES TIME 


Those who have done little in the 
field of business analysis to date 
will find that it will take some time 
to acquire a sound perspective but 
the effort is absolutely essential to- 
day and in the critical postwar to- 
morrow. No business man can omit 
a deep study of operating results 
from now on and earn maximum 
profit. Those who haven’t the flair 
for such work, or just can’t get the 
hang of the thing, may go along in 
their same old-fashioned way, but 
they will have a much harder time 
keeping out of a pool of red ink than 
did their predecessors in less strin- 
gent prewar periods. 

Business for a long time will be 
buffeted both from without and from 
within by economic, governmental, 
and international conditions,and by 
group action of one kind or another 
which, directly or indirectly, will af- 
fect costs and profits. Trying to fol- 
low the old way of life in the new 
era to come, to prepare operating 
figures periodically just to see where 
you stand, without going behind the 
figures to find the why of your po- 
sition and then plan for betterment, 
just won’t be sufficient any longer. 


WHAT FIGURES ARE USED? 

What yardsticks have good busi- 
ness men used in the past to analyze 
their position? In general, they have 
constructed this measuring device 
from six different types of figures: 
actual, normal, average, budgeted, 
standard, and group figures. Some 
yardsticks are based on only one or 
two classifications. This does not 
permit best results. The dependable 
system is born of all classifications. 
However, unless the printer has a 
thorough understanding of the fig- 
ures used in developing a yardstick, 
if they are not dependable in them- 
selves, his measurement will be off, 
so we offer counsel that will provide 
a pattern to follow in conducting 
current operations most profitably. 

In the bridge-over from the war 
to the postwar period, the printer 
must feel his way with a short-term 





yardstick because conditions may 
change from month to month. Ma- 
terial prices may fluctuate widely, 
labor may demand more or may be 
easier to procure, the demand for 
printing may soar, all of which will 
throw out of line any method cover- 
ing an extended prior period. But 
the printer who is using only prior- 
month figures to evaluate current 
operations is comparing actual re- 
sults with other actual results and 
this comparison is dangerous at any 
time, particularly where business is 
seasonal as it is in this industry. 


COSTS VARY SEASONALLY 

Overhead ratios are certain to be 
off in slack-season periods, although 
dollars-and-cents results may not 
vary greatly if the printer does a 
good job of his cost control, because 
overhead is more or less fixed in and 
out of season. 

On the other hand, labor and ma- 
terials will show variances, not so 
much in ratios as in dollars-and- 
cents valuations, assuming that the 
printer does not hire more labor 
than he needs to do the work. Of 
course, if he keeps the same number 
of productive workers employed in 
season and out, his cost on non-pro- 
ductive labor will be higher in slack 
periods than in peak periods. 

The usual procedure is to check 
the current seasonal periods against 
prior-period high and low spots, but 
there is a risk in going back a year 
or more for comparative data. Much 
may have happened in the mean- 
time, particularly in times like these, 
to make it impossible to arrive at 
the true prior-period figures, hence, 
their use as a yardstick with which 
to measure current operations, is 
limited or useless. 


PRIOR PERIOD FIGURES 

Where business movement is near 
the same from one month tothenext 
month, a prior month’s figures, with 
little or no adjustment, may be used 
as guide. But few businesses are in 
this category. Prior-month figures 
are useful in compiling a yardstick 
because they are links in the chain 
that reveal the trend of business, 
whether upward or downward, at an 
even pace or an erratic fluctuation, 
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and they disclose changes in trends 
on any item of business operation. 

Normal figures have so many defi- 
nitions that we suggest scrapping 
the term. No one knows what “nor- 
mal” is. In our opinion, “normal” 
figures in any businessman’s mind 
belong to a period when profits were 
at the peak and the headaches were 
few. Business is never an easy proc- 
ess. It always requires guts, sweat, 
and intelligent direction. Sometimes 
you do get the breaks and during 
those times you do better than you 
expected. 

GREAT PROSPERITY ISN'T NORMAL 

These periods of prosperity should 
not be considered normal although 
it is only natural that an optimistic 
mind may bend in this direction. 
The printer who uses “normal” fig- 
ures as his yardsticks in business 
analysis may find after candid in- 
vestigation that these figures cov- 
ered a period normal to him but in 
reality the result of a combination 
of fortunate circumstances. There- 
fore the “normal” figures are not 
dependable guides. 

The average figures may cover any 
prior period but the hazard in their 
use is that the period covered will 
rarely produce the same results as 
the period for which they serve asa 
measure. Obviously, the ratios re- 
corded for a depression period will 
vary with the ratios shown for a 
prosperous period and the yardstick 
will mislead. Results won’t jibe sim- 
ply because they cannot jibe. 

Prewar figures are poor yardsticks 
to use today and in the postwar 
period; figures covering operations 
during the war are not likely to 
provide a dependable yardstick. This 
means that you must make sure 
when using average figures that the 
conditions which cover both periods 
are similar. 


AVERAGES FOR LONGER PERIODS 


In stable times, the printer may 
use a yardstick covering a longer 
period of time. Some business men, 
in stable prewar years, used average 
figures covering three to five years 
to gage all current operations. This 
you cannot do today nor in the post- 
war tomorrow because the business 
pendulum is swinging too rapidly 
over a much wider and more varied 
arc to give accurate figures. 

Thus, if you use average figures 
today and in the postwar tomorrow, 
you should fix the month instead of 
the year as the unit of time, from 
three months to twelve months, de- 
pending upon the degree of stability 
or instability of conditions and your 
own financial position. 

(Continued on page 74) 
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Plastic Molds Reduce Dirt, Trim 
Costs in Electrotype Production 


Pt Sa BGI ERE, 





Rigid sheets of Vinylite, which are used to produce accurate, 
non-shrinking, long-lasting electrotype molds, require no graphite 


The first step in the production of the electrotypes is the plat- 
ing of Vinylite plastic mold with a silver solution for conductivity 


@ THREE of the chief objec. 
tives of every good production 
engineer are: the saving of 
time, the reduction of waste, 
and the lowering of costs, 

These aims have recently 
been achieved in the printing 
field by a development that 
may suggest similar savings 
to all industry. This develop- 
ment is the perfection of a 
better method of producing 
electrotype molds. 

An electrotype is, simply, a 
metallic duplicate of original 
engravings and type. Wien 
manufactured by the oider 
process it requires many op- 
erations. The first step in 
that process involves taking 
the impression of type form 
in a mineral wax. The im- 
pression is made by slightly 
warming the prepared wax 
case under high pressures in 
hydraulic presses. Then the 
distortions of the mold are 
trimmed smoothly by the use 
of a special warm knife. The 
open spaces requiring addi- 
tional wax are filled by using 
a cone-shaped heated iron 
which causes the hardened 
wax to flow. These and sev- 
eral other operations are fol- 
lowed by coating the molds 
with an electrical conducting 
graphite. The molds are then 
sent to the plating tank for 
metal deposition. After the 
metal “shell” has been built 
up to the required thickness, 
the “case”—shell and mold— 
is removed from the plating 
bath and the shell released 
from the wax mold by pour- 
ing hot water over the back. 
This melts the wax and, of 
course, destroys the mold. 
The “shell” is then backed 
up with electrotype metal 
which is applied in a molten 
condition in a casting pan. 
The resulting “cast” is then 
sawed to desired size, shaved 
to proper thickness, and fin- 
ished. Finishing is a detailed 
hand operation which brings 
all points of the electrotype 
up to proper height. At this 
stage the electrotype may be 
curved to fit rotary presses, 
or mounted on a wood or a 
metal base to bring it up to 
type height. 

In the new electrotyping 
process developed by Printing 
Plates Research and assigned 
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to Capital City Printing Plate 
Company, Des Moines, Iowa, the 
impression of the type form is 
taken in VINYLITE unplasticized 
resin sheets instead of in wax 
molds. The use of the rigid vinyl 
sheets involves only slight mod- 
ification of usual procedure. 

The new method is, substan- 
tially, as follows: An electri- 
cally heated platen, produced 
by the Monomelt Company, is 
mounted on the front of a regu- 
lar hydraulic press. This platen 
is kept heated at a temperature 
of 350 degrees Fahrenheit. Time 
is saved by pre-heating the type 
form on a table imbedded with 
thermostatically controlled elec- 
tric heating elements. 

The lower platen of the hy- 
draulic press rides forward on a 
trackway. The hot type form is 
placed on this platen, and a 
VINYLITE resin sheet trimmed to 
size is placed on the type form. 
A sheet of glassine paper is then 
interposed between the plastic 
sheet and the type to prevent 
sticking, and the sheet is backed 
up with several layers of news- 
paper. The platen is lowered 
to the form. The VINYLITE resin 
sheet is heated for 24% minutes. 

A heavy felt blanket is then 
placed over the type form and 
the platen is run into the cold 
hydraulic press. The press is 
closed under a pressure of 150 
pounds to a square inch and the 
form is allowed to cool for two 
minutes. The mold is then re- 
moved from the press and for- 
warded to another table which 
is equipped with a water-cooled 
platen for the final setting of 
the mold. The Viny.ire ‘resin 
mold is then readily stripped 
from the type form. 

After the mold is coated with 
an electrical conducting solu- 
tion, the metal for the electro- 
type itself is deposited in the 
standard way. 

The following are the major 
advantages of using VINYLITE 
sheets for the process: 

1. The mold is not damaged 
when the shell is removed and 
can be used over and over for 
the making of duplicates or new 
plates when the original is worn 
or damaged. The VINYLITE resin 
mold may also be stored with- 
out deterioration. 

2. For accurate reproduction, 
such as is required for quality 
halftones and color-plate work, 
it was formerly necessary to 
make lead molds, because wax 
molds are subject to shrinkage. 
In some instances, two molds 
would be used for one type form 
—a wax mold for the type mat- 


ter, and a lead mold for the 
halftones. VINYLITE resin molds 
make accurate reproductions of 
all kinds of type and illustra- 
tions because the mold does not 
shrink during the process. 

3. Lower pressures are re- 
quired for the VINYLITE plastic 
molds, allowing use of lighter 
and less expensive equipment. 

4. The molds may be shipped 
without special packing or dan- 
ger of damage. The saving in 
weight alone is very important. 
A mold 12 by 15 inches weighs 
only 3 ounces. 

5. Type forms are returned 
free from the graphite and wax. 
This is important to the pub- 
lisher since clean type is essen- 
tial to quality printing. 

6. Several very disagreeable 
processes are eliminated. Manu- 
facturing time is shortened. 

It has been found that the 
material used for the molds can 
be used as many as eight times. 
To do this, the mold is merely 
washed off thoroughly and then 
pressed flat again by heating on 
a plate at a temperature of 350 
degrees Fahrenheit. 

8. The cost of conversion from 
the present type of equipment 
is slight when the many advan- 
tages are considered. 

Additional proof of the results 
comes from Meredith Publish- 
ing Company, the publishers of 
Better Homes and Gardens and 
Successful Farming, and from 
Wallace Homestead, which is 
also printed from electrotypes 
molded in plastic material. The 
September, 1943, issue of Better 
Homes and Gardens was printed 
from electrotypes produced from 
VINYLITE resin molds, and all 
issues of the three publications 
mentioned have been utilizing 
this new type of mold since that 
date. The publishers havestated: 

“Our publications are being 
printed from electrotypes made 
from plastic molds, and we can 
observe definite improvement in 
the sharpness of the type rules 
and the halftone dots. Still more 
important to us is the promise 
of even greater improvements as 
the workmen become more fa- 
miliar with the process.” 

So it can be understood that 
despite the results achieved, the 
story has not been completed. 
It is expected that the molding 
of electrotypes from VINYLITE 
resin molds will be improved in 
the future, and that the same 
attributes of the VINYLITE resins 
which fit this material for print- 
ers’ uses will also provide im- 
portant savings and production 
benefits for other industries. 


EIGHT ADVANTAGES OVER MOLDING 
IN WAX OFFERED BY USE OF VINYLITE 


Finished electrotypes duplicate the original type forms and half- 
tones in every detail. Plastic retains halftone dots, doesn't shrink 


The electrotype shell is deposited directly on the plastic mold 
following the application of the silver solution for conductivity 
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Budgeted figures are constructed 
after a review of actual, average, 
standard, and group figures plus a 
forecast of sales and plant output, 
split up into departmental costs and 
products sold at different activity 
levels, such as the minimum, above 
average, and maximum, the ratios 
changing with volume sold and out- 
put. If subsequent events indicate 
that the budget should be changed 
to meet the conditions not foreseen 
when prepared, those changes are 
made. We never heard of a manage- 
ment lining up the budgetary fig- 
ures with the actual. Budgets should 
be flexible. . 


BUDGET MOST IMPORTANT TODAY 


The printer has more necessity to 
budget today than at any previous 
time in the annals of business, but 
take it easy. Do not complicate the 
routine unduly. As prepared by some 
managements, budgets are more of 
a drag on analysis than a boon be- 
cause they necessitate too much pa- 
per work. Your yardstick should be 
easy on both the ego and the effort. 
Don’t bring the Einstein theory into 
your measurements. 

Although budgetary figures should 
be prepared after reviewing all of 
the other types of business figures, 
these estimates by themselves, be- 
cause of the gypsy in them, are not 
safe guides. They contain a certain 
element of prophesy, which, if not 
fulfilled, makes comparison between 
estimated and actual costs dubious. 
This variance is not a yardstick of 
managerial efficiency so much as it 
is a yardstick of forecasting ability 
and business vision. You may man- 
age very well in two different peri- 
ods, yet budgetary and actual figures 
may show widely different variances 
because your crystal-ball clairvoy- 
ance was off. The budget’s value is 
in planning. 


NEVER USE OLD BUDGET FIGURES 


Never use any budgeted figures as 
yardsticks after the period has ex- 
pired. They contain too many va- 
riables for safety. The variances be- 
tween budgeted and actual costs are 
worth reviewing to determine the 
degree of similarity between actual 
and estimated results. This will aid 
in appraising the degree of variance 
over different periods, and reveal 
whether you are improving or los- 
ing ground in your ability to aim to 
make the twain meet. 

Standard costs are of many dif- 
ferent types and may be the stand- 
ard cost of a job, operation, depart- 
ment, machine, or an expense. This 
figure is based upon judgment or 
circumstance; it may be set to rep- 
resent cost under ideal conditions 
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or below that mark. It may be an 
average cost based upon experience 
figures, or a budgeted cost. Opinions 
differ as to what are the most de- 
sirable standards. Judgment is the 
essence of such figures. 


UNSETTLED TIMES—NEW STANDARDS 


In times of great business change, 
standards must be changed likewise, 
and all standards lose their value if 
they are changed too often, because 
benefit of comparison is lost. Stand- 
ards are most valuable when used 
over one year because it is possible 
to measure results against a yard- 
stick fixed annually and variations 
are readily appraised because the 
foundation of comparison does not 
change. But comparisons between 
current costs and standards of dif- 
ferent years have little value. 

Group figures are provided from 
outside sources, usually gathered 
from business men in the same field. 
Sometimes they are used as stand- 
ards but we advise against this. Use 
them only as guides in the prepara- 
tion of your yardstick for any com- 
parative analysis. Many accountants 
mouth verbal contortions about the 
subject of standards, thus confusing 
printers and everyone else. To get 
to bedrock, we’ll say that standards 
are any costs that you set up as 
the standards. Some accountants 
recommend three different types of 
standards for labor, materials, fixed 
and variable overhead, at varying 
plant capacities, which would give 
you a fourth dimension psychosis 
these days when standards may re- 
quire adjusting every few months. 
Keep business analysis as simple as 
you possibly can. 


CHOOSE ACCURATE YARDSTICK 

Many items in business must be 
estimated. That’s why your business 
analysis is so important. It mini- 
mizes the risk, providing the yard- 
stick used to get the necessary per- 
spective is dependable. 

It is apparent that the yardstick 
is not built of snap judgment, nei- 
ther can you make the process so 
involved that you need calculus to 
compile the measuring device or to 
use it in comparative analysis. The 
use of business figures for compara- 
tive purposes is born largely of ex- 
perience and a consistent study of 
operating figures. 

The important thing to remember 
is to use a dependable yardstick; 
otherwise, you cannot appraise op- 
erating results. No two printers, be- 
cause of their varying problems, will 
use the same yardstick to gage cur- 
rent operations. All types of busi- 
ness figures described in this article 
should be taken into consideration. 





Answers to the following list of 
questions have appeared in the 
pages of THE INLAND PRINTER and 
other sources of information to 
printers at various times. How re- 
tentive is your memory? How many 
of these questions‘can you answer 
without turning to the answers on 
page 92 of this issue? 


3 - 
a ) 
By R. Randolph Karch 

1. Can deep etch lithographic 
plates be used again without 
being regrained? 

2. What force, now often trou- 
blesome to pressmen, may be the 
principle on which their presses 
operate in the future? 

3. Foundry type and line-slug 
machine-set matter align, and 
therefore lock up well together 
in the same form. True or false? 

4. Name three likely causes for 
spots appearing in deep etched 
lithographic printing plates. 

5. Stereotypers prefer to have 
leaders and column rules less 
than type-high. Pick the correct 
height for dot leaders—the cor- 
rect height for dash leaders— 
and correct height for column 
rules from the answers below: 


a. 914 c. 916 
b. .915 d. 917 


6. Book publishers, as well as 
newspaper and magazine pub- 
lishers and commercial printers, 
are having a tough time during 
the paper shortage. What three 
expediencies have been used suc- 
cessfully by book manufacturers 
to alleviate the paper shortage? 

7. A printing job is numbered 
identically on both sides of the 
sheet. How would you run it, and 
name the kind of numbering ma- 
chines you would use? 

8. Ten pounds of waste paper 
can be converted into how many 
cartons for Army K rations? Se- 
lect your answer: 

a. 15 c. 85 e. 55 

b. 25 d. 45 f. 65 

9. What changes in materials 
will be made in printing equip- 
ment after the war releases new 
discoveries? 
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By EUGENE ST. JOHN 


Questions on pressroom problems 
will also be answered by mail 

if accompanied by stamped envelope. 
Answers will be kept confidential 

if you so desire and declare 











MATCHING COLOR ON LABEL 

Enclosed is a sample copy of a candy 
box label, printed in colors and gold and 
embossed. As you will notice, the blue 
shield has a nice gloss and good ink cov- 
erage. Also enclosed you will find one of 
our labels which you will note does not 
exactly match in visual result. We have 
had fifteen ink houses furnish us ink 
and advice on running this job. We have 
printed it on both the cylinder and the 
platen press but we cannot get the re- 
sults of the original. Would you analyze 
this label and give us your opinion on 
how to run this particular job? 

The blue shield is a reverse plate 
with lettering showing white on your 
sample and also showing the stip- 
pled finish of the C1S litho label pa- 
per. On the sample you have been 
asked to match exactly, the high 
spots of the stippled finish have been 
crushed flat so that the shield has a 
flat surface while on the sample that 
you produced the stippled finish of 
the white label paper has not been 
crushed. 

In addition, on the sample to be 
matched, the white lettering has a 
creamy or faint buff tint while your 
sample has the original white of the 
paper. So we may deduce that after 
the first printer had printed the blue 
plate and had allowed tke blue ink 
to set enough for handling without 
smearing, he overprinted on the blue 
ink either a gloss paste or varnish. 
After the varnish had set, he hot 
smashed the blue shield, and in that 
way he crushed the stipple to a flat 
surface. 

The change in light effect and the 
creamy lettering produced by the 
tint of the varnish combine tocreate 
theillusion that the blue ink through 
contrast with cream color has more 
depth and a different sheen from the 
varnish on your sample, although 
the first printer and you probably 
used exactly the same shade of re- 
flex blue in. 

So you can match it, we are send- 
ing address of manufacturer of the 
electric die (embossing plate) heater 
which operates from the ordinary 
electric light circuit and makes pos- 
sible effects in embossing and smash- 
ing which are not possible when a 
cold die or plate is used. 


STATIC ELIMINATOR ON FEEDER 

We are using a single-color press with 
automatic feeder on close register work. 
We have experienced quite a bit of static 
on the feeder end of the press. Do you 
think that an electric static neutralizer 
will eliminate this trouble? We are using 
lighted gas on the delivery end of the 
press and do not have static at this point 
but we can’t use gas on the feeder end 
because it always changes the register. 
We would deeply appreciate any sugges- 
tions or information pertaining to the 
correction of this trouble. 

We are sending you the name of 
firm manufacturing the electric neu- 
tralizer, the best known relief from 
static aside from air conditioning 
and paper conditioning. The static 
results from friction in feeding and 
printing when the relative humidity 
is too low and unless means are at 
hand to maintain relative humidity 
at 50 per cent, the electric neutral- 
izer and the gas flame sheet heater 
are the best available remedies. The 
neutralizer may be installed to re- 
move static produced in the feeding 
as well as in the printing operation 
since it in no way affects the dimen- 
sions of the sheet. 


STEWART'S EMBOSSING BOARD 

Your ad in the August issue of THE 
INLAND PRINTER concerning Stewart’s 
Embossing Board has been read with 
interest. Would this method of emboss- 
ing be practical for use in a printing 
class in a high school? If you answer in 
the affirmative, please send us a dozen 
sheets for a trial via C.O.D. parcel post. 
Include in the shipment the book, “Tip- 
Offs for Proofreaders,” which we believe 
should be of great help to our high 
school printers. 

We speak advisedly when we state 
that Stewart’s embossing board is 
made to order for demonstrating 
embossing in a high school or other 
printing class. More than forty 
years ago the writer, then in the 
pressroom when Stewart was in the 
photoengraving department of what 
is today the Crowell-Collier plant in 
Springfield, Ohio, saw Stewart try 
out and introduce this embossing 
board which proved to be then and 
ever since the most popular emboss- 
ing board both for commercial and 
instructional uses. 













NEUTRALIZERS AND SHEET HEATERS 


Will you please explain the difference 
in the results possible to be obtained in 
the pressroom by means of the electric 
neutralizer, the gas sheet heater, and 
the electric sheet heater? 

The electric neutralizer is a scien- 
tific device designed to remove static 
electricity and in so doing it tends 
to minimize offset caused by static 
holding the sheets close together in 
the pile and excluding the natural 
cushion of air between the sheets. 
Since this natural cushion of air is 
an aid to drying by oxidation, the 
electric neutralizer aids drying by 
oxidation. 

The electric neutralizer has the 
further advantage of being able to 
remove static in spite of unfavor- 
able atmospheric conditions brought 
about by excessive heat and insuffi- 
cient moisture in the pressroom in 
winter, resulting in too low relative 
humidity. 

The electric neutralizer is espe- 
cially valuable in that it may be in- 
stalled to operate where needed in 
pressroom or bindery. Last but not 
least, the neutralizer does not viti- 
ate the air as gas does and so is 
more healthful. 

The electric sheet heater does not 
remove static but promotes drying 
of ink as does the neutralizer but in 
a different way: it increases the ac- 
ceptance of ink by paper through 
enhancing its absorbency and it in- 
creases the penetration of the ink 
by decreasing its viscosity, making it 
more fluid. 

Thus it naturally follows that an 
installation of both electric sheet 
heater and electric neutralizer is a 
happy combination since neither 
vitiates the air and together they 
remove static and promote drying 
of ink while combatting offset. 

The gas sheet heater promotes 
fast drying through the high heat it 
supplies and so combats offset in the 
same manner as the electric sheet 
heater and certainly more cheaply. 

Which of the two kinds of heaters 
is more effective in promoting dry- 
ing of ink and combatting offset 
has long been debated. In evidence 
it may be stated that one of the 
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great concerns manufacturing elec- 
trical equipment of every descrip- 
tion operates its own large, modern 
printing plant, and uses both let- 
terpress and offset equipment. For 
years gas sheet heaters had been 
used, and after experimenting thor- 
oughly with electric sheet heaters, 
the plant returned to gas heaters. 

Of course, if no electric neutralizer 
can be ordered, the pressman would 
prefer the gas sheet heater to com- 
bat static as the next best means 
available since it does ground static 
not only because it contains mois- 
ture, which is the reason commonly 
advanced, but also because the gas 
flames act as a conductor. Besides 
the metals, gas carbon, gas flame, 
and graphite are good conductors 
and the gas flame functions well be- 
cause it is a very good conductor. 

The gas sheet heater, especially 
with natural gas, is more economical 
in most localities where both the 
gas and the electric sheet heater are 
available. On the other hand, the 
electric heater is available in many 
of the localities where gas is scarce 
or costly to use. 

Certainly the fumes of gas flames 
are objectionable unless some way 
of preventing vitiation of the air of 
the pressroom is provided. 


RASH FROM TOLUOL AND XYLOL 

Have you any special information re- 
garding the merits or the demerits of 
the following products, xylol and toluol, 
from the standpoint of effects of a gen- 
eral allergic nature? In other words, is 
either of them definitely known to cause 
skin afflictions? 

Toluol and xylol are both coal-tar 
products similar to benzol and are 
used in rotagravureinks. These cyclic 
hydrocarbons may bring out rash. 
Some workers appear to be more al- 
lergic than others and many seem 
completely immune. In large press- 
rooms arrangements are made to 
carry away the fumes, because of 
their depressing effect on the men 
working on the presses. 

Carbon tetrachloride is used as a 
substitute for toluol and xylol in 
rotagravure inks to avoid the fire 
hazard, and the fumes must be car- 
ried off. We have never heard of 
a rash from carbon tetrachloride, 
which is widely used as a detergent. 

If you will let us know in what 
way you want to use a substitute for 
toluol and xylol, we can give more 
specific information. 

Of course, avoidance of the rash 
caused by handling of the items in 
question is possible if you will wear 
gloves. If these items are only used 
occasionally, good ventilation would 
prevent harmful effect from fumes. 
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PRINTING OF TEXTILES 

We noticed, on looking through your 
back numbers, that on page 62 of the 
October, 1942, issue, an article appears 
on “Textile Printing.” We are very much 
interested in printing on textile fabrics 
with washable inks, but we note that 
by this process the inks are fast, wash- 
able, and permanent, dispensing with 
mordants and acid baths altogether. 
We would be pleased to receive all the 
information possible. 

_We are sending you the names of 
suppliers of the machines and cyl- 
inders used in large scale printing, 
either by letterpress, lithography, or 
gravure, on textiles, paper, and other 
fabrics and also large scale emboss- 
ing, from all-metal cylinders. 


SCUM FROM IMPURE WATER 

Scumming may be caused by 
basic or alkaline water and in order 
to take all the precautions possible 
against this factor, only distilled 
water should be used on the plate, 
not only in the pressroom but also 
in the platemaking department. 


Chlorine appears to be used gen- 
erously, not to say recklessly, in 
most large city water works and if 
tap water is used in offset, the chlo- 
rine in it will scum the plate and 
the more it is washed in the at- 
tempt to get rid of the scum, the 
more it will scum. 

So distilled water only should be 
used for all plate washing, starting 
with the first washing the plate re- 
ceives when placed on the press. 

Even before going to press, the 
platemaker should use distilled wa- 
ter for his gum solution and give 
the plate a last washing with dis- 
tilled water before gumming up. To 
carry this precaution through, dis- 
tilled water only should be used in 
the fountain, if it can be obtained. 

Not only does the use of pure we- 
ter help to avoid scumming but :t 
also is a safeguard against etching 
of the image by doped fountain wa- 
ter, which sometimes reaches the 
extent that the image fairly walks 
off of the plate. 


























TehaT teatt 4 





"In the Days That Wuz"—The Devil Gives 'em Hell 
Cartoon by John T. Nolf, Printer-Artist 
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By EDWARD N. TEALL 


The editor of this department 
welcomes proofreading questions 
to be answered in this column, 
but personal replies to queries 
cannot be made by mail 















BAD HOOK-UP 

Is this good: “All three of them de- 
nied categorically knowing the suspect”? 
—Kentucky. 

It is not very bad, but it also cer- 
tainly is not so very good. “Categori- 
cally” as placed in the sentence 
might be taken as a hook-up either 
with “denied” or with “knowing.” 
Did they deny it categorically, or 
did they deny that they categori- 
cally knew the suspect? Of course, 
the latter form is nonsensical; then, 
why incur the possibility of slowing 
up the reader’s mind with such a 
possible interpretation? Why not 
nail the meaning down tight? Why 
not say they “categorically denied’’? 
And why not let a tried and true 
proofreader make such corrections? 
If the proofreader can’t be trusted 
that far, he should be—speaking 
roughly—fired. 


A BOMB-AGE WORD 

Is there such a word as maneuvera- 
bility?—-Oklahoma. 

Indeed there is! It means man- 
ageability, or fitness for use in ma- 
neuvers, and can be applied to sur- 
face ships or to aircraft. The verb 
to maneuver means to handle or to 
manage: as jockeys maneuver their 
mounts for position at the start of 
a race. 


ONCE AGAIN 

Possibly, indeed probably, you have 
answered this question before. If so, 
please be patient and repeat. Which is 
correct, “ever so often,” “every so of- 
ten”?—Ohio. 

Patience is a virtue, and virtue is 
its own punishment. So—sometimes 
one of these expressions says what 
you want to say, and sometimes the 
other does that. “Ever so often” 
means “frequently” or “very often.” 
“Every so often” means at “regu- 
lar but undefined intervals.” 

Neither expression is particularly 
classy or stylish, but both are right 
handy, comfortable English (or at 
least American). Examples: We go 
there ever so often (that is, we go 
very often) ; he comes here every so 
often (as, once a week or month or 
other regular interval). 





REFERRED TO THE CPL.S 

This one came up the other day: the 
customer marked Cpls. to Cpl.s, and 
Sgts. to Sgt.s. They asserted that was 
Army style. Well, the Army seems to 
think it is a law unto itself. I-have every 
respect for the Army—except when it 
wears spurs to hang onto a desk job.— 
Ohio. 

The thing could be argued both 
ways, but certainly Cpls. and Sgts. 
would seem to be the forms that 
look (and work) best. 


DON'T STUB A TENDER TOE! 

My two worst stumbling blocks are 
either and both. What is the differ- 
ence between “Either he would or he 
wouldn’t” and “He either would or 
would not”?—New Jersey. 

Both are okay. What would be 
flatly wrong would be “Either he 
would or wouldn’t.” A correct form 
would be this: “He either would or 
wouldn’t,” equivalent to the second 
expression given by the querist. It 
will sum up like this: Following 
“either” or “both,” we should have 
the true codrdinates—two words or 


. phrases or clauses of equal value 


and similar construction. 


WHERE TO SPLIT 

I had this division: Dio-genes. Web- 
ster says Diog-enes. Which is better?— 
Maine. 

Neither is really good. The first 
brings the g into hook-up with the 
e that gives it the soft, or j, sound. 
Diog- suggests the hard g, as in dog. 
If the line-length permits, make it 
Dioge-nes. Even Di-ogenes would be 
better than the divisions given in 
the query. 


PRECISION ENGLISH 

I have a folder advertising “synthetic 
newspaper rollers.” My contention is 
that there is no such thing as a syn- 
thetic roller—there is only a roller made 
of synthetic rubber or other such ma- 
terials. Am I right?—ZI Illinois. 

Yes, you are right; but you are 
also perhaps a bit fussy. The mean- 
ing here is clearly unmistakable. 
“Synthetic-rubber rollers” would be 
more precise, but somewhat clumsy. 
The expression used in the folder 
“says it fast.” 








YOU'RE RIGHT, UNCLE FRANK! 

To settle a dispute, will you inform 
us about the way to place “Arkansas” 
in the proper possessive case? Our ma- 
chine operator says it should be “Arkan- 
sa’s.” I insist no name may be placed 
in the possessive case until it has been 
fully spelled out. Your comment on this, 
sir.—Arkansas. 

Not only are you right, sir, but 
you have done a swell job of form- 
ing a rule to govern situations of 
which the query’s point is represen- 
tative. The possessive of “Arkansas” 
is “Arkansas’” or “Arkansas’s”—and 
my personal preference is strongly 
for the latter. I would write “Kan- 
sas’s people” and “Arkansas’s own 
Uncle Frank,” though one would be 
pronounced “Kansases,” and the 
other “Arkansaws.” With sincere 
personal good wishes to your opera- 
tor, I have to say that he is as far 
off the track of good reasoning as it 
is possible to get. I trust he is clear- 
minded enough to see how and why, 
and broad-minded enough to accept 
the decision. 


AN EASY-GOING COLUMNIST 

George E. Sokolsky, who writes a daily 
column in the New York Sun, produced 
this: “The C. I. O. Political Action Com- 
mittee is wisely and effectively organiz- 
ing for the control of Congress... . The 
South is easy-going for them because all 
the candidates have to . . . speak seem- 
ingly well of the New Dealers.” Seems 
to me this is a strange mixture of politics 
and punctuation.—Maryland. 

Politics is outside our field, in this 
department. Punctuation, however, 
is one of our major concerns. The 
hyphen which is obviously the point 
at issue was sadly misplaced. What 
the columnist indisputably intended 
to say was that the South is easy 
going for the committee to which 
he refers: the noun going modified 
by the adjective easy. Easy-going is 
something else again—a compound 
adjective. A good highway makes 
easy going for the motorist, and an 
easy-going boss makes easy going 
for his workers. Without partisan 
bias, it is possible to express the 
wish that the columnist’s politics 
may prove more sound than his 
punctuation. 
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MAKING EASY THINGS HARD 

An editor asked me if the word should 
be reminiscing or reminiscencing. A con- 
tributor had used the longer spelling. I 
could find neither in Webster, but I said 
use the shorter spelling. —Kansas. 

You're right, according to Webster; 
both forms are given in that won- 
der-book. Reminisce is the favored 
form, the one that carries the defi- 
nition. Reminiscence as a verb is 
simply defined “to reminisce.” The 
words are, in etymological back- 
ground, fairly comparable to ac- 
quiesce, acquiescence. (But I never 
did hear acquiescence as a verb! 
And I, for one, don’t care much for 
reminiscence in such use.) 


BE KIND TO GREEK ROOTS! 

This is taken from a letter in the New 
York Times: “Please kill the word ‘tri- 
phibious.’ .. . Air, sea, and land warfare 
is tribious warfare. Would you say ‘tri- 
philogy’ for trilogy or ‘triphiptychon’ 
for triptychon? . . . You would know 
that both in Greek is amphi, but thrice 
is tris and life is bios. Fighters for 
Western civilization do not hurt their 
Greek roots.” All J can say is “Ouch!” 
Can you say more?—Georgia. 

Unless “Wow” is better, no. All I 
can say is that to me as a proof- 
reader, “both is amphi” and “life is 
bios” look like the learned affecta- 
tion that is first cousin to ignorance. 
Cited words should be set off from 
the run of the text by use of italics 
or quotes. Such typographical dis- 
tinctions do somewhat clog the type 
page, but a little unsigntliness is a 
small price to pay for clearness and 
ready legibility. Fair play to the 
reader is at least as important as 
kindness to Greek roots. 


WHAT TEACHER KNOWS 

When I was in school I used to think 
Teacher knew everything. In our weekly 
paper we have a school column, and I 
find “The third grade have been writing 
stories.” Is this a collective noun with a 
plural verb—or is it just poor grammar? 
—Illinois. 

Sloppy English is what I call it— 
but so many persons would write it 
that I am compelled to say it is at 
worst colloquial, and at best perhaps 
idiomatic. As we have noticed be- 
fore, the English language and the 
American language do not like to 
be squeezed into the suffocating cor- 
sets of grammar. 


ONE ON NOAH 

In my big Webster (as you call it), I 
find given as an antonym of “voluptu- 
ous” asectic. Is this one on Old Doctor 
Webster ?—Tennessee. 

Yes, I guess it is. It looks like a 
misprint for ascetic. But the wonder 
is not that there is a “typo” in the 
big book, but that there are not at 
least hundreds. 
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Rodeo Paper Lassos Wild West 


A two-gun commercial printer yearly issues hairy-chested news 


for ““Frontier Days” at Prescott, Arizona @ by Z, Julius Geslacr 


@ Ir you should pick up a newspa- 
per containing ads like those repro- 
duced here you would blink, look 
again, chuckle, and then read ’em, 
every one. That is what E. J. Reuter, 
owner of the Prescott Printing Com- 
pany of Prescott, Arizona, thought 
when the idea of a different kind of 
rodeo paper struck his fertile brain. 
Promptly he concocted a herd of 
such ads, presented them to local 
business men, and gave birth to the 
most entertaining rodeo paper in 
the country. 

The Prescott rodeo, let it here be 
known, is the granddaddy of all ro- 
deos. Back in 1888, almost a quarter 


(why, Mayor F. La Guardia of New 
York was born right here in Pres- 
cott). However, each issue was very 
much like the one of the preceding 
year. The ads generally read “WEL- 
COME, COWBOY,” “GREETINGS, 
STRANGER,” and “HOWDY, PARD- 
NER,” and were otherwise written 
in the customery, perfectly proper, 
cut and dried advertising terms in 
vogue for years. 

Then struck Mr. Reuter’s brain- 
storm. “Whatinell,” he mused, “this 
rodeo business is a MAN’S game. 
Cowboys are HE-men. They use very 
strong language, and drink strong 
liquor. Why not get up a paper that 





WE MAKE 
OUR LIVING 
FROM THE SOIL | 


AFTER JULY FOURTH 


All Dirty Diapers Will Be Charged 
For By the Pound! 


Our Laundry Maids 
Know All Your 
Secrets! 

- «+ (The Dirt) 


Clothes Mangied! 
PRESCOTT SANITARY LAUNDRY 





The Hun says, “Make it Lager!” 
The Frenchman says“ Make it Wine” — 
The Limie says, “It’s Ale for Me!” 


The Yank says, “Coor’s for Mine.” 


BREWED WITH 
Pure Rocky Mountain Dish Water 
Thoroly aged—(The Dish Water) 
Please Don’t Refer to Our Beer as “Belly-wash” 
(No Belly Can Take It) 


ADOLPH COOR’S COMPANY—Golden, Colorado 














While the copy may be a trifle bawdy, these advertisements are representative of those which bring 
roars of laughter up and down "'Whiskey Row"' in Prescott—and build good will for the advertiser 


century before Arizona was admit- 
ted to statehood in 1912, a few of 
the cowhands all got together in a 
friendly competition to test their 
skill at roping, calf-tying, bronco- 
busting, wild steer riding, and other 
feats of cowhand prowess. 

A plaque was awarded the man 
adjudged the best performer, show- 
ing the date 1888, and this is ex- 
hibited annually at the rodeo. From 
that informal beginning developed 
the FRONTIER DAYS at Prescott, a 
three-day program of events held in 
early July each year. 

The local newspaper soon recog- 
nized the opportunity for a special 
edition, with special advertisements 
and much palaver that boosted the 
town, the people, and local indus- 
tries. It even out-chambered the 
Chamber of Commerce in its praises 


will appeal to them, talk their lingo, ° 
and will lasso their virile humor?” 
Forthwith E. J. limbered up his 
mental artillery, made a few quick 
draws, and left the chute of the 
Prescott Printing Company all pre- 
pared to rope and hog-tie one and 
all of the staid advertisers with this 
new method of handling copy. 

His reception was none too cor- 
dial. A slight smile was generally 
evoked when he presented a proof 
of an ad already in type, but the 
reaction was “Gosh, I wouldn’t print 
my name under that ad.” Reuter 
stuck to his lasso, though, and in the 
end managed to rope enough of the 
bolder merchants, mostly the tavern 
operators along Prescott’s famed 
“Whiskey Row,” to put his first is- 
sue of Frontier Daze on the press. 
He printed 1,000 copies, that were to 
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pe sold in direct competition with 
the town’s regular newspaper which 
had published its usual conventional 
“special issue.” 

The reception was peculiar. Fron- 
tier Daze sold for a nickel, and most 
people thought it was just another 
paper, more or less the official rodeo 
program. They had no more than 
read the heading and the first ad, 
though, when eyebrows lifted, grins 
spread, and loud raucous haw-haws 
emanated from the sundry taverns 
along the Row. Reuter had hit upon 
the idea that made the 1942 rodeo 
a standout. “Where can I get one 
of those papers?” was the universal 
query, and the limited edition did 
not satisfy the demand. 


THE IDEA GROWS 

The following year Reuter printed 
3,000 copies, and he had no trouble 
in getting all of the ads he could 
print, at almost double the 1942 
space rates. This year Frontier Daze 
threatened to become a casualty of 
war. Reuter was keeping the print 
shop going virtually alone, operat- 
ing the linotype, setting the type by 
hand, making up the forms, running 
presses, and managing the plant, 
as most of his peacetime employes 
were on Uncle Sam’s payroll, taking 
world tours. 

But the business men would hear 
nothing of such a “daft”-evasion. 
They begged, cajoled, liquored, and 
threatened until Reuter capitulated. 
He gave out with the “Third Annual 
Nightmare,” even better than its 
now famous predecessors—an issue 
of 5,300 copies. After the rodeo, he 
was ready to admit overshooting his 
mark, though, for some‘2,000 copies 
remained unsold. 


WINS NATIONAL REPUTATION 

Mr. Reuter was about to add this 
heap of paper to the city’s scrap 
drive when letters began to arrive. 
They came from all parts of Arizona, 
Washington, Illinois, Indiana, Cali- 
fornia, even from as far as Maine. 
Each letter ordered copies, from one 
to twenty-five, or “as many as en- 
closed remittance will buy.” The en- 
tire 2,000 copies disappeared, and 
orders for more could not be filled. 

Every letter has commented on the 
cleverness of the paper and of the 
ads, and requested that the “crazy 
paper” be kept going. A wounded 
soldier, a former advertising man, 
wrote in from his hospital bed that 
Frontier Daze was the best medicine 
he ever got. He ordered two copies 
to send to friends. An acquaintance 
wrote “I always knew you were ding 
bat, but I never knew that you’d 
put it in print.” Many copies were 
ordered for men in the service. 











oR AND SOFT WOM 


WE SERVE HARD LIQU 
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The only differenc 
belly wash and a glass 


of water is One Buck 


If you get hep 
You'll lose your *¢P 
Who cares 





Green Pastures 





DON'T TRY TO SQUEEZE OUR 
WAITRESSES ... 
BUSTLE BOUND 
Wild FowE 
Korny Bull 
UR CUSTOMERS USE ONLY 
fe BEST STABLE MANNERS 


WE HAVE HOT 
BEER FOR 
COLD MAMAS 


Our Mixed Drinks 
Give You An Extra Feel! 





KNOTHOLES 


Fast Burning 


OUR FUEL OIL 
WILL USUALLY 
START WITH A 

BLOW TORCH 


IF YOU’R NOT HOT 
ENUF... CALL 25 
AND ASK FOR CEBE 


RHODES\ 


FOR STRAY HEIFERS 


(Red Heads Preferred) 


BRASSIERES FURNISHED 
ALL WOMEN 
WITH HANGOVERS 





> drink of our 
quirrel juice 

Il make you 
‘limb trees 

ve drink it) 


rack in Some Manure With the 
Rest of the C rowd 
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A few of the cleaner advertisements which appeared in ‘'Frontier Daze.'" Mr. Reuter threw to- 
gether everything in his composing room, including stock cuts, and showed Prescott merchants proofs 
of the made-up ads. Their okays and insertion orders were a cinch after the first issue appeared. 
This idea could be worked by any commercial printer, or used with a special issue of a newspaper 


Here are some more bursts from 
Reuter’s bucking brain, which made 
Frontier Daze the best-selling rodeo 
sheet in the nation: Our Fioor Show 
is a real riot: the girls can’t dance 
much, but oh, boy, how they can 
tweedle their tums. Since most auto 
accidents happen on Saturday and 
Sunday, it’s a great life if you don’t 
weak-end. Clothes mangled, Pres- 
cott Laundry. Our liquor is guaran- 
teed to kill germs, if you can get 
the darn things to drink it. Our 
business is moving and storing, we 
move everything but your bowels. 


If you smell bad try our smelling 
salts. From our Fountain, Fountain 
syringes and Fountain pens. Strictly 
fresh drugs and druggists. Half of 
our customers never see our flowers. 
Want to grow Fat? Breed Swine. 
The longest bar in town; the short- 
est drinks. When the man of the 
hour makes love, a girl has to watch 
every second. Our waitresses may be 
a little affected, but they don’t put 
on much. See us when you want to 
get plastered. Prescott Lumber Co. 

Small wonder Prescott roots for 
Reuter. 
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Since indications point to the neeg 
for better trained salesmen during 
the years to come, it may be inter- 
esting to list some of the courses 
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BY FORREST RUNDELL 


@ SIXTY MILLION Joss in Lostwar 
United States? Only if the advertis- 
ing and selling end of industry pro- 
duces enough sales to keep business 
going at its present speed. 

It is true that an enormous back- 
log of savings will be waiting to buy 
replacements for goods now wear- 
ing out—refrigerators, automobiles, 
and radios. Obsolescence, and per- 
sistent advertising by firms telling 
of the wonders they will offer when 
the war is over, have created a pros- 
perity demand. 

But once the first wave of buying 
has spent itself and we settle down 
for the long pull, the selling prob- 
lem will be tough. To carry wartime 
prosperity over into peacetime econ- 
omy, the selling branch of industry 
must produce at least 50 per cent 
greater dollar volume of orders than 
before the war. Probably even this 
figure is too low. 

Furthermore, if our wages are to 
be kept at present levels, sales must 
be made at higher price levels than 
before. Already the automobile in- 
dustry has suggested that the first 
postwar models may cost us 25 per 
cent more. 

Getting more orders at higher 
prices means more selling and less 
order taking. It means conditions 
vastly different from the past lush 
months when getting an order was 
like picking up a windfall. It means 
that salesmen who have been soft- 
ened by easy pickings must again 
learn to work hard for every order. 

Much of the increased selling bur- 
den will fall directly on the should- 
ers of the printing industry. It will 
be called on for more effective sales 
promotion and direct sales printing. 
More than ever before, industry will 
demand the services of the printing 
salesman who can help his custom- 
ers sell their merchandise. Salesmen 
will be asked for effective sales pro- 
motional printing rather than for 
ornate “institutional” pieces which 
do not pull their weight. 

This demand will in turn point to 
an increased need for more highly 
trained salesmen in the printing in- 
dustry of the future. The men and 
women who can plan result-getting 
promotion pieces will be at a pre- 


mium in the sales promotion field 
after the war, at least until an ad- 
ditional group can be trained. The 
printer who can step into the breach 
and help a customer with the print- 
ing part of his sales problems will 
have an entrée where the untrained 
salesman will be kept out. 

Realization of the necessity for 
a greater knowledge of selling and 
of sales promotion problems in the 
postwar world is reflected in a sud- 
den increase in enrollment for mar- 
keting and advertising courses at 
our large colleges. 

Speaking of the situation at New 
York University, Professor George 
Burton Hotchkiss, chairman of the 
department of marketing, recently 
reported to the writer “... this year 
we had a sudden upswing and have 
been hard put to it to accommodate 
all the students who wish to enroll 
. . . Most likely we can manage to 
accommodate qualified applicants 
for the second term of the year, be- 
ginning next February, but I am 
afraid that next year the demand 
for instruction will be greater than 
can be supplied by our present fac- 
ulty.” And of the university classes 
in salesmanship, he wrote, “We were 
not able to accept all applicants this 
year, and I doubt that we can ac- 
cept them all next year.” 


available to the salesmen who wish 
more training. The specific courses 
mentioned below are available in 
New York City only but it is likely 
that similar instruction is available 
in evening schools in many other 
printing centers. 

The educational department of 
the New York Employing Printers 
Association, for example, suggests 
the following courses among those 
that they offer as being particularly 
suited to needs of salesmen: 

Elements of Printing 

Elementary Estimating 

Advertising Layout and Typographic 

Design 

Elements of Offset Lithography 

Selling Printing 

Public Speaking and Development of 

Personality 

These courses lay a foundation on 
which the ambitious salesman cin 
build. In case he wishes to be able to 
serve his customers more completely 
he might also take advanced courses 
in layout and typographic design, 
and advertising typography. 

For the salesman who wishes io 
learn enough about advertising to 
be able to help his customer in plan- 
ning advertising, New York Univer- 
sity offers two foundation courses: 

Markets and Marketing 

Essentials of Advertising 

These courses are basic and are 
required of students who plan to go 
further on in advertising. In them, 
printing salesmen can get a sound 
fundamental knowledge of the part 
printing plays in moving goods. 

For those actually engaged in the 
preparation of advertising, the fol- 
lowing courses are available: 











No! We haven't gone and died... 


Just because we haven’t been to see you lately, don’t think we’ve 
gone and died. Not by a jugfull. We're still in there pitching at the 
same old stand, with the presses humming away more than ever. 
We’re saving gas and tires and sharing rides and running up the 
telephone company’s profits with our business by phone. We miss 
seeing you! But we’ve got to pass up the pleasure to some extent 
to help get this blankety blank war over with. Call us when you 
need us and count on the usual super-duper Shaw service—war- 


time version! 





Friendly is the word for this blotter copy from the stick of James E. Shaw, Buffalo, New York, printer 
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Advertising Copy 


Fundamentals of Advertising Typog- 


raphy and Printing 
Layout and Visualization 
Direct Advertising 


Excellent for the salesman who 
specializes in containers is a course 
in designing products and packages 
for marketing, one which is recom- 
mended for those who are inter- 
ested in the more scientific proced- 


ure in postwar marketing. 


And finally, the university offers 
an excellent course in the principles 
of salesmanship. This is the course 


which has proved so popular that 


the university has been unable to 


accept all applicants. 


The salesman who trains himself 
along the lines set by these advertis- 


ing courses has a selling advantage 
quite apart from his ability to pre- 
pare printing. His knowledge of ad- 
vertising will enable him to talk in- 


telligently and at length with new 


prospects and to impress them with 
his capabilities. A customer likes to 
deal with a salesman who has a res- 
ervoir of practical ideas to draw on. 

Some salesmen, however, feel that 
their particular talents do not lie 
in the direction of advertising print- 
ing and its planning. They prefer 
printing which is already planned 
in detail. But even here more knowl- 
edge of printing technique helps. 
Greater knowledge of layout, typog- 
raphy, and the use of color will en- 
able them to add those little touches 
of distinction that raise a printed 
piece out of the realm of mediocrity. 

Many commercial art institutes 
offer just such training. In them the 
salesman can also learn how to take 
his customer’s copy and his pictures 
and lay them out in an attractive 
dummy form in full color. He can 
also learn enough about sketching 
to sit down with his customer and 
rough up two or three ideas. 

Even the salesman who specializes 
in office and industrial forms has a 
tremendous opportunity for self im- 
provement. In this field the studies 
that will help him most are found 
in accounting and industrial engi- 
neering. The salesman who learns to 
design forms that will do their work 
better than those in present use has 
a chance to take some of this work 
out of competition. 

The writer knows of one firm that 
became so successful through spe- 
cializing in one complicated form 
that it is giving up its general print- 
ing business to devote itself exclu- 
sively to that type of form. 

Your competitors have gone into 
training for the fight for postwar 
business. So have your competing 
advertising mediums. Are you train- 
ing to give them a good battle? 


Canadian Pulp Will Ease Paper 
Situation by Middle of 1945 


@ No ENCOURAGEMENT is being given 
to users of printing papers that sup- 


plies will be greater during the first 


half of 1945 than for the last half- 


year period of 1944. It is hoped, how- 
ever, by the War Production Board 
that the receipts of pulpwood from 


Canada for the second half of 1945 
will be greater than is anticipated 
during the first half. 


The hope for improvement of pulp 


receipts is based upon encouraging 
reports that emanate from Canada 
concerning the increased activity of 
wood cutters in the forests during 
the current winter season. The WPB 
has requested of the Office of De- 
fense Transportation that more rail- 
road cars be supplied to bring pulp- 
wood from Canadian sources to the 
mills of this country for processing. 


NO LET-UP IN WAR NEEDS 


Meanwhile, the need and demand 
for printing papers in the European 
theater are not decreasing, and it is 
important to the success of the war 
that this munition of war shall be 
kept flowing as freely to our mili- 
tary forces as are bullets, tanks, and 
all other essential supplies. With the 
increase of ammunition and other 
supplies which General Eisenhower 
is requisitioning, more paperboard 
is needed for packaging. 

This extra demand for paperboard 
is increasing the urgency for the 
collection of more waste paper—a 
movement in which every printer 
should enlist because in the event 
that enough waste is not salvaged 
for paperboard mills, they will be 
given a priority in the use of pulp- 
wood which might otherwise be al- 
located to the making of book and 
writing papers, the production or 
lack of production of which marks 
the difference between running the 
presses or keeping them idle. 


VOLUME FROM WASTE PAPER 


Every printer knows that if he 
could get more paper, he could do 
more volume. One executive of a 
large printing establishment, in a 
casual conversation about calendars 
for 1945, remarked that one distrib- 
utor of four-color art calendars of 
the twelve sheet variety, size 12 by 
18 inches, ordered 80,000 additional 
calendars, which the printer could 
not produce for lack of paper. 

Newspaper publishers realize the 
need for supplemental raw material 
in the form of waste paper and are 


conducting campaigns on their own 
account, or are encouraging com- 
munity drives for its collection from 
all homes and business houses that 
normally burn their waste paper. 


CONSERVING BY "PAPER HOLIDAY" 


It is understood generally that 
waste paper from printing and pub- 
lishing plants located in industrial 
centers is sent to mills as a matter 
of routine operation. Trade associa- 
tions in the graphic arts are more 
and more urging printers to take a 
long view of the whole paper situa- 
tion and participate actively in co- 
operative efforts to increase the flow 
of waste paper from useless piles or 
files into the channels that lead to 
pulpmaking and papermaking mills, 
and thus aid in the increase of pulp- 
wood for printing papers. 

One of the newest methods of di- 
minishing the use of wrapping pa- 
per is to encourage local communi- 
ties to declare a “paper holiday” of 
a day or a week, during which cus- 
tomers will not ask local merchants 
for bags or wrapping paper of any 
kind. The WPB is hopeful that if 
1,000 communities declare such pa- 
per holidays, 1,000,000 tons of paper 
can be conserved in the course of a 
year. The literature describing the 
“paper holiday” conservation plan is 
available at the nearest WPB office 
or at the offices of the various state 
salvage committees. 


BREAKDOWN OF ALLOCATIONS 

In these monthly reviews of the 
paper situation, THE INLAND PRINTER 
has avoided the use of comparative 
statistics. A few figures will show 
for what type of papers pulpwood 
must be allocated. 

In the month of October, this 
year, aS an example, the aggregate 
quantity of paper manufactured by 
all known paper mills in this coun- 
try was reported by WPB as having 
been 1,500,604 tons. 

Paperboard constituted more than 
half of this amount, the record 
showing that container board, fold- 
ing boxboard, the set-up boxboard, 
cardboard, building board, and mis- 
cellaneous items in this category re- 
quired 786,091 tons. 

Other “coarse paper” items were: 
wrapping papers, 170,955 tons; sani- 
tary papers, 71,960 tons; tissues, 13,- 
403 tons; the absorbent papers, 6,970 
tons; building papers, 74,770 tons; 
all special industrial papers, 22,212 
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tons; multi-wall sack papers, 33,042 
tons. The foregoing items aggregate 
1,179,403 tons, or 79 per cent of the 
total amount made during October. 

Thus only 321,201 tons, or 21 per 
cent, of the total supply of paper 
was made for the printing and pub- 
lishing industries. The breakdown 
of this amount is as follows: news- 
print, 61,741 tons; book papers, 122,- 
760 tons; groundwood papers, 50,408 
tons; writings, covers, text bristols, 
thin papers, and other fine papers, 
86,292 tons. 


CO-OPERATION HAS HELPED 

E. W. Tinker, executive secretary 
of the American Paper and Pulp As- 
sociation, said in his recent state- 
ment: “The tight paper supply sit- 
uation that now exists would have 
been vastly worse except for the 
wholehearted cooperation, not only 
of the producers of paper, but of the 
consumers as well. When the his- 
tory of the war is written, it is be- 
lieved that the codperation between 
Government agencies and the pa- 
per industry, and within the paper 
industry itself, will stand out as a 
striking example of what can be 
done if there exists real apprecia- 
tion of the need for codperative ef- 
fort, particularly on the part played 
by private enterprise.” 


How Will You Take Your Spelling? 


Complicated and chaotic cures look worse than the disease in most 


proposals for “simplification” of spelling @ By Edward Nv ° Teall 


@ Horror IS PILED UPON HORROR in 
some “literature” that comes to me 
from Arthur A. Smith, founder of 
the Better Schools Movement, con- 
ducted from Van Wert, Ohio. Mr. 
Smith believes (furiously) that all 
American education is in need of 
reform, and he seems to think spell- 
ing is the worst offender and there- 
fore the best point for the people 
to start from in putting over the 
desired revolution. 

Printer folk believe in the desir- 
ability of improvement in spelling, 
but I think it is correct to say they 
would be the first to oppose any 
enforcement of reforms embodying 
the Ohio man’s proposed spellings. 
Mr. Smith asks: 

Du yu no wun pursen hu haz bin 
taut onest, rashenel, rytshus standerdz 
ov thot in eni skuhl on urth? 

That sentence looks as if it might 
have been lifted from the would-be 
comical writings of the funny men 
of the 1870’s and ’80’s. They overdid 
it grotesquely—and intentionally. 


Where Mr. Smith writes it du, yu, 
and skuhl they would probably have 
written dew, yew, skewl. Onest looks 
like an attempt at wunst, rather 
than at the two-syllable word hon- 
est. In good pronunciation, taught 
and thought rhyme neatly, but in 
the above quotation taut and thot 
do not. Grammar school kids might 
write wun and urth—though I think 
erth would be more likely; but I 
question pursen, and think rytshus 
sophisticated rather than illiterate. 

That there are difficulties in Eng- 
lish spelling no one could deny. My 
own favorite is the ough in bough, 
cough, rough, though, through: five 
sounds for one combination of let- 
ters, and that is indeed a monstros- 
ity. But—isn’t it odd?—after all the 
growls of disgust and howls of de- 
spair, tho and thru are still far, 
very far, from having come into 
really general use. There’s a resist- 
ance to radical reform—an unor- 
ganized, instinctive resistance that 
is mighty and prevails. 


MAGAZINE CHANGES FORMAT TO SAVE PAPER, GAINS BETTER APPEARANCE 





@ A PAPER-SAVING change 
of format has added to 
the easy readability of 
The Petroleum Engineer, 
a monthly magazine of 
“methods for oil oper- —— 
ators,” published at Dal- hs 
las, Texas. 

Re-styling of all head- 
lines and page layout 
did away with much un- 
used white space. The 
second deck of the head- 
line, usually superfluous 
in technical articles, has 
been dropped. On the 
rare occasions when ex- 
planations further than 
those the headline car- 
ries are needed, the in- 
formation will be brack- 


High-Capacity Ball 
Reciprocating Bearing 


x} Improved design allowing greater number 
of balls increases capacity of bearing 





eted in the body type. 
To achieve smaller and 





better cuts for the many 
graphs and diagrams, 
designations and other 
copy on the diagrams 
are set in large type by 








the printer. Proofs are 





taken on gummed paper 
and then pasted into the 
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Method of Studying Anodic, Cathodic 
Areas Under Cathodic Protection * 


By OTHA C. RODDEY and LYLE R. SHEPPARD! 
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proper positions in the 
artist’s original drawing and the plates 
are then made. 

By setting these legends in large type 
the cuts can be made smaller without 
loss of detail; space-saving arrangement 


of the copy is another favorable result 
which is gained by this method of han- 
dling such illustrations. 

Over-all size of the magazine was cut 
from 8% by 11% inches to 7% by 11 


inches. Margins were reduced from %- 
inch to %-inch. In general, The Petro- 
leum Engineer is easier to read, easier to 
handle, and more attractive, aside from 
the advantage of using less paper. 
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Mr. Smith says: “If we say minit, 
why compel pupils to spell it min- 
ute? If we say surtin, why spell it 
certain? If we say sed and sez, why 
misguide childhood with said and 
says? If we say siv, why spell it 
sieve?” And there’s more than a lit- 
tle point to these questions. 

But the reformers clear away one 
difficulty only to replace it with an- 
other. We might ask Mr. Smith: If 
surtin, why pursen? Why two spell- 
ings for the second syllable, which in 
common pronunciation is sounded 
the same in both words? Is this true 
simplification? 

And if there is objection to silent 
letters (“Ought every letter of the 
alphabet except 7 be dead, silent, 
superfluous, deceptive somewhere in 
our words?”), how are we to dis- 
tinguish between red as the name 
of a color, and read (pronounced 
red) as the past tense of the verb 
to read (pronounced rede)? True, 
we now have a baffling indistin- 
guishability in read, present tense, 
and read, past tense. I have sug- 
gested the possibility of using dia- 
critical marks, réad, réad, in writing 
and in print; but that is at best a 
clumsy device. Would the reform- 
ers take away the present easy dis- 
tinction between blue and blew? 

I do not raise these points in the 
spirit of captious criticism. No doubt 
Mr. Smith has a ready answer for 
all of them. No doubt he has a sim- 
ple way of handling homonyms, as 
rain, rein, reign and right, write, 
rite, wright. But it seems to me that 
the impulse to reform must be held 
in check, first, by the fact that it 
would be of little advantage to re- 
move one set of difficulties and sub- 
stitute another set; and, secondly, 
by recognition of the further fact 
that the overload on some of our 
letters may be reduced by the devis- 
ing of new alphabetic characters. 
These are in fact the more rational 
ways out, the most likely to produce 
truly beneficial results. 

* * * * * 


Mr. Smith’s spellings look simple 
when compared with those in a 
pamphlet “prjzentd widh kompli- 
mnts v dh Northwest Printery,” 
Chicago 41. In its dozen pages are 
“Familyr Silekshnz,” beginning with 
“Qur Fqdhr, hu qrt in hevn” and 
including an excerpt taken from 
the twelfth Tshaeptr of Romanz; 
“Silekshnz frvm Omar Kaiyqm; an 
extract from Edmvnd Br:k’s “Adres 
tu dh Kql’nists in North Amerika,” 
and— 

Mai kvntri tiz v dhj, Swjt laend v 
librti, Qv dhj ai sing. 

This language, Fonetik Crthqgrafi, 
has an “obscure or neutral” vowel, 


called schwa, expressed by a—or by 
an apostrophe, or by v, in various 
situations. Who said “simplicity”? 
Let miuzik swel dh brjz, and ring 
frqm cl dh trjz swt frjdmz scng! 

How many of you printer folk 
would think your spelling troubles 
ended if Congress should enact a 
law making this America’s required 
brand of spelling? 


* * * * o 


Now, as a help in looking ahead, 
let’s look back—a long way back, 
all the way back to the era of Mid- 
dle English, five or six hundred 
years ago. Without any attempt at 
classification by date or author, I 
offer herewith some samples from 
Chaucer, John Wycliff, John Lyly 
(the “Euphues” man), Spenser, and 
other authors up to the time of 
Dean Swift: 

porpose, porpesse, for porpoise; thefe; 
committ larcenie; mee; in vaine; lern- 
ing; asshes; therfore; tearmes for 
terms; oule for owl; painefull; turnes 
(verb); tayl; fyngres; poyson pierseth 
euery vaine; shalbe (for shall be); 
musick is a tonick; musition (for mu- 
sician) ; and a hundred others. 

Look what they used to do with 
the (seemingly) simple word ivy: In 
1370 John Wycliff wrote it yuy—u 
being then used instead of the mod- 
ern v, as vv was for w, truly double- 
u; in 1388 Thomas Usk made it yue; 
in 1430 John Lydgate wrote yve-leffe 
(for ivy-leaf), and in 1587 George 
Turberville wrote ivy as iuie. 


* * * * * 


So, in all sincerity and without 
any wisecracking, the question still 
stands for us printer folk: What do 
the simplifiers offer us that would 
be a gain to the World of Print? 

Again, do suggested changes ac- 
tually embody anything but desire 
for change for the sake of change? 

Without impeaching the integrity 
of the self-labeled simplifiers, I am 
ready to say that the remedies they 
propose are worse than the disease 
they profess to be able to cure. 

I for one favor such simplifica- 
tion as may come about naturally 
and easily, slowly and without any 
violence; simplification that really 
simplifies, without creating any new 
complications; simplification that 
creates no discomforts for writer 
or reader—that the author, editor, 
proofreader, and printer can pass 
along to the public not as a “new 
deal” but as genuine and lastingly 
acceptable reform. 

Meanwhile, failing attainment of 
that lovely goal, I say: Let’s hold 
fast to what we have, and accept 
the discipline of hard study, instead 
of seeking a lazy person’s way out 
of difficulties. 











DEPRECIATION 
ALLOWANCE 
LIBERALIZED 
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HAT A more liberal and realistic attitude 
Ti taking form in regard to special de- 
preciation problems is clearly indicated by 
several recent tax case decisions. Nor is this 
promised relief coming too soon. Thousands 
of taxpayers, eager to step up production 
as a contribution to the war effort, have 
been forced to stand by and watch greatly 
accelerated depreciation depleting their ma- 
chinery assets at a rate outrunning that 
they are permitted to show in their income 
tax schedules. 

Unable to step up the rate of deprecia- 
tion—even though in fact usage itself was 
stepped up—these taxpayers have been in 
the unenviable position of seeing a high, 
though partially fictitious, net profit due to 
inability to correct this inequity. On this 
net profit their income tax was fixed. This 
meant they were paying part of their income 
tax on disallowed depreciation of assets. 

These recent decisions clearly sustain 
the right of a taxpayer to deduct additional 
depreciation to compensate for abnormal 
wear and tear. An accelerating rate of de- 
preciation may be allowed in any of several 
circumstances or combinations of circum- 
stances and, if it is properly supported by 
facts, the Internal Revenue Bureau may be 
expected to sustain the claim. 

An employer may be forced to hire un- 
skilled or improperly trained employes to 
do the work formerly performed only by 
his skilled men. This may account for in- 
creased depreciation. Or he may find it 
impossible to get replacement parts as and 
when needed, with the result that the 
machinery will wear out faster than if re- 
placements could be installed as soon as 
would be the case under normal circum- 
stances. Again, he may increase the work 
day from eight to ten hours and the work 
week from five to six days, with a 50 per 
cent increase in the use of the machines; 
or he may put on a second shift where 
only one existed before. 

Perhaps the taxpayer, because of pro- 
duction schedules, finds it impossible to 
make repairs as needed. Inability to get 
specific machinery for a certain operation 
may force him to use other machinery in 
makeshift fashion and this machinery may 
not have been designed for such use. Result: 
the machinery used in such an operation 
depreciates more rapidly than it would if it 
were used for the purpose for which it 
was designed. 

All such claims for stepped-up deprecia- 
tion on the part of a taxpayer should be 
properly documented to substantiate his 
claim at time of bureau audit. 
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URGES USE OF THIN PAPERS 

The Ecusta Paper Corporation, Pisgah 
Forest, North Carolina,is publicizing the 
instructions given to postmasters by of- 
ficials in Washington, D. C., to encour- 
age the public to use thinner papers for 
air mail. 

“Attention is again called to the ne- 
cessity for using lightweight stationery 
for air mail,” reads part of the official 
bulletin to postmasters. “Manufacturers 
of air mail stationery have codperated 
splendidly in this respect. It is desired, 
however, that all postmasters continue 
urging the use of lightweight envelopes 
with air mail stationery ...in order to 
conserve the limited space available in 
planes for air mail. Postmasters are re- 
quested to redouble their efforts to 
encourage the codperation of all their 
patrons in this important matter by 
publicizing it through newspapers, the 
radio, and otherwise.” 

Harry H. Straus, president of Ecusta 
Paper Corporation, in his statement 
quoted William A, M. Burden, Assistant 
Secretary of Commerce, to the effect 
that within five years, over 5,000 aircraft 
will be in use for mail transportation. 

Mr. Straus also announced a purpose 
of his firm to make a specialty of man- 
ufacturing lightweight stationery pa- 
pers, its lines already placed upon the 
market ranging in basis weight from 
71% to 13 pounds. Because the papers 
are made from flax fiber, Mr. Straus 
announced that paper merchants and 
converters can obtain them in unlim- 
ited quantities, flax fiber not being on 
the list of critical war goods. 


LTF OFFERS MEMBERSHIPS 

Six classes of memberships are offered 
by the Lithographic Technical Founda- 
tion, whose headquarters are in New 
York City. Four classes are connected 
with endowment: founder, $25,000; ben- 
efactor, $10,000; life, $5,000; associate, 
$1,000. Two classes of memberships in- 
volve the payment of annual dues: sus- 
taining, $250; and annual, $100. 


ENGRAVERS CELEBRATE JUBILEE 
New York Photo-Engravers Local No. 
One celebrated its 50th anniversary last 
month with a big golden jubilee dinner 
which was attended by 2,000 persons. 
Local No. One of the International 
Photo-Engravers Union of North Amer- 
ica was founded as a unit of the Inter- 
national Typographical Union, but later 
withdrew in 1894 and became an inde- 
pendent union. Six years later the IPEU 
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was formed with locals in the United 
States and Canada. 

Edward J. Volz was president of New 
York Local No. One for thirteen years 
until he was elected head of the IPEU 
fifteen years ago. He was succeeded 
then by Edward F. White, who is still 
president. 


RECEIVES THIRD AWARD 


Robert P. Patterson, Under Secretary 
of War, has notified the employes of 
Neenah Paper Company, Neenah, Wis- 
consin, that they have “won for the 
third time the Army-Navy Production 
Award for high achievement in the pro- 
duction of war material.” Continuing, 
the letter reads: 

“In maintaining the fine record which 
first brought you distinction, you have 
set an inspiring example for your fellow 
Americans on the production front. This 
second renewal adds a second white star 
to your Army-Navy Production Award 
flag, and stands as a symbol of your 
great and continuing contribution to 
the cause of freedom.” 

The original award was presented on 
August 28, 1943; the second award was 
dated April 1, 1944, and the third was 
November 25, 1944. 


ELECT NEW OFFICERS 

Theodore C. Nevins, of Nevins-Church 
Press, of Bloomfield, New Jersey, was 
elected president of the Label Manu- 
facturers National Association at the 
twenty-eighth annual meeting, held in 
Chicago, November 16 and 17. 

The other officers elected include: vice- 
president, Ted Fieming, of Fleming-Pot- 
ter Company, Peoria, Illinois; treasurer, 
Henry Doeller, Jr., of the Simpson and 
Doeller Company, Baltimore; secretary, 
Charles R. Cosby, who is connected with 
headquarters in Washington, D.C. 


ELECTED HEAD OF W. O. HICKOK 


W. O. Hickok IV has been elected as 
president of the W. O. Hickok Manu- 
facturing Company, Harrisburg, Penn- 
sylvania, succeeding his uncle, the late 
Ross A. Hickok, who died a year ago. 
Manufacturer of ruling machines and 
bookbinders supplies, the Hickok firm is 
celebrating this year the one hundredth 
anniversary of its founding. 

Other officers are Warwick Oglesby, 
the vice-president; Chester M. Buffing- 
ton, secretary and treasurer; and Cap- 
tain Daniel Hastings Hickok, assistant 
secretary and treasurer. 


MONTIVS NE 


DEFINES ARBITRATION POLICY 


Woodruff Randolph, president of the 
International Typographical Union, has 
issued a statement in which the arbitra- 
tion policy of the union has been de- 
fined. The six-point policy follows: 

“The duration of an arbitration award 
shall be limited to the calendar year in 
which the award was rendered. 

“International Typographical Union 
laws in effect on January 1 of each year 
shall be effective on that date. 

“Any proposed reductions in wages or 
proposed lengthening of hours of work 
per day or per week over those in effect 
in the jurisdiction under consideration 
shall not be arbitrated. 

“Where vacations have been estab- 
lished by contract, the elimination of 
such provisions shall not be submitted 
to arbitration. 

“The International Typographical 
Union, through its Executive Council, 
reserves the right to declare non-arbi- 
trable any proposal which, in its judg- 
ment, is violative of basic policies or 
which may bring about a conflict if 
granted by an arbitrator. 

“When current International Typo- 
graphical Union laws or policies or the 
stated conditions precedent to arbitra- 
tion prevent an agreement by the presi- 
dent of the International Typographical 
Union and the chairman of the stand- 
ing committee of the American News- 
paper Publishers Association as to arbi- 
trable points or as to an arbitrator; or 
when said chairman raises non-arbi- 
trable points or policies which are not 
acceptable to the International Typo- 
graphical Union, the Code of Procedure 
shall be declared unworkable and there- 
fore the local union involved shall be 
released from any obligation to proceed 
further therewith.” 

In commenting, Mr. Randolph said 
that no local contract will be approved 
if it contains arbitration provisions con- 
trary to the stated policy. 


OBSERVE EDUCATION WEEK 


Clubs of Printing House Craftsmen 
throughout United States and Canada 
are being urged to observe with appro- 
priate activities International Printing 
Week from January 15 to 20. A bulletin 
on the subject has just been released 
by the newly organized public relations 
committee of the International Associa- 
tion of which F. L. Ferris, Topeka, Kan- 
sas, is chairman. 

The observance of the period of one 
week, which includes the 239th birthday 
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anniversary of Benjamin Franklin, was 
provided for in a resolution adopted at 
the Niagara Falls convention of the 
craftsmen, and is in line with plans of 
the National Graphic Arts Education As- 
sociation whose program for its 17th an- 
nual printing education week has been 
announced. Another codperating organ- 
jzaation is the International Benjamin 
Franklin Society. 

In his bulletin addressed to Crafts- 
men’s clubs, Mr. Ferris enclosed speci- 
mens of blotters, stickers, and some text 
material which have been designed by 
the National Graphic Arts Education As- 
sociation to serve as aids in the celebra- 
tion of the Franklin anniversary and in 
the promotion of printing education. 

Among the suggestions advanced to 
clubs for the observance of the occasion 
are the planning of a Franklin program 
in vach club during that week, invita- 
tio of students and instructors of print- 
ing from schools as guests, and bring- 
ing to the meeting of apprentices by the 
clu) members. A program of local pub- 
licity is also recommended, including the 
use of newspaper stories, posters, speak- 
ers at various kinds of meetings, exhib- 
its, displays, tours through the printing 
plants, and other methods of interest- 
ing local business men. 














PRODUCE SMALL-SIZED NEWSPAPER 


What is called the “pony edition” of 
the Oregonian, a daily newspaper of 
Portland, Oregon, consists of an 8%- 
by 11-inch reproduction of eight pages 
of the regular daily and Sunday edi- 
tions. Copies are mailed daily in No. 
10 envelopes to from 2,800 to 3,500 men 
and women in the United States armed 
service. While it is probable that magni- 
fying glasses are required to read those 
parts of the newspaper originally set in 
6-point type, the “pony edition” is pop- 
ular with the servicemen, according to 
enthusiastic reports from them. 

The reduction of the regular-sized 
pages is made possible by the photo- 
graphic process. Plates are made, and 
the papers are produced by the offset 
process. The eight pages of the daily 
that are reproduced consist of the front 
page, foreign news, sports, personalities, 
society pages, a pictorial page, editorial 
page, and a comics page. On Sundays 
four extra pages of comics are supplied. 
























MAKE HEADLINE TYPE 

The New York Mirror has devised a 
method of making its own type in sizes 
of 120-point and larger by having its 
artists draw original faces, or designs 
from proofs of type used in smaller 
sizes in its composing room, and then 
having the photoengraving department 
make zincs. The letters are then sol- 
dered on metal bases, to make them 
type high. 

Letters and the other characters are 
made in all sizes desired so that the 
compositors will not be lacking in any 
sorts when they wish to use the type 
in headlines. Fonts of home-made type 
from 120-point to 280-point have been 
made by the process which was devel- 
Oped by executives in the editorial and 
mechanical departments. 



























H-S-P ANNOUNCES CHANGES 


Organization changes in preparation 
for long term postwar planning have 
been announced by Harris-Seybold-Pot- 
ter Company by which R. V. Mitchell 
has advanced from the presidency to 
the chairmanship of the board of di- 
rectors; A. Stull Harris becomes presi- 
dent; George S. Dively, who has been 
secretary-treasurer, advances to the po- 
sition of vice-president and general man- 
ager; R. L. Miller, previously assistant 
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treasurer, becomes treasurer; and Frank 
Szuter, auditor, also becomes the cor- 
porate secretary. 

Other changes include the advance- 
ment of G. C. Houck, controller of the 
Seybold division, to the position of as- 
sistant treasurer of the entire organiza- 
tion, and N.C. Scourfield, formerly works 
manager of the Seybold plant at Day- 
ton, Ohio, to general manager of that 
division. 

Harry A. Porter, the vice-president in 
charge of sales, and J. W. Valiant, vice- 
president in charge of eastern sales, have 
been made members of the executive 
committee. William Guy Martin, vice- 
president in charge of western sales, will 
also be in charge of all Seybold sales 
throughout the midwest and west with 
branch offices in Chicago, St. Louis, San 
Francisco, and Los Angeles. J. C. Dab- 
ney, formerly sales manager of the Sey- 
bold division, has been moved to the 
Cleveland office as assistant manager of 
sales of the company. 

Several changes in field work include 
the transfer of Gordon H. Hughes, for- 
merly assistant district sales manager in 
Atlanta, to the managership of a new 
office to make direct sales in Dallas; the 
transfer of Maynard L. Mann, who for 
the past two years has been engaged in 
war work in the home office at Cleve- 
land, to special field assignments on the 
West Coast; and the transfer of Glenn D. 


Baber from Dayton, Ohio, to the direc- 
tion of Seybold operations in Chicago. 

Other wartime work is being done by 
A. T. Walker, central district sales man- 
ager; Hedley Prout, the vice-president of 
the Canadian division of Harris-Seybold- 
Potter; A. S. Holford, chemical division 
sales manager; and Louis R. Beck, sales 
promotion manager. 

Establishment of the used machinery 
division in Chicago under the direction 
of Ren R. Perry, and the recent pur- 
chase of the Charles N. Stevens Com- 
pany, which formerly was the Chicago 
district sales representative for Seybold 
products, are additional evidences of the 
Harris-Seybold-Potter expansion plans 
for postwar operations. 

In the statement concerning expan- 
sion plans, R. V. Mitchell said that both 
plants of the company are continuing at 
full production—practically 100 per cent 
—on war work. 

In his new position Mr. Mitchell will 
be responsible for the over-all guidance 
of the affairs of the company, and de- 
vote his time principally to policy form- 
ulation and the expansion program. 

Mr. Harris is the son of the founder 
of the company, the late A. F. Harris, 
and first joined the company thirty-one 
years ago in the engineering depart- 
ment. In recent years he has been ac- 
tive in many of the developments and 
improvements which have been incor- 
porated in Harris presses. 

Mr. Dively joined the Harris-Seybold- 
Potter Company in 1937, previous to 
which he had served with industrial 
organizations in a variety of engineer- 
ing, production, sales, and financial ca- 
pacities. He is a graduate of the Uni- 
versity of Pittsburgh Engineering School 
and the Harvard Graduate School of 
Business Administration. 


DIME-TIME 


Soon it will be time for your dimes— 
and dollars—to fall in line in the march 
against twisted limbs and spines. 

Let the pocket change that you will 
never miss become part of the bulwark 
of defense against infantile paralysis— 
let it help provide early medical care 
and the continued treatment for those 
stricken—let it help support the scien- 
tific search for a means of defeat of this 
disease. 

To the White House, from January 14 
to 31, send your dimes and dollars to 
join the millions of others in a humane 
battle against crippling disease. 


PLANS $3,000,000 EXPANSION 

Expansion plans requiring the possi- 
ble expenditure of $3,000,000 have been 
started by St. Regis Paper Company, at 
its Deferiet, New York, pulp and paper 
mill, one of the six plants operated by 
the company in northern New York. 

The program includes installation of 
a new high speed 212-inch Fourdrinier 
paper machine with a battery of Rob- 
erts grinders and a new steam plant in 
addition to more bleaching equipment. 
Three machines will be equipped to 
manufacture machine coated papers for 
use in the catalog and magazine pub- 
lishing fields. 
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SUCCESSFUL FOUR-DAY GRAPHIC ARTS 
EXHIBIT HELD BY ST. LOUIS PRINTERS 


By RUSS HOW, Special Correspondent 


@ THE CAVALCADE OF PRINTING graphic 
arts exposition, sponsored by Associated 
Printers and Lithographers of St. Louis, 
showed what can be done to interest 
the public in the graphic arts industry. 
The exposition was held November 11 
to 21 at the Stix, Baer & Fuller depart- 
ment store in St. Louis. 

The sponsoring association has local 
membership of one hundred printing 
companies, and includes paper mer- 
chants, inkmakers, trade composition 
companies, electrotypers, trade bind- 
eries, commercial artists, and industry 
equipment-service companies as asso- 
ciate members. 

Members codperated to promote the 
Cavalcade of Printing, the first show of 
its kind held in the United States. In- 
terest in the show was promoted among 
public, printers, buyers, and the schools 
in the entire trade area, embracing the 
Missouri and Illinois territory. More than 
10,000 persons viewed the Exposition. 

Maurice Mendle was chairman of the 
general promotion committee; Don O. 
Pyke, chairman exposition committee; 
Jack Wolff, chairman preview banquet; 
Leo Carmain, chairman of promotion 
committee to members and associates; 
Lew Case, chairman of a committee to 
gather samples of printing and lithog- 
raphy for exhibits; Leo Painter, public- 
ity to schools and colleges; W. F. Obear 





a committee to develop interest 
among printers and publishers. 
Lou Herman handled promotion, 
and Ad Nies was chairman of the 
speakers committee. 

Museum pieces of equipment 
from the Smithsonian Institution, 
Rosenwald Museum of Science 
and Industry, and Franklin Insti- 
tute were on display. Exhibits were 
also obtained from Missouri His- 
torical Society, Carnegie Institute 
of Printing, Pan American Union, 
and other similar organizations. 

Working displays which were 
planned for audience participation 
were stressed. Guests could grind 
colors and mix ink in exhibit of 
the Graphic Arts Ink and Rollers 
Group. The story of rollers was 
very interestingly told in a display 
alongside the ink display. Guests 
could cast their names on a Lud- 
low machine, take the slug and imprint 
a blotter on a proof press. More than 
4,000 names were cast at this exhibit. 
At the marble edging exhibit of the 
Bookbinders Group, operated by George 
D. Barnard Stationery Company, guests 
could marble edge a scratch pad. 

A Kluge press imprinted a die-cut 
Santa Claus on the back of the pad 
with “Compliments of Associated Print- 
ers and Lithographers” for each guest. 
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Entrance to the successful printing exposition held by 
the Associated Printers and Lithographers of St. Lovis 


The American Type Founders gave each 
person the Lord’s Prayer, cast on a 
piece of 4-point type. So many of these 
were given out that the supply was ex- 
hausted and special cards were printed 
on the Kluge, offering future delivery 
to those leaving their names and ad- 
dresses. Guests could print a picture of 
Franklin on a Washington hand press. 
The exposition opened with a preview 
and an inaugural banquet on November 


Officers and directors of the Associated Printers & Lithographers of St. Louis. Left to right (seated): Alexander Crow, McMullen Printing Company, 
secretary; Clyde K. Murphy, Blackwell-Wielandy Company, first vice-president; John M. Wolff, Jr., Wolff Printing Company, president; George B. Gan- 
nett, George D. Barnard Stationery Company, treasurer; Con. P. Curran, Jr., Con. P. Curran Printing Company, the past president of the association. 
Standing left to right: J. S. Skinner, Buxton & Skinner Printing & Stationery Company; Conrad Kutterer, Kutterer-Jansen Printing Company; Leonard B. 
Brown, Fleming Printing Company; Earl R. Britt, Britt Printing & Publishing Company; George M. Wagner, Garrison-Wagner Printing Company; Daniel J. 
Kerwin, Woodward & Tiernan Printing Company; C. C. Crossman, Skinner & Kennedy Stati: Company; George D. Hart, Hart Printing Company; 
Warren Sprague, Clark-Sprague Printing Company; Fred Winsor, executive vice-president of the association; Ad P. Nies, Nies-Kaiser Printing Company 
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10, in the Stix, Baer and Fuller dining 
room, which was attended by 500 per- 
sons. Jack Wolff was banquet chairman. 

A pretty girl pinned a white carna- 
tion on the coat lapel of each guest as 
he entered the dining room. Elaborate 
souvenir program menus, with name of 
the guest lettered on the front cover, 
were presented those attending. 

Maurice E. Mendle, as toastmaster, 
introduced Con. P. Curran, Jr., who ex- 

tended a welcome to the guests. The 
Public Printer, Augustus E. Giegengack, 
was introduced. He complimented local 
association members for bringing a big 
show of this kind to St. Louis, with its 
15.000 graphic arts craft members, the 
industry ranking fifth in the city. 

Verne Mitchell, president of Harris- 
Sevbold-Potter Company, talked of the 
importance of business providing jobs 
in the postwar United States. He cited 
instances of the large appropriations by 
“big business” for postwar use, and said 
that “small business” must also carry 
through in a similar manner to provide 
for healthy business conditions after 
the war. 

When the banquet was over, guests 
were shown to the ninth floor, where 
the exposition was formally opened ir 
preview. 

Arrangements on the ninth floor were 
such that during the run of the show 
the store customers gravitated naturally 
from the elevators toward the entrance 
of the Cavalcade of Printing exposition. 
Management of the store, through Wal- 
ter Goldstein, promotion manager, and 
Sil Rieser, display manager, gave full 
cooperation in preparing and handling 
exhibits. 

Printers of the city and trade terri- 
tory entered their best samples in the 
Printing and Art exhibition, for which 
awards were made. Among the twenty- 
eight different classifications devoted to 
letterpress, lithography, and engraving 
were letterheads, annual reports, busi- 
ness cards, envelopes, broadsides, cir- 
culars, menus, programs, blotters, labels, 
cartons, die-cut printing, edition bound 
books, calendars, catalogs, checks, house 
magazines, and posters. 

There were thirty-three organizations 
represented in the floor exhibits, with 
forty-two displays. 

The Missouri Press Association, rep- 
resenting the newspaper publishers of 
the state, held its annual meeting in St. 
Louis while the exposition was in prog- 
ress. Members registered in a body at 
the show on November 17. 

Among the floor exhibits were a scale 
model of the Stephen Daye Press of 
1639; and a miniature newspaper press, 
capable of printing a newspaper, from 
Goss Printing Press Company; a dio- 
rama of a paper mill from Hammermill 
Paper Company; a gold-plated model of 
a Hoe press, from R. Hoe and Company; 
a working display from Miehle Printing 
Press & Manufacturing Co.; History of 
Recordings from Harris-Seybold-Potter 
Company; and many other equally in- 
teresting exhibits. 

The Missouri Historical Society ex- 
hibited a bound volume of the Missouri 
Gazette of 1809, published in “St. Louis, 
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Top: Store window devoted to exposition displayed the patent model of Richard M. Hoe "' 
machine" of 1859. Center is view inaning sapeie Brandijes & Kluge and Harris-Seybold-Potter exhib- 
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Louisiana,” by the “Printer to the Ter- 
ritory,” Joseph Charless. 

The Rosenwald Museum of Science 
and Industry had an early American 
lithographic press; Frederick Printing 
Company, St. Louis, had a Washington 
hand press. There was a display of 
printing from Latin American countries 
by the Pan American Union. The Fed- 
eral Paper Stock Company, St. Louis, 
had an exhibit showing the importance 
of saving waste paper. 

The electrotypers of St. Louis had an 
exhibit showing progressive steps in the 
making of electrotypes. The St. Louis 
photoengravers presented a display of 
color plates and steps in photoengrav- 
ing. An exhibit from the St. Louis Type- 
setters Association showed forms made 
up in linotype and monotype, many of 
them intricate tabular forms. A proof 
was mounted directly above each form 
to give the public a better idea of how 
much work goes into even ordinary office 
form printing. 

Of special interest to the thousands 
of school children who attended was the 
second printing press used west of the 
Mississippi River, by Nathaniel Patton, 
in 1819, at Franklin, Missouri, to print 
his Missouri Intelligencer. This press 
was placed close by the operating Kluge 
press, to provide a contrast. 

There were special days set aside for 
county and city students, and Illinois 
students including the college students. 
Teachers came with their journalism 
and printing classes. 

In a special panel were the six prize 
winning posters, drawn in high school 
art classes, in a contest sponsored by 
the Association. War Bonds were given 
for prizes. The theme of the posters was 
“The Importance of Printing.” 

Committees, made up of members in 
the Association, did a fine job of adver- 
tising the exposition to the public. Ad 
Nies, chairman of the speakers commit- 
tee, kept his crew busy making talks 
before clubs, organizations, and school 
assemblies. On October 31, Executive 
Vice-President Fred Winsor plugged the 
exposition over radio station KFUO, and 
on the day the show opened the Public 
Printer made a talk over another local 
radio station. 

On October 17th, “Graphic Arts Day” 
was held at the St. Louis Advertising 
Club. At this meeting, before one of the 
largest gatherings in several months, 
Maurice Mendle, president of Mendle 
Printing Company, spoke on “The Why 
and Wherefore of the Graphic Arts Ex- 
position, Cavalcade of Printing.” Fred 
Winsor followed, to promote the exposi- 
tion with an illustrated easel story. 

Local newspapers carried half page 
advertisements sponsored by the Asso- 
ciation, a few days before the opening. 
Stix, Baer & Fuller codperated by run- 
ning panels in its own advertising al- 
most daily. Stix also devoted a street 
floor window to the Exhibit. 

Large posters advertising the show 
were on bulletin boards of every graphic 
arts plant in the city and trade terri- 
tory. Special exposition stickers were 
furnished members for use on envelopes, 
invoices, and packages to customers. 


UNIONS SCORE VICTORIES 


Four out of five unions won elections 
on November 29 under auspices of the 
National Labor Relations Board, to de- 
termine preferences of employes of R. R. 
Donnelley & Sons Company, Chicago, for 
unions to act as bargaining agents under 
the Wagner Act. The day of voting was 
preceded by several hearings before the 
NLRB, both in Chicago and in Wash- 
ington, D. C. 

In the voting, which was held several 
blocks away from the plant, more than 
ninety per cent of the workers employed 
in the affected departments participated. 
One-third of the total number of per- 
sons eligible to vote, however, could not 
be present because they are serving in 
the armed forces of the United States. 

Results of the voting, announced by 
the regional office of the NLRB, follow: 

Pressroom employes, iricluding packer 
boys and girls, truckers, and other un- 
skilled employes in addition to skilled 
workmen, voted in favor of Unit Num- 
ber One of the International Printing 
Pressman and Assistants’ Union, with 
581 for the union, and 519 against, with 
1,661 employes eligible to vote. 

Skilled and unskilled employes in the 
lithographic department voted: forty- 
six in favor of having Local Four, Amal- 
gamated Lithographers of America, rep- 
resent them, while thirty voted against 
unionism. There were fifty-six eligible 
voters not voting. 

In the rotagravure department, thirty- 
five voted in favor of the Chicago Photo- 
Engravers Union as bargaining agent, 
eleven against, and twenty-one persons 
eligible to vote were not heard from. 

All eligible machinists voted, results 
being: for the International Union of 
Machinists, fifteen; against, nine. 


In the mailing department, 106 voteg 
against unionism, and eighty-three in 
favor of the Chicago Mailers’ Union as 
the bargaining agent. There were 106 
not voting. 

Among the Donnelley workers who 
did not vote on the issue of unionism 
were compositors, photoengravers, and 
bindery employes. The trade unions coy- 
ering these fields of operations had not 
petitioned the NLRB for the right to 
hold an election, the assumption on the 
part of neutrals being that the unions 
did not feel confident enough of results 
to risk an election. Electrotypers are not 
employed by the Donnelley concern be- 
cause the company purchases its electro- 
typing from a union-operated firm. 

If the NLRB at Washington certifies 
the unions as bargaining agents for 
the Donnelley employes, it will mark a 
change in the labor policy of the con:- 
pany which began in 1904, when strik:s 
were called by the unions. 


WPB APPOINTS LABOR COMMITTEES 


The reconversion problems of industry 
will be decided in part by thirty-one ls - 
bor advisory committees, nineteen of 
which have been named by the War Prwu- 
duction Board. Personnel of the twelve 
others are to be announced. During the 
remainder of the war, these committees 
will advise WPB concerning methods of 
increasing war production, “and will also 
suggest activities to the Board to speed 
the processes of reconversion after war 
programs have been met.” 

The list of functions of the labor ad- 
visory committees covers a wide field of 
industrial activities, including the war 
production program, industry cutbacks 
planned after “Victory in Europe” Day; 
general plans of WPB with regard to 
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Are you working on your entry for The Inland 
Printer’s “typotectural”’ contest—just for fun and 
prizes of subscriptions to this magazine? 

See if you can.beat these “spots” which were 
made with skillfully handled type and rules. 


Remember: the deadline is Febru- 
ary 1, 1945; the prizes are three, 
two, and one year subscriptions for 
first, second, and third best “‘typo- 
tects.”’ See the announcement in our 
November issue for complete de- 
tails and rules. 


Earl H. Emmons achieves his clever pic- 
tures by working entirely with monotype 
cast squares. 


Prentiss Smith has originated the locomo- 
tive and tender using miscellaneous type 
ornaments. 


Donald de Voto worked up the 100 per 
cent > Seaauea snowman for his Christ- 
mas card. 
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the demobilization of controls in the 
jndustry concerned; factors involved in 
reconversion; estimates of employment 
in the industry at the various levels of 
production; comments and recommen- 
dations of the committee. 

To consider the problems that will 
arise in printing and publishing, the fol- 
lowing labor leaders have been named as 
the Labor Advisory Committee: Leo J. 
Buckley, New York City, president of the 
International Stereotypers and Electro- 
typers Union; Charles E. Ernest, Balti- 
more, International Printing Pressmen 
and Assistants’ Union of North America; 
John H. Haggerty, Washington, D. C., 
president, International Brotherhood of 
Bookbinders; Milton Murray, New York 
City, president, American Newspaper 
Guild, (C.I.0.) ; Woodruff Randolph, of 
Indianapolis, president, International 
Typographical Union; William J. Riehl, 
New York City, president, Amalgamated 
Lithographers of America; Aaron D. 
Schneider, of New York City, director, 
graphic arts division, United Office and 
Professional Workers of America (CIO) ; 
Boris Shishkin, Washington, American 
Federation of Labor; Edward J. Volz, 
New York City, president of the Inter- 
national Photo-Engravers Union. 


NEW PLANTS IN VIRGINIA 


Two new charters for publishing and 
printing business were granted by the 
corporation commission of Virginia. 

One went to the Richlands Press, at 
Richlands. G. W. Dayton is president of 
the firm which has a maximum capital 
of $15,000. The Ferguson-White Print 
Shop at Williamsburg was granted the 
other. It is headed by Guy F. White. 


NOLF EXHIBITS PICTURES 


Through November the Chicago Gal- 
leries Association exhibited the recent 
work of three well known painters of 
Chicagoland. 

One of the three was. John T. Nolf, 
who “pictures rural boyhood (and print 
shop addicts) with much sympathetic 
understanding.” 

There is sympathy plus satire in the 
Nolf cartoons that have become an in- 
tegral part of THE INLAND PRINTER. He 
looks at habitués of the print shop with 
a kind but very shrewd eye. 

Look up the Nolf cartoon in this is- 
sue. It marks the thirty-fifth year (at 
least!) of work “drawn especially for 
THE INLAND PRINTER” by John T. Nolf. 


OUR SEA POWER ; 
STRIKES 


ANNUAL PHILADELPHIA TYPOTHETAE EXHIBITION 
ATTENDED BY A THOUSAND BUYERS OF PRINTING 


@ THE SECOND annual Graphic Arts 
Meeting and Printing Exhibit of the 
Philadelphia Typothetae, that was held 
November 16 and 17, attracted an at- 
tendance of around a thousand, includ- 
ing the buyers of printing, advertising 
agency executives, and students of ad- 
vertising and design. 

Benjamin Franklin James, president 
of the Typothetae, and of the Franklin 
Printing Company, served as chairman 
of the morning session on opening day, 
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Hear the speakers 
Exchange ideas 
Enjoy good fellowship 
Profit through cooperation 
“toot arene 
TOMORROW'S PROBLEMS WILL BE SOLVED 


BY PROPER KNOWLEDGE THROUGH — 
COLLECTIVE EFFORT 

















A 4- by 7-foot sign greeted members and visitors 


gave the address of welcome, and intro- 
duced the two capable headliners. 
First was Harry L. Gage, vice-presi- 
dent of Mergenthaler Linotype Com- 
pany, whose topic was “A New World 
Coming.” His position was definitely on 
the conservative side respecting pros- 
pects of striking postwar changes in 
equipment and methods. Particularly 
was he uncertain of the potentialities 
of photo-mechanical typesetting. He 


stressed the evolutionary developments 
rather than revolutionary, saying that 
every manufacturer of equipment has 
an investment in the plants of Ameri- 
can printers and would not see them 
made obsolete overnight, as it were. 

The Government now permits more 
material for postwar development, he 
said, and “new printing machinery will 
undoubtedly include some of the devel- 
opments that have been discovered dur- 
ing the wartime period. Lighter-weight 
metals—magnesium, for example—are 
going to play a big part in printing ma- 
chinery development.” 

As topmost champion of printing ed- 
ucation, Mr. Gage again advocated that 
something be done about it, also about 
research, important angle of education. 
In connection with his remarks on re- 
search, Mr. Gage cited particularly the 
highly productive results attending the 
efforts of the paper industry at Apple- 
ton, Wisconsin. The cost of this great 
and productive effort, he ‘said, is but a 
fraction of a cent for each ton of paper. 
He mentioned the similar efforts of the 
lithographic industry and that of the 
electrotypers at Columbus, Ohio. 

A masterful address was delivered by 
the second speaker, James L. Cockrell, 
of the Management Committee of the 
U.T.A. Mr. Cockrell emphasized the need 
for an industry solidarity and for ade- 
quately trained men to manage plants. 
He urged the industry to plan training 
programs for schools and colleges. 

He made a strong case for an effec- 
tual national printers’ organization. In 
connection, he stated: “When we need 
it badly, we demand it—when it needs 
us, we haven’t time, and play golf.” The 
reference was plain and logical. When 
we don’t need it, support it for the time 
when we do. 

Services of a potential national or- 
ganization, he said, included supplying 
advice about: 1. Washington Affairs; 2. 
Public Relations (public does not know 
the value of printing, fifth and, some- 
times, third industry); 3. Research; 4. 
Management Methods; 5. Manufactur- 
ing; and 6. Production Standards. 

The afternoon session was presided 
over by Raymond Blattenberger, vice- 
president, Edward Stern and Company, 

(Concluded on page 92) 


Three of forty-nine panels at the exhibit, which displayed almost a thousand pieces printed in Philadelphia area by various processes since January 1, 1944 
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* It might be any evening — but, we specifically mean the 


evening of December 31st because that particular evening has a 


- definite meaning to each and every one of us; it’s the beginning of 


a New Year. To all of us it’s a year we are looking forward to for 
many reasons and to all of us those many reasons are more or less 
the same. But, here at Butler Company we feel doubly enthusiastic 
in finding another reason in which we can rejoice—the New Year 
means another year of service to the printing industry in which we 
hope to fortify a traditional policy founded over one hundred years 
ago. To you as a printer, this policy means an added effort on our 
pany merit your continued goodwill with cooperation such as can 
only prove our previous success worthy and grateful. As we come 
upon a New Year we think of SERVICE ‘‘Founded for the Future’’ of 
your business and ours, and feel that working together we can look 


forward to achievement in the fulfillment of that goal. 


FOUNDED FOR THE FUTURE 
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BUTLER 
BRANCHES 


CALIFORNIA—Los Angeles & 
Sierra Paper Company 
4355 Fruitland Avenue 








CALIFORNIA—San Franciscd 
Pacific Coast Paper Compan 
535 Folsom Street 


COLORADO—Denver !7 
Butler Paper Company 
1751 Wazee Street 


(efo] Ce) 7-Nolome 171-11.) 
Butler Paper Company 
First and Main Street 


ILLINOIS—Chicago 6 
J. W. Butler Paper Company 
223 West Monroe Street 


ILLINOIS—Peoria 
J. W. Butler Paper Company 
1028 South Adams Street 


INDIANA—Fort Wayne 
Butler Paper Company 
110 West Columbia Street 


INDIANA—Terre Haute 
Mid-States Paper Company 
517 North |3th Street 


MICHIGAN—Detroit 26 
Butler Paper Company 
851 Porter Street 


MICHIGAN—Grand Rapids 
Central Michigan Paper Co 
31 Market Avenue, N.W. 


MINNESOTA—Minneapolis |3@ 
Butler Paper Company 
700 South Fourth Street 


MISSOURI—Kansas City 6 
Butler Paper Company 
608 Wyandotte Street 


MISSOURI—St. Louis 3 
Butler Paper Company 
3400 Market Boulevard 


NEW MEXICO—Albuquerque 
Butler Paper Company 
100 East New York Avenue 


NEW YORK—New York /7 
Butler American Paper Co. 
(Exnort) 


247 Park Avenue 


OKLAHOMA—Tulsa 3 
Beene Paper Company 
Boston at Cameron 


OREGON—Portland 9 
West Coast Paper Company 
1410 N. W. Johnson Street 


TEXAS—Dallas | 
Southwestern Paper Company § 
1315 Pacific Avenue 


TEXAS—Fort Worth | 
Southwestern Paper Company 
70 Jennings Avenue 


TEXAS—Houston | 
Southwestern Paper Company 
Walker at Hutchins Street 


TEXAS—San Antonio 
Southwestern Paper Company 
1215 East Houston Street 


WASHINGTON—Seoattle 4 
West Coast Paper Company 
1760 Fourth Avenue South 


WISCONSIN—Milwaukee 2 
Standard Paper Company 
316 North Milwaukee Street 














and past-president of the U.T.A. Speak- 
cers were Gene Flack, public relations 
counsel, Loose-Wiles Biscuit Company, 
and Sydney Ferguson, president of the 
Mead Corporation, Chillicothe, Ohio. 

Mr. Flack, whose topic was “Free En- 
terprise,” discussed business manage- 
ment from a common-sense point of 
view, pointing out how an alert man- 
agement can sucessfully direct the des- 
tinies of an organization today, despite 
controls and regulations. 

In his keynote address, “Postwar Busi- 
ness from the Viewpoint of the Paper 
Manufacturer,” Mr. Ferguson made val- 
uable points on the paper situation and 
postwar possibilities of the graphic arts 
industry. He mentioned that both paper 
manufacturers and printers are fortu- 
nate in that they are well prepared for 
the postwar period, having no reconver- 
sion problems. Mass production, he said, 
may make possible lower prices for the 
products of the industry, even though 
wage costs may increase. 

Mr. Ferguson said that in his post- 
war planning, the printer should find 
means to increase his sales 50 per cent 
over 1940 sales. 

The exhibit of printing in connection 
with the meeting covered forty-nine 
large display panels, with approximately 
a thousand printed pieces created and 
produced by various processes in the 
Philadelphia area since January 1, 1944. 
In addition, hundreds of publications 
and magazines printed in Philadelphia 
were displayed on tables. 


N. Y. PRESSMEN GET INCREASE 

Union printing pressmen in New York 
City were granted an increase of $2 a 
week and vacation credits of 26 cents a 
shift, not to exceed $1.30 a week, in a 
new contract signed last month by New 
York Printing Pressmen’s Union No. 51, 
and the Printers League Section of the 
New York Employing Printers Associa- 
tion, negotiating body for employers of 
union labor in commercial printing. 

The increase, which awaits approval 
of the War Labor Board, will bring the 
basic scale for pressmen to $62.50 for 
a 40-hour week. The increase will be re- 
troactive to March 1, 1944; the vacation 
credit to May 1, 1944. After January 1, 
1945, Saturday work as such will be 
paid for at time-and-a-half rates. The 
contract will run to June 30, 1946. 

The pressmen’s basic scale of $62.50 
compares with $62.40 for members of 
New York Typographical Union No. 6 
who were recently given a $2 increase, 
approved by the WLB. Both unions now 
have vacation credits of 26 cents a shift. 


NET EARNINGS DECREASE 


Net earnings of Intertype Corpora- 
tion for the three months which ended 
September 30, are reported as $65,197.32, 
compared with $82,149.68, for the corre- 
sponding period of one year ago. The 
amount provided for all taxes aggre- 
gated $116,000. The net earnings for the 
nine months of the present calendar 
year are $202,733.31, as compared with 
$226,444.18. Provision for taxes and re- 
serve for contingencies for the nine 
months aggregated $571,000. 
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TO REMOVE TAX UNCERTAINTY 
Uncertainty over tax deductions al- 
lowable for institutional advertising on 
the part of internal revenue Officials will 
become a memory as soon as industry 
prepares to enter the competitive sales 
market again, Advertising Age reports. 








a — 
Answers 


to It°s a Quiz 


Here are the answers to the quiz 
on page 74. How well did you re- 
member the information which you 
have read from time to time in 
previous issues of this magazine or 
have seen elsewhere? 


1. Yes. Remove the ink and 
asphaltum with carbon tetra- 
chloride and benzol, wash plate 
with alcohol or amyl acetate, 
wash again with a hypochlorite 
solution, flush with water, and 
counter etch. 

2. The force of static electric- 
ity. Presses may some day print 
without actual impression of the 
plate on the paper—a “pressure- 
less” press may be developed in 
which static electricity will re- 
move the ink from the plate and 
deposit it on the paper. 

3. False—unless the machine 
uses .0138 liners, or the trimming 
knives of machines using .014 
liners are set to trim to the 
foundry size of .0138. 

4. Droppings from the whirler 
cover (hose it daily!), undis- 
solved particles of coating solu- 
tion (use a filter!) , and bubbles 
(use an oil can with spout origi- 
nating at the bottom!). 

5. Dot leaders answer a or 
914; dash leaders and column 
rule, c or .916. 

6. Cutting of the stock weight 
from 60-pound to 45- or even 
35-pound; reduction of the type 
size and leading from 11/12 to 
10/11; and reduction of the book 
size from 514 by 8% or 6 by 9 to 
4% by 7%. 

7. Run the first side with “for- 
ward’ numbering machines, then 
back up the job with “backward” 
numbering machines, and avoid 
tumble delivery of the final run. 

8 Answer f/f, or 65 cartons— 
when this fact is well publicized, 
less “waste” will be wasted! 

9. Plexiglas will be used, al- 
lowing one to see into various 
parts; cast iron of higher ten- 
sile strength will be used (““Mee- 
hanite”); parts will be cold- 
treated rather than aged; and 
powdered metals will be used for 
small parts, which allows “oil- 
less” bearings to be placed in 
hard-to-find parts. 
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At the time industrial organizations 
ceased all normal manufacturing opera- 
tions and devoted their entire facilities 
to war production, tax collectors raiseq 
the question about advertising expendi- 
tures. Advertisers who resorted to use 
of advertising space for institutiona] 
copy and war themes did so on assur- 
ance from Secretary Morgenthau that 
all reasonable advertising on the basis 
of prewar activity would be acceptable 
to the Internal Revenue department. 


J. S. MERTLE JOINS CHEMCO 

J.S. Mertle, former technical director 
of the International Photo-Engravers 
Union, recently joined the staff of the 
Chemco Photoproducts Company, and 
will serve in the capacity of director of 
its graphic arts division. 

The company has made plans for an 
extensive postwar program which will 
include information to the trade on 
technical problems pertaining to illus- 
trative methods and various processes 
of platemaking and printing. 


GET ANOTHER "E" AWARD 


Brigadier General Stewart E. Reimal 
and Rear Admiral Harry L. Brinser par- 
ticipated in the ceremonies held at Eliz- 
abeth, New Jersey, November 20, during 
which the Army-Navy “E” award was 
presented to the American Munitions di- 
vision of the American Type Founders. 
Thomas Roy Jones, president of the 
company, accepted the pennant. This is 
the sixth award presented to plants op- 
erated by the company for meritorious 
service in war manufacturing. 


LITHOGRAPHERS BUY BUILDING 

Increase in business volume requiring 
more space and difficulties in finding 
suitable quarters to rent, have caused 
the Greenlee Company to purchase a 
one story building in Chicago, contain- 
ing 23,000 square feet of floor space. Ad- 
ditional equipment will be installed in 
the enlarged plant which was occupied 
by Greenlee in November. 

The company, organized ten years ago, 
makes a specialty of trade lithographic 
work for letterpress printers. George A. 
Greenlee and James T. Greenlee are the 
principals of the company. 


PUBLICIZE PRINTER'S WORK 


Pictures and text matter concerning 
the production and use of military in- 
struction books and manuals and the 
part that the Craftsman Press, Seattle, 
Washington, plays in the manufacturing 
of them, was featured in the rotagravure 
section of The Seattle Sunday Times, on 
November 19. The printing concern pro- 
duces instruction manuals for various 
army contractors of the Northwest. 


REPRINT ARTICLE 

Reprints of an article which appeared 
in The Wall Street Journal have been 
published by the American Writing Pa- 
per Corporation for circulation among 
the trade. The article refers to the prom- 
inence of Holyoke, Massachusetts, as a 
paper producing center and features the 
operations of the paper firm. 
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1945 FOUR DIFFERENT TYPES OF LISTINGS ARE INCLUDED IN THIS DIRECTORY OF 
- MACHINERY, EQUIPMENT, SUPPLIES, AND PAPER FOR THE GRAPHIC ARTS INDUSTRY 
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‘ill manufacturers of machinery, equipment, and supplies are listed alphabetically 
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ses by products. (Printing machinery dealers, who manufacture no machinery, but 
who sell that made by others, are listed on page 102 of this directory.) 
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p- alphabetically according to brands, each brand name being followed by 
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is a list of paper mill names and addresses, listed alphabetically, with code 
30, numbers to show principal lines. 
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he dresses of branch offices to the nearest of which readers will wish to direct 
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4 WHILE COMPILERS OF THIS DIRECTORY HAVE TAKEN EVERY PRECAUTION TO INSURE ACCURACY, GUARANTEE 
a CANNOT BE MADE AGAINST THE POSSIBILITY OF A CHANGE,| ERROR, OR OMISSION IN THE VARIOUS LISTINGS, 
1e EVERY EFFORT HAS BEEN MADE TO SECURE AUTHENTIC INFORMATION DIRECT FROM SUPPLY FIRMS, MANUe 
FACTURERS ,AND PAPER MILLS. DIRECTORY LISTINGS ARE BASED ON DATA OBTAINED BY QUESTIONNAIRE. 











~ 








94 ADHESIVES ¥ Denotes Advertiser—See Page 154 for Page Number and 110 for Branch Offices 
UNITED .States Rubber Co., 1230 Sixth | SPRAY Bales 2540 S. Damen, Chicago 8, | RANIVILLE, F., Co., 241 Pearl St., Grand 
Ave., New York 20, N. Y.—AL.8. Tl.—A5.1, .2. - Rapids 2, Mich.—B5.2, .3, .4, .5, .6. 
WILLIAMSON Adhesives, Ine, 2827 W. STURTEVANT, BF, Co. 180 Damon St., | RHOADS, J. E., & Sons, 35 N.’ Sixth 
oe Somes S, AL, AS | ae © on see Ine.,, 26-80 ROCKWOOD Mig Con 180%" Boag 
WILSOLITE Corporation, Dun Bl Buf- olor nN. yea! g. Co., at En Tish 
Al Adhesives falo 2, N. ¥——ALS. de, Front St., Brooklyn 1, N. Y¥.— Indianapolis 6, Ind—B5.1, 5° 
Bookbinders’ Glue WINN & Goodman, 440 Sansome St., San | AG Anti-Workup M = og, UNITED States Rubber Go. 1230 Sixth 
Ale Cut Mounting Cement Francisco 11, Calif.—A1.7. ANCHOR Chemical Co., 509 Fifth Ave., age New York 20, N. Y.—B5.1, .2, 4, 
Al.3 Envelope Gums Address: Machines New York City 17, N. “+2 <a 
Al.4 Liquid Solders (See Ths CHEMICAL Color & Supply ‘Co, Div. Gen- | B6 Bevelers, Board 
mer —— -— Paste A2 Air Brushes og “Chines 6. Ink a 547 8. Clark anae Machinery nin, * Van 
1.6 eready Paste ” am Street, New York 18, 
DEVILBISS em 800 Phillips Avenue, | L. & W. SERVICE Pa 140 Orange St., | CRAWLEY Book Mach. Co., “ol ‘jes Ke. 


Al.{{ Mounting, Cardboard 

Padding Cement 

Rubber Cement 

Splicing Paste 
Al. ‘10 Tape Cement 

AMERICAN Roller Co., 1342 4 Halsted 
8t., Chicago 22, Ti.—A1. 6, 

ANCHOR an Co., = a. hie, New 
York 17, N. ty ge 

ARABOL Mfg. Nae 110 Ep. 42nd St., New 
York 17, N. Y.—A1.1, .2, .8, .4, ‘5, .6, 


ce 

BINGHAM Brothers, Inc., 154 Nassau St., 
New York, N. Y.—A1.1, .3, .5, .6. 

BOND Adhesives Co., 255 Wallabout St., 
os 6, N. Y.—Al1,1, .7. 

BOOTH, E. A., Rubber Company, Rockefeller 
Bldg., Cleveland 18, Ohio—A1.2, .8. 

BROWN, Lindsay, Div., yee o} cd W. Grand 
Ave., Chicago 12, Ill.—. 

BUCKEYE Paste Co., 270 ‘1 ‘al 8t., Co- 
iumbus 15, Ohio—A1.1, .5, 

¥BURRAGE Glue Co., 15 lectins 8t., 
New York 7, N. ah a & 

CALIFORNIA Ink Co., Inc., 545 Sansome 
St., San Francisco 1, Calif.—A1.7. 

*CARB-N-SET Business Forms, 816 Fergu- 
son Ave., Dayton 7, Ohio—A1.7. 

CLARK Stek-0 Corp., 1631 — Ave., 
Rochester 13, N. 4 1.1, 

CRAFTINT Mfg. Co., 210 St. “Chair Ave. 
N.W., Cleveland 13, Ohio—A1.8. 

DE VERE Co os. 2000 Clark St., Racine 

FINDLEY, "a. Co., 1265 N. re 8t., 
Milwaukee 5, Wis.—A1.1, .2, .8, .5, 6, 


co % 

FULLER, H. B., Co., 255 Eagle &, St. 
Paul 2, Minn.—A1. oe ee Oe 9. 

*GAETJENS, Berger & Wirth, Yy ‘is York 
8t., Brooklyn 1, N. Y.—A1. 

GANE Bros. & Lane Inc., 1885. "West Lake 
8t., Chicago 7, I1l.—A1.1, .7. 

GODFREY Roller Co., 215 N. | aed St., 
Philadelphia 7, Pa. ant. i 

er S fir aoe Works, Box 7, - oe 8, 

HART, Wm. ‘C. Co. ins, om — 8t., 
New York 12, N. Y.—A1.1, .6, . 

HOYT, Arthur §., Co., Inc., 
New York 10, N. Y.—A1.1, .5, .6, 

=. Roller & Mfg. Co., es Ww. Bien 

, Chicago 8, Ill.—Al1. 

servates Sales Co., 1629 , ee Ave., 
Cleveland 7, Ohio—A1.7. 

LAYTON Elastic Glue Co., 1244 N. Central 
Park Ave., Chicago 51, Il.—A1.1, .7. 
LEE Hardware Co., 250 N. Santa Fe Ave., 

Salina, Kan.—A1.7. 

LE PAGE’S, Inc., Essex Ave., Gloucester, 
Mass.—Al1.1, .8, .6, .7, .8. 
LOX Mfg. Co., '3310 E. 81st St., 
City 8, Mo.—Al1.2, .4, .10. 
MANHATTAN Paste & Glue Co., 3 Green- 

point Ave., Brooklyn 22, N. Y.—A1.1, 
be A ae 
MAY Chemical Works, 902 Larrabee St., 
Chicago ni Tll.—A1.7, .8, .10. 
~—s fred E., 30 Irving Pl, New 
York 3, x Y.—A1.8. 
MONSANTO Chemical Co., Merrimac Div., 
Everett 49, Mass.—A1.4 
MOTOR City Roller Co., 448 ; Lafayette 
St., Detroit 26, Mich. —Al1. 
NATIONAL Adhesives, Div. of National Starch 
on, 270 Madison Ave., ci York 
16, N. Y.—A1.1, .3, .5, 
NATIGNAL © ‘Roller Company, 
Street, New York 7. N. Y.—Al 
* PAISLEY Products, Inc., tt Ganalpor 
Y ig A ee 3  Y ™ —Al1.1, .2, .3, .4, 


8s UsbER Fe ts, $14 N. we 


175 5th ‘ive, 


Kansas 


sof, Pearl 


8t., New York 18, N. ¥.—A1.6, .7, .8. 
SHOEMAKER, J, L., & Co. 15 8 Sixth 


STOKES, ‘A, Company, Hudson, Ohio—Al. ‘; 
TAYLOR-Gluem Ce., Concord, N. H.— 


ote 
UNION Rubber & Asbestos Co., . 0. Box 
1040, Trenton 6, N. J. pont: 





Toledo 1, Ohio. 
KELLOGG Div., Am. Brake Shoe Co., 97 
Humboldt St., Rochester 9, New York. 
PAASCHE Airbrush Co., 1909 Diversey Park- 
way, Chicago 14, Illinois. 


A9 Air Compressors 
—_ See: Pumps, ‘Air & 


DEVILBISS Company, 300 Phillips Avenue, 
Toledo 1, Ohio. 


A3 Air & Paper Conditioners 
A3.1 Air Conditioning Eqpt. 
A3.3 De-Humidifiers 
A3.4 Humidifiers 
A3.2 Paper Conditioners 


ADVANCE Mfg. Co., 350 N. 26th St., Louis- 
ville 12, Ky.—A3.1, .2. 

ANETSBERGER Bros., 3501 Elston: Ave., 
Chicago 18, Ill.—A8.1 

AQUA-Sorb Company, 21 South 16th Street, 
East Orange, N. J.—A3.4. 

ARMSTRONG Machine Works, 901 Maple 
Street, Three Rivers, Mich.—A3.4. 

BAHNSON Company, 1001 8S. Marshall St., 
Winston-Salem 2, N. Car.—A3.1. 

CARRIER ea ee South Geddes Street, 
Syracuse 1, N. Y.—A3.1 

* DOYLE Vacuum saan Cleaner, The G. E. 
Doyle Co., 1220 W. 6th St., Cleveland 
18, Ohio. —A8.2. 

FLINT, G. C., Eng. Service, a Gunderson 
Avenue, Oak Park, Ill.—A3 

ILG Electric Ventilating Co., ae N. Craw- 
ford Ave., Chicago 41, Tl.—A3.1. 

MAID-0’-Mist, Inc., 215 N. Aberdeen St., 
Chicago 7, Tll.—A3.4. 

MURRAY, D. J., Mfg. Co., 1002-1024 
Third Street, Wausau, Wis.—A3.4. 
OFFEN, B., and Co., 343 S. Dearborn Bt., 

Chicago 4, Ill.—A3.1, .2. 
PARKS-Cramer Company, P. 0. Box 444, 
Fitchburg, Mass.—A3.1. 
R. I. HUMIDIFIER & Vent Co. 99 
Chauncy St., Boston 11, Mass.—A3.4. 
SKILBECK Mfg. Co., 1612 60th St., Ken- 
osha, Wis.—A3.4. 

*SOUTHWORTH Machine Co., 30 Warren 
Ave., Portland 5, Me.—A3.2, .4. 

STANDARD Engineering Works, 7; Roose- 
velt Ave., Pawtucket, R. I.—A3 

STURTEVANT, B. F., Company, ot Damon 
8t., Boston 36, Mass.—A3.1, .4. 

TRANE Company, 2nd and Cameron Ave., 
La Crosse, Wis.—A3.1, .2. 

WILLSEA Works, 371 _ Paul Street, 
Rochester 5, N. Y.—A3. 


Air Pumps (See "Pe 


A4 Alphabets, Display 
RULEX Type Corp., 549 8. Wells St., 
Chicago 5, TIL 
A5 Anti-Offset Eqpt. & Sup. 
A5.1 Spray Guns 
A5.2 Spray (Dry or Liquid) 
A5.3 Spray, Excess, Exhaust 
% AMERICAN Type Founders, 200 Elmora 
Ave., Elizabeth B, N. J.—A5.1, .2, .3. 
ANCHOR Chemical Co., 509 Fifth Ave., 
New York 17, N. Y.—A5.2. 
BINKS Mfg. Co., 3114 W. Carroll Ave., 
Chicago 12, Til. —A5.1, .2. 
CRAIG Corporation, 143 W. ag St., New 
York 11, N. Y.—A5.1., 
DE VERE de 2000 cat St., Racine, 
Wis.—A5.2 
DEVILBISS Company, 800 Phillips Avenue, 
Toledo, 1, 0.—A5.1, .2, .3. 
H-G Products Company, 400 W. Madison 
St., Chicago 6, Til.—A5.2. 
MANHATTEN Paste & Glue Co., 425 Green- 
point. Ave., Brooklyn 22, N. Y.—A5.2. 
NO Off Set ad 3403 Fayette, Louisville 
aa Sprayer Corp., 202 E. 46th &t., 
New York 17, N. Y. 
PAASCHE “airbrush Co., 1909 Pawar Park- 
way, Chicago 14, Ni— 283,33, .S 
* PAISLEY Products, Inc., 1170 Canalport 
Ave., Chicago 16, Ti.—A5 
*SPRAYOMATIC Products Co., 71120 Har- 
rison Ave., Cincinnati 14, 0.—AD5. oe. 





Providence, R. L 
Al0 Appraisers & Liquidators 
%*PRINTCRAFT Representatives, 277 Broad- 
way, New York 7, N. Y. 
Al? Aprons 
ae Novelty & Printing Co., * w. 
39th Street, New York 18, N. 
Arc Lamps (See Pia) 
A8 Artists Materials 
A8.1 Acetate Sheeting 
A8.2 Colors 
A8.3 Drawing Boards 
A&8.4° Drawing Instruments 
ROSCO Laboratories, 367 Hudson Avenue, 
Brooklyn 1, N. Y.—A8.1 
= “Chemical & Color to, Div. General 
Ink Corp., 309 Sussex Street, 
be. N. J.—A8.2 
All Auctioneers 
¥*PRINTCRAFT aren. 277 Broad- 
way, New York 7, N. 


B 





- 





Bl Bag Making Eqpt. & Supp. 
Royal Oak, 

SMITH & Winchester Mfg. Co., South Wind- 

Ball Joints (See J3) 

B3 Banding & Bundling Press 
Ave., Chicago 16, Ill. 

BERRY Machine aad 716 N. First 

, Mo. 

HUDSON-Sharp Machine Co., 1207 Main 
8t., Green Bay, Wis 
Harvey St., Green Bay, Wis 

B2 Bearings 
New York 23, N. 

DIVISION —_ Co., "G86 W. Kinzie St., 

LINK-Belt ocd 519 N. Holmes Ave., 
Indianapolis 6, Ind. 
8t., Keene, N. H. 

SKF Industries, Front St. & Erie Ave., Phil- 


NAGEL Ryan — Co., 4363 Woodword, 
ham, Conn. 

ANDERSON, C. F., & Co., 3225 8. Calumet 
St., St. Louis 

PAPER Converting Mach. Co., Ine, 601 

BEARINGS Industry *- 17 West 60th St., 
Chicago 2 

MINIATURE Precision Bearings, Carpenter 
adelphia 84, Penna. 


TIMKEN Roller Bearing Co., 1835 Dueber 


Ave., S.W., Canton 6, Ohio. 
* UNITED American — ~*~ 200 Dia- 
mond St., Brooklyn 2 


B20 Belt & Tape teil 
CLIPPER Belt Lacer Co., Inc., 974 Front 
Ave., N.W., Grand Rapids 2, Mich. 
Belt Couplers (See C26) 


B4 Belt Dressing 
RANIVILLE, F., Co., 241 Pearl St., Grand 
Rapids 2, Mich. 
RHOADS, J. E., & Sons, 35 N. Sixth Street, 
Philadelphia 6, Pa. 
ROCKWOOD Mfg. Co., 1801 English Ave., 
Indianapolis 6, Ind. 
B5 as Belting, and Tape 
Cord Rubber (Slug Cast.) 
oa? Fabricated 
65.3 Leather 
B5.4 Mechanical 
B5.5 Vee 
B5.6 Tape, Feeder & Folder 
BEALL, Jack, Vertical Service, 641 8. Dear- 
born St.» Chicago 5, IlL—B5.3. 
CORKPAK Company, Inc.. 45 South S&t., 
Mount Vernon, N. Y.—B5.3, .4, .6. 
%DAYTON Rubber Mfg. Co., 2342 W. 
Riverview Ave., Dayton, 0.—B5.5 
GILMER, L. H., Co., Tacony, Philadelphia 
35, Pa.—B5.1, 5. 
GOODRICH, B. F., “Company, 434 §. Main 
, Akron, Ohio—B 5.1. 
LINK-Belt Company, 220 §S. Belmont Ave., 
Indianapolis 6, Ind.—B5.4. 





turah St., Newport, Ky. 
EMBOSOGRAF ‘oo 38 West 21st Street, 
New York 10, N. Y. 
PLEGER, John J., Co., 613 W. 16th Street, 
' Chicago 16, ill 


B? Billing Machine Supplies 
UNDERWOOD Elliott — Co., 1 Park 
Ave., New York 16, N. 


B8_ Binders for ‘lll , 

ELBE File & Binder Co., 649 Alden Street 
Fall River, Mass. 

* HAMILTON Mfg Co., Two Rivers, Wis. 

UNIVERSAL Bookbindery, Ine., 815 Ave 
nue B, San Antonio 6, Tex. 


B9 Binding, Mechanical 

BURKHARDT peony 547 W. Larned st, 
Detroit 26, Mich 

FLEX-0-Coil Products Co., 847 W. Wash- 
ington Blvd., Los Angeles 15, Calif. 

GENERAL Binding Corporation, 812 ¥W, 
Lg Avenue, Chicago 14, Ill. 

TRUSSELL Mfg. Co., 200 Cottage St,, 
Poughkeepsie, N. Y. 


B18 Blades 
(Also See: B14; D5; S1) 
Bi8.1 Folder 
Bi8.2 Fountain 
Bi8.3 Perforator 


DISSTON, Henry, & Sons, Inc., Unruh &§ 


Milnor Sts.,° Philadelphia 35, 
B18.1, .2, .3. 
See C24; Gi; 
20) 


Pa— 


Blankets 
O1; P25; 
Block Planers (See 81) 


B22 Blotters, Art 
HOOVER, Joseph, & Sons, Market & 49th 
St., Philadelphia, Pa. 


B10 Blue Print Powder 

%FUCHS & Lang Mfg. Co., Div. Generd 
Printing Ink Corp., 100 Sixth Ave., New 
York 13, N. Y. 

METZGER, ov E., 30 Irving Place, New 
York 3, N. 


Bll _ Book sautti Compressor 

*SEYBOLD Div., ee Co,, 
833 Washingtot St., Dayton F7, 

PLEGER, John J., Co., 618 W. 16th ie 
Chicago 16, Ill. 

B12 Book-Roller Backers, Hand 

CRAWLEY ‘Book Mach. Co., Inc., 328 Ke 
turah ae Newport, Ky. 

MEYERS, L WW. Co., 1828 Milwaukee Ave., 
Chicago ‘47, IL. 

PLEGER, John’ J., Co., 618 W. 16th Street, 
Chicago 16, Tl. 


B13 Book Sanders 


aaa eaten Supplies 
Banding 
are : Cloth 
Bi4.3 Leather & Imitations 
Bi4.4 Shears & Blades 
Bi4.5 Tape 
Bi4.6 Thread & Twine 
CORKPAK Company, Inc., 45 South St, 
Mount Vernon, N. Y.—B14.3. 
FABRIKOID Div., E. I. duPont deNemours 
& Co., Empire State Bldg., New York 1, 
N. Y.—B14.2 3. 
HARTFORD Textile Co., 1441 Broadway, 
New York 18, N. Y.—B14.2, 
— Mills, Norwood, Mass. —B14, 


INTERLAKEN Mills, Fiskville, R. 1—B14.2 

JACQUES, John, & Son, 93 Webster &t, 
Worcester 3, Mass.—B14.4. 
RELIABLE Textile Company, 216 W. Adams 


St., Philadelphia 6, Pa.—B14.2, .3, .6 
SIMONDS Saw and Steel Co., 470 “hl 
Street, Fitchburg, Mass.—B14. , 
— Hipp & Meloy, Inc.,, tT W. Late 

it. 


o 1, IL 
WESEL Mfg. Co., 411 Gilligan St., Scrat 
ton, Pa.—B14.4. 
ZAPON-Keratol Div., Atlas aoe Com 
pany, Stamford, Conn—B14.2 a 
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B19 Bookbinders Machinery 

ANDERSON, C. F., & Company, 355 8. 
Calumet Ave., Chicaga 16, TL 

CRAWLEY Book Mach. Co., Inc., 328 Ke- 
turah St., Newport, Ky. 

HOLLINGSWORTH, Wm., Machine Co., 227 
N. Holliday St., Baltimore, Md. 

MULLER, Chas A., Co., 153 Lafayette St., 
New York 13, N. Y. 

ROBINSON, ?— = Co., 1476 River S8t., 
Boston 36, M 

SHERIDAN, T. W. "y C. B., Co., Ine., 135 
Lafayette St., New York 13, N. ¥, 

SLADE, Hipp & Meloy, Inc., 119 W. Lake 
St., Chicago 1, Ill. 

SMYTH Manufacturing Co., 9 Sigourney St., 
Hartford, Conn. 

STANDARD Machinery Co., 12 Water S8t., 
Mystic, Conn. 

STOLP-GORE Company, Ine., 123 8. Jeffer- 
son St., Chicago 6, TL. 


on” _ eee Services 
Binding, Mechanical 
Covers, All Kinds 
Edition 
Eyeletting 
Indexing 
Mounting; Finishing 
B21.7 Perforating 
B21.8 Punching, Drilling 
ARVEY Sg W aie Ww Kimball Ave., Chi- 
cago 18, 
*BROCK aa yore ‘ai0 8. r Salle St., 
Chicago 5, Ilk—B21.1, .2, .8 
xENGDAHL Bindery, Inc., 1056 W. Van 
Buren St., Chicago 7, Ill.—B21.1, .2. 


B15 Brayers 

IDEAL Roller & Mfg. Co., 2512 West 
24th St., Chicago 8, Ill. 

MELIND, Louis, Company, 362 W. Chicago 
Avenue, Chicago 10, Ill. 

NATIONAL Roller Company, 307 Pearl 
Street, New York 7, N. Y. 

NORTHWEST Type Foundry, 507 South 
Fourth Street, Minneapolis 15, Minn. 


Bronze, Dry (See 110) 


B16 Bronzing Machines 

CHRISTENSEN Machine Co., 100 Fourth 
St., Racine, Wis. 

— Folder Co., Pearl River, New 
ork 

HENSCHEL, C. B., Mfg. Co., 229 W. Min- 
eral St., Milwaukee 4, Wis. 

KIDDER Press Co., Inc., Dover, N. H. 


B17 Brushes, Base Cleaning 
*PRINTING Mechy. Co., 436 Commerci:! 
Square, Cincinnati 2, Ohio. 


Bundling Press (See -B3) 


C 


Cl Cabinets, Cases, Racks 
Ci.{ Cabinets, Galley 
Ci.2 Cabinets, Operators 
C!.3 Cabinets, Page Storage 
Ci.4 Cabinets, Pressroom, Ink 
Ci.5 Cabinets, Storage 
Ci.6 Cabinets, Tool 
Ci.7 Cases, Type 
CI.8 Chairs, Seats, Stools 
Ci.9 Desks 
Ci.10 Racks, Chase 
Ci.tf Racks, Drying 
Ci.{2 Racks, Magazine, Type 
C1.13 Racks, Press Roller 
ager ~— Equipment Co., Lapeer, Mich. 


ANGLE Steel Stool Co., 409 W. Oak St., 

Plainwell, Mich.—C1.1, .5, .6, .8, .9. 

XHAMILTON Mfg. Co., Two Rivers, -Wis.— 
Cli, 2, .8, .4, .5, .6,..7, .9, .10, 
ll, 19; 


*LUDLOW Typograph Company, 2032 Cly- 
bourn Ave. Chicago 14, I1L—C1.5, .6. 

LYON Metal Products, Ine., 1184 Madison, 
Aurora, Tll.—C€1.5, 

*MERGENTHALER Linotype i pr 29 
7 St., Brooklyn 5, N. Y.—C1.2, 


STA-Hi Corporation, 1020 Crocker St., Los 
Angeles, 21, Calif.—C1.3. 

THOMPSON Cabinet mene. P. 0. Box 

286, Ludington, M 


Bat 2 
B21.3 
B21.4 
B21.5 
B21.6 














C32 Calendar Pads 
HOOVER, Joseph, & Sons, Market & 49th 
St., Philadelphia, Pa. 


Calendar Plates (See P22) 


Cameras & Supplies 
(See P14) 


C2. Cans, Safety 

- ©C2.1 Inflammable Liquids 
C2.2 Oily Waste or Wipers 

AMERICAN Wood Type & Engrav. Co., 7° 
Lafayette St., New York 12, N. Y.—02. 

ANGLE Steel Stool Company, 309 W. a 
St., Plainwell, Mich.—C2.2 

*KHOE, BR. &.Ca, Ine, 910 E. 138th 
Street, New York 54, N. Y.—C€2.1. 

PROTECTOSEAL Co., Ine., a 8. Western 
Ave., Chicago 8, Ti.—C1.1 2. 

SIEBOLD, J. H. & G. B., Inc, 47 hae 4 
Street, New York 13, N. Y.—C€2.1 


C3 Carbon Interleaving ne 

*CARB-n-set Business Forms, 816 Fergu- 
son Avenue, Dayton 7, Ohio. 

*NEW hy ee Co., 375 11th Ave., Pater- 
son 


C4 Carbon Paper 

AMERICAN Register Co., 565 W. Washing- 
ton St., Chicago 6, Ill. 

*CARB-n-set Busjness Forms, 816 Fergu- 
son Avenue, Dayton 7, Ohio. 

* PHILIP Hano Co., Inc., 85 Sargeant St., 
Holyoke, Mass. 

UNDERWOOD Elliott Fisher Co., 1 Park 
Ave., New York 16, N. Y. 


C5 Carbon-Processing Machine 
*NEW ms Mfg. Co., 375-11th Ave., Pater- 
son, . 


Carbons, Arc Lamp 
(See P14) 


C6 Casing-in Machines, Book 
oe Mfg. Co., 9 Sigourney St., Hartford, 
onn. 


Casters, Strip, Ty 
(See C16) - 


yi neg Wheels, Truck 
(See F17) 


C27 Cellulose Sheet Protectors 
* AIGNER, G. J., Company, 503 So. Jeffer- 
son St., Chicago 7, Il. 


C28 Cellulose V Sheet Holders 
AIGNER, G. J., Company, 503 So. Jeffer- 
son, Chicago 7, Il. 


Cement (See Al) 
Chairs, Stools (See C1) 


Ci Chalk Platemaking Process 
HOKE Engraving Plate Co., 1024 Park Ave- 
nue, St. Louis 4, Mo. 


C8 Chases 
AMERICAN Steel Chase Co., a 48th 
Ave., Long Island City 1, N. 
BLATCHFORD, E. W., Company, “a Park 
Row, New York 7, N. ¥. 
*GOSS Printing Press Co., 1535 So. Pau- 
lina St., Chicago 8, Tl. 
*HOE, R., & Co., i? "0 E. 138th 
Street, New York 54, 
MISSOURI-Central Type a 705 E. 
Murdock Ave., Wichita 5, Kans. 
SANDBLOM Steel Chase Co., 426 8S. Clinton 
St., Chicago 7, Ill. 
aay Machinery Co., 1477 8.W. 3rd St., 
a a. 


Chemicals (See E2; 
Ol; P13; P14) 


Cll Cleaner, Hand 

ANCHOR Core Economy Soap Co., Box 390, 
Wheaton, Iil. 

BRECK, John H., Inc., 115 Dwight Street, 
Springfield 3, Mass. 

FEDERAL Mining & Mfg. Co., 222 Kear- 
ney Ave., Jersey City 4, N. J. 


Ci2 Cleaner, Printing Press 

ANCHOR Chemical Co., 509 Fifth Ave., 
New York 17, N. Y. 

CHALMERS Chemical Co., 123 Chestnut 
St., Newark 5, N. J. 

DIVISION Lead Company, 836 W. Kinzie 
St., Chicago 22, Il. 

FEDERAL Mining & Mfg. Co., 222 Kear- 
ney Ave., Jersey City 4, N. J. 


MERIX Photo Company, 712 Wrigley Build- 
ing, Chicago 11, Ill. 


G7; 





PERFECTION Products Co., 116 Earl 8t., 
Rochester 11, N. Y. 

PIERCE & Stevens, 710 Ohio Street, Buf- 
falo 3, New York. 

SIEBOLD, J. H. & G. B., Inc., 47 Watts 
Street, New York 13, N. Y. 


Cleaners (See C12; 
C16; C20; R7) 


C13 Cleaners, Vacuum, Portable 

BREUER Electric Company, 5100 Ravens- 
wood Ave., Chicago 40, Ill. 

CLEMENTS Mfg. Co., Ine., 6650 S. Narra- 
gansett Ave., Chicago 38, Ill. 

*DOYLE J. E.,‘Co., 1220 W. 6th St., 
Cleveland 13, Ohio. 

IDEAL Commutator Dresser Co., 5065 Park 
Avenue, Sycamore, Ill. 


C13; 


‘C14 Collating & Gather. Eqpt. 


*CARB-n-set Business Forms, 816 Fergu- 
son Avenue, Dayton 7, Ohio. 

*LOW, John M., & Co., 223 W. Madison 
St., Chicago 6, Ill. 

PEEGER, John J., Co., 613 W. 16th Street, 
Chicago 16, Ill 


C15 Color Systems 

AUGUSTINE, Lee, 2934 Linwood Ave., Cin- 
cinnati 8, Ohio. 

COLORGRAPH Process Co., 241 E. Illinois 
St., Chicago 11, Ill. 

CRAFTINT Mfg. Co., 210 St. Clair Ave., 
N.W., Cleveland 13, Ohio. 


C16 Composing Mach. & Supp. 
Ci6.1 Casters, Rule & Strip 
Ci6.2 Cleaners for Matrices 
Ci6.19 Cleaners for Plungers 
Ci6.3 Cleaners for Spacebands 
Ci6.4 Cross Rule Machines 
Ci6.5 Gas Governors 
Ci6.6 Keyboards 
C1i6.7 Matrices 
C16.20 Mold Coolers 
C16.8 Monotype Storage Eqpt. 
Ci6.9 Parts 
C16.10 Perforators, Keyboard Tape 
Ci6.11 Saw, Odd-Measure 
Ci6.12 Slug Surfacing Machines 
Ci6.13 Spaceband Polisher 
Ci6.14 Tabular Systems 
Ci6.15 Type Casters 
Ci6.16 Type Setting 
Ci6.17 Wipers, Mouthpiece 
C16.18 Wipers, Spaceband 

DELGASS & Co., 60 E. 42nd St., New York 
17, N. ¥.—C16.2. 

EWALD, L., Co., 3636-38 Ave. 8., Min- 
neapolis, Minn.—C16.19. 

FULLER Machine Company, 17 Haigh Ave- 
nue, Schenectady 4, New York. 

*%HAMMOND Mach. Builders, Inc., 1616 
Douglas Ave., Kalamazoo 54, Mich.— 
C16.11. 

XINTERTYPE Corporation, 360 Furman St., 
rag 2, N. Y¥.—C16.2, .5, .6, 
*LANSTON Monotype Machine Co., 24th 
and Locust Sts., Philadelphia 3, Pa.— 
—* a OA A ak | eS 


LEES, Hervey, 212 N. Chevy Chase Drive, 
Glendale 6, Calif.—C16.6. 

LINOTYPE Parts Company, Main & Hudson- 
dale, Weatherly, Pa.—C16.9, .17, .20. 

* LUDLOW Typograph Company, 2032 Cly- 
bourn® — 14, TL—C16.4, 

%MERGENTHAEER Linotype Company, 29 
Ryerson St., Brooklyn 5, N. Y.—C16.2, 
ellie) sii 5G nn Uo We rede, chee BAy' 15, 
a) Se 

MOHR Lino-Saw Co., 126 N. Union Ave., 
Chicago 6, Ill.—C16.11. 


MONTGOMERY & Co., Towanda, Pa.— 
C16.2, .9. 
* ROUSE, H. B., & Co., 2214 N. Wayne 


Ave., Chicago 14, Ill.—C16.11. 
SMYTH Mfg. Co., Inc., 9 Sigourney St., 
Hartford. ” Conn.—C16.3. 
TELETYPESETTER Corp., 1400 aa gt 
Ave., Chicago 14, Ill. 16. 6, .10, 
UNIVERSAL Mono-Tabular Corp., 418 x 
St. Paul St., Dallas 1, Tex.—C16. 4, .14. 


C17 Comp. & Makeup Sticks 

—__ R., & Co., Inc., 910 E. 138th 
Street, New York 54, N. Y. 

es Typograph Company, 2032 Cly- 
bourn Avenue, Chicago 14, Tl. 


er H. B., bs Co., ‘$214 N. Wayne 
Ave., Chicago 14, Ill. 








Compressors, Air 
(See A9; P29) 


C18 Conveyors. 
Also See Trucks 

BALDWIN, James L., & Co,, 28 8. Clinton 
St., Chicago 6, Til. 

CLINE Electric Mfg. Co., 211 W. Wacker 
Dr., Chicago 6, Ill. 

CUTLER-Hammer, Inc., 315 N. 12th St., 
Milwaukee 1, Wis. 

LINK-Belt Company, 300 W. Pershing Road, 
Chicago 9, Ill. 


Cop ating raver 
(See E5; 


’ Costs, Job Printing 
(See E5) 


Cords & Tassels, Tying 


C19 
C20 Counters, Daters, Number- 
ing Machines & Heads 
C20.1 Counters, Folding Machine 
C20.2 Counters, Paper Pad 
C20.3 Counters, Press 
C20.4 Daters 
C20.5 Numbering Machines 
C20.7 Nbrg. Mach. Cleaners 
C20.6 Rotary Numbering Heads 
ALTAIR Machinery Corporation, 55 Van 
Dam St., New York 13, N. ¥.—€20.5 .6. 
AMERICAN Numbering Machine Co., 224 
Shepherd Ave., Brooklyn, N. Y.—C€20.5. 
BEALL, Jack, 641 8. Dearborn St., Chi- 
cago 5, Tl.—C20.3. 
DURANT Mfg. Co., Inc., 1929 N. Buffum 
St., Milwaukee 1, Wis.—C20.3. 
FORCE, Wm. A., & Co., Inc., 107 Worth 
St., New York 18, N. Y.—C20.4, .5, .6. 
HICKOK, W. 0., Mfg. Co., 9th & Cumber- 
land Sts., Harrisburg, Pa. —C20.5, .6. 
MELIND, Louis, Company, 362 W. —_ 
Avenue, Chicago 10, Ill.—C20.4, 
%NYGREN-Dahley Co., Inc., 218 . ‘Jet- 
ferson St., Chicago, Tll.—C290.5. 
PRODUCTION Instrument Co., 704 W. Jack- 
son Blvd., Chicago 6, Til.—C20.1, 3. 
REDINGTON, F. B., Co., 112 8. Sangamon 
St., Chicago 7, Ml—C20.1, .2, .3. 
* ROBERTS Numbering Machine Co., 694 
Jamaica Ave., Brooklyn 8, N. Y.—C20.4, 


VEEDER- Root, Ine., Sargent & Garden Sts., 
Hartford 2, Conn. —C20.3. 

% WETTER Numbering Machine Co., Atlantic 
Av. & Logan St., Brooklyn 8; N. Y¥.— 
C20.5, .6. 


C26 Couplers 
C26.1 elt 
C26.2 Tape 
CLIPPER Belt Lacer Co., 974 Front Ave., 
N.W., Grand Rapids 2, Mich.—C26.1, .2. 
CORKPAK Company, Inc., 45 South St., 
Mount Vernon, N. Y. 
47 Watts 


SIEBOLD, J. H. & G. B., Inc., 
Street, New York 13, N. Y. 


C30 Covers, All Kinds 
(Also See: Bookbindery 
Services) 
BROCK and Rankin, 619 S. La Salle St., 
Chicago 5, Til. 
%ENGDAHL Bindery, Inc., 1056 W. Van 
. Buren St., Chicago 7, Ml. 
SMITH, 8. K., Co., 2857 N. Western Ave., 
Chicago 18, Ml. 


C21 Crimping Machines 

GRAMMES, L. F., & Sons, Ine., 352 Union 
St., Allentown, Pa. 

*ROSBACK, F. P., Co., 5th & Park Sts., 
Benton Harbor, Mich. 


C22 Curved Plate Shavers, 
Provers, Reformers, etc. 
ELGIN Bending Machine Co., 320 EB. Chi- 
cago St., Elgin, Ill. 
*GOSS Printing Press Co., 1535 So. Pau- 
lina St., Chicago 8, Ill. 
*HOE, R., & Co., Inc., oo E. 188th 
Street, New York 54, N. 
OSTRANDER-Seymour Co., 1028 W. Lake 
St., Chicago 24, Ill. 
WOOD Newspaper Mchy. Corp., 501 Fifth 
Avenue, New York 17, N. Y. 


C23 Cut Storage File 
HAMILTON Mfg. s Two Rivers, Wis. 


Cutters (See Il; L2; P5; 
P13; P14; R6; S820) 


Cutting Rule (See R16) 
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a, 





C24 Cylinder & Tympan 
Packing 
Blankets 
Blankets, Felt Emboss. 
Draw Sheets 
Jackets or Tympans 
Tympan Paper 
(See Paper Stock) 
C24.5 Tympan, Rubber 
C24.6 Underpacking 
ACME Press Blanket Co., 160 N. Wells St., 
Chicago 6, Ill.—C24.1, .3, .5, .6. 
CARBORUNDUM Co., Niagara Falls, N. Y. 
—C24.4. 


C24.1 
024.2 
24.3 
24.7 
024.4 


fne., 45 South 8&t., 
Y.—C€24.1, .2, .38, 
8, 6. 


DISSTON, Henry, & Sons, Inc., Unruh & 
Milnor Sts., Philadelphia 35, Pa.—C24.7. 
GOODYEAR Tire & Rubber Co., 1144 E. 
Market St., Akron 16, 0.—C24.1, .2, 


R36. 

*GOSS Printing Press Co., 1535 So. Pau- 
lina ~ Chicago 8, I11.—C24.1, .2, .3, 
a ae 

*HOE, R., & Co., Inc, 910 E. 138th 
ot. New York 54, N. Y.—C24.1, 


MINN. Mining & Mfg. Co., oo poe 
Ave., St. Paul 6, Minn.—C24 

%* RAPID Roller Company, 2558 “4 "Federal 
St., Chicago 16, Ill.—C€24.3, .5. 

SEAMAN Paper Co., 222 W. Adams §&t., 
Chicago 6, Ill.—€24.4. 

TINGUE, Brown & Co:, 114 East 23rd St., 
New York 10, N. Y.—C24.1, .3, .6. 
UNITED States Rubber Co., 1230 Sixth Ave., 
New York 20, N. Y.—C24.1, .5, .6. 
VULCAN Proofing Company, 1st Ave. & 57th 

8t., Brooklyn 20, N. Y.—C24.1, .3, .6. 


C25 Cylinders, Steel 
WESTERN PRINTING Machinery Co., 480 
8. Green St., Chicago 7, Ill. 


D 


Dark Room Egpt. (See P14) 
Daters (See C20) 


Dl Deckling, Pebbling Eqpt. 

CAVAGNARO, John J., 5th & Essex Streets, 
Harrison, N. J. 

LESTER & Wasley Co:, Inc., 282 Franklin 
8t., Norwich, Conn. 


De-Humidifiers (See A3) 
Deliveries, Press (See F2) 
Desks, Chairs (See C1) 


D9 Dictionaries 
MERRIAM, G. & C., Company, 47 Federal 
8t., Springfield 2, Mass. 


Co Blocks 
(See W10) 


Die-Cutting Presses 
(See P26) 
D2 Die-making Materials 
(Also See: Rule) 
D2.{ Cork Composition 
D2.2, Cork-Rubber Comp. 
D2.3 Rubber, Sponge 
D2.4 Rule, Brass 
D2.5 Rule, Steel 
ALVIN Company, 135 West 20th Street, 
New York 11, N. Y.—D2.5 
EMBOSOGRAF ~~ 38 West ‘21st Street, 
New York 10, 
FREEDMAN Die Sani Inc., 12 W. 2Cth 
St., New York 11,.N. Y.—D2.5. 
HALE, Frank D., 64 Tonnele Avenue, Jer- 
sey City 6, N. J.—D2.5. 
HANSEN, H. Alfred, 610 Atlantic Ave., 
Boston 10, Mass.—D2.4. 
JOHNSON, Joseph E., Co., 610 Atlantic 
Ave., Brooklyn 17, N. Y.—D2.5. 
KNITTEL, P. J., —— hop, 217 E. 
8th St., Cincinnati 2 » Obi 
MELIND, Louis, Company, 362 W. Chicago 
Avenue, Chicago 10, I1L—D2.4, .5. 
MARKEL Products Co., 170 Broadway, New 
York City 7, N. Y.—D2.1, .2, .3, .5. 
PAPKE, Wm., & Son, 434 Elm S&t., Cin- 
cinnati 2, Ohio—D2.5. 


CORKPAK Company, 
Mount Vernon, N. 











PEERLESS Roll Leaf Co., am. 4511 New 
York Ave., Union City, N. J. 

RICHARDS, J. A., Co., 903 N. Pitcher 
St., Kalamazoo 13F, Mich.—D2.5. 

SCHULTZ, E. C., & Co., 538 8S. Clark 
Street, Chicago 5, Ill. 

SOSSNER Steel eae, 161 Grand Street, 
New York 13, N. 

D3 a aeaidaa Vibrating 

ACME Printing Appliance Co., 333 South 
Clinton St., Chicago 6, Ill 

%GOSS Printing Press Co., 1535 So. Pau- 
lina St., Chicago 8, Ill. 


D5 Doctor Blades 

ATKINS, E. C., & Co., Indianapolis 9, Ind. 

DISSTON, Henry, & Sons, Inc., Unruh & 
Milnor Sts., Philadelphia 35, Pa. 

*HOE, R, & Co., Inc, 910 E. 188th 
Street, New York 54, N. Y. 

* IDEAL Roller & Mfg. Co., 2512 West 
24th St., Chicago 8, Ill. 

*SIMONDS Worden White Co., 604 Negley 
Place, Dayten 7, Ohio. 

UNITED States Rubber Co., 
Ave., New York 20, N. Y. 

D6 Dollies, Paper Roll 

*GOSS Printing Press Co., 1535 So. Pau- 
lina St., Chicago 8, IIL 

* HAMILTON Tool Co., 9th & Hanover, 
Hamilton, Ohio. 

*HOE, R., & Co., Inc., 910 E. 188th 
Street, New York 54, N. Y. 

KOHLER System Company, 159 E. Chicago 
Avenue, Chicago 11, Il. 

NUTTING Truck & Caster Co., Inc., 1125 
W. Division St., Faribault, Minn. 

REVOLVATOR Co., 86th St. & Bergen 


1230 Sixth 


Tpke., No. Bergen, N. J. 
D7 Dbl. Roll. Device (Miehle V) 
BEALL, Jack, 641 8. Dearborn St., Chi- 


cago 5, Ill. 
ROWELL, W. Chas., 657 10th St., Brook- 
lyn, N. Y. 


Drawing Supplies (See A8) 
Driers (See H1; 110; P14) 


D8 Drilling & Slotting Eqpt. 

BERRY Machine Co., 716 N. First St., 
St. Louis, Mo. 

* CHALLENGE Mchy. Co., Grand Haven, 
Mich. 
HELMOLD, J. F., & Brothers, 1462 W. 
Shakespeare Ave., Chicago 14, IL 
LASSCO Products, Inc., 485 Hague St., 
Rochester 6, N. Y. 

MICK, Walter - a 500 Robert Street, 
St. Paul 1, 

ANYGREN-Debley Co., Inc., 218 N. Jef- 
ferson St., Chicago 6, Ill. 

PIONEER Mfg. Co., 1212 Jackson St., 
Toledo 2, Ohio. 

*ROSBACK, F. P., Co., 5th & Park Sts., 
Benton Harbor, Mich. 

*SEYBOLD Div., Harris-Seybold-Potter Co., 
833 Washington Street, Dayton F7, 0. 


DIXON, Joseph, Crucible on o— Wayne 
Sto Jersey City, N. J.—E! 
FARRELLOY Company, 1243 i 26th St., 
Philadelphia 21, Pa.—E2. 

*HOE, R., & Co., Inc., a1 E. 138th 
Street, New York 54, N. Y. 

PHILLIPS & Jad¢obs, 622 Race S&t., 
adelphia 6, Pa.—E2.6. 

ROYLE, John, & Sons, Inc., 10 Essex 8t., 
Paterson 3, N. J. 

SUPERIOR Flake Graphite Co., 33 So. 
Clark St., Chicago 3, Ill.—E2.1. 

TENAK Products, Ine., 610 Federal St., 
Chicago 5, Tl. —E2.2. 

WESEL Mfg. Co., 411 Gilligan St., Scran- 
ton, Pa. 


ES Elevators 

ECONOMY Engineering Company, 2653 W. 
Van Buren Street, Chicago 12, Ill. 

REVOLVATOR Co., 86th St. & Bergen 
Tpke., No. Bergen, N. J. 


Embossing Eqpt. (See. D1) 


Embossing Presses 
(See P26) 


E3 Envelope Making Machines 

LESTER & Wasley Co., Inc., 282 Franklin 
8t., Norwich, Conn. 

STAUDE, E. G., _ Co., 2675 University 
Ave., St. Paul 4 ; Minn. 


E10 Envelope nie 
COMMERCIAL Controls Corporation, 640 
Culver Road, Rochester 2, N. Y. 


E4 Envelope Sealing Machines 

COMMERCIAL Controls Corporation, 640 
Culver Road, Rochester 2, N, Y. 

ELLIOTT Addressing Mach. Co., 143 Albany 
St., Cambridge 39, Mass. 


E5 Estimating Guides 
E5.1 Ink Consumption 
E5.2 Job Printing Cost 
E5.3 Paper 
E5.4 Type Conversion Rules 
%* PORTE Publishing Company, 952 E. 21st 
So. St., Salt Lake City 5, Utah—E5.2. 


E6 Etches, Steel & Copper PI. 


Etching Machines & Tanks 
(See G7; O1; P13) 


E? Eyeletting Machines 
STIMPSON, Edwin B., Co., me 70 Frank- 
lin Avenue, Brooklyn, N.Y 
— Machine Co., Ine., Wakefield, 
ass 


E8 Eyelets 

—— Novelty & Printing, ¥ West 
89th Street, New York 18, N. Y. 

*HOE, R., & Co., Inc, 910 E. "188th 
Street, New York 54, N. Y. 

STIMPSON, Edwin B., — te. 70 Frank- 
lin Avenue, Brooklyn, N. 


F 


Phil- 








E 


= 
E12 Easels, Cardboard 
— Easel Co., 37 Carroll St., Lyons, 





Edition Binding (See B20) 
Electric Eye Register (See R1) 


Ell Electricity Generators 
CATERPILLAR Tractor Co., Peoria, Il. 


E2 Electrotyping Eqpt. & Supp. 
(Also See: Curved Plate Shavers; 
Molding Presses; Nailing Ma- 
chines; Plate Bending Machines; 
Plate Bevelers; Platemaking Ma- 
terial; Routing Machines; Saws, 
Planers, Sharpeners; Wood, Cut 
Blocking) 

.5 Backing-up Flux 
Chemicals 
Graphite 
Molding Medium 
Plate Hardening Process 
Register Systems 





Fl Fans, Press Roller Cooling 

ILG Electric Ventilating Co., 2850 No. 
Crawford Ave., Chicago 41, IL. 

* ROUSE, H. B., & Co., 2214 N. Wayne 
Ave., Chicago 14, IIl. 

TRANE Company, 2nd and Cameron Ave., 
La Crosse, Wis. 


F2 Feeders, Folders, & 
Press Deliveries 

F2.1 Deliveries, Automatic Pile 
F2.2 Deliveries, Extension 
F2.3 Delivery, Feeder, Bronzer 
F2.4 Feeders, Cardboard 
F2.5 Feeders, Cylinder Press 
F2.6 Feeders, Envelope, Two-Up 
F2.17 Feeders, Platen Press 
F2.7 Feeders, Ruling Machine 
F2.8 Feeders, Roll Leaf 
F2.9 Feeders, Roll Paper 
F2.10 Feeders, Stream 
F2.11 Folders, Fanfold | 
F2.12 Folders, Commercial Job 
F2.13 Folders, Letter 
F2.14 Folders, Magazine 
F2.15 Folders, Newspapers 
F2.16 Folders, Specialty 





ALTAIR Machinery Corp., 55 Van Dam gt, 
New York 13, N. Y.—F2.8 

ANDERSON, C. F., & Co., 3225 S. Calumet 
Ave., Chicago 16, Il.—F2.12. 

BABCOCK Printing Press Corp., 38 Pequot 
Ave., New London, Conn. —F2.1 » 2, 14 

* BAUM, Russell Ernest, 615 Chestnut St., 
a 6, Pa.—F2.12, .13, .14 

bok 

*BRANDTJEN & Kluge, Inc., “aay St. 
& Como Ave., St. Paul, Minn 2.17, 

BROWN Folding Machine Co., S771 pes 
Ave., Cleveland 14, 0.—F2. 1}, .12, 18, 
ahs 110,336. 

CHRISTENSEN Machine ie 1 Fourth 
St., Racine, Wis.—F2.4, . 

DAVIDSON, Mfg. Corp., Ad “4 Adams 
St., Chicago 7, IlL—¥F2.5, .12, .13. 
DEXTER Folder Co., Pearl River, N. Y,— 

F2.4, .5, .12. 
*GOSS Printing Press Co., 1535 So. Pay. 
lina St., Chicago 8, Tll.—F2.14, .15, 
* HICKOK, W. 0., Mfg. Co., 9th & Cumber- 
land Sts., Harrisburg, Pa.—F2.7, .9, 
HOLLINGSWORTH, Wm., Machine Co., 227 
N. Holliday St., Baltimore, Md. 
KOHLER System Company, 159 > Chicago 
Avenue, Chicago 11, Ill.—F2. 
LINDBLADH Corporation, 40 :. 8t., 
Boston, Mass.—F2.7. 
%McADAMS, John, & Sons, Inc., 20 Knight 
St., Norwalk, Conn,—F2.7, 9. 
MAXSON Automatic Mchy. Co., 409 Wash- 
ington Trust Bldg., Westerly, R. l— 


AMIEHLE —- Press . Mfg. Co., 2011 
Hastings St., Chicago 8, Ill. ear x 
* MILLER te “Machinery Co., 1117 ied 
dale St., Pittsburgh 12, Pa.—Fo 
MODERN —— Co., 2011 canis St., 
Omaha 2, Nebr.—F2. 12, 14, .15, 
PAPER ace Mach. Co., ang 601 
Harvey St., Green Bay, Wis.—¥F2.16. 
PRINTERS Special Device & Guard Works, 
~ Blvd., Jamaica 4, N. Y.— 
REVOLVATOR Co., 86th St. 
Tpke., No. Bergen, N. J.—F2. 
WATERWORTH Eng. & Mfg. ory ae Troy 
8t., Dayton 3, Ohio.—F2. 
ZANETTI Machine Works, sg 1701 Kirk- 
wood Ave., San Francisco, Calif.—f2.’. 


F3 Fiber Sign Paster, Folder 


Film, Paper, Plates 
(See P14) 


Finishing, Mounting 
(See B21) 


F4 Fire Extinguishers & Refills 

FEDERAL Mining & Mfg. Co., 222 Kear- 
ney Avenue, Jersey City 4, N. J. 

PYRENE Mfg. Co., 560 Belmont Ave., New- 
ark 8, N. J. 

RANDOLPH Labs., Inc., 8 E. Kinzie St. 
Chicago 11, Ill. 
ROSCO eng ae 

Brooklyn 1, N. Y. 


F5 Floor ates Machines 


F6 Flooring ; 

JENNISON-Wright Co., 2463 Broadway, To- 
ledo, Ohio. 

STONHARD 7 401 N. Broad &t., 
Philadelphia 8, 


Fi Foil & Leaf 
(Also See: Roll Leaf At- 
tachment; Roll Leaf Cutter) 

F7.1 Gold, Imitation 
F7.2 Colored 
ALUMINUM Co. of America, 
Building, Pittsburgh 19, Pa. 
COE, W. H., Mfg. Co., 89 Ship St., Prov- 
dence, 4 
ecg Mfg. Co., 697-699 E. 132nd 
, New York 54, N. Y. 
EMBOSOGRAF Corp., 38 West 2lst Street, 
New York 10, N. Y. 
— Campbell, Hayes, Walsh, ms 50 
East 21st St., New York 10, N. Y. 
KWIKPRINT Gold Stamping Mach., 605 W. 
Washington Blvd., Chicago 6, Ti 
PEERLESS Roll Leaf Co. Inc., 4511 New 
York Ave., Union City, N. J. 
WEHRUNG & Billmeier Co., 8624 Lincoln 
Ave., Chicago 13, Tl. 


= Bergen 


367 Hudson Ave, 


801 Gulf 
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Dam $t,, a 
Folding Machines (See F2) = in 4 Thickness 
kee ules 

io ee | 
8 Pp HOE, R., 0., ine., G4.8 Slug 
° rir * Street, New York 54, N. G4.9 Type High 

rm, Robert “Al Unlon Bae, New AMERICAN Wood Type & Engrav. Co., 270 
stnut St, Yor! ° Lafayette St., New York 12, N. 
18, de PRINTING Machinery Co., 436 Commer- G4.9. 

; cial Square, Cincinnati 2, Ohio. AMTHOR Testing Instrument Co., Inc., 45 
xy Bt. Furnaces, Metal VgnSinderen Ave., Brooklyn 7, N. Y. 
—F2.17, (See M9; M10) —64.3, 10. 

1 Chester FEDERAL Prod. Corp., 1144 Eddy St., 
-12,.13, fF F9 Furniture Providence 1, R. I.—G4.3, .5. 

F9.1 Composition GLOGAU & Co., 538 South Clark St., 
Fourth F9.2 Iron Chicago 5,. Tll.—G4.3, .5. 
: F9.3 Wood *xGOSS Printing Press Co., yy . Pau- 
: ACME Wood Type Mfg. Co., 270 Lafayette lina St., Chicago 8, Ill.—G4. 
N 3 st., New York 12, N. Y.—F9.3. HABERULE Co., 7 East 42nd ~~ "New 

*Y— JB ayericAN Wood Type &' nal Ca., York 17, N. Y.—G4.1. 

270 Laer St., New York 12, N. Y % HAMMOND Mach. Builders, Inc., 1616 
* Pau- —F9.3 Douglas Ave., Kalamazoo 54, Mich.— 
» 1B, CHALLENGE Mchy. Co., Grand Haven, G4.7. 
cote: Mich.—F'9.2. * HOE, R., & Co., a — 138th Street, 
cies XHAMILTON Mfg. Co., Two Rivers, Wis. New York 54, N. 
Co., 227 —F9.3. *LANSTON bene "Machine Co., 24th 
cn ImWIN, Muntectaring Co., Garland 1, Pa. and Locust St., Philadelphia 3, Pa.— 

iicago 5 ae . 

Seccer Central Type Foundry, 705 E. | LUFKIN Rule Co., Saginaw, Mich.—G4.1, 
urt §t., Murdock Ave., Wichita 5, Kans.—F9.1. 3, .5, .6. 

Be xMORGANS & Wilcox Mfg. Co., 69 Han- | *XMERGENTHALER Linotype Co., 29 Ryer- 

) Knight ford St., Middletown, N. Y.—F9.2. - St., Brooklyn 5, N. ¥.—G4.2, .3, .8, 
RFECTION Type, Inc., 141 East 5th 

9 Wash- ” Street, St. Paul 1, Minn.—F9.1. MILLER Type-High Gauge Co., 915 Wash- 

R T= Bh superna Mtg, Co., 1949 W. Fulton st., | !ngyan, Ave So» Minneapolis 18, Minn 
Chicago 12, 1L— us 

., 2011 Ph camel Cabinet — ’p. 0. Box 286 PIONEER Mfg. Co., 1212 Jackson St., Tole- 

3.1, 2 Ludington, Mich.—F9.3. do 2, Ohio.—G4.3. 

Y Reeds- ‘RICHARDS, J. A., Co., 903 N. Pitcher St., 

2.1. 13F, Mich.—G4.7. 

ing St, nan H. B., & Co., 2214 N. Wayne 

5. Ave., Chicago 14, Ill—G4.6. 

c., 601 STREAMLINED Copy-Fitting, = W. 39th 

2.16. St., New York 18, N. Y.—G4. 

Works, TESTING Machines, Inc., 427 W. oe 8t., 
we Raling Cobtaite. (ee ©) Pee thn Beg ‘os ge aa +A 

ons, pa’ 

Bergen G9 Galley Label Holder Ave., Chicago 51, T1L—G4.4, .8, .9. 

METZ, Fred, ae East -162nd Street, New Generators, Electric 
29 Troy York 56, N. (See E11) 
Gl Galleys & Galley Locks 
1 Kirk- 
LMT Be AMERICAN Steel Chase Co., $181 48th Glass & Mirrors (See P13) 


ler 


Provi- 
132nd 
Street, 
Cs 50 
05 W. 
| New 
incola 


— 


ation 














Ave., Long Island City 1, N. Y. 


AMERICAN Wood Type & Engraving 4 
270 Lafayette St., New York 12, N. 


ANGLE Steel Stool Company, 309 W. Hi 
St., Plainwell, Mich. 


CHALLENGE Mchy. Co., Grand Haven, 
Mich. .: 










*HAMILTON Mfg. Co., Two Rivers, Wis. 

RIEHL Galley Lock Co., Inc., 1312 Ontario 
St., Cleveland 18, Ohio. 

THOMPSON Cabinet Co., P. 0. Box 286, 
Ludington, Mich. 

G2 Gathering & Stitch. Mach. 


Gathering Egpt. 
(See C14; G2; 11) 
xDEXTER Folder Co., Pearl River, N. Y. 
UNIVERSAL Jogger Co., 322 8. 4th St., 
Minneapolis 15, Minn. 
G3 Gauge Pins, Guides, Grip. 
AUTOMATIC Register Guide Co., 3921 7th 
Ave. S., Birmingham 6, Ala. 
419 Erie Bldg., 



















CASPER Gripper Co., 
Cleveland 15, Ohio. 

CLARKE, E. C., 3630 Bloomington, Min- 
neapolis 7, Minn. 
GROVE, Jacob R., Company, 4024 Brandy- 
wine St., N.W., Washington 16, D. C. 
XHOE, R., & Co., Inc., aie 138th Street, 
New York 54, N. 

XMEGILL, Edw. L., oo, 761 Atlantic Ave., 
Brooklyn 17, N. 

RIEBE Quoin Co., am North Western Ave., 
Chicago 12, Ill. 

WELSH, C. L., 12 E. Jefferson St., Phila- 
delphia 25, Pa. 


G4 Gauges (Also See Testing 
Instruments) 
G4.1 Copyfitting 
G4.2 Matrix 
64.3 Micrometer 
64.4 Plate 
G4.10 Paper Ream Weight 




























G5 Glue Heaters, Kettles, Pots 

ACME Electric Heating Co., 1217 Wash- 
ington St., Boston 10, Mass. 

BLACK & Decker Mfg. Co., Towson 4, Md. 

‘GENERAL Electric Co., 1 River Road, 
Schenectady 5, N. Y. 

NEW Advance Machinery Co., 208 E. Cen- 
tral Ave., Van Wert, 0. 

PLEGER, John J., Co., 613 W. 16th Street, 
Chicago 16, Il. 

PRINTERS Special Device & Guard Works, 
109 Sutphin Blvyd., Jamaica 4, N. Y. 
RUSSELL Electric Co., 340 W. Huron St., 

Chicago 10, Til. 
STA-Warm Electric Company, 553 N. Chest- 
nut Street, Ravenna, Ohio. 


Glues, Gums (See Al) 


G6 Gluing & Pasting Machines 

GRAMMES, L. F., & Sons, Inc., 352 Union 
St., Allentown, Pa. 

MULLER, Chas. A., S. 153 Lafayette St., 
New York 13, N. Y 

PLEGER, John J., Cn; 613 W. 16th St., 
Chicago 16, Ill. 

POTDEVIN~ Machine Co., 
Brooklyn 18, N. Y. 
STANDARD Paper Box Machine Co., Inc., 
133 Bleecker St., New York 12, N. Y. 
STAUDE, E. G., Mfg. Co., 2675 University 
Avenue, St. Paul 4, Minn. 

STOKES & Smith €o., Inc., Summerdale 
Ave. Nr. Roosevelt Blvyd., Philadelphia 
24, Penna. 


Governors, Gas (See C16) 
Graphite (See E2) 


Gravure & Rotogravure 
Equipment & Supplies 
(Also See: Air Brushes; Air Con- 
ditioners; Doctor Blades; Inks; 
Motors; Offset: Transfer Machines 
& Vacuum Frames; Photo Com- 


1221 38th St., 


Gi 


“POTDEVIN Machine Co., 





posing Machines; Photographic 
Equipment; Presses; Retouching 
Stands; Rollers; Tables) 
G7.1 ° Blankets 
G7.2 Carbon Tissue 
G7.3 Carbon Tissue Laydown 
; Machine 
G7.4 Chemicals 
G7.10 Coating Machine 
G7.5 Cylinders, Sleeves, & Plates” 
G7.6 Direct Cylinder Exposure 
Machine 
Laminator 
Tanks, Etching 
G7.8 Tracing Cloth, Sensitized 
G7.9 Tracing Paper 
BROWN Coating Eqpt. Co., 17532 Wiscon- 
sin, Detroit 21, Mich.—G7.1, 
CORKPAK Company, Inc., 45 South St., 
Mount Vernon, N. Y.—G7.1. 
EDES a 4 Co., Water St., Plymouth, Mass. 
—~G7.5. 


G7.11 
G7.7 


FEDERAL “Mining & Mfg. Co., 222 Kear- 
ney Ave., Jersey City 4, N. J.—G7.4. 
GRAVURE Process Company, 1633 N. Hal- 
sted St., Chicago 14, Ill.—G7.5 

* HOE, R., & Co., Inc., 910 E. 138th ‘Street, 
New York 54, N. Y. 

MEISEL Press Mfg. ex 944 Dorchester 
Ave., Boston 25, Mass.—G7.5. 

i & Co., Inc., ae N J— 

MERIX Photo Company, 712 Wrigley Build- 
ing, Chicago 11, IN.—G7.4. 

%*NAZ-Dar Company, hag Milwaukee Ave., 
Chicago 10, Ill.—G7. 

PHILLIPS &. Jacobs, “ Race St., Phil- 
adelphia 6, Pa.—G7.4. 

* RAPID Roller eee a 8. Federal 
8t., Chicago 16, Ill.—G 


ROBERTSON, R. R., ry - itil St., 
Chicago 6, Ill.—G7.1 

ROSCO Laboratories, 367 Hudson Ave., 
Brooklyn 1, N. Y.—G7.9. 


ROTOGRAVURE Engineering Co., 299 Mar- 
- St., East Boston 28, Mass.—G7.5, 
SIEBOLD, J. H. & G. B., Inc., 47 Watts 
Street, New York 13, N. Y.—G7.1, .4 


VULCAN Proofing Company, ist Ave. & 

57th Street, Brooklyn 20, N. Y.—G7.1. 
Grinders (See D4; P5; S1) 
Grippers, Press (See G3) 


G10 Guard, Hand, Platen 
Press 
NATIONAL Sherardizing & Machine Co., 868 
Windsor St., Hartford, Conn. 
Guides, Press (See G3) 


G8 Gumming Machines 

FLEXO Adhesive Paper Products, 2413 W. 
9th St., Los Angeles 6, Calif. 

HOE, R., & Co., ie 910 E. 138th Street, 
New York 54, N. 


PLEGER, John J., ia 
Chicago 16, Ill. 


613 W. 16th St., 


1221 38th St., 
Brooklyn 18, N. Y. 


. H 
Hl Heaters, Sheet Dryers 
HI.1 Gas 
H1.2 Electric 
H1.3. Lamps, Infra Red 
H1.4 Unit, Industrial 
ACME Electric Heating Co., 1217 Washing- 
ton St., Boston 18, Mass.—H1.2. 
ACME Printing Appliance Co., 333 South 
Clinton St., Chicago 6, Ill.—H1.1, .2. 
ALTAIR Machinery Corp., 55 Van Dam 
Street, New York 13, N. Y.—H1.2. 
BEALL, Jack, 641 . oo St., Chi- 
eago 5, IIL—H1. 
CARRIER Corp., ruth i St., Syra- 
cuse 1, N. Y.—H1. 
CRAIG Corporation, A W. 20th Street, 
New York 11, N. Y.—H1.1. 


* DOYLE, J. E., The, Co., 1224 - 6th St., 
Cleveland 13, Ohio. —Hl.1 











FOSTORIA Pressed Steel Corp., Fostoria, 
Ohio.—H1.3. 

%GAETJENS, Berger & ae Inc., My as 
Street, Brooklyn 1, . ¥.—HL1 

GENERAL Electric ri ” i River | et 
Schenectady 5, N. Y.—H1.2. 

MARSHALL Son & Whodest, Inc., 82 Lin- 
coln St., Boston 11, Mass.—H1.2. 

¥MERGENTHALER ary Co., 29 Ryer- 
son Street, Brooklyn 5, N. CY in 1, & 

*MURRAY, D. J., Mfg. Co. oe 4 1024 
Third Street, Wausau, Wis.—H1. 

OFFEN, B., and’Co., 343 8. Sunens 8t., 
Chicago 4, Ill. 

SELAS Corp., Erie Ave. & D 8t., Philadel- 
phia 34, Pa.—H1.1. 

eae Eliminator and Printing Press Heat- 

r Co., a Centre St., New York 13, 

STURTEVANT, B. F., Co., 180 Damon 8t., 
Boston 36, Mass.—H H1.4. 

WABASH Appliance Corpn., By Carroll 
St., Brooklyn 31, N. Y.—H1.3. 

WOLFER’S Calif. Printers Sup. Co., 411 
E. Pico, Los Angeles 15, Calif.—H1.1. 


H3 Heating, Ventilating 
Systems 
STURTEVANT, B. F., Co., 180 Damon 8t., 
Boston 36, Mass. 
H2 Hoists, Hand & Electric 


Humidifiers (See A3) e 


I 


Il Index Cutting Machines 
—_. G. D., 80 Federal, Boston 10, 


MULLER, Chas. A., a 153 Lafayette St., 
New York 13, N. 

*SEYBOLD Div., ted Seybold-Potter Co., 
833 Washington St., Dayton F7, Ohio. 

I2 Index Tabs 

x AIGNER, G. J., Co., 503 So. Jefferson 
St., Chicago 7, Il. 

BURKHARDT Company, 547 W. Larned 8t., 
Detroit 26, Mich. 

ELBE File & Binder Co., 649 Alden St., 
Fall River, Mass. 

MELIND, Louis, Company, 362 W. Chicago 
Avenue, Chicago 10, Til. 
UNIVERSAL Bookbindery, Inc., 815 Ave- 

nue B, San Antonio 6, Texas. 


Indexing (See B21) 


I3 Ink Agitators 
MARGACH Hieteatarng, Co., 82 Beekman 


St., New York 7, N. Y. 
ORTLEB Machinery Co., 3818 Laclede Ave- 
nue, St. Louis 8, Mo. 
Ink Cans; Paper Containers 
Ink Foundation Dividers 
(See F8) 
116 Ink Fountain Trip, Kelly B 
RUSSELL Supply Co., 47 West St., New 
York 6, 
115 Ink Fountains 
MISSOURI-Central Type Foundry, 705 E. 
Murdock Ave., Wichita 5, Kans. 
15 Ink Gun 
DIAMANT Ink Gun, 
New York 16, N. 
16 Ink Measuring Machines 


I? Ink Mills; Mixing Machines 
LEHMANN, J. M., Company, Inc., 550 New 
York Avenue, Lyndhurst, N. J. 
Ink Pumps (See P29) 
114 Ink Skinning, Anti- 
compound 
MONOGRAM Co., 150-152 N. 5th S&t., 
Philadelphia 6, Pa.—I1.4. . 
I8 Ink Tanks 
*HOE, R., & Co., Inc., 910 E. 138th 8t., 
New York 54, N. Y. 
19 Inked Ribbons 


UNDERWOOD Elliott Fisher Co., 
Ave., New York 16, N. Y. 
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” Lexington Ave., 


1 Park 
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98 INKS 


%* Denotes Advertiser—See Page 154 for Page Number and 110 for Branch Offices 





110 Inks, Driers, Varnishes 
110.1 Anilin 
110.40 Bread-wrapper 
110.2 Bronze, Dry 
110.3 Carbonizing (Also Spot) 
110.43 Carton, Paper Box 
110.4 Cold-set 
110.5 Color Comic 
110.6 Color Process 
110.7 Decalcomania 
110.8 Driers 
110.9 Dry Colors 
110.10 Duplicator 
110.11 Engravers 
110.12 Film—Staging, Topping, etc. 
110.13 Fluorescent 
110.14 Food-mark 
110.15 Gloss 
110.16 Gravure 
110.46 Halftone 
110.17 Heat-set 
110.18 Hectograph 
110.19 Indelible for Stencil Marking 
110.20 Invisible 
110.44 Lacquer 
110.21 Letterpress 
110.22 Metal Decorating 
110.23 Metallic 
110.24 Numbering Machine 
110.25 Offset-Lithographic 
110.26 Opaquing, Photo Film 
110.27 Parchment (Hot Wax) 
110.28 Perfumed 
110.41 Pigments, Aluminum 
110.29 Plate Printing 
110.42 Pyroplastic (Rubber Base) 
110.30 Reducers 
110.31 Rotary Press, News 
110.32 Ruling 
110.33 Safety (Bank Note) 
110.45 Special Purpose 
110.39 Steam-Set 
110.34 Stereotype Casting 
110.35 Transfer 
110.36 Varnish 
110.37 Water Color 
110.38 Watermark 


—_ Printing Ink Co., 1815 W. ogres 

Chicago 7, Ill. 10.2, 8, .5, .6, 

ae Bite P| Oe | ee ee 24, 25, 
28, .80, .31, .36, .37. 


ALLIED Finishing Spec. Co., = Grand 
Ave., Chicago 12, Ill. —I10.4 

ALUMINUM Co. of America, ~ Gulf 
Building, Pittsburgh 19, Pa.—I10.41. 

AMERICAN Printing Ink Co., Div. General 
Printing Ink Corp., 2314 W. Kinzie St., 
Chicago 12, Tll.—I10.6, .7, .8, .15, 
-16, .21, .25, .36, .48. 

ANCHOR Chemical. Co., 509 Fifth Ave., 
New York 17, N. Y.—110.8, .80, .36. 

ARTCO Printing Ink Corp., 1715 W. Canal 
St., Milwaukee 3, Wis.—I10.1, .6, 
yhOp? AD fc8ly <OR, 25, <07, 88, 

-30. 

ARTCRAFT Ink Co., Ine., 883 N. Diamond 
St., New Orleans 18, La.—I110.2, .8, .5, 
.6, .8, .10, .11, .15, .18, .21, .23, 25, 
.29, .30, .86. 

BAER Bros., 438 W. 87th 8t., 
18, N. Y¥.—I10.2, .23, .86. 

BARTA-Griffin Co., 72 Commercial St., Wor- 
cester 1, Mass.—I10.8, .17, .21, .25, 
-29, .30. 

BOTH, 0. A., Corp., 114 Pearl St., Boston, 
Mass.—I10.2, .23. 

BOWERS Printing Ink Co., ai ~~ a 
St., Chicago 6, Ti —Ii0 8, 
1 Th Fa5! "27, 

88. 


New York 


tO, she shy. 210, 

.28, 29, 80, .81, ro "86, 
BRADEN §Sutphin Ink Company, 3800 Ches- 

ter Ave., Sage ap 14, Ohio.—I10.1, .3, 

.6, .8, 21, .28, .25, .27, .88, .87 
“i anti ay Inc., 2227 Walnut 8&t., 

St. Louis 3, Mo.—I10.8, .15, .21, .25, 


BROWN Lindsay Div., 2601 6 3 Grand Ave., 
Chicago 12, Iil.—I10.6, .7. 


BUCKEYE Printing Ink Co, 480 8. Pearl 
St., Columbus 15, Ohio.—I10.2, .3, .15, 
.21, .22, .28, .27, .80, .81, .86. 


C.E.B. Printing Tnk Co., 817 W. Washing- 
ton Blvd., Chicago 7, Ill.—I10.21, .25. 


CALIFORNIA Ink Co., Inc., 545 Sansome 
Bt., San Franeiseo 11, Calif. 1101, ; i 
*. 17, .18, 2s, “21, .22, 123, if 
25, .27, .29, 





CAPITOL Printing Ink Co., 821 3rd S8t., 
Des Moines 1, Ia.—1I10.3, .6, .25, .81. 


CARLSON, John P., Inc., 420 Carroll St., 
Brooklyn 15, N. Y.—110.2, .5, .6, .7, 
ol, ..44,-.16,' .28; 21, 433,7.28; 

24, -25, .27, .28, .29, 30, 31, .36, 


CARMICHAEL Printing Ink Co., 168 For- 
syth, 8.W., Atlanta 3, Ga.—I19.21, .25. 


%CENTRAL Compounding Co., 1718 N. 
Damen Ave., Chicago 47, Ill.—I10.30. 


CHEMICAL Color & Supply Co., Div. Gen- 
eral Printing Ink Corp., 547 8. Clark 
St., Chicago 5, Ill.—1I10.2, .6, .15, .21, 
-23, .25, .36, 


CHICAGO Printing Ink Co., 205 W. Wacker 
4 oo 6, 0L.—110.2, .21, .23, 


CONSOLIDATED Printing Ink Co., 431 No. 
Griggs St., St. Paul 4, Minn.—I10.5, 
6, .8, .11, .15, .21, .24, .25, .27, 
28, .40. 


CORKPAK Company, Inc., 45 South St., 
Mount Vernon, N. Y.—I10.21, .31: 


CRAFTINT. Mfg. Co., 210 St. Clair Ave., 
N.W., Cleveland 13, Ohio.—I10.26. 


CRESCENT Ink & Color Co. of Pa., 464 N. 
5th St., Philadelphia 23, Pa.—I10. Ay.%, 
BT: FRE | a Ce A ge 25, 
26, .27, .28, .29, .80,. .32, .83, 
.36. 


CRONITE Co., Inc., 35 Park Place, New 
York 7, N. Y.—110.11, .29. 

CROWE Printing Ink Co., 724 N. 3rd St., 
Philadelphia = en .15, .21, 
22, .25, .27, 

— Fe Inc., 118 B 28th St., New York 

pee Y.—I10. T4,. «48; 26. 
ohaenes: Martin, & Company, 610 Fed- 
= . Chicago 5, Ill.—110.1, .8, .21, 

DU PONT, E. I., deNemours & Co., Wilm- 
ington, Del.—I10.36, .44. 

EAGLE Printing Ink Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York 


13, N. Y.—I10.1, .6, .10, .15, .21, .22, . 


25, .86, .37, .39, .43 


FAUST, Rudolph, pa 632 Degraw &t., 
Brooklyn 17, N. Y.—%10.11, .29. 


FINNE-DETRICK, Inc., 333 Hudson St., New 
Yor Y.—110.1, .3, .8, .15, .21, 
22, .28, .25, rT .27, .80, .81, .87. 


FLINT, Howard, Ink Co., Clark Ave. & M.C. 
R.R., Detroit 9, Mich.—I10.5, .6, .10, 
15, .17, .21, .22, ,25, .27, .28, .81, .87. 


FORCE, Wm. A., & Co., Inc, yi Worth 
8t., New York 18, N. Y.—I10.2 


*FUCHS & Lang Mfg. Co., Div. ae 
Sarg § Ink joer Bey Sixth Ave., New 


‘27, # .33, .35, .86, -87, 


*GAETJENS, Berger & Wirth, a: 35 ~~ 
St., Brooklyn 1, N. Y. —110.2, .6, 

» ll, 17, -21, .22, .28, .24, 35, 
127, 29, .80, 81, .83, .85, .86, .87. 


%* GENERAL Printing * Corp., 100 Sixth 
Ave., New York 13, N. Y. 


GOTHAM Ink & Color ae 5-19 47th Ave., 
Long Island City 1, N. Y.—110.1, 
Ab) 040, RL, 


GRADY & Neary Ink Co., 117 W. Harrison 
8t., Chicago 5, Il.—I10.21, .25. 


GUTHRIE Ceramic & Labelling Mach. Co., 
ad ines St., Windsor, Ont. Can.— 
1 


a a Pag Printing Ink Corp., 
— St., New York 11, N. Y.— 

.6, id, es See) AP eek 

4 < as, 25, -28, .33, ‘35, 36, 


HERRICK, Wm. C., Ink Co., Inc., Maple St. 
& Erie R.R., E. Rutherford, N. J.— 
110.5, .6, .8, .15, .21, .28, .25, .81, .82. 


*HICKOK, W. 0., Mfg. Co., 9th & Cumber- 
land Sts., Harrisburg, Pa.—I10.24, .32. 


HILL-HENTSCHEL Co., 3928 Clayton Ave., 
8t. Louis 11, Mo.—110.1, .8, .5, 20, <8 
a, 41) <24, 018, 516; BSB, 28, 24, 
125, .26, .28, .29, .30, 81, .86. 


HUBER, J. M., pee 460 W. 34th St., New 
York 1, N. Y.—110. 4, oy ‘aig 8, .18, 
16, 11, 21, .80, .81, 

ILLINOIS Bronze Powder Co., Inc., 2023 


8. Clark St., Chicago 16, IllL—1I10.2, 
28, .36. 





INCO Co., 1426 W. 8rd St., Cleveland 13, 
<7 e 15, .21, .22, .28, .25, 


INDIANA Chemical & Mfg. Co., 517 So. Ala- 
a St., Indianapolis 4, Ind.—I10.8, 


INK & Chemical Co., Inc. " <4 5th gi 
New York 17, N. 5 ee 6; 38,. 9, 
ae ec eA 16. pe -21, .23, 
.24, .25, .30, .81, .33, .34, .36, .38. 


INTERNATIONAL Printing Tr Se 350°Fifth 
York —I10.1 


"98; '81, 182, /33, /35, .36, 


JOHNSON, Charles Enu, & Co., 10th & 

Lombard rs ~~. 47, Pa— 

a Oh 48, 20, «20, 22), 

.14, nis. .16, -18, .19, .21, .22, 

28, .24, .25, 30 "30, 81, .32, .83, 
.85, .36, .89, .40, .48, .45, .46. 


KELLY, E. J., Company, 1807 N. Pitcher 
t., Kalamazoo 13F, Mich.—I10.1, .3, 
5; .6, .8, .10, .15, .17, .21, .28, .35, 
30; .36. 
KOHL and Madden Printing Ink Co., 1132 
-§. Jefferson St., Chicago 7, Ill.—I10.8, 
-16, .21, .25, .30, 


LEVEY, Fredk. H., Co., Inc., 4 on 42nd 
8t., Fe York 17, N. Y.—! .5, .6, 
.8, ‘e ii*, am 5 on . 25, 
27, 80, 36. 


MAYER, vee Co. Inc., 1107 Grand 8t., 
Hoboken, N. J.—I10.1, .7, .11, .21, 
22, .24, .25, .85, .38. 


McCUTCHEON Bros. & Qualit, Inc., 1130 
Callowhill St., Philadelphia, Pa.—1I10.3, 
te 8, .11, .15, .21, .23, .25, .29, .30, 


MEINERS, Bernhard, Inc., 49 Murray &t., 
New York 7, N. Y.—1I10.7, .8, .21, .25, 
30, .35, .36. 


MELIND, Louis, Company, 362 W. Chicago 
Ave., Chicago 10, Ill.—110.14, .19, .24. 


MESEROLE, Edward D., Co., 245 7th Ave., 
New York, N. Y.—I10.8, .30. 


MONSANTO Chemical Co., Merrimac Div., 
Everett 49, Mass.—I10.9, .36. 


MORRILL, Geo. H., Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York 
13, N. Y.—I10.1, .3, .6, .7, .8, .9, .10, 
15, .21, .25, .81, .88, .86, .37, .88, .43. 


OHIO Bronze Powder Co., 1120 E. 152nd 
St., Cleveland 10, Ohio.—I10.2. 


OHIO Ink Laboratories, 308 Main St., Cin- 
cinnati 2, 0.—1I10.1, .11, .15, .21, .25. 


OKIE, F. G., Inc., 247 8. Third St., Phila- 
delphia 6, Penna. (All Kinds.) 


PECK, James I., 47 High St., West Orange, 
N. J.—110. 33, 30, .36. 


PERFECTION Products. Co., 116 Earl, Roch- 
ester 11, N. Y.—I10. 8, -30. 


PFLATZ & Bauer, Inc., 350 Fifth Ave., New 
York 1, ¥. 


* ROBERTS, Lewis, Inc., 72 Union St., 
Newark 5, N. J.—I10.2, .3, .6, .7, .8, 
8, .10, .11 -17, .18, .19, .21, 
.22, 28, .24, .25, .27, .28, 29, -30, 
'83, .35, .86, .37, .89. 


* ROBERTS Numbering Machine Co., 694 
Jamaica Ave., Brooklyn 8, N. Y.—I10.24. 


ROOSEN, H. D.,° Company, 78 20th St., 
rig ee 32, 'N. Y.—I10.1, .3, ae 
-8,_.9,; .10, .18, .15, .17, 21, .22, 23, 
125, .27, .28, .29, .80, .31, .38, .36. 


SCHWARM & Jacobus Co., 1216 Jackson 
“ Cincinnati 10, Ohio.—I10.15, .21, 


SENEFELDER Company, Inc., 32 Greene 8t., 
New York 18, N. Y.—I10.21, .25. 


SIEBOLD, J. H. & G. a Inc., 47 Watts St., 
New York 51, N. Y.—110.1, .3, 6, 7, 
23, , 28, .25, .26, +28, 

‘80, .81, .83, .35, .36, .38. 


SINCLAIR & Valentine Co., nay 129th 
St., New York 17, N. Y.—110.1, .38. 
STOKES, A., Co., Hudson, 0.—110.20, 23, 
SUN Chemical & Color Co., Div. General 


Printing Ink hy 309 Sussex St., Har- 
rison, N. J.—I 


SUPERIOR ae a > 295 Lafayette 
my New York 12, N. Y.—I10.2, .3, .6, 
ae 18, .20, .21, .23, .25, 80, 86, 


TRIANGLE Ink & 5 2 ry 26 Front St., 
Brooklyn 1, N. 110.2, ols 8, airs 
8, “SET, .18, =. 22, 38, 24, .25, 
-27, .28, .80, .31, .38, .87; 

, Sigmund, Co., Div. General Print- 
ing Ink Corp., Park Ave. & 146th * 
New York 51, N. Y.—1I10.1, . 
8 * 46, .16, .21, .22, 25, és 


43. 

WILSON, W. D., Printing Ink Co., 5-38 
46th Ave., Long Island City 1, N. y.— 
110.8, .17, .21, .86. 

I11 Inserting Machines 

ee Machine Co., 100 Fourth St., 

*HICKOK, W. 0., Mfg. Co., 9th & Cumber- 
land Sts., Harrisburg, Pa. 

*McADAMS, John, & Sons, Inc., 20 Knight 
8t., Norwalk, Conn. 

117 Instruction, Adv’g Layout 

AMERICAN Academy of Art, 25 E. Jack- 
son Blvd., Chicago 4, Ill. 

112 Insurance 


113. Inter-Communication Sys, 








J 


Jl Jogger Boxes 


J2 Jogging Machines 

BRACKETT Stripping Machine Co., 505 
Jackson St., Topeka, Kan. 

*SOUTHWORTH Machine Co., 30 Warren 
Ave., Portland 5, Me. 

SYNTRON Company, 575 Lexington Ave. 
Homer City, Pa. 


J3 Joints: Ball, Revolving 
BARCO Mfg. Co., 1801 Winnemac Ave., 
Chicago 40, Ill. , 
Kettles, Glue (See G5) 


Keyboards, Comp. Mach. 
(See C16) 


Knives (See K2; P5; P14; 
R 14; 81) 


K 


K1 Knives, Ink 

¥*FUCHS & Lang Mfg. Co., Div. General 
Ptg. Ink Corp., 100 Sixth Ave., New 
York Pa Nok: 

*HOE, R. a = <<: 910 E. 138th St, 


New 4, 
SIEBOLD, = J. i. a . B., 47 Watts 
8t., New York 13, N. 


K2 Knives, a le ,Overlay 

HOE, R., & Co., Inc., 910 E. 138th St, 
New York 54, N.Y. 

¥*NAZ-Dar Company, 469 Milwaukee Ave, 
Chicago 10, Ill. 

SIEBOLD, J. H. & G. B., 5 at 47 Watts 
St., New York 13, N. 

STANLEY Electric Tools, New Britain, Conn. 


K3 pore re Looping, 
and Stringing Biekines 
WARD & — 90 Waterman St., Lock- 


port, N 


> 


Ll Labeling Machines 

GRAMMES, L. F., & Sons, Ine., 352 Union 
8t., Allentown, Pa. 

GUTHRIE Ceramic & Labelling Machine Co, 
424 Pitt St., Windsor, Ont., Can. 

HAIDA Engineering Co., 34-11 Vernon Blvd, 
py Island City 1, N. Y. 


ined) Belt, Tape 

















YSee 
Lacquer (ae 110) 


L? Lathes, Metal Working 
— Bend Lathe Works, South Bend 2% 


a 





When Writing Supply Firms, Kindly Mention 





Broady 
ROUSE 
Ave., 

L 


L 
( 


L3 Li 
ANALYT 
Bloor 
BENJAM 
Plain 


General 
e., New 


Sth St, 
7 Watts 
verlay 
8th St, 
cee AYe., 
7 Watts 
in, Conn, 


nes 
t., Lock- 


52 Union 
ine Co., 


an. 
on Blvd, 


* Denotes Advertiser—See Page 154 for Page Number and 110 for Branch Offices NUMBERING 99 
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Lead, — os Cutters 
a Le Hes Mitering 


ilies Steel Chase Bas" ua 48th 
Ave., Long Island City 1 

CRAFTSMEN Machinery o,, or. Atlantic 
Ave., Boston 10, Mas: 

HELMOLD, J. F., & Broties, 1462 W. 
Shakespeare Ave., Chicago 14, TL 

HOE, R., & Co., 7 910 E. 138th St., 
New York 54, N. 

#MERGENTHALER iain a 29 
Ryerson St., Brooklyn 5, N. Y. 

MISSOURI-Central Type Senta: 705 E. 
Murdock Ave., Wichita 5, Kan. 

PAVYER Printing Machinery Works, 600 8. 
Broadway, St. Louis 2, Mo. 

ROUSE, H. os ? Co., 2214 N. Wayne 
Ave., Chicago 14, tl. 


Leaf, Gold “(See F7) 


Leather, Imitation 
(See B14) 


L3 Lighting Units ~ 

ANALYTE Instruments, Inc., 15 Ward St., 
Bloomfield, N. J. 

BENJAMIN Electric Mfg. Company, Des 
Plaines, Til. 

CURTIS Lighting, Ine., 6135 W. 65th St., 
Chicago 38, TL. 

meena Pressed Steel Corp:, Fostoria, 

0. 


GENERAL Electric Co., Nela Park, Cleve- 
land 12, Ohio. 

MILLER Company, 99 Center, Meriden, Conn. 

OVERBAGH & Ayres Mfg. Co., 411 8. Clin- 
ton St., Chicago 7, Ill. 

SYLVANIA Electric Products Inc., 500 Fifth 
Ave., New York 18, N. Y. 

WABASH Appliance Corp., 345 Carroll St., 

» Brooklyn 31, N. Y. 


Lithographic Eqpt. 
(See O1) ” 


Liquidators (See A10) 


IA Loose-Leaf Binders, Parts, 
Indexes & Systems 

xAIGNER, G. J., Company, 503 8. Jefferson 
8t., Chicago 7% I. 

BUCHAN Loose Leaf Records Co., Clifton 
Heights, Pa. 

BURKHARDT Company, 547 W. Larned 8t., 
Detroit 26, Mich. 

ELBE FILE & BINDER CO., 649 Alden 
Street, Fall River, Mass. 

*ELLINGSWORTH Mfg. Co., 200 8. Peoria 
St., Chicago 7, Ill. 

GENERAL Binding Corporation, 812 W- Bel- 
mont Ave., Chicago 14, Ml. 

GRAMMES, L. F., & Sons, Inc., 352 Union 
St., Allentown, Pa. 

HEINN Company, 326 W. Florida St., Mil- 
waukee 4, Wis. 

LEFAX Society, 9th & Sansom Sts., Phila- 
delphia 7, Pa. 

NELSON-Krause Loose Leaf Co., 224 W. 
Superior St., Chicago 16, TIL 

SHEPPARD, C. E., Co., 4401 21st 8t., 
Long Island City 4,°% 

SMITH, S. K., Company, 2857 N. Western 
Ave., Chicago 18, Ill. 

TAIT, A. A., Plainfield, N. J. 

UNIVERSAL Bookbindery, Ine., 815 Avenue 
B, San Antonio 6, Tex. 


-L5 Lubricants, Oils, Greases 


ANCHOR Chemical Co., 509 Fifth Ave., 
New York 17, N. Y. 

00K’S, Adam, Sons, Ine., 5 N. Stiles 8t., 
Linden, N. J. 

FEDERAL Mining & Mfg. Co., 223 Kearney 
Ave., Jersey City 4, N. J. 

FISKE Brothers Refining Co., Lubriplate 
Div., 129 Lockwood St., Newark 5, N. J. 

GULF Oil Corporation, Gulf Building, Pitts- 
burgh 30, Pa. 

*MERGENTHALER Linotype fae 29 
Ryerson St., Brooklyn 5, 

es ze Co., 85 E. Wacker a og Chicago 


SIEBOLD, J. H. & G. B., Inc., 47 Watts 
‘St, New York 18, N. Y. 

SUPERIOR Flake Graphite Co., 33 So. Clark 
8t., Chicago 3, IIL 


L6 Lubricating Equipment 


BIUR Lubricating Corp. ra * 01 22nd S&t., 
Long Island City 1, 





M 


M1 Macerating Machines 


BLOMFELDT & Rapp, Inc., 5800 8. Damen 
Ave., Chicage 36, DL 
ae F. X., Company, Inc., Glen Arm, 


* YOUNG Engineering Co., 2749 N. Janssen 
Ave., Chicago 14, Il. 


M2 Magnifying & Reduc. Glass. 
— & om” 538 South Clark St., Chi- 
MERIX Piste ot th 712 Wrigley. Build- 


ing, Chicago 

OSTRANDER-Seymour Co., 4026 W. Lake 
8t., Chicago 24, Il. 

STANLEY Electrie Tools, New Britain, Conn. 





M3 Mailing, Addressing Mchy. 


M3.1 Addressing Machines 
M3.2 Metered Mail Mach. 
M3.3 Stamp Affixers 
M3.4 Mailing Machines 

sg ogy Controls ecm 
Culver Rd., Rochester 2, 


3 
ELLIOTT Addressing Machine Co., 143 Al- 
bany St., Cambridge 39, Mass. —M3.1. 
NOLAN Copan, 3 1333 E. Dominick 8t., 
me, N. Y.—! 


. 
3.2 


PAVYER Printing Machinery Works, 600 S. - 


Broadway, St. Louis 2, Mo. 
WING’S, Chauncey, Sons, 78 Pierce St., 
Greenfield, Mass.—M3.1. 


Makeready Knives 
(See K2) 


Makeup Machines (See E2) 
M4 Mallets 
*HOE, R., & e ay 910 E. 138th 8t., 
New York 5 


IRWIN Pit dl Co., Garland 1 
THOMPSON Cabinet Co:, Ludington, Mich 


M5 Marbling Equipment 


M6 Marking Machines 

IDEAL Commutator Dresser Co., 5065 Park 
Ave., Sycamore, Il. 

* IDEAL Roller & 4 Co., 2512 W. 24th 
St., Chicago 8, Il. 

MELIND, Louis, Company, 362 W. Chicago 
Ave., Chicago 10, Ml. 

OLSEN Mark Corporation, 124 White St., 
New York 18, N. Y. 

ROBERTS Numbering Machine ba 694 
Jamaica Ave., Brooklyn 8, N. Y. 

STAFFORD Engraving Co., 848 N. Meridian 
St., Indianapolis 6, Ind. 


oe (See C16; N3; 
820; T16) 


bai Cleaner (See C16) 
Matrix Gauge (See G4) 


Mechanical Binding 
(See B9; B21) 


M7 Metal & Metal Flux 
BELMONT Smelting & Refining Wks., Inc., 
830 Belmont Ave., Brooklyn 7, N. Y. 
BLATCHFORD, E. W., Company, 63 Park 
Row, New York 7, N.Y. 

DIVISION Lead Company, 836 W. Kinzie 
8t., Chicago 22, Ml. 

FARRELLOY Company, 1243-45 N. 26th 
8t., Philadelphia 21, Pa. 

* FEDERATED Metals Division, 2230 In- 
dianapolis Blvd., Whiting, Ind. 

FINN, John, Metal Works, Inc., 384 Second 
8t., Francisco, Calif. 

GARDINER Metal Company, 4820 S. Camp- 
bell Ave., Chicago 32, Ill. 

ILLINOIS Zine Co., 2959 W. 47th’ St., 
Chicago 32, Ill. 

IMPERIAL Type _ to 1800 8. 54th 
Ave., Chicago 50, 

K. C. Smelting & “site Co., 2223 Gui- 
notte Ave., Kansas City 1, Mo. 

METALS Refining Co., 1717 Summer S&t., 
Hammond, Ind. 

%MONOMELT Co., Inc., 1611 Polk St. 
N.E., Minneapolis 13, Minn. 

NATIONAL Lead Company, 111 Broadway, 
New York 6, N. Y. 

UNITED American Metals Corp., 200 Dia- 
mond St., Brooklyn 22, N. Y. 


*HOE, R. 





M8 Metal Feeders 
COFFING Hoist Company, 800 Walter 8t., 
Danville, Ill. 


ELECTRIC Heating Co., 8616 Madison Ave., 
South Gate, Calif. 

IMPERIAL Type = Co., 1800 So. 54th 
Ave., Chicago 5 

LINOTYPE Parts Company, Main & Hudson- 
dale, Weatherly, Pa. 

MARGACH Mfg. Co., 82 Beekman St., New 
York 7, N. Y. 

%*MERGENTHALER roy gt Company, 29 
Ryerson St., Brooklyn 5, N. Y. 

MISSOURI-Central Type Four, 705 E. 

Murdock Ave., Wichita 5, Kan. 

* UNITED American Metals Corp., 200 Dia- 

mond St., Brooklyn 22, N. 


M9 Metal Melting x en 

ELECTRIC Heating Co., 8616 Madison Ave., 
South Gate, Calif. 

FISHER Furnace eg 5535 N. Wolcott Ave., 
Chicago 40, 

*GO0SS Pring Press, 1535 So. Paulina 
8t., Chicago 8, 


*HOE, R., & Co., Inc., 910 EB. 138th St., 
New York 54, 'N. Y. 

IMPERIAL Type ge’ * an 1800 8. 54th 
Loge Chicago 50, 

, C. M., Mfg. co, 405 E. Oliver 8t., 

Salahaene 2, Md. 

¥%*MERGENTHALER Linotype Pommene, 29 
Ryerson St., Brooklyn 5, N. 

MISSOURI-Central Type Foxy. 705 E. 
Murdock Ave., Wichita 5, Kan. 

*MONOMELT Co., Inc., 1611 Polk St. 
N.E., Minneapolis 13, Minn. 

OSTRANDER-Seymour Co., 4026 W. ‘Lake 
St., Chicago 24, Ml. 

ess Machine & Tool Co., 1151 Temple 

Los Angeles 12, Calif. 

UNITED American Metals Corp., 200 Dia- 
mond 8t., Brooklyn 22, 

UNITED Stereotype Supply Crm, 6 Rad- 
din’s Grove Ave., West 

WOOD Newspaper Mchy Corp. 501 Fifth 
Ave., New York 17, N. 


M14 Metal Molds 
IMPERIAL Type Metal Co., 1800 So. 54th 
Ave., Chicago 50, Tl. 
U American Metals Corp., 200 Dia- 
mond St., Brooklyn 22, N. Y. 


Metal Polish (See P34) 


M10 Metal Pots 
ACME Electric Heating Co., 1217 Washing- 
ton 8t., Boston 10, 
— "Heating om 8616 Madison Ave., 
jouth Gate, Cali 
GENERAL Bleetrie Co., 1 River Road, Sche- 
nectady 5, N. Y. 
*HOE, R., & Co., Inc., 910 E. 138th St., 
New York 5 Be 
KEMP, C. M., Mfg. Co., 405 E. Oliver St., 
Baltimore 2, Md. 
eae Parts Company, Main & Hudson- 
e Sts., Weatherly, Pa. 
AMEROENTHALER Linotype Company, 29 
Ryerson St., Brooklyn 5, N. Y. 
—_ Machine & Tool Co., 1151 Temple 
, Los Angeles 12, Calif. 
era WARM Electric Company, 553 N. Chest- 
nut St., Ravenna, Ohio. 


M15 Metal Resurfacing Gun 
METALLIZING Engineering Co., 38-14 30th 
St., Island City 1, N. Y. 
Metal Separators 
(See S85} 


Micrometer ( v0 G4) 


Mil ry mg Seg y 
Also See: Tend “Rule 

utters) 

* AMERICAN Steel Chase Co., 3131 48th 
Ave., Long Island City 1, N. Y. 

CRAFTSMEN rg Co., 575 Atlantic 

= S egy 10, M 
,& ~ ie. 910 E. 138th 8t., 


MISSOURL-Central “ae Foundry, 705 E. 
Murdock Ave., 

7 H. B, & Co., 2214 N. Wayne 
Ave., Chicago” 14, 0. 


Mold Coolers (See C16) 

Molds, Metal (See M14) 
M12 Molding Presses, Direct 

Pressure, Lead, Mats, Wax 
Pre-Heat Controls 


& Co., » 910 E. 138th 8t., 
New York 54, N. 


M12.1 


. 





LAKE Erie Engineering Corp., Riverview & 
Woodward Ave., Buffalo 17, N. Y. 
OSTRANDER Seymour Co., 4026 W. Lake 
St., Chieage 24, Ill. 
REOTEX Machinery Co., P. 0. Box 167, 
Stamford, Conn. 

ee ee Co., 2815 Irving 

o 1 

TORK Clock Co., Inc., 1 Grove St., Mount 
Vernon, N. Y.—M12. 

WESEL Mt. Co., 411 Gilligan St., Seran- 
ton, 


Moleskin & Molleton 
(See O1) 


M16 Mortiser, Type 

*%ROUSE, H. B., & Co., 2114 N. Wayne 
Ave., Chicago 14, Ill. 

M13 Motors, Controls, Drives 

CENTURY Electric Co., 1806 Pine St., St. 


Louis 3, Mo. 
CLINE Electrie Mfg. Co., 211 W. Wacker 


Dr., Chicago . 

er Electric Mfg. Co., Am- 
pere, N. 

cus. HMAN Hletee Co., 69 8S. Main 8t., 
Coneor 

ie Ine., 315 N. 12th 8t., 
Milwaukee Wis. 

EMERSON Tiecirle Mfg. Co., 1824 Wash- 
ington Ave., St. 8, Mo. 

FAIRBANKS Morse & Co., 600 S. Michigan 
Ave., Chicago 








‘o 5, TL 
GENERAL Electric Co., 1 River Road, Sche- 
nectady 5, N. 
HOWELL Elee. Motors Co., Howell, Mich. 
*KIMBLE Electric Division, Miehle Print- 
ing a a Co., 2005 Hastings St., 
Chicag' 
LINOTYPE Parts he Main & Hudson- 
dale, Weatherly, 
%&MERGENTHALER + Company, 29 
Ryerson St., Brooklyn 5, N. Y. 
MONITOR Controller Co., 51 S. Gay 8t., 
Baltimore 2, Md. 
.ry hang Co, 408 & 
e Ave., Chicago 
OILaeAn ~ 1403 West * Bruce St., Mil- 
waukee 4 , Wis. 
ROCKWOOD Mie. sa 1801 English Ave., 
Indianapolis 
WAGNER ere ae Ci Corporation 6400 Plym- 
outh Ave., St. Louis 14, Mo. 
Mounting (See B21) 
pg Plate (See Al;* 
P20; W 
Nl Nailing Machines 
*HOE, R., & Co., Inc., 910 E. 138th St., 
New York 54, N. Y. 
GRAMMES, L. F, ., & Sons, Inc., 352 Union 
8t., Allentown, Pa. 
N7 Nails, Blocking 
GRAMMES, L. F., & Sons, Inc., 352 Union 
St., Allentown, 
Newspaper Binders 
(See B8) 


N2 Newspaper Files & Racks 
McDONALD, G. A., 545 N. Oakland Ave., 
Pasadena 4, Calif. 
—— H. Le a Co., 2214 N.. Wayne 
Ave., Chicag , IL 
THOMPSON Stine "Co., Ludington, Mich. 
N3 Newspaper Heading Mats 
IMPRINT Matrix Co., Moravian Falls, N. C. 


N4 Newspaper Reels, Tension 
& Pasters 


CLINE Electric * Co., 211 W. Wacker 
Dr., + Gees 6, 
,& ae a, 910 E. 188th 8t., 
k 5 


Ave., Chicago 11, Ml. 
iva 4 Newspaper Mchy Corp., 501 Fifth 
, New York 17, N. Y. 


N5 ‘eet End Sprays 


N6 Newspaper-Roll Protectors 
NORMAN, William A., 185 N. Wabash Ave., 
Chieago 1, Mil. 
Numbering Machines 
(See C20) 
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— eee 





O 


Ol Offset-Lithographic 
Equipment & Supplies 
(Also See: Air Brushes; Air Con- 
ditioners; Inks; Magnifying and 
Reducing Glasses; Motors; Photo 
Composing Machines; Photograph- 
Ic Egqpt.; Presses; Retouching 
Stand; Rollers; Shading Medium; 
Tables; Testing Instruments) 


O1.f Albumen 
01.2 Blankets 
01.3 Chemicals 
01.4 Crayons 
01.33 Dampening Device 
01.32 Dampening Roller Cover 
01.5 Deep Etch Supplies 
01.6 Direct Projection Machine 
01.7 Dry Plate Negative Supp. 
01.8 Dusting Machines, Metal 
01.9 Etching Machines 
01.10 Flannel, Wool, Rollers 
O1.1i Fountain Solution 
01.12 Frisket Paper 
61.13 Moleskin & Molleton 
01.14 Plate Graining Machines 
01.15 Graining Machine Linings 
01.16 Plate Graining Sand 
01.17 Plate Coaters & Whirlers 
01.18 Press Plates 
01.18a Aluminum 
01.18b Plastic (Paper Base) 
O1.18c Zinc 
01.19 Register Chase 
01.20 Register Rule 
01.21 Sinks, Developing 
01.22 Stones & Grinders 
01.23 Transfer Paper 
01.24 Transfer Presses 
0i.25 Transfers, Dry 
01.26 Tusche 
01.27 Typewriter Ribbons 
01.28 Typewriters, Justifying 
01.29 Vacuum Printing Frames 
01.30 Washup Methods, Materials 
{UMINUM Co. of America, 801 Gulf Build- 
ing, Pittsburgh 19, Pa.—01.18a 
AMERICAN Graded Sand Co., 2516 W. 
Greenview Ave., Chicago 14, Ill.—01.16. 
AMERICAN Transfer Paper Co., 2506 Hutch- 
inson St., Chicago 18, Ill.—01.23. 
* AMERICAN Type Founders, 200 Elmora 
- Elizabeth B, N. J.—0O1.17, .21, 





AMERICAN Zine Products Co., Greencastle, 
Ind.—01.18¢. 

BEN a, Inc.,/ 118 /. 28th St., 
York 16, N. Y.—O 

BERNHARD Meiners, arg =. nes 8t., 
New York 7, N. Y.—01.2 

BROWN Coating & Eqpt. apg 17532 Wis- 
ae " esaens 21, Mich—01.2, .17, 


CARBORUNDUM Company, Niagara Falls, 
N. Y.—01.16. 


New 


CENTRAL Compounding Co., 1718 N. Da- 
men Ave., Chicago 47, Ill.—01.3. 
CORKPAK Company, Inc., | South St., 
Mount Vernon, N. Y.—0 

COXHEAD, Ralph C., yout pod 6th Ave., 
New York 14, N. Y—o 28. 

DAVIDSON Mfg. Corp., ne W. Adams St., 
Chicago 7, Tll.—01.3, ohh, 38, OO. 

X*DAYTON Rubber Mfg. Co., 2342 = Riv- 
erview Ave., Dayton, Ohio—01. 

¥*DOUTHITT Corporation, 650 W. eas 
Ave., Detroit 2, Mich.—01.2, .9, .19, 

%FUCHS & Lang Mfg. Co., Div. General 
Ptg. Ink Corp., 100 “x W Ave., ~ 
York 13, N. ¥.—01.1, .2, .8, 4, 
18, ,11, .18, .16, .16, ma ¢, ry 
-26, .30. 

¥*GAETJENS, oad . ‘yf ~~ a =e 
5s 1 Y.—01.8, .4, .5, 


annie, Wm., 80 Roebling St., 
Brooklyn 1, N. Y.—01.30. 


%* GENERAL Printing Ink Corp., 100 Sixth, 


Ave., New York 18, N. Y. 


*GODFREY Roller Company, 211 N. Camac 
8t., Philadelphia 7, Pa.—01.82. 





GOODRICH, B. F., oy 434 S. Main St., 
Akron, Ohio.—01. 

GOODYEAR Tire & adi Co., 1144 E. 
Market St., Akron 16, Ohio—01.2. 

x HARRIS-Seybold-Potter Co., —_ . 71st 
St., Cleveland 5, Ohio—01.3 

HILL-Hentschel Co., oe chaston as 8t. 
Louis 11, Mo.—01. 

*HOE, R., & Co., = ‘910 ; 138th St., 
New York 54, N. Y.—01.2, .14 

HOLMSTROM, Axel, 328 Chestnut St., Phil- 
adelphia 6, Pa.—01.9. 

ILLINOIS Plate Graining Co., 913 W. Van 
Buren St., Chicago 7, Ill.—01.18c. 

ILLINOIS Zinc Co., 2959 W. 47th &t., 
Chicago 32, I1l.—01.18c. 

* INTERNATIONAL Printing Ink, 350 Fifth 
Ave., New York 1, N. Y.—01.2, .3, .4, 


‘5, 10, .11, .18, 16, .18a, ¢, .22, .26, 
30. 


%LANSTON Monétype Machine Co., 24th & 
Locust Sts., Philadelphia’3, Pa.—01.17. 


LITHO Chemical & Supply Co., 63 Park Row, 
New York 7, N. Y.—O1.3, .11, .16. 


LITHO Equip. & Supply Co., 216 W. Ohio 
8t., Chicago 10, Ill. 


LITHOMAT Corp., 58 Charles St., 
bridge, Mass.—01.18b. 


MALLINCKRODT Chemical Wks., 


Can- 


2nd & 


Mallinckrodt Sts., St. Louis 7, Mo— [| 
01.3. 


MATTHIESSEN & Hegeler Zine Co., La- 
Salle, Ill.—01.18¢. 


MEISEL Press Mfg. Co., 944 Dorchester 
Ave., Boston 25, Mass.—01.18. 


MERIX Photo Company, 712 Wrigley Build- 
ing, Chicago 11, Il.—01.8, .7. 


METZGER, ey E., 30 Irving Place, New 
York 3, N. 


%*MIEHLE abo Press & Mfg. Co., 2011 
Hastings St., Chicago 8, 1l.—01.18. 


%*NAZ-DAR Company, 469 Milwaukee Ave., 
Chicago 10, Ill.—01.26. 


PHILLIPS & Jacobs, 622 Race St., Phila- 
delphia 6, Pa.—O1.1, .3, .5, .11, .17, 
26. 


PITMAN, Harold M., Co., 51st Ave. & 33rd 
8t., Chicago 50, Ti.—01.3. 


PLASTOLITH Co., 221 + gaan Ave., Bos- 
ton 16, Mass.—0i. 18b. 


* RAPID Roller Company, “% S. Federal 
8t., Chicago 16, 111.—01. 


ROBERTS & Porter, Inc., 402 8. 3. Market 8t., 
Chicago 7, 81.1, 5, 2. 6, 10, 
ll, .12. 

ROBERTSON, R. R., 400 Ke — St., 
Chicago 6, Til.—01.9, 29. 


ROSCO Laboratories, 26 ‘ain Ave., 
Brooklyn 1, N. Y.—O 
¥* RUTHERFORD ares = “Div. General 
Ptg. Ink Bee 100 Sixth Ave., New York 
13, N. Y.—01.3, at Ses | A 29, 


SENEFELDER Co., Inc., 32 Greene St., 
Y.—01.3. 


New York 13, N. 


SIEBOLD, J. H. & G. B., 
— “a York 13, N. Y.—01 
4, 10, .18, .16, .26. 


einige & Valentine Co. 611 W. 129th 
ray ge York 17, N. Y.—01.1, .2, .3, 
-10, .11, .138, .18a, ¢ 


wineadn n. T., Co., 110 Fulton St., 
New York 7, N. Y.—01.17, .29. 


TAMMS Silica Company, = N. LaSalle 8t., 
Chicago 1, 1ll.—01. 


TASOPE Co., Aurora, ce “a 05.1%, ..20. 


UNDERWOOD Elliott Fisher ts a Ave., 
New York 16, N. Y.—O 

UNITED States Rubber Co., so Sixth Ave., 
New York 20, N. Y.—01.12. 

UNITED States —— Co., 
Ohio—01.9, 

VULCAN puoiiinn ya Ist ie & 57th 
St., Brooklyn 20, N. Y.—0O1. 

WAGNER, Charles, Litho Mack ae 51 
Park Ave., Hoboken, N. J. 

WATERWORTH Eng. & Mfg. Co., 2329 Troy 
8t., Dayton 3, Ohio—O01.17, .29. 


ZARKIN Machine Company, 335 E. 27th 
St., New York 16, N. Y.—0O1.14, .17. 


Inc., 47 Watts 
ohy28;, 8) 


Akron 9, 





03 Offfset-litho. Plate Graining 


*ALJEN Service, 2128 Colerain Ave., Cin- 
cinnati 14, Ohio. 


04 Offset-litho. Plate Making 


*GRAPHIC Arts Corp., Jackson at 11th, 
Toledo 2, Ohio. 


O5 Offset Printing (for Trade) 


%GREENLEE Co., 1609 N. Wolcott Ave., 
Chicago 22, IIL 


Oils, Greases (See L2) 
Operators Cabinets 

(See Cl) 

Overlay: Knives (See K2) 


O2 Overlays, Mechanical 
DURO Overlay Process, Box 3338, Water- 


ford, Wis. 
124 White St., 


OLSEN. Mark Corp., 
York 13, N. Y. 

WALKER-Cameo Overlay Corp., 1374 Mas- 
sachusetts Ave., Cambridge 38, Mass. 


P 


Pl Packaging & Tying Mach. 


BUNN, B. H., Co:, Inc., 7605 Vincennes 
Ave., Chicago 20, Ill. 


Packing, Cylinder & Tym- 
pan (See C24) 


P2 Padding Presses 

* PAISLEY Products, Inc., 1770 Canalport 
Ave., Chicago 16, 

— i Machinery Co., 1477 8.W. 8rd 8t., 


SUTTER 0. W., Mfg. _ 110 8S. Brooke 
St., Fond du Lac, W: 


Page oma (See C1) 


P3 Page Frames 

RIEHL Galley Lock 2" yma 1312 Ontario 
8t., ‘cm 13, 

*R OUSE, H ik og "2214 N. Wayne 
Ave., cues” 14, Ii. 


P4 Paper Baling Press 
a aye Baler Company, 1254 §, Main 
Ann Arbor, Mich. 
LOGEMANN Brothers Company, 3186 W. 
Burleigh St., Milwaukee 10, Wis. 


yom Conditioners 
(See A3) 


P5 Paper Cutters, Trimmers & 
Accessories (Also See P14) 
P5.1 Automatic Power 
P5.12 Gauge, Power 
P5.2 Hand 
P5.3 Rotary 
P5.5 Card 
P5.6 Cutting Sticks 
P5.7 Knives 
P5.8 Knife Grinders 
P5.9 Label 
P5.10 Safety Guards 
P5.11 Sheet Cutter, Roll 
ACME Wood Type Mfg. Co., = ane 
St., New York 12, N. Y.— 
AMERICAN Wood Type & ta ea 
— Lafayette St., New York 12, N. 


5.6. 
ATKINS: E. C., and Company, 402 §. Mlli- 
nois St., Indianapolis 9, Ind.—P5.3, .7. 
BECK, Charles, Machine Co., 414 N. 
St., Philadelphia 8, Pa.—P5.11. 
= — = o and Sons, Inc., Lawrence, 


CHALLENGE “Mehy. Co., 
Mich.—P5.1, 
%* CHANDLER & Price Co, ed nes 
Ave., Cleveland 3, Ohio—P5.1, .2 


New 








Grand Haven, 
-10. 


3, 
re Poli < Pearl River, N. Y.— 
DISSTON, Henry, & Sons, Inc., Unruh & 
Milnor Sts., Philadel, = 5, ‘Pa.—P5. un 
FATE-Root-Heath Co., ., Plymouth, Ohio. 
‘HAMILTON Mfg. Co., Two Rivers, Wis. 


*HICKOK, W. 0., Mfg. Co., 9th & Cumber- 
land Sts., Harrisburg, Pa.—P5.8. 





we X., Co., Inc., Glen: Arm, Mg 
—— John, & aa © Pa Webster gt, 
reester 3, Mass.—! 


mitieenek George = ‘co, ‘as 
S8t., Boston 13, Mass.— hte. 


MEISEL Press Mfg. Co., on y chester 
Ave., Boston 25, Mass.—P5. 

MISSOURI-Central Type Foamy 70 
Murdock Ave., Wichita 5. y Bes, 


*MORGANS & Wilcox Mfg. Co., 69 Hanford 
St., Middletown, N. Y.—P5.2, .8. 


OHIO Knife Company, B. & 0. R. R. & Dre 
man Ave., Cincinnati 23, Ohio.—p5,7, 


PAVYER Printing Machine Works, 600 g, 
Broadway, St. Louis 2, Mo.—P5.2, 


— Gauges, 304 Hudson St., New York 
Y.—P5.12 


acinem Special Device & Guard Works, 


109-72-74 Sutphin Blvd., Jamaica 4, 
N. Y.—P5.10. 

%*PRINTING Machinery Co., 436 Commer. 
cial Square, Cincinnati 2, Ohio—P5.9, 

X%PRINTING Machinery Co., 436 Commer. 
cial Square, Cincinnati 2, 0.—P5.1, 

ROBINSON, John T., S. 1476 River St, 
Boston 36, Mass.—P5 

ROBERTSON, R. R., 400 : Madison $t., 
Chicago, Tl.—P5.7 

ROGERS, Samuel C., & Co., 191 Dutta 
Ave., Buffalo 11, N. Y.—P5.7, .8 

SANDBERG Mfg. Co., ye W. Fulton St., 
Chicago 12, Tl.—P5. 

*SEYBOLD Div., Harris- Diino Co,, 
833 Washington St., Dayton F7, 0.— 
P5.1, .2, .5, = A Ae a ARS | 

SIEBOLD, J. H. & G. B., a Watts St, 
New York 13, N. Y.—P5 6. 

xaos Worden = o> 604 Negley 

Dayton 7, 0.—P5. 

mi. Saw and Steel ‘. 
St., Fitchburg, Mass.—P5.7. 

SMITH & Winchester Mfg. Co., Inc., South 
Windham, Conn.—P5.1, .3, . 

SWIGART Knife Grinder, 1148 Ss. Wabash 
Ave., Chicago 5, IlL—P5.8. 

WAPAKONETA Machine Co., Box 179, Wa 
pakoneta, Ohio.—P5.7. 
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; P6 Paper-Equivalent Scale 


Paper Gauges (See G4; 
T7) 


Paper Roll Dollies (See Dé) 


P? Paper Ruling Machines 

*HICKOK, W. 0., Mfg. Co., 9th & Cumber- 
land Sts., Harrisburg, Pa. 

LINDBLADH ‘Corporation, 40 Court St, 
Boston, Mass. ‘“ 

*McADAMS, John, & Sons, Inc., 20 Knight 
Street, Norwalk, Conn. 


P8 Paper Skids 


P33 Parchment, Sheepskin 
aon * CO., 538 8. Clark St., Chicago 
5, 


Paste (See Al) 

Pasters (See F3; G6; N4) 
P9< Patch Machines (See T2) 

Pebbling Eqpt. (See D1) 


P10 Pens, Paper Ruling 

DREDGE, A., at Pen Co., 350 W. 3st 
St., New York 1, N. Y. 

*HICKOK, W. 0., Mfg. Co., 9th & Cumber- 
land Sts., Harrisburg, Pa. 


Perforating (See B21) 


P11 Perforating, Punching, & 
Round Cornering Machines 
(Also See: Slitting, Perforating 
Attachments; Drilling-Slot. Eapt.) 
Pit.t Perforators 
Pil.2 Punches 
P11.3 Round Cornering Machines 
ALTAIR Machinery Corp., 55 ve Dam $t., 
New York 13, N. Y.—P11. 
CRAFTSMEN Machinery Co., a Atlantie 
Ave., Boston 10, Mass.—P11.3. 
CUMMINS Perforator Div., 4740 Ravenswood 
Ave., Chicago 40, I1L—Pi1.1. 
DAVIDSON Perforator Corp., 7157 68th 
PL, Brooklyn 27, N. Y.—P11.1 
G. B. C. Manufacturing Company, 812 W. 
Belmont Ave., Chicago 14, Ill.—P112 
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LASSCO. Products Inc., i, Hague St., 
Rochester 6, N. Y.—! 

LESTER & Wasley Co., og “isa Franklin 
st., Norwich, Conn. —P1i.1 

MORGAN Expansion Roller Truck Co., Box 
216, Hollywood 28, Calif.—P11.1 

*NYGREN-Dahley Co., Inc., 218 N. Jef- 
ferson St., Chicago 6, Ti.—Pil. 3 a 

ORTLEB Machinery Co., 3818 Laclede Ave., 
St. Louis 8, Mo.—P11.1 

PLEGER, John J., Co., eis W. 16th St., 
Chicago 16, Ti.—P11. 

PRINTING Machinery eo, 436 Commer- 
cial Square, Cincinnati 2, 0.—P11.3. 
*ROSBACK, BB, Ca, 5th & Park Sts., 
Benton Harbor, Mich. —P11.1, .2, .3. 
SEYBOLD Div., Harris-Seybold-Potter Co., 

833 Washington St., Dayton F7, 0.— 


Pil.1 -3. 
4spUTHWORTH Machine Co., 30 Warren 
Ave., Portland 5, Me.—P11.2, .3. 


P12 Photo Composing Machines 
x%LANSTON Monotype Machine Co., 24th 
& Locust Sts., Philadelphia 3, Pa. 
RUTHERFORD Machinery Co., Div. General 
Ptg. Ink. Corp., 100 Sixth Ave., New 

York 18, N.Y. 
WATERWORTH Eng. & Mfg. Co., 2329 Troy 
St., Dayton 3, 0. 
P13 Photoengraving Equip- - 
ment & Supplies 
(Also See: Air Brushes; Gauges; 
Lighting Units; Photographic 
Eqpt.; Plate Material; Presses, 
Proof; Saws, Planers; Tables; 
Testing Instruments; Tools; Wood, 
Blocking) 
P13.1 Chemicals 
P13.2 Etching Machines 
P13.10 Glass & Mirrors ~ 
P13.3 Guillotine Cutters 
P13.4 Plate Whirlers 
P13.5 Register Systems 
P13.6 Sweating Machines 
P13.7 Tanks 
P13.8 Tint-Laying Machine 
BACHE, Semon, & Co., Greenwich & Mor- 
ton Sts., New York 14, N. Y.—P13.10. 
118 > 28th St., New 


8. 
BROWN Coating & Eqpt. Co., 17532 Wis- 
consin, Detroit 21, Mich. —P 13.2, 4, 


ee 3 
= Photoproducts Company, 230 W. 
- St., New York 18, N. Y.—P13.1, 
"4. 


. .3, 
CRAFTSMAN Line-up Table Corp., 49-59 


River St., Waltham 54, Mass. —P13.5. 


¥DOUTHITT Corporation, 650 if Baltimore | 


Ave., Detroit 2, Mich.—P13.1 
EMBOSOGRAF Corp., 38 W. 21st 8t., 
York 10, N. Y.—P13.2. 
ENGRAVERS Equipment Co., Drexel Bldg., 
Philadelphia, Pa.—P13.4. 
FEDERAL Mining & Mfg. Co., 222 Kearney 
Ave., Jersey City 4, N. J.—P13.1. 
GENERAL Platemakers Supply Co., 522 8. 
Clinton St., Chicago 7, I1l.—P13.1, .2, 


New 


N. 
LANSTON Monotype ee Co., 24th & 
a St., Philadelphia 3, Pa,—P13. 4, 


uiTi0 Equip. & Supply Co., 216 W. Ohio 
St., Chicago 10, Ill. ; 

MALLINCKRODT Chemical Wks., 2nd & 
Mallinckrodt Sts., St. Louis 7, Mo.— 


P13.1. 

MASTER Etching Machine Co., Drexel Bldg., 
Philadelphia 6, Pa.—P1 P13.2, 4, 

MERIX Photo Company, 712 Wrigley Bldg., 
Chicago 11, Ti.—P13.1 

MOORE Laboratories, 62 Ww. Baltimore, De- 
troit 2, Mich.—P13.1 

PHILLIPS & Jacobs, 622 Race St., Phila- 
delphia 6, Pa.—P13.1 

PITMAN, Harold M., Company, 51st Ave. & 
33rd St., Chicago 50, I1L—P13.1. 

ROBERTSON, R. R., 400 W. Madison St., 
rg A. Ti.—P13.2 

& Sons, Ine., 10 Essex 8t., 
+ Hay 3, N. J. 

*RUTHERFORD Machinery Co., Div. General 
Ptg. Ink A > ate Sixth Ave., New 
York 13, N. 

xSEYBOLD Div., iaris-Seyold-Poter Co., 
ae Washington St., Dayton F7, 0.— 


SIEBOLD, J. H. & G. , Inc., 47 Watts 
8t., New York 13,, E "Y—P13.1. 
TASOPE Company, Aurora, Mo.—P13.2, .4. 
ew ae — 7. Company, Akron 
Ee ute Co., 411 Gilligan St., Seran- 








P14 Photographic Equipment 


(Also See: Photo Composing Ma- 
chines; Retouching Stands; Shad- 
ing Medium) ~ 
Pi4.1 Arc Lamps 
P14.2 Burning-in Stoves 
P14.30 Camera Bellows 
P14.3 Cameras 
P14.4 Carbons 
P14.26 Chemicals 
P1i4.5 Color Filters 
P14.6 Color Separation Process 
P14.7. Dark Room Equipment 
P14.8 Developing Troughs 
P14.9 Diaphragms 
P14.21 Dryers 
P14.10 Film, Paper & Plates 
P14.25 Film Cement 
Pi4.11 Film Holder 
P14.12 Kodachrome Film Cleaner 
P14.24 Lens Cleaner 
P14.13 Lenses 
P14.14 Multiple Negative Machines 
P14.15 Negative Cabinets 
P14.16 Negative Paper Drier 
P14.29 Photocopy Equipment Pa- 
per & Chemicals 
P14.17 Printing Frames 
P14.18 Printing Paper, Sensitized 
P14.28 Reverser, Image 
P14.19 Screens, Halftone 
P14.27 Screens, Juxtaposing 
P14.20 Shoot Boards 
P14.22 Trimmer Knives 
P14.23 Trimmers, Film, Print 
AMERICAN Type Founders, ay Pe 4 
Ave., Elizabeth B, N. J.—P14.3, .17. 
ANGLE Steel Stool Company, 309" W. Oak 
St., Plainwell, Mich.—P14.15. 
ANSCO, 40 Charles, Binghamton, N. Y.— 


P14.10. 

ATLAS Elec. Devices Company, 361 W. 8u- 
perior St., Chicago 10, IlL.—P14.1. 
eons & Lomb Optical Co., 635 = Paul 
Rochester 2, N. Y—P 14.1 
BOURGES. Fernand, 250 E. 43rd st, New 

York 17, N. ¥.—P14.6. 
BROWN Coating & Eqpt. Co., 17532 Wis- 
consin, Detroit 21, Mich.—P14.7, .8, 


oFdy chee 

CHEMCO Photoproducts Company, 230 W. 
41st Ag “"—% ber * N. Y.—P14.2, 
3, °8, 1 

CRAMER’ G., Dry Plate ee, 1835 Shenan- 
doah Ave., St. Louis 4 , Mo. —P14.10. 

DEFENDER Photo Supply Co., Inc., 666 
Driving Pk. Ave., Rochester 13, N. Y. 
—P14.5, .10, .18. 

*DOUTHITT Corporation, 650 W. Baltimore 
ce Detroit 2 Fg P14.1, Fi 4, 

.8, .9, 10, 18, .15, 19. 

DUPONT, E. L., de ow Photo "Praeats 
Dept., 1428 Nemours Bldg., Wilmington 
98, Del.—P14.10. 

EASTMAN Kodak ~~ a State St., 


Rochester 4, N. Net’ 4g SR A Aa ® 
ED 18, .18, 
ENGRAVERS day Co, Drexel Bldg., 


Philadelphia 6, Pa.—P14.2 
= Ry Co., 12 E. 32nd 8t., New 
16, N. Y.—P14.1, .3, .4, 14. 
GENBRAL Plate Makers Supply Co., Inc., 
522 8. 7, Tl. 


7 
= St., New York 16, 'N. ¥.—P14.5, 


HALOID Company, 2-20 Haloid St., Roch- 
ester 3, N. Y.—P14.10, .29. 

HAMMER Dry Plate & Film Co., Ohio & 
Miami St., St. Louis, Mo.—P14.10. 
ILG Electric a, a 2850 N. Craw- 
ford Ave., Chicago 41, Ill.—P14.7. 
*LANSTON Monotype Machine Co., 24th & 

Locust Sts., Philadelphia 3, Pa. p14, 1, 
Be BU, Bide ode ches site 
MACBETH Are Lamp Co., 875 N. 28th St., 
Philadelphia 30, Pa.—P14.1, 4. 
MALLINCKRODT Chemical Wks., 2nd & 
Mallinckrodt Sts., St. Louis 7, Mo.— 


P14.26. 

MASTER Etching Machine . Drexel Bldg., 
Philadelphia 6, Pa.—P14.2. 

MERIX Photo Company, 712 Wrigley Bldg., 
Chicago 11, Ill.—P14.6, .12, .16. 

MOORE Laboratories, 62 W. Baltimore Ave., 
Detroit 2, Mich.—P14.19. 

NATIONAL Carbon Co., Inc., Madison & 
117th ‘o Cleveland, Ohio.—P14.4. 


PHILLIPS & JACOBS, 622 Race St., Phila 
delphia 6, Pa.—P14.26, 








ROBERTSON, RB. R., 400 W. Madison St., 
06, Il.—P14.8, .7, 0, 


Chicag -11, .13, 
-14, .15, .17, .19, .22, 


+23. 
ROSCO Laboratories, 367 Hudson Ave., 
rooklyn 1, N. Y.—P14.12, .24, .25. 
RFORD M 


Specialty Co., Inc., 116 W. 14th 
, New York 11, N. Y.—P14.21. 
SULLEBARGER, E. T., Co., as Fulton St., 
New York , N. Y.—P14.1 
TASOPE Co., Aurora, Mo. ria, Pal ae) 
UNITED Camera Company, 1515 ‘Belmont 


Ave., Chicago 13, I1l.—P14.3 
beter egy Eng. & sr 2329 Troy 
, Dayton 3, 0.—P1 


a srr sabia 
*LANSTON Monotype Machine Co., 24th & 
Locust Sts., Philadelphia 3, Pa. 


P16 Photo-Lettering Service 
FOTOTYPE Co., 629 Washington Blvd., Chi- 


vago 6, Ill. 

%LANSTON Monotype Machine Co., 24th & 
Locust Sts., Philadelphia 3, Pa. 

%* RUTHERFORD Machinery Co., Div. General 
Ptg. Ink Corp., 100 Sixth Ave., New 
York 13, N. Y. 


Planers (See C22; S1; 
S20) 


Plastic Plate Eqpt. 
(See P19; P23) 


P17 Plate Bending Machines 

*HOE, R., & Co., Ine., 910 E. 138th St., 
New York 54, N. Y. 

OSTRANDER- ay ag es 4026 W. Lake 
St., Chicago 24, 

8T EREOTEX Stnchineey ‘Co.; P. 0. Box 167, 
Stamford, Conn. - 


P18 Plate Bevelers 
ELGIN _—— _— Co., 320 East Chi- 


Elgin, 
, & Co., ~~ 910 E. 138th St., 


OSTRANDER-Seymour aa 4026 W. Lake 
St., Chicago 24, Ill. 


Plate Coaters (See O1) 
Plate Gauge (See G4) 


Plate cr Mach. 
(See O1) 


P19 rite! peeking Bon + a, 
—Rubber 

A.A.A, Manufacturing Co., las 8. Main 
St., South Bend 14, Ind. 

AMERICAN —. on 200 Elmora 
Ave., Elizabeth B. 

GOODYEAR Tire & "Rubber Co., 1144 E. 
Market St., Akron 16, 

*HOE, R., & ‘Co., ea 910 E. 138th St., 
New York N. 

*LAKE Erie Riginearite on, ae 
& Woodward Ave., Buffalo 1 

STEREOTEX Machinery Co., P. 6 See: 167, 
Stamford, Conn. 

UNITED States Rubber A a 1230 Sixth Ave., 
New York 20, N. 

Devices 


P20 Plate Aen 
P20.1 + Metal Base Hooks 
P20.2 Mount. Tape, Dble. Coated 
BLATCHFORD, E. W., Company, 63 Park 
Row, New York 7, N. Y.—P20.1. 

% CHALLENGE — Co., 
Mich.—P20.1 
CORKPAK Company, Inc., 45 South St., 

Mount Vernon, N. Y.—P20.2. 
FEEHERY Eng. Machine Co., 1518 N. 
—* St., Philadelphia 21, Penna.— 


MAT-0-CAST Mfg. Co., 6444 8S. Wolcott 
Ave., Chicago 36, Ill. 

MINNESOTA Mining & Mfg. Co., 900 Fau- 
quier Ave., St. Paul 6, = —P20.2. 
WARNOCK, W. 8., Co., 1 — Ter- 

race, Chicago 26, Th P20 
aa a init Co., 436 Commer- 


7 ti 2, 0.—P: 
AnOUSE, 
Chicas Til. 
UNIQUE Steel Block Co., Ine., a4 Chemung 
St., Waverly, N. Y.—P20.1 
Plate Whirlers (See Ol; 
P13) 
P21: Plates, Almanac 
FRANKLIN Company, 812 W. Van Buren 
St., Chicago 7, Til 
P22 Plates, Calendar : 


FRANKLIN Company, 812 W. Van Buren 
St., Chicago 7, Til 


Grand Haven, 





ee eee Material 
P23.2 Copper 
ead 
Linoleum 
Plastic 


Zine 
AMERICAN Steel & Copper Plate Co., 132 
rer St., New York 7, N. Y.—P23. z, 


-2, 
ancy Zine —- Co., Greencastle, 
BAKELITE Corporation, 285 Madison Ave., 
New York 17, N. Y.—P23.5. 


N. J.—P23. 
ECONO Products, Ine., 182 Humboldt 8t., 
Rochester 10, N.- Y.—P23.6. 
EDES Manufacturing Co., Water St., Ply- 
mouth, Mass.—P23.1, .2, .9. 
*«FEDERATED Metals ‘Division, American 
Smelting and Refining Co.,-120 Broad- 
way, New York 5, N. Y.—P23.2. 
GARDINER Metal Co., 4820S. Campbell 
Ave., Chicago 32, I1.—P23.3. 
GENERAL Plate Makers Supply Co., 522 
8. Clinton St., Chicago 7, I1L—P23.1, 


-2, .9. 

GOODYEAR Tire & Rubber Co., 1144 E. 
Market St., Akron 16, Ohio.—P23.6. 
*HOE, R., & Co., Inc., 910 E. 138th St.; 

New Tore 54, N. ¥. 
* IDEAL Roller & Mfg. Co., 2512 West 
24th St., Chicago 8, Ill.—P23.6. 
ILLINOIS Plate Graining Co., 913 W. Van 
Buren St., Chicago 7, Tll.—P23.9 
ILLINOIS Zine Co., 2959 W. 47th St., 
Chicago 32, Ill.—P23.9. 
IMPERIAL Type Metal Co., 1800 8. 54th 
Ave., Chicago 50, Ill.—P23.1, .2, .9. 
ee ee & Hegeler Zinc Co., LaSalle, 
MELJIND, Louis, Company, 362 W. Chicago 
Avenue, Chicago 10, Ill.—P23.6 
PIONEER Rubber Engraving Co., 21 East 
17th St., New York 3, N. Y.—P23.4, .6. 
REVERE Copper and Brass rated, 
a Park Ave., New York 17, N.-Y.— 


23.1, .2. 

SULLEBARGER, E. T., Co., 110 Fulton 
Street, New York 7, N. Y.—P23.2, .9. 

*TI-PI Company, 1000 Broadway, Kansas 
City 6, Mo.—P23.6. 

WILSOLITE oer Dun Bldg., Buf- 
falo 2, N. Y.—P23.5, .6. 


P34 Polish, Metal 

AUTOMATIC Saw mo ay a 735 E. 
Ohio St., Indianapolis 2 

MILLER, Walter W., Co., ist ‘t Washing- 
ton St., Indianapolis i: 


P24 Press Bearers, aes 
AMERICAN i’ Founders, 200 Elmora 
Ave., Elizabeth B, N. J. 
RUSSELL ‘Supply Co., 47 West St., 

Yor! 


New 


Pos 
(See 


Pots, Glue (See G5) 

Pots, Metal (See M10) 
P25 Press Blankets, Prin’ 

(Also See: Gravure & Offset- 

Litho Eqpt.; Cylinder Packing) 
BEST, Edward H., & Co., Box 1752, Bos- 


ton 10, Mass. 
CARMICHAEL Blanket Company, 168 For- 
syth St., 8.W., Atlanta 3, Ga. 
CORKPAK “Company, a 45 South St., 
Mount Vernon, N. Y ° 
General 
New 


aa Mach, 


*FUCHS & Lang Mfg. Co., Div. 
Ptg. = Corp., 100 Sixth Ave., 
York 13, N. Y. 

GOODRICH, ~ F., Co., 434 8. Main 8&t., 
Akron, Ohi 

GOODYEAR Tire & Rubber Co., 1144 E. 
Market 8t., Akron 16, Ohio. 

* GOSS Printing Press Co., 1535 So. Pau- 


lina St., Chicago 8, 

baler Sar Roller ‘Company, 2558 8. Federal 

my he 

SIEBOLD, J. & G. “9 i. 47 Watts 
Street, New York 13, N. 

UNITED States Rubber lg "1280 Sixth 
Ave., New York 20, N. Y. 

VULCAN Proofing ae 7 pa & 57th 
Street, Brooklyn 20, N. 

P31 Press Plates 

DISSTON, Henry, & Sons, Ine., Unruh & 
Milnor Sts., Philadelphia 35, Pa. 
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P26 Presses, Printing 
P26.1 Anilin 
P26.2 Multi-color 
P26.3 Cylinder 
P26.4 Die-cutting 
P26.15 Electronographic 
P26.5 Embossing 
P26.6 Gravure 
P26.6a Sheet Feed 
P26.6b Web Feed 
P26.7 Magazine 
P26.8 Newspaper 
P26.9 Miehle, 3rd Color Unit 
P26.10 Offset-Lithographic. 
P26.11 Platen 
P26.12 Rotary, Web Feed 
P26.13 Stamping & Die-Stamping 
P26.14 Vertical 
ALTAIR Machinery Corp., 55 Van Dam 8t., 
New York 13, N. Y.—P26.4, .5. 
AMERICAN Type Founders, 200 — 
Ave., Elizabeth B, N. J.—P26.3, .4, 


.8, "10, oan. 

BABCOCK Printing Press Corp., 38 Pequot 
Ave., New London, Conn.—P26.1, .2, .3, 
7 oO, RT 

BOYAR-Schultz Corporation, 2110 Walnut 
8t., Chicago 12, Ill. 


*%BRANDTJEN & Kluge, Inc., Gaultier St. 
7 -_ Ave., St. Paul, Minn.—P26.4, 


CHALLENGE Mchy. Co., Grand Haven, 


10. 
. Fred Goat Co., 636 
llth Ave., New York 19—.2, .4, .12. 

x CHANDLER & Price Company, 6000 Car- 

negie Ave., Cleveland 3, 0.—P26.3, .4, 


5, 

COE, W. » Mfg. Co., 89 Ship S8t.,. Provi- 
dence, ee 1—P26.5. 

x COTTRELL, C. B., & "Sons Co., Westerly, 
R. 1.—P26.2, 6, of, elB. 

€RAFTSMEN Machinery Co., 575 Atlantic 
Ave., Boston 10, Mass.—P26.11. 

eT Co., Ard ry Place, New York 7, 


DAVIDSON Mfg. Corp., ~~ her Adams 
Street, Chicago 7, Bee 10. 

DUPLEX Printing Press a4 etomly and 
Houston Sts., _ Creek, Mich.— 
26.1 


P: » oS, 8, 12. 
EMBOSOGRAF Corp., 38 _—. Street, 


New Yerk 10, N. Y.—P26 
GANE Brothers and Lane Inc., 1335 W. 
Lake Street, Chicago 7, Ill.—P26.5, -13. 
% GENERAL Printing Ink Corp., 100 Sixth 
Avenue, New York 13, N. Y. 
RAL Printing Mchy. Corp., 29 Ryer- 
son 8t., Brooklyn 5, N. Y.—P26.6 a. 
*GOSS Printing Press Co., 1535 So. Pau- 
lina St., Chicago 8, Ti.—.2, ole'ws ae 
HAIDA Engineering Co., 34-11 Vernon 
Blvd., Long Island City 1, N. Y.—P26.1, 


<i. okie 
* HAMILTON Tool Co., 9th & Hanover, 
Hamilton, Ohio.—P26.10, . 
*HARRIS-Seybold-Potter Co, 4510 E. 
ae St., Cleveland 5, 0.—P26.2, .3, 


of 10. 

HENSCHEL, C. B., Mfg. Co., 229 z a 
eral St., Milwaukee 4, Wis. —P26 

*HOE, R., & Co., <> 910 E. 138th" * 
New York 54, N. Y.—P26.2, ee 


10, .12. 

HOLLINGSWORTH, Wm. Machine Co., _ 
N. Holiiday 8t., Baltimore, Md. —P26.1 
HUDSON-Sharp Machine Co., 1207 Dials 

St., Green Bay, Wis.—P26.1, .6b. 
KELSEY Co., 45 Crown St., Meriden, Conn. 


—P26.11. 
no Press Pia gc Dover, N. H.— 
KWIKPRINT ‘Gold Stamping Mach., 605 W. 
—— Blvd., Chicago 6, nL— 


P26.1 
LITHOGRAPH Press Mfg. Co., 600 Second 
.Ave., Pittsburgh 19, Penna.—P26.10. 
LOGEMANN Brothers Company, 3186 W. 
— St., Milwaukee 10, Wis.— 


kcMcADAMS, John, & Sons, Inc., 20 Knight 
, Norwalk, Conn.—P26.10. 


a MIEHLE Printing Press & Mfg. Co., 2011 
Hastings 1 ciicato 8, Ill.—P26.2, .3, 


*MILLER Pe hae * 1117 Reeds- 
dale a = 12, Pa.—P26.1, .2, 

MT. Vernon ret, 111 E. ae pe Mt. 
Vernon. N. Y.—P26.8, .10, 

NAGEL Ryan Mfg. Co., 4363 ; 
Ave., Royal Oak, Mich.—P26.1. 

* NEW Era Mfg. Co., 375 11th Ave., Pater- 
son 4, N. J.—P26.2, .11. 

OLNEY Machine Works, 4841 Rising Sun 
Ave., Philadelphia 20, Pa:—P26.13. 





OLSEN Mark a 124 aaa 8t., New 
York 13, N. Y.—P26.1 

PEERLESS Roll = Co., the, “ New 
York Ave., Union City, N J.—P26.5, 


13. 
= Machine €o., 1221 88th St., 
ooklyn 18, N. Y.—P26.1, .2, .12. 
ROBINSON, John T., =. Lite River 8t., 
Boston 36, Mass.—P26.4. 
ROTOGRAVURE Engineering Co.,- 299 Mar- 
S Ah se East Boston 28, Mass.— 


nv TRIO RD Miostines. Co., Div. General 
“ = es nae ty Sixth Ave., New 
«WALTER ‘seutt % Co., ininfleld, N. J.— 
P26.2, .6, .8, .10, "12. 
SHERIDAN, T. W. & C. B., Co., Inc., 135 
— St., New York 13, N. Y.— 


P2 

SMITH & Winchester Mfg. Co., South Wind- 
ham, Conn.—P26.4. 

STANDARD Process yu 734 Lexington 
8t., Chicago 7, Ill.—P26.6. 

STAUDE, E. G., Mfg. Co., ens ayy 
Ave., St. Paul 4, Minn.—P2 

STOESSEL Machine Mfg. Corp., ry Wooster 
8t., New York 12, N. Y. —P26. 1,20, <4a- 

STOKES & Smith Co., Inc., Summerdale 
Ave. Nr. Li Blvd, Philadelphia 
24, Pa.—P26.1 

THOMSON. National: ‘Press o Dean Ave., 
Franklin, Mass.—P26.4, me 

WILLSEA Works, 371 ‘aint. “Paul Street, 
Rochester 5, N. Y.—P26.2, .3, .12. 

wooD Newspaper Mchy. Corp., 501 Fifth 
Ave., New York 17, N. Y.—P26. 8, .12. 


YOUNG Engineering Co., 2749 N. Janssen 


Ave., Chicago 14, Ill.—P26.1, .2, .4, .5, 
,..11,. 42, 28. 

P32 Presses, Proof 
P32.1 Multi-Color 
P32.2 One Color 
P32.3 Offset-Lithography 

%* CHALLENGE Machinery Co., Grand Haven, 
Mich.—P32. 

eT et C. oe & Sons Co., Westerly, 


NOLAN Gerporiion, 1333 E. Dominick St., 


Rome, N. P 
a a ig gg! Co., 4026 W. Lake 
, Chicago 24, Ill.—P32.2 
*VANDERGOOK & Sons, 900 N. eg 
Ave., Chicago 51, Ill.—P32.1, 3. 
WAGNER, Charles, Litho. Mach. ce, 51 
Park Ave., Hoboken, N. J.—P32.3. 
WESEL Mfg. Co., 411 Gilligan &t., 
ton, Pa. - 


re Specialty Printing 
P27.2 
P27.3 


Bank Note 

Check 
P27.4 Carton, Container 
P27.5 Continuous Forms, etc. 
P27.29 Drinking Cup, Rotary, Web 
P27.6 Envelope 
P27.7 File Folder” 

P27.8 Fruit-Stamping 
P27.9 Imprinting, Bank Check 
P27.10 Label 

P27.11 Letter, Form 
P27.12 Match Book 
P27.13 Menu 

P27.25 Metal Plate 
P27.14 Milk Bottle Cap 
P27.15 Pencil 

P27.16 Photogelatin 
P27.17 Register Form 
P27.28 Rotagravure 
P27.28a Cellophane 
P27.28b Foil 

P27.18 Sales Book 
P27.19 Show Card 
P27.20 Silk Screen 
P27.21 Tag 

P27.22 Tape and Ribbon 
P27.23 Thermographic; Powders 
P27.24 Ticket 

P27.26 Tube 

P27.27 Wrapper 

AMERICAN Machine & Mfg. Co., Inc., 1201 
Folsom §t., San Francisco, Calif.— 
P27.18, .28. 

AMERICAN Type Founders, 200 Elmora 
Ave., Caer B, N. J.—P27.5, .9, .10, 
i 18, .17, .18, .19, .20, .21, 

BLOMFELDT & Rapp, Inc., 5800 S. Damen 
Ave., Chicago 86, Til.—P27.24. 

*CHAMPLAIN, Div. Fred Goat Co., 636 
Eleventh Ave., New York 19, N. Y.— 
aay hg A, = -9, .10, .12, .22, .27, 

a 

CHANDLER. % Price Co., 6000 Carnegie 

Ave., Cleveland 8, Ohio.—P27.6, .13. 





DE ee Se. 2000 Clark St., Racine, 
bala oe Process Co., 251 Wil- 
liam St., New York, N. Y.—P27.28. 
*EMBOSOGRAF Corp., 38 jo 21st St., 
New York 10, N. 9 iy 
FLEXO Manufacturing Co., Inc., “5 Howard 
8t., New York 13, N. "Y.—P27.23. 
HAIDA Engineering Co., 34- 11 Vernon 
Blvd., Long Island City 1, N. Y.—P27.1. 
* HAMILTON Tool Co., *. Mg Hanover, 
Hamilton, Ohio.—P27.5, 
¥*HARRIS-Seybold-Potter Co., 7510 E. 71st 
St., Cleveland 5, 0.—P27.2, Ba ee | 


-10, .12. 
*HOE, R., & Co., te 910 E. 138th St., 


New ed a 

— x; Nei: Glen Arm, Md. 

INTERNATIONAL Paper Box Machine Co., 

5 Main St., Nashua, N. H.—P27.4. 

LINE-0- SCRIBE, Div. Globe Corp., 400 N. 
Michigan Ave., Chicago 11, Ill.—P27.19. 

MAKATAG Co., Reading, Mass.—P27.21. 

*MIEHLE Printing Press & Mfg. Co., 2011 
Hastings St., Chicago 8, Ill.—P27.2, 3, 
4, .6,..9, 10, .11, 12, 48, .18, "19, 
~2i, 24, 27. 

% MILLER Ptg. Machinery Co., 1117 Reeds- 
dale §8t., oa 12, Pa.—P27.3, 
<8, 246) 0 .30. 

MORGAN — ’3966 Avondale Ave., Chi- 
cago 41, Ill.—P27.19. 

%*NAZ-Dar Company, o grapeine Ave., 
Chicago 10, Ill.—P27. 

* NEW Era Mfg. Co., 375 ith ae’ er 
son 4, N. J. —Pd7. 3, .4, .10, 

-17, .21, .22, .24. 

NORTHERN Machine Works, Marshall & Jef- 

ao Sts., Philadelphia 22, Pa— 


PAPER Converting Mach. Co., - Harvey 
Green , Wis.—P2 


8t., . 
SCHMUTZ “Mig. Co., Ine., _1600 “W. Main 
.» Louisville, Ky.—P2 25. 
PENCIL Supply Co., = $109 Summit 

Ave., Union City, N. J.—P27.15. 
PLEGER, John J., Co., 613 W. 16th St., 
Chicago 16, Ill.—P27.24. 
POST Mfg. Works, 671 Diversey Pkwy., 


Chicago 14, IlL—P27.6. 
POTDEVIN Machine Co., 1221 38th St.,. 


Brooklyn 18, N. Y.—P27.1, .26, .27. 
SELECTASINE Corp., 2738 Van Buren St., 
Chicago 12, I1L—P27.20. 
SHOWCARD Machine Con 1192 Merchan- 
dise Mart, Chicago 54, IlL—P27.19. 
STOESSEL Machine Mfg. Corp., 152 Wooster 
8t., New York 12, N. Y.—P27.5, 10, 
-16, .18, .22, .24. 

STOKES, A., Co., Hudson, Ohio.—P27.23. 

STOKES & Smith Co., Inc., Summerdale 
Ave. Nr. Roosevelt Blvd., Philadelphia 
24, Pa.—P27.4. 

VERNER, B., & Company, 52 Duane St., 
New York 7, N. Y.—P27.6, .9, .12, .21. 

WESTERN Printing Machinery _ yw 8. 
Green St., Chicago 7, Dll.—P2 

WILLSEA Works, 371 Saint Paul Street, 
Rochester 5, N. Y.—P27.4. 

woop, o. ae S & = 1 Main 8t., Ra- 

“YOUNG Engineering > 2749 N. Jans- 
sen Ave., Chicago 14, Ill—P27.1, .4, 
5, .6, .10, .12, .14, “t 21, .24. 


Printing Frames (See O01; 
P14) 


P28 Printing Mchy. Dealers 


ABRAMS, M. L., Co., 1639 Superior Ave., — 


Cleveland 14, Ohio 

ALLIED Printing & Binding Mach. Co., 
3771 Chester Ave., Cleveland 14, Ohio. 

*% AMERICAN Type Founders, 200 Elmora 
Ave., Elizabeth B, N. J. 

ARNOLD Numbering Mach. Wks., 19 8. 

Wells 8t., eng 6, 

BRIN&ZNALL, Harry W., Co., 430 Howard 
St., San Francisco, Calif. 

BROWN Folding Machine Co., 3771 Chester 
Ave., Cleveland 14, Ohio. 

CHICAGO Linotype Maintenance, 549 West 
Randolph, Chicago 6, 

CHICAGO Printers Mach. Wks., 609 W. 
Lake St., Chicago 6, IIl.. 

CONTINENTAL Prtg. Eqpmt. Co., 633 
Plymouth Court, Chicago 5, Ml. 

CRAFTSMEN Machinery Co., 575 Atlantic 
Ave., Bosten 10, Mass. 

CRESCENT Printers Supply, 69 E. Long 
St., Columbus 15, Ohio. 

DODSON’S “ re Co., 231 Pryor 
St. S.W., Atlanta 

DONAHUE, “shomas F., ” 200 Davis St., San 
Fr: , Calif. 


ECONOMY. Printers Products Co., 609 8S. 
LaSalle St., Chicago 5, Til 

FARNSWORTH, John, Bourse Bldg., Phil- 
adelphia 6, Pa. 





FULLER, E. C., Co., Inc., 28 Reade st, 
New York 7, N. ¥. 

GANE Brothers and Lane Ine., 1335 y, 
Lake Street, Chicago 7, Ill. 

GRIFFIN, Campbell, Hayes, Walsh, Inc., 50 
East 21st 8t., New York 10, N. Y 

GRIFFITHS, John, Co., Inc., 17 n “42nd 
St., New York 17, N.Y 


Ine., Sunnyside 


HEUSLELN, BR J; ee 11 8S. Meridian gt, 
Indianapolis 4. d. 
HOOD-Paten Corp., 47-01 35th St., Long 


HILLORY Jennings, P. 0. Box 344, Li 
Bock, Ark. ” 
KELLER, George R, 1701 16th St. Nw, 
illiam M., Co., 420 Market St., 
11, Calif, 


E. P., Co. Inc., 426 W. 33rd 
New York ye A 
MARGACi Manufacturing Co., 82 Beekman 
New York 7, N. Y. 
MARSHALL Son & Wheelock, Inc., 82 Lin. 
coln St., Boston 11, Mass. 
MASON-Moore-Tracy, Inc., 28 E. 4th St, 
New York N. Y. 

a eB. Supply, Inc., 139 B 
d St., Cincinnati 2, Ohio. 
MISSOURI-Central Type Foundry, 705 E. 

Murdock Ave., Wichita 5, Kans. 
¥* Northern Machine Works, Marshall & Jef- 
ferson, Philadelphia, Pa. 
NORTHWEST Type Foundry, =~ South 
Fourth Street, Minneapolis 15, Minn. 
“a — Sooply Co., 203 So. 10th 


maha 8, Neb 
PARRY, ‘ae we Machine, 224 Mill St., 
Rochester 4, N. Y. 
PAVYER Printing Rn ag Bete. 600 8. 
Broadway, Louis 2, 
* PAYNE & Wai i i 82 eidenn St., 
New baa iA 
141 East 5th 


PERFECTIO. N lisps 
Street, St. Paul 1, Minn. 

aS ae ang ag! ‘Corp., 410 8. Clinton 

PRINTERS ‘sion Service, 719 8. Dearborn 
S8t., Chi mk 

PRI NTING ot Parts & a. Ine., 
221 High St., Boston 10, Mas 


PRINTING Trades cag Co., 633. 8. Ply- 
mouth Court, Chicago 5 Ii. 
551 W. Fulton &t., 


to A. R., 
RICHARESON-Sorde Co., 503 Fourth Ave. 
§., Minneapolis 15, Minn. 
RUESCH Co., 1932 E. Webster Place, Mil- 
waukee 11, Wis. 
RULEX Type Corp, 549 South Wells St., 
Chicago 5, Iil. 
E. * vy 727 8. Dearborn St., 


C. B., Co., Inc., 135 
18, N. Y. 
4820 No. Fairfield Ave., 


i " 


SIMONS, Geo. ii 
Chicago 25, Til. 

STANDARD Paper Box Machine Co., Inc, 
133 Bleecker St., New York 12, N.Y. 

STEWART, Don, Co., 441 Clay St., San 
Francisco 11, Calif. 

ear ay Company, Inc., 123 S. Jeffer- 

n St., Chicago 6, Ill. 
«TOMPKINS Pie gs Co., 705 S. Dear- 


, born St., Chicago 5, Til. 
*xTOMPKINS Printing Equipment Co., 1040 
W. Grand Blvd., Detroit 8, Mich. 
TURNER Type Founders Co., a 27th & 
Payne Ave., Cleveland 14, 
xType & Press of Illinois, 990 | 3 Jefferson 
St. cane 6, Ml. 
WALKER, E RS: Supply * 140 Que St. 


as 
WESTERN Printing seme Co., 430 8. 
Green St., Chicago 7, Ml. 
ZANETTI Machine Works, Ine., 1701 Kirk- 
wood Ave., San Francisco 24, Calif. 


P29 Pumps, Air and Ink 

BECKFIELD ,» t Vacuum Blower (Co., 
532 First Ave., Pittsburgh 19, Penna. 

FAIRBANKS Morse & Co., 600 S. Michigan 
Ave., Chicago 5, Ill. 

GAST Mfg. Carp. 123 Hinckley St., Benton 
Harbor, Mich. 

HOLLINGSWORTH, Wm., Machine Co., 227 


XLANSTON Monotype Machine Co., 24th 
and Locust St., Philadelphia 3, Pa. 
—s Brothers, 166 Christie, Newark 5, 

Punches, Paper (See Pil) 
P30 


Punches, Press 
MARKEL Products Co., 170 Broadway, New 


York 7, N. Y. 
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SEALING 103 





THWEST Type Foundry, mg South 
= earth et Minneapolis 1 
RICHARDS, J: A., Co., 903 N. Pitcher St., 
Kalamazoo 13F, Mich. 


Pyrometers (See T8) 
uoins and Ke 
a.@ Keys - 
Q!.2 Quoins 


RICAN Wood Type & Engrav. Co., 270 
Miapetie St., New York 12, N. vik 








CHALLENGE Machinery Co., Grand Haven, 
Mich.—Q1.1, .2. 

HEMPEL, - ae i*%, White Bldg., Buffalo 
2, N. 

HOE, R., & Co., a. 910 a 138th St., 
New York 54, N. Y.—Q1. 

MORGANS & Wilcox Mfg. Co. ., 69 Han- 
ford St., Middletown, N. Y.—Q1.1, .2. 

{PRINTING Machinery Co., 436 Commer- 
cial Square, a 2, Ohio.—Q1.2. 

Pg Western Ave., 


WARNOCK, W. 8., 
race, Chicago 26, T.—Q1.2 


R 


Racks (See C1; N2) 
Reducing Compounds 
(See 110) 

Reducing Glasses 

(See M2 

a Newspaper (See 








R18 Refrigerating Equipment 
CARRIER Corporation, South Geddes St., 
Syracuse 1, N. Y. 
Rl Register Control, Elec. Eye 
CAMERON Machine Ng a A 61 Popular 
Street, Brooklyn 2, N. 
CLINE Electric a Co., 2i1 W. Wacker 
Drive, Chicago 
GENERAL Electric. Co., 1 River Road, 
Schenectady 5, N. Y. 
SMITH & Winchester Mfg. Co., South Wind- 


—m aa 
yt Systems, Plate 

ne aay 1; P13 Also) 
> a Mehy. Co., Pam Haven, 


A CHAPTSMAN Line-up mg corp. 49 
River a Waltham 54, 

*HOE, R., & Co., Inc., 10 - 138th 
Street, New York 54, N. ¥. 

xLANSTON Monotype Machine Co., 24th 
and Locust St., Philadelphia 3, Pa. 

*PRINTING Machinery Co. ” bod Commer- 
cial Square, Cincinnati 2 

*ROUSE, H. ae & Co., gold Wayne 
Ave., Chicago 14, Tl. 

TAYLOR Machine Co., 210 Guilford Ave., 
Baltimore, Md. 

R3 Reproduction Proofing Sys. 

GRAPHIC Arts Research Foundation, 18 E. 
Kinzie St., Chicago 11, Tl. 


Rewinding Mchy. (See S11) 


R4 Riveting Machines 

STIMPSON, Edwin B., Co., * 70 Frank- 
lin Avenue, Brookiyn 5, N. Y. 

R5 Roll Leaf po tie adh 

ALTAIR na ig Corp., 55 Van Dam S8t., 
New York 18, N. Y. 

COUGHLIN Mite, Co., 697-699 E. 1382nd 
St., New York 54, N. Y. 

7, —— Hayes, Walsh, »- 50 

t St., New York 10, N. Y. 

PEERLESS. Roll Leaf Co., Ine., 4511 New 
York Ave., Union City, N. J. 

STOESSEL Machine Mfg. ‘74 152 Wooster 
8t., New York 12, 


R6_ Roll Leaf Cutter 

COUGHLIN Mfg. Co., 697-699 E. 132nd 
8t., New York 54, N. Y. 

GRIFFIN, Campbell, Hayes, Walsh, Inc., 50 
East 21st St., New York 10, N. Y. 

PEERLESS Roll ‘Leaf Co., Ine., : a New 
York Avenue, Union City, N. J. 


Roll, News., Protectors ” 
(See N6) 





R7_ Roller oe Clonmer Machines 
CLEAN-A-PRESS Machine Co., Box 264, 
DesMoines 1, Iowa. 


R8_ Roller-Coating Machines 

‘HAIDA Engineering Co., 34-11 oo 
Blvd., Long Island City 1, N. 

*IDEAL Roller & Mfg. Co., 2513 West 
24th St., Chicago 8, Ill. 

%*NAZ-Dar ‘Company, 469 Milwaukee Ave., 
Chicago 10, Ill. 

R9 Roller Conditioning Device 

PAASCHE Airbrush Company, 1900 Diversey 
Parkway, Chicago 14, Ill. 


Roller-Cooling Fans 
(See F1) 


R10 Roller Cores, Ball Bearing 
Rll Roller Sprays 
R12 Roller Trucks, Expansion 
R13 Rollers 

R13.1 Composition 


R13.2 Covered 
R13.8 Folding Machine 
R13.10 Gravure 
R13.3. Hand 
RI3.4 Offset-Lithographic 
R13.9 Proofing 
R13.5 Rubber, Natural 
R13.6 Rubber, Synthetic 
R13.7 Vulcanized Oil 
¥AMERICAN Roller Co., 1842 N. Halsted 
St., Chicago 22, Il.—R13.1, .2, .3, 


AMERICAN Wringer Co., Inc., Social St., 
Woonsocket, R: I.—R13.5 

BEN Day, Ine, 118 East 28th St., New 
York 16, N. Y.—R13.3. 
BINGHAM Brothers, Inc., 154 Nassau * 
New York 7, N. Y.—R13.1, .4, .6, 
BINGHAM’S, Saml., ia Mfg. Co., 636 s 
Sherman S&t., Chicago 5, Tl. Ti.—R18.1, .2, 
£4.68) 04-10: 

CONSOLIDATED Printing Ink Co., 431 No. 
Griggs St., St. Paul 4, Minn. —_R13.1. 

CORKPAK Company, Ine., 45 South St., 
Mount Vernon, N. Y.—R13.1 

*%DAYTON Rubber Mfg. - “9342 W. 
Riverview Ave., Dayton, 0.—R13.2, .3, 


5, .6. 
DU PONT, E. I., deNemours & Co., Inc., 
Neoprene Div., Wilmington, Del. —R13.6. 
* GODFREY Roller Company, 215 N. b - 
St., Philadelphia 7, Pa.—R13.1, 
GOODRICH, B. F., Lie 434 8. Main’ 8t., 
Pt - —R13.5 
GOODYEAR Tire & Rubber Co., 1144 E. 
Morte St., Akron 16, Ohio. —R13.4, .6. 
HARRIGAN Roller Co., Ine., 4 — 


*IDEAL Roller & Mfg. Co., 2512. Ror 3 
yw a 8, Til.—R13.1, :2, .8, 

MOTOR City Roller Co., 448 E. Lafayette 
St., Detroit 26, Mich.—R13.1. .3. 

NATIONAL Roller Comoe, 307 Pearl St., 
New oo 7, N. Y.—R18.1, .2, .8, .5, 


.6, 
OHIO fisiter Company, 4408 oy Ave., 
oo 13, Ohio.—R13.1, 38, .4, 


PAVYER. Printing Machine Works, 600 8. 
Broadway. St. Louis 2, Mo.—R13.3. 
%* RAPID Roller Company, 2558 S. Federal 
o —e 16, M1.—R18.1, .2, .8, 
t. 
wo & Porter, Ine., 402 * Market 
Chicago 7, Til.—R13.3. 
ROSENER. Tank, Co., 248 Valco ‘st., San 
Francisco 11, Calif.—R18.1 
SANDS Roller Co., 2859 Detictt Ave., 
Cleveland > Ohio.—R13.1. 
STEBOLD. J. & G. B., Ine., i) oF 
*. Pg York 18, N. Y—R13.2, .3, 
THIOKOL Corporation. 780 N. Clinton Ave., 
Trenton, R13.6, 
TWIN City Printers Roller Co., 505 S. 3rd 
St., Minneapolis 15, Minn. —R18.1. 
UNITED States Rubber Co.. 1230 Sixth Ave., 
- ge 20, N. Y.—R13.1, .2, .8, .4, 


VULCAN Proofing Company, Ist Ave. & 57th 
St., Brooklyn 20, N. Y¥.—R13.4, .5, .6. 
& Goodman, 440 Sansome Street, 

San Francisco 11, Calif.—R13.1. 
WILD & Stevens, Inc.. 5% Purchase St., 
eet 10, Mass.—R13.1, .2, .3, .4, 


R19 Roofing 
STONHARD Company, 401 N. Broad S&t., 
Philadelphia 8, Pa. 
Round Leaeeine Mach. 
(See P11) 





R14 Rotary Press Knives 
= arta Co., 72 Coes St., Worcester 


bag bg Press Co., 1535 So. Pau- 
lina St., Chicago 
—_ ee & Co., Ine., 910 E. 188th St., 


*SIMONDS Worden White Co., 604 Negley 
Place, Dayton 7, 0! 


R15 Routing 
RI5.1 Line Slugs 
R1i5.2 Relief Plates 
R15.3 Router Bits 
AUTOMATIC Saw Sharpening Co., 735 E. 
Ohio Street, Indianapolis, Ind.—R15.2. 
1101 W. 
Monroe 8t., Chicago 7, Ill._—R15.2 
— Bending Machine Co., 320 E. Chi- 
Elgin, fil.—R 15.2. 
ELTYRO ys 113 W. McMillan, Cin- 
cinnati 19, Ohio.—R15.2. 
* GOSS Printing Press Co., 1535 So. Pau- 
lina St., Chicago 8, Ti.—R15.2. 
a IND Mach. Builders, Ine., 1616 
-§ ra Ave., Kalamazoo 54, Mich.— 
*HOE, R., & Co., a 910 E. 138th 8t., 
New York a N. 

MILWAUKEE A AS Co., 612 E. Cly- 
bourn St., Milwaukee 2, Wis.—R15.2. 
MISSOURI- Central Type Foundry, 705 E. 

Murdock Ave., Wichita 5, Kans.—R15.2. 
NOLAN Corporation, 1333 E. Dominick 
Street, Rome, N. 
ONSRUD Machine Works, Inc., 3900 W. 
Palmer St., Chicago 47, 1l.—R15.2, 3. 
aay tg 7 Co., 4026 W. Lake 
cago 24, —R15.2. 
PLATEMAKERS Equipment Co., 7730 Maie 
Ave., Los Ai Calif. —R15.2. 
1212 pe om 8t., 


5.2. 
RICHARDS. we a” Co., 903 N. Pitcher St., 
Kalamazoo , Mich.—1 5.2. 
- Machine 4 “Tool Co., 1151 Temple 
Los Angeles 12, Calif.—R15.2. 
TARPLEY. George, Co., 14616 Alder Ave., 
East Cleveland 12, ‘Ohio.—R15.3. 
TASOPE Co., Aurora, Mo.—R15.2. 
ZANETTI Machine Works, Inc., 1701 Kirk- 
a San Francisco "24, Calif.— 


Rubber Plate Eqpt. (See 
P19; P23) 
Rule, Cross, Machine (See 
_ €16) 
R16 Rule 
R16.1 Cutting, Creasing, and 
Perforating 
R16.2 Brass 
R1i6.3 Steel 
R16.4 Type Metal Strip 
ALVIN Company, 135 West 20th Street, 
New Yor'! N. Y.—R16.1 
AMERICAN Type Founders, 200 Elmora 
Ave., Elizabeth B, N. J.—R16.1, .2, 


8, "4. 

ATKINS, E. C., & Company, - ,' Tilinois 
St., es gy * . or 

DISSTON, & § 4 = h & 
Milnor se a "ypniladelphia TIGR. 1. 

OLD, J. F., & Brothers, is 

Shakespeare Ave. Chicago 14—R16.1 

* HOE, R., & Co., Ine., 910 E. 188th St., 
New York 54, N. Y. F 

ae ey Co., 30 Beekman St., New 

7, N. Y.—R16.1, .2, .4. 

MARKEL Products Co., 170 Broadway, New 
York 7, N. Y.—Ri6.1, .3. 

MISSOURT-Central Type F . 705 Es 
Murdock Ave., Wichita 5, Kans. arg - 

— Typesetting & Type Foundry C 


42 Sansome &t., Francisco ti, 
Calif.—R16.4. 
PERFECTIO , Ine., 141 East 5th St., 
St. Paul 1, Minn. —R16.4. 


RAYCO Type Founders, 604 W. Lake Street, 
Chicago 6, T1l.—R16.4. 

RICHARDS, J. A., Co., 903 N. Pies St., 
Kalamazoo 13F, Mich.—R16.1, .3 
RULEX Type Corp.. ey 8. Wells St., Chi- 


cago 3, TI.—R1 
SIMONDS Saw and Steel Co., Oa Main 
Co., 441 re ‘st. San 


Street. Fitchburg, Mass.—R 1 
STEWART, Don, 
Francisco 11, Calif.—R16.2, . 
ey en Ine., 4550 . Federal 
» Chicago 9 16.4. 

TAYLOR MADE Rule Company. 65 Flatbush 
Ave., Brooklyn Y.—R16.2, .4. 
UNIVERSAL Aono Taber Corp.. 418 N. 

St. Paul St., Dallas 1. Tex.—R16.2, .4. 
Rules, Type (See G4) 
R17 Ruling Machines & Access. 
*HICKOK, W. 0., Mfg. Co., 9th & Cum- 
berland Sts., Harrisburg, Pa. 





LINDBLADH Corp., 40 Court 8t., Boston 


8, Mass. 
*McADAMS, John, & Sons, Inc., 20 Knight 
St., ed Conn. 
ANETTI Machine Works, 1 Inc., 1701 Kirk- 
wood Ave., San Francisco 24, Calif. 


~ ale 


S29 Safes, Fireproof 
EMPIRE State Safe a 220 Centre S&t., 
New York 13, N. 
Safety ‘lo (See C2) 
Safety Guards (See P5) 
Saw Gauge (See G4) 
Sl fans Planers, S ners 
"Block pone Beg Planers 
Planer Knives 
Saws, Band 
Saws, Die-Makers 
Saws, Mitering 
Saw Blades 
Saw Sharpeners 
Saw Trimmers 
Saw Swaging Machines 
AMERICAN Steel Chase Co., 3131 48th 
rg ar 4 Island ow 1, N. Y.—81.1, 


4, .5, 
x AMERICAN Type hee 200 Elmora 
Ave., Elizabeth B, N. J.—81.2, .4, .7. 
— E. C., & Co., 402 8. _ 8t., 
Indianapolis 9, Ind.—81.5, ‘ 
AUTOMATIC Saw Sharpening i. 785 E. 
Ohio St., Indianapolis, Ind.—S1.5, .6. 
BOICE-Crane Co., 930 W. Central Ave., 








roadway, St. 
> ane & Sons, 


fanufacturing C le 8t., 
N.E., oot 18, ‘Mina, —S§1.6 

* HAMMOND Machinery Builders, Inc., 1616 
bo ~ * Ave., Kalamazoo 54, Mich.— 


HEATON & Anderson Div. be =e Como Ave., 
—81.2 


*HOE, R., , 910 E. > 8t., 
New York 54, 'N. 1.2, 

*MILLER Ptg. Machinery Co., Tit Reeds- 
dale St., Pittsburgh 12, Pa.—81.7. 
MILWAUKEE Saw-Trimmer Corp., 612 B. 

Clybourn St., Milwaukee 2, Wise.—81.7. 
MISSOURI-Central Type 


C. B., Co., 720 So. Dearb 

icago 5, Tl 5, .6, .¥. 

NOLAN Corporation, 1833 E. Dominick 
Street, Ro ¥ 1.7. 


RICHARDS. ay % Co., “Kalamazoo 18F, 
Mich.—81.1, .3, .4, 5, .7. 
ROGERS, Samuel C., . 5 191. Dutton 


Ave:, Buffalo 11, = 
SE, H. S. Bie % Wayne 


wae 
Ave., Chicago 14, 
SAW & Knife Specistte. co "526 Carnegie 
Ave., Cleveland 8, Ohio—81.2, 5, .6. 
ss ‘ 70 Main 
Street, Fitchburg, Mass.—8 


TESCH Mfg. Co. Inc., = 1g “oth 8t., 
Milwaukee 7, Wis.—S1. 6, 2%, 3 


*&VANDERCOOK & Sons, 900 N. “Kilpatrick 
Ave., Chicago 51, Tl.—81.1. 
WALLIN Mfg. Co., Or 8. Tenth &t., 
Omaha 8, Nebr.—S ; 
WARDWELL Mfg. co “hier Fulton Rd., 
Cleveland 9, Ohio.—81.6, . 
LSON Products, . and & Washing- 
ton Sts., Reading, Pa.—81.8. : 
S2 Scales 
$2.1 Platform 
. $2.2 Postal 
COMMERCIAL Controls Corporation, 640 
Culver Road, Rochester 2, N. Y.—S2.2. 
oe Scales, Inc., 1 F sey: 8t., Brook- 


N. Y.—82.1 
FAIRBANKS, Morse & Ke 600 8. Michigan 
Ave., Chicago 5, —82.1, .2. 
TOLEDO Scale Co., Toledo 12, Ohio—.1, .2. 
Goenteas Devices 
(See P11; S12) 
Fong Machines, Envelope 
(See E4) 
S3 Sealing Machines, Ta 
ALTAIR Machinery Corp,, 55 Van a 8t., 
New York 18, N. Y. 
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DRY-Tab —— Sealer 1% mg 4614 
Ave., Cleveland 3. 
ID Tape & Company, 1318 

Sixteenth Be Brooklyn 19, N. 

S84 Sealing Machines, “hed 

S5 Separators, Metal 

S6 Sewing Machines & Needles 

CHICAGO McCain Mchy. Lab., 2719 8. 
Poplar Ave., Chicago 8, Ill. 

SINGER Manufacturing Co., 109 Trumbull 
St., Elizabethport F, N. J. 

SMYTH Mfg. Co., 9 Sigourney St., Hartford, 
Conn. 


87 Shading Mediums 

BEN Day, Inc., 118 East 28th St., New 
York 16, N. Y. 

CRAFTINT Mfg. Co., — Clair Ave., 
N.W., Cleveland 13, 


Shears & sear (See B14) 
Sheet Dryers (See A3; H3) 


S8 Shelving 

ALLIED &teel Equip Co., Lapeer, Mich. 

LYON Metal Products, Ine. .» 1134 Madison, 
Aurora, Ill. 


S9 Silk Screen Eqpt. & Suppl. 

%* AMERICAN Type Founders, 200 Elmora 
Ave., Elizabeth B, N. J. 

seats Lindsay Div., 2601-75 W. Grand 
Ave., Chicago 12, Ti. 

CELLUSUEDE Prod., Inc., 2107 Kishwaukee 
8t., Rockford, Tl. 

HAMMER Dry _y* & Film Co., Ohio & 
Miami 8t., St. is 18, Mo. 

ee R. e 00 W. Madison, 
Chicag Ti. 

*NAZ- Dar Company, 469 Milwaukee Ave., 
Chicago 10, Ill. 

ae . 2738 Van Buren 8t., 


0 12, 
aunawite Williams Co., 101 Prospect, 
Cleveland 1, Ohio. 


$10 Skiving Machines 
LESTER & Wasley Co., Inc., 282 Franklin 
8t., Norwich, Conn. 


$11 Slitting, Rewinding Mchy. 
BECK, Charles, Machine Co., 414 North 
18th St., Philadelphia 8, Pa. 
CAMERON Machine Company, 61 Poplar 
Street, Brooklyn 2, A 
CLINE Electric ao 6 oo 211 W. Wacker 


, Co., Inc., Glen Arm, Md. 
JACQUES, john & Son., ‘93 Webster S8t., 
Worcester 3, Mass 
KIDDER Press Co., The, Inc., Dover, N. H. 
KOHLER System Company, 159 E. Chicago 
Avenue, Chicago 11, Ill. 
MEISEL Press Mfg. Co., 944 Dorchester 
Ave., Boston 25, Mass 
PAPER ‘Converting Machine Co., 601 Harvey 
St., Green Bay, Wis. 
— E. G., Mfg. Co., 2675 University 
8t. Paul 4, Minn. 
*YOUNG = age a Co., 2749 N. Janssen 
Ave., Chicago 14, Tl. 


$12 Slitting, Scoring, & 
Perforating Attachments 
(Also See: Perforating 
Machines) 
ACME Printing Appliance Co., 333 South 
Clinton St., Chicago 6, Til. 
BEALL, Jack, 641 8. Dearborn S8t., Chi- 


cago 5, Til. 

DAVIDSON Perforator Corp., 7157 68th 
Place, <™ AR Se A 

*HICKOK, W. 0., Mfg. Co., 9th & Cum- 
berland Sts., Harrisburg, Pa. 

LESTER & Wasley Co., Ine., 282 Franklin 
St., Norwich, Conn. 

MORGAN Expansion Roller Truck Co., Box 
216, Hollywood 28, Calif. 

ORTLEB Machinery Co., 3818 Lacelde Ave- 
nue, St. Louis 8, Mo. 

*SEYBOLD Div., Harris-Seybold- Potter Co., 
833 Washington Street, Dayton F7, Ohio. 


$13 Slug Corrector 
nee: Composing 


Mac 
CURLE coaaaeenge A oe 500 Sansome St., 
San Francisco, C: 
Slug spre ( See G4) 


814 Slug High Sinkers 
BANCROFT, Ralph, Co., 305 South Fifth 
St., Minneapolis 15, 


Solders (See Al) 
Spaceband Cleaner 
(See C16) 

S15 Spinners, Grommets, etc. 


STIMPSON, Edwin B., Co., Inc., 70 Frank- 
lin Avenue, Brooklyn 5, N.Y. 





opcare 

(See A5; M15; N5; R11) 

S16 Stamper, Bench Lever 

ALTAIR Machinery “tgs 55 Van Dam &t., 
New York 138, 

GRIFFIN, Campbell, » sien: Walsh, Ine., 50 
East 21st St., New York 10, N. Y. 


S17 Standing Presses 
*HICKOK, W. 0., Mfg. Co., 9th & Cumber- 
land Sts., Harrisburg, Pa. 


S18 Stapling Machines 
Also See: Stitchers, Wire) 
ACME Staple Co., 1643 Haddon Ave., Cam- 


den, N. J. 
SEYBOLD Diy., Harris-Seybold- ve. a » 
833 Washington Street, Dayton F' 
SPEED Products Co., 37-18 Northern Bivd, 
Long Island City isk. % 


819 Static Eliminators 
$19.1 Static Eliminator Brushes 

*%CHAPMAN Elec. — caamaaaied Co., Box 
268, Portland 6, 

CRAIG Corporation, us W. 20th St., New 
York 11, N. Y. 

KIDDER Press Co., Inc., oa, N. H. 

MAXSON Automatic Mehy. Co., sy yea 
ington Trust Bldg., Westerly, R. 

POTDEVIN ea Co., 1221 Bath St., 
Brooklyn 18, N. 

SIMCO Company, 4980 York Road, Phil- 
adelphia 41, Pa. 

STATIC Eliminator and es Press Heat- 
er Co., 239 Centre St., N. Y. 13, N. Y. 

WESTERN Brush Company, 33 So. Market 
8t., Chicago 6, Ill.—819.1 


-S$20 ye sg Equipment 


(Also - os: Adhesives; Cabinets; 
Conveyors; Curved Plate Shaver; 
Gauges; Magnifying Glasses; Met- 
al; Metal Meiting Furnaces; 
Molding Presses; Motors; Nail- 
ing Machines; Plate Bevelers; 
Plate Mounting Devices; Regis- 
tering Systems; Routing Machines; 
Saws, Planers; Testing Instru- 
ments; Tools; Trueks; Thermom- 
eters & Pyrometers) 
$20.1 Boilers 
$20.2 Casting Boxes 
$20.2a Curved 
$20.2b Flat 
$20.2c Vacuum 
$20.3 Casting Machines 
$20.4 Drilling & Jig Saw Eaqpt. 
$20.5 Finishing Devices 
$20.6 Formers & Scorchers 
$20.7 Humidors 
$20.8 Mat Rollers 
$20.9 Mat Trimmers 
$20.10 Mats & Matrix Papers 
$20.11 Molding Blankets 
$20.12 Packing 
$20.13 Parting Powder 
$20.14 Plating Equipment 
$20.15 Reforming Machines 
$20.16 Shavers, Planers, Flat PI. 
$20.17 Tables, Cooling 
$20.18 Tables, Steam 
$20.20 Tape, Gummed 
ay Publishers Supply, 17 Stewart 
treet, Lynn, Mass.—820.6. 
‘AMERICAN Type i os 200 Elmora 
Ave., Elizabeth B, N. J.—S20.2b, .4, 
A Ae a ee | et 
BAKELITE Corporation, 285 Madison Ave., 
New York 17, N. Y.—820.10. 
BOICE-Crane Co., 930 W. Central Ave., 
Toledo 6, Ohio.—820.4. 
BURGESS Cellulose Co., Inc., Freeport, Il. 
—820.10. 


CERTIFIED Dry Mat Corp., 9 Rockefeller 
Plaza, New York 20, N. Y.—S20.10. 
CORKPAK Company, Inc., 45 South S&t., 

Mount Vernon, N. Y.—S20.10, .11, 


DUPLEX Printing Press Co., McCamly and 
Houston Sts., Battle Creek, Mich.— 
§20.2a, ¢, .8. 

ae Bending Machine Co., 320 E. Chi- 

0 St., Elgin, Tll.—820.2b, .6, .16. 

PLEXIDEAL Dry Mat Corp., 25 East 26th 
St., New York 10, N. ¥.—820.10. 

*GOSS Printing Press Co., 1535 So. Pau- 
me St., Chicago 8, Ill—S20.2a, b, c, 

5, BS ApS} AS 

AHAMOND Machinery Builders, Inc., 1616 

ae Ave. PA wees 54, Mich.— 


.& Co., Ine., 910 E. i *. 
New York 54, N. Y.—82 0.1, -2a, b, 
a Fa B,.By 8, -3; 10, i ,ae, 





MAT-O-CAST Mfg, Co., 6444 8. Woleott 
—820. 


, Chicay O 
MISSOURL-Central Type Seana, 705 E. 
ea Ave., Wichita 5, Kans.—820.2, 


*MONOMELT Company, Inc., 1611. Polk St. 
N.E., lis B, Minn.—820.16. 
MORLEY Company, 865 Se aa Street, 

Portsmouth, N. H.—820 
NOLAN Corporation, 1333 E. Dominick 8t., 
Rome, N. Y.—S20.2b, .6, .7, .8. 
“ South 


Foundry, 
ee 15, 


.2, 
PLATEMAKERS ‘Equipment Co., 7730 Maie 
Ave., Los Angeles 1, Calif.—S20.6, .9, 


-16. 

PIONEER Mfg. Co., 1212 Jackson St., 
Toledo 2, Ohio.—S20.4. 

ROBERTS & Porter, Inc., 402 So. Market 
8t., Chicago 7, Tl.—820.11. 

SHAW Machine & Tool Co., 1151 Temple 
St., _ Angeles 12, Calif.—S20.2b, .6, 


BP Te 
STA-Hi_ Corperitin, 1020 Crocker St., Los 
Angeles 21, Calif.—S20.2c, .6, 9, 13, 


-16. 
STEREOTEX Machinery yy ” 0. Box 167, 
eee. Conn.—820 
STEREOTYPE Equipment. t., 2815 Le 4 
Park Rd., Chicago 18, Ill.—820.2, 
TRIUMPH Printing Equip. Co., 507 rourth 
S., Minneapolis 15, —820.2. 
UNITED ‘States Rubber Co., 1230 Sixth 
Ave., New York 20, -N. Y.—820.12. 
UNITED Stereotype Supply Corp., 6 Rad- 
din’s er Ave., West Lynn, Mass.— 
§20.11, -20. 
WESEL Mig. — 411 Gilligan St., Seran-_ 
ton, Penna. 
bar ag & Thomson, Inc., 109 N. 11th 
Philadelphia 5, Pa.—S20.2a, b, ec. 
woOD’ Flan Corp., Hoosick Falls, N. Y.— 


WOOD Newspaper Mchy. Corp., 501 Fifth 
_ New York 17, N. Y.—820.2a, ¢ 


Sticks, Comp. (See C17) 


S21 Stitchers, Wire 
BOSTON hte Stitcher Co., 


wich, R. I. 

CHRISTENSEN Machine Co., 100 Fourth 
St., Racine, Wis. 

bin ge Folder Co., Pearl River, N. Y. 

*HOE, R., & ey Inc., 910 E. 138th St., 
New York 5 Y. 

PABICH, ro R. Mfg. 2855-57 No. 
Rockwell » Chicago 1 

*ROSBACK, * P.; Co., Sth & Park Sts. 
Benton Harbor, Mich. 


Stitching Machines 
(See G2; S21) 


S22 Sites Wire Feeders 
ay Machine Co., 100 Tenth 


e, Wis. 
SEYBOLD Dit, Harris-Seybold-Potter Co., 
833 Washington St., Dayton F7, Ohio. 


S23 Stock Cuts 

COMMERCIAL Cut Co. Inc., 151 W. 28rd 
St., New York 11, N. Y. 

EAST Texas “Engraving Co., 322 E. Erwin, 


er ihe 
HUX Cuts, a ‘W. 42nd St., New York 18, 


N. 

IDEA Cut Service, 209 South High Street, 
Columbus 15, Ohio. 
=. ye 318 W. Randolph St., 


Chicag Til. 
SHINN, ¢ tb, 721 Union St., Indianapolis 
In 


aa Stock Photogra graphs 
UNDERWOOD & Underwood, 321 E, 44th 
St., New York 17, N. Y.. 


S26 Stokers, Coal 
STEEL Products Engrg. Co., 1205 W. Co- 
lumbia St., Springfield, Ohio. 


Storage Cabinets (See C1) 
S24 Stringing Machines, 
; pay g _ Tag 


East Green- 


See: Knott: 
Stringing Machines} 


S25 Stripping Machines 

ALTAIR Machinery Corp., 55 Van Dam St., 
New York 18, N. Y. 

BRACKETT Stripping Machine Co., 505 
Jackson St., Topeka, 

PLEGER, O16, a Co., 613 W. 16th Street, 


, Mfg. wie 110 8. Brooke 
St., Fond ey Lac, Wis. 


S28 Suction Cups 
x IDEAL Roller & Manufacturing Co., 2512 
West 24th St., Chicago 8, Ill 








T1 ee 


Bindery 
Imposition 
Line-up & Register 
Make-up & Storage 
Offset-Litho. Layout 
Stripping 
Transfer for Verticals 
Work, Maple Top 
ANGLE. Steel Stool Company, 309 W. Oak 
St., Plainwell, Mich.—T1.1. 
APPLETON Wood Products Co., Ine., Doug- 
las & Second Sts., Appleton, Wis.—1'1.8, 
BROWN Coating & Eapt. Co., 17532 Wis. 
consin, Detroit 21, ich.—T1.5. 
xCRAFTSMAN Line-up Table Corp., 49-59 
River St., Waltham 54, Mass.—T1.3, 


ia 
— Printing Press Co., McCamly and 
ouston Sts., Battle Creek, Mich.—T 1.2, 
AcHAMILTON Mfg. Co., Two : Wis, 


MISSOURI- Central Type ‘Foundry, 705 E. 
Murdock Ave., Wichita 5, Kans.—T1.2, 
*MORGANS & Wilcox Mfg. Co., 69 — 
ford St., Middletown, N. Y.—-T1 
PLEGER, John J., a ria W. 16th ‘St, 
Chicago 16, Til.—T1 
ROBERTSON, R. R., 400 1. Madison, Chi- 
cago 6, Tl.— 1. 5, .6. 
WATERWORTH, Eng. & Mfg. oe 2329 
Troy St., Dayton 3, Ohio.—T1 
Tabular Systems ( a: C16) 
T2 Tag Patching Machines 
NORTHERN Machine vorks, Marshall & 
Jefferson Sts., Philadelphia 22, Pa. 
—er Machine Co., Inc., Wakefield, 
ass. 


Tape 
(See B5; B14; T3; T4; T5) 
Tape Couplers (See C26) 
T4 Tape, Overlay 
T5 Tape, Pressure-Sensitive 
CORKPAK Company, Inec., 45 South St., 
Mount Vernon, N. Y. 
INTERNATIONAL Plastic Corp., 10 Park 
PL, Morristown, J. 
METSCRR, NY. E., 80 Irving Place, New 
. Co., 900 Fauquier 
J. H. & G. B., Ine, 47 Watts 
Street, New York 13, N. Y. 
T6 Temperature Controls 
Also See: Thermostats) 
aa Monotype Machine e. 24th 
Locust St., Philadelphia 3 


MERGENTHALE iz ee vom 29 
Lge 8t., Brooklyn 5 
o730 , 


POWE dy Co., 

Meee, cago 14, 
ROBERTRON, Rk R., 400 W. Madison, Chi- 
TAGLIABUE, C. -J., Mfg. hae 550 Park 


Avenue, Brooklyn 5, N. 
—s Instrument elpin Rochester 1, 


17 ‘Test Instruments 
(Also See Gauges) 
77.12 Abrasion Tester 
T7.1 Color Fastness to Light 
77.2 Color Matching 
77.3 Densitometer 
17.4 Depthometer 
-5 Moisture Indicator 
Inkometer 
Paper Strength 
pH Slide Comparator 
Press Test Blocks 
7.10 Roller 
77.13 Stiffness, Paper 
T7.11 Tachometer 
AMTHOR Testing Instrument * he ae 45 
a gg Ave., Brooklyn 7 he 
ANALYTE Instruments, Inc., 15 Ward St., 
Bloomfield, N. J.—T7.2. 
as Elee. Devices Co., net W. Superior 
, Chicago 10, Il.—T7, 
caMiihtD ge Instrument oo Inc., 3732 
pal os entral Terminal, New York 17, 


DURANT Mfg. Co., Ine., 1929 N. Buffum St, 
Milwaukee 1, Wis. —T7.11. 
ero Kodak % en 348 State St, 


. 2 —T7. 

FEDERAL Products 5 Corp, 1144 Eddy St. 

‘ Providence 1, R. I.—T7.4. 

GENERAL Electrie Co., 5 F a Road, 
Schenectady 5, N. Y.—T7. 





When Writing Supply Firms, Kindly Mention 
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cENERAL Plate Makers oa Co., 522 8. 
Clinton Street, o 7, Tll.—tT7.4. 
GENERAL Radio Co. 275 Massachusetts 
Ave., Cambridge-89, Mass.—T7.11. 
HART Moisture Gauges Inc., = Liberty 
Street, New York 6, N. Y.—T7.5. 
ae Prod. Co., ‘tna 4, 


Md. 

MACBETH Are Lamp o. 875 = 28th 
St., Philadelphia 30, Pa.—T7. 

MERIX Photo ba a 712 Wrigley Build- 
ing, Chicago 11, Ill.—T7.5. 

TABER ceoeeent ‘Corp., ot Goundry St., 
North Tonawanda, Y.—17.12, .13. 
TAGLIABUE, C. J., ite. Pog ., 550 Park 

Avenue, Brooklyn 5, 5. 
TAYLOR, W. A., & a: 1800 York Road, 
Baltimore 4, Md.—T7.8. 


T8 Thermometers & Pyromet. 
XLANSTON Monotype Machine Co., 24th 
and Locust St., Philadelphia 3, Pa. 
LINOTYPE Parts Company, Main & Hud- 

sondale, Weatherly, Pa. 
*MERGENTHALER Linotype 8 29 
Ryerson S8t., Brooklyn 5, N. 


" PARTLOW Corp. ." Campion Road, New 


Hartford 
POWERS Regulator Co., 
Avenue, Chieago 14, 
RUSSELL Electric Company, 340 W. Huron 
t., Chicago 10, Tl. 
TAGLIABUE, C. J., Mfg. Co., 550 Park 
Avenue, Brooklyn 5, N. 
x UNITED American Metals Corp’ n, 200 Dia- 
mond St., Brooklyn 22, 
UNITED Stereotype Supply +S 6 Rad- 
din’s Grove Ave., West Lynn, Mass. 
T9 Thermostats 
(Also See: Temperature 
Controls) 
ELECTRIC omg Co., 8616 Madison Ave., 


South Gate, Calif. 
GENERAL Lag i 1 River Road, 
Schenectady 5, 

*xLANSTON Ey Machine Co., 24th 
and Locust St., Philadelphia 3, Pa. 
4MERGENTHALER —. Co., 29 Ryer- 

son Street, Brooklyn 5 y. 
PARTLOW Corp.. 2 Cudeion Road, New 


Hartford, N. Y. 
POWERS Regulator Co., 2720 Greenview 
J., site o 550 Park 


Avenue, Chicago 1 
TAGLIABUE, C. 

Avenue, Brooklyn 5, 
T10 Thin Spac 
a Type Funder, 200 Elmora 

ve., 

Thread, Twine (See B14) 

Tll Time Clocks & Recorders 
AMTHOR Testing Instrument Co., > Io 45 


VanSinderen Ave., Brooklyn 7, 
AUTOMATIC Time Stamp Co., 390 Atlantic 
10, Mass. 


Ave 
CALCULAGRAPH Co., 306 Sussex §t., Har- 
rison, N. J. 
CINCINNATI Time Recorder Co:, Inc., 1745 
Central Ave., Cincinnati 14, eo. 


2720 Greenview 


KASTENS, Henry, CO., 540 W. 27th 8t., 
New York 1, pe 

SIMPLEX Time Recorder Co., 8. Lincoln 
St., Gardner, Mass. 

STROMBERG Time Corporation, “es La- 
fayette Street, New York 13, +; 


TAGLIABUE, C. J., 
Avenue, Brooklyn 5 
T12 Time Switches 
GENERAL egy ag Co., 1 River Road, 
Schenectady 5, x. 
AMERCENITEALER Linotype, Co., 29 Ryer- 


Bs Co., y50 Park 
ye Ms 


son Street, Brooklyn 5, 

STROMBERG Time Ceitictiens” oe La- 
fayette Street, New York 13, 

TORK Clock Co., we, 1 Grove at, ‘Vout 
veruane N’ ¥. 

T13 Tin E g Machines 

——— L. F., & Sons, Inc., 352 Union 

, Allentown, se 
m1 hines 
BRAC a Machine Co., 505 


Jackson Topeka, Kansas 
MARRESFORD, William B., 377 Fourth 
Street, Niagara Falls, N. "Y. 
POTDEVIN M: Machine Co., 1221 38th St., 
Brooklyn 18, N. Y. 


Tool Cabinets (See C1) 


Bookbinders 
TI5.2 Engravers Cutting 
TI5.3 Machinists 
T15.4 Platemakers 
BURKE Machine = , Sandusky St., 
Conneaut, Oo 
*HICKOK, W. 


, 910 i “188th 8t., 


New York 54, N. Y.—T15.2, 





LUFKIN Rule Co., Saginaw, rag —T15.3. 

%&MERGENTHALER Linotype Co., 29 Ryer- 
son Street, Brooklyn oN NY 

1000 Brouidway, , ee City 


4.8. G * Manufacturing Company, 812 W. 
Belmont Ave., Chicago 14, Ill.—T15.1. 


Trac Cloth, Paper 
(See G7) 
T16 Trade or Mats 


IMPRINT Matrix Co., Moravian Falls, N. C. 

JUDSON Type, Inc., 151 W. 23rd St., New 
York 11, » A 

* LUDLOW “appeesia Compare, 2032 Cly- 
bourn Avenue, Chicago 

%&MERGENTHALER Linotype Co., 29 Ryer- 
son Street, Brooklyn 5, LY. 

=” Type Sena ” Vermontville, 


7 Pay om 
Form 
Lf 2 Form File 
T17.3 Form Lift 
T17.4 Makeup 
Ti7.5 Metal 
T1I7.6 Paper Handling 
T17.7 Upright, for Bindery 
T17.8 Electric 
T17.9 Truck Wheels, Caster 
ALLIED Steel Equip. Co., Lapeer, Mich. 
% AMERICAN Steel Chase ‘ee — 48th 
Ave., Long Island City 1, 
ANDERSON, C. F., & Co., 3098 i Calumet 
Ave., Chicago 16, 1.—T17. 

ANGLE Steel Stool ‘Company, 309 W. Oak 
St., Plainwell, Mich.—T17.5 at. 
AUTOMATIC Transportation, 101 A 87th 

St., Chicago 20, Ill.—T17.6,° 
ECONOMY Engineering Co., 2653 BW. Van 
Buren 8t., Chicago 12, Il1.—T17.6. 
ELWELL-Parker Eletre Co., Sard “4 ba 


HAMILTON Mfg. Co., Two Rivers, Wis. 


* HAMILTON Tool. Co... 9th & Hanover, 
Hamilton, Ohio. 
LEWIS-SHEPARD Sales ber 125 ” meg 
St., Watertown, Mass.—T: 17.6, 
MODERN Equipment aH ee Cuming 8t., 
r.—tT 
MORGAN Expansion ayo Truck Co., Box 
216, Hollywood 28, Calif. 
NORMAN, William = 185 North Wabash 
Ave., Chicago 1, Til. —T17.6. 
G Truck & Caster Co., Inc., wt 
W. Division St., Faribault, Minn.—.8, .9 
aaa hag og Co., 86th St. , Bergen 
, No. Bergen, N. J.—T17. 
*ROUSE, H. B., & Co., 2214 ie Wayne 
Ave., Chicag ay. 


-STA-Hi Commuiiin, 1020 © Goan St., Los 


Angeles 21, Calif. 
YALE & Towne Mfg. Co., i530 Tacony St., 
Philadelphia 24, Penna.—T17.6, 8. 


T21 Tweezers 
PIONEER Mfg. Co., 1212 Jackson St., 
Toledo 2, Ohio, 
Tying, Packaging Mach. 
(See P1) 
sree eeting 
(See C24) 
aper (See C24; 
also alee eTymipen” ” in Paper 
Section) 
T18 Tympan Paper Holders 
* ROUSE, iB. & Cb 2 2214 N. Wayne 
Ave.,; Chicago 14, 
T19 
TI9.f Army & Navy Insignia 
T19.2 Borders & Rules 
TI9.3 Brass 
T19.4 Fonts, APL, niaianee & 
Thompson Cast 
TI9.5 Foundry 
TI9.8 Slugs © 
TI9.6 Steel 
T19.7 Wood- 


ACME Type Foundry, 161 W. Harrison, 
Chicago 5, Il.—T19.4, .5. 

ACME ‘Wood Type Mfg. Co., 270 Lafayette 
8t., New York 12, N. ¥.—T19.7 

ALTAIR Machinery Corp., 55 Van Dam 8t., 
New York 18, N. Y.—T19.3. 

* AMERICAN Type Founders, 200 Elmora 
Ave., Elizabeth B, N.. J.—T19.1, .2, 


a aly 
AMERICAN Wood Type & Engraving Co. 
270 Lafayette St., A, York am 19.7. 
BELMONT Smelting & Refining Wks., Inc., 
a | as Ave., Brooklyn 7, N. Y— 


BAUER Type Foundry, Inc., 235 E. 45th 
8t., New York 17, N. ¥.—T1 

CALIFORNIA Type Foundry, 441 Clay, 8t., 
San Francisco 11, Calif.—T19.2, 

*EMBOSOGRAF Corp., 5 A kx aust ‘St., 
New York 10, N. ¥.— 9.1, .3 

EMPIRE Type Foundry, id N. ¥.— 


719.5 
‘HAMILTON Mfg. Co., Two Rivers, Wis.— 


HAASE Type Foundry, 1849 N. Halsted St., 
Chicago 14, IlL—T19.4, .5. 

JOHNSON, Joseph E., Co, = Atlantic 
Ave., Brooklyn 17, N. 9.6. 

JUDSON Type Ine., 151 W. ‘ard St., New 
York 11, N. Y.—T19 aA v7. 

ere Pye 45 Crown St., Meriden, Conn. 


mag hos Gold Stamping Mach., 605 W. 
bop Was — Blvd., Chicago 6, r— 


LUDWIG. Duell Co., tad —— 8t., New 
York 7, N. Y.—T19 
MISSOURI-Central Type ‘iein, “ E. 
Murdock Ave., Wichita 5, Kans.—.4, .5. 
MONO-Trade Company, 218 So. oth *st., 
nn 2, Minn.—T19.2, 


RTHWEST Type Foundry, sor South 
— St., Minneapolis 15, Minn.— 


0. K. Light Type Foundry, 910 W. Van 
Buren 8t., Chicago 7, Ill.—T19.2, .4, .5. 

PACIFIC Typesetting & Type Foundry Co., 
ea - San Francisco, Calif. 

PERFECTION Type, Inc., 141 4 5th 
St., St. Paul 1, Minn.—.2, A A 

QUAKER City Type goes 418 p~* 8t., 
Philadelphia 6, Pa.—T1 5. 

RAYCO Type Founders, 604 W. “Lake Street, 
Chicago 6, Ill.—T19.4. 

RULEX Type Corp., we 8. Wells St., Chi- 
cago 5, Ill—T19.2, .4. 

STERLING type Y saacas 


Mich.—T19.1 
4550 8. Federal 


STRIPFOUNDERS. 
THOMPSON T Type Founders, 107 N. Market 
St.; Dallas 2, Texas—T19.4. 
TURNER Type Founders Co., E. 27th & 
i - emacs 14, Ohio—T19.2, 
Type Cases (See C1) 
Type High Gauge (See G4) 
Type, Strip Casters 
(See C16) 


T20 writer Ribbon Attach. 
UNDERWOOD Elliott Fisher Co., 1 Park 
Ave., New York 16, N. Y. 


ae Ribbons 
ee O1) 


Vv 


Vermontville, 


Inc., 











V1 Variable Speed Pull 

*DAYTON Rubber Mfg. Co., “oa42 Ww. 
Riverview Ave., Dayton, Ohio. 

HORTON Co., 3016 University Ave., 8.E., 
Minneapolis 14, Minn. 

IDEAL Commutator Dresser Co., 5065 Park 
Avenue, Sycamore, IIl. 

EEVES Pulley Company, Dept. RV, Co- 
lumbus, Ind. 

V2 Var. Speed Transmissions 

GRAHAM Transmissions, Ine., 3754 N. 
Holton St., Milwaukee 12, Wis. 

IDEAL Commutator Dresser Co., 5065 Park 
Avenue, Sycamore, Til. 

—= ~~ Company, 2045 — Hunting Park 

Philadelphia 40, 
OILGEAR Co., 1403 W. sl St., Milwau- 


kee 4, Wis. 
REEVES Pulley Co., Columbus, Ind. 
Varnish (See 110) 


V3 Varnishing Machines 
er a — Co., 100 Fourth 
CORKPAK Company, Inc., 45 South St., 
Mount Vernon, N. Y. 
HOLLINGSWORTH, Wm., Machine Co., 227 
“N. Holliday St., Baltimore, Md. 
POTDEVIN Machine Co., 1221 38th St., 
Brooklyn 18, N. Y. 
WAGNER, Charles, Litho Mach. Co., 51 
Park Ave., Hoboken, N. J. 
Ventilatin; y Ee 
(See A3; H3) 
V4 Vibration Control Methods 
KORFUND Company, Ine., 48- y 82nd 
Place, Long Island City 1, N. Y 
UNITED States Rubber Co., 1230 Sixth 
Ave., New York 20, N. Y. 
VIBRATION ———- Co., 10-28 47th 
Ave., Long Island City + N. Y¥. 





W 


W1 Wash, Blanket 

ANCHOR Chemical Co., 509 Fifth Ave., 
New York 17, N. Y. 

BRADEN Sutphin Ink &- 3800 Chester 
Ave., Cleveland 14, 

RAPID Roller Bang 2558 8. Federal 
8t., Chicago 16, Ill. 

SIEBOLD, Fy i. & G. a as 47 Watts 
Street, New York 13, 





a Cnt * 
¥ AMERICAN Type Founders, 200 Elmora 
Ave., Elizabeth B, N. J. 
ANCHOR Chemical oe 509 Fifth Ave., 


New York 17, N. 
Rockefeller 


BRADEN Sutphin Ink G.,. "3800 Chester 
Ave., Cleveland 14, Ohio. 

CHALMERS Chemical Powe 123 Chestnut 
St., Newark 5, N. 

CHEMICAL Color & Bupiy Co., 547 S. 
Clark St., Chicago 5, Il. 

*GAETJENS, Berger & wee Ine., 35 York 


Street, Brooklyn 1, N. 
INCO Co., 1426 W. 3rd st Cleveland 13, 


Ohio. 

INDIANA Chemical & Mfg. Co., 517 So. 
Alabama St., Indianapolis 4, Ind. 

JUDSON Type Inc., 151 W. 28rd St., New 
York 11, N. Y. 

MESSEROLE, ° Edward D., > Inc., 245 
7th Ave., New York, N.Y 

METALS Refining os 1717 Summer 
Street, Hammond, 

PIERCE & Stevens, 110" ‘Ohio Street, Buf- 
falo 3, N. Y. 

PERFECTION Products Co., 116 Earl St., 
Rochester 11, N. Y. 

lass ha Co., 35 E. Wacker Dr., Chicago 1, 


SIEBOLD, J. H. & G. B., Inc., 47 Watts 
St., New York 13, N. ¥. 

TAYLOR-Gluem Co., Concord, N. 

TROJAN Products *& Mfg. Co., "5186 8. 
Wabash Ave., Chicago 16, Il. 


Washup, Offset-Litho. 
(See O1) 
Webbing (See B5) 


W5 Welder, Electric 
GENERAL Electric Co., 1 ‘River Road, 
Schenectady 5, N. Y. 


Wipers (See C16) 


W6 Wiping Cloths 

CALLAWAY Mills, 295 Fifth Ave., 
York 16, ¥. 

SANITARY Wiping Cloth Co., 1800 Bayard 
Street, Baltimore 30, Md. 


W8 Wire & Strapping, Shipping 
Ww9 Wire 

W9.1 Spiral Binding 

W9.2 Stapling & Stitching 
ACME —_ Co., 1643 Haddon Ave., Cam- 


len, N. J. 
CHICAGO Steel & Wire Company, 10257 
Torrence Avenue, Chicago 17, Ll. 
CHRISTENSEN Machine Co., 100 Fourth 
St., Racine, Wis. 
PABICH, W. R., Mfg. Co., 2855-57 N. 
Rockwell §t., Chicago 18, Ml. 
a Geo. W., & Co., 439 Dwight 
Holyoke, Mass. —w9.i, + 3 
‘SENECA Wire & Mfg. Co., Fostoria, Ohio. 
SEYBOLD Div., Harris- Seybold-Potter Co., 
833 Washington Street, Dayton F7, Ohio. 


Wire Stitchers (See S21) 
W10 Wood, Cut Blocking & 
it Blocks 


Tin loc 
WI0.1 Cut Blocking 
W10.2 Tint Blocks 
W10.3 Die- & Envelope-Cutting 
AMERICAN Wood Type & Engraving Co., 
270 a 8t., New York 12, N. Y. 


—Wwi0 
APPLETON. Wood Products Co., Douglas & 
Second Sts., Appleton, Wis. —_Wwi0.3. 
* HAMILTON Mfg. Co., Two Rivers, Wis. 


—W10.1, .2. 
IRWIN Re ig Co., Garland 1, Pa. 


JUDSON tl Ti, 151 W. 23rd 8t., New 


PITT. J. W., Ine., Bath, N. Y.—W10.1. 
SANDBERG Mfg. Co., 1949 W. Fulton 8t., 
Chicago 12, T.—w1 0.1 


New 


Wil Wrappi Machines 
MAXSON Automatic Mchy. Co., 409 Wash- 
ington Trust Bldg., Westerly, R. L 
PACKAGE Machinery Co., 182 Birnfe Ave., 

Springfield, Mass. 
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INDEX TO POPULAR PAPER BRAND NAMES 


For code to classification numbers, consult ‘‘Key to Kinds and Grades of Paper’’ Below. 


‘ B 


ae. INC., No. 1 
aper Mills, Ine. 





BADGER PAPER 
(B5.5a) Le ys 





A 





ACADEMY (B5.3d) Valley Paper Co. 
ACCEPTANCE (B5.3d; B17.3b; L2.1d) 
American Writing Paper Corp. 
ACCOUNTANTS (B17.3c) Linton Bros. Co. 
* ACTION (B5.5a; L2.3) Crocker-McElwain 
*ADENA (B7; B8; B10; B11.2) Chillicothe 


Paper Co. ' 
* ADIRONDACK (B5.5b; L2.2) Intl. Paper 
* ADVANCE (B5.2a; L2.1a) L. L. Brown 


Paper Co. 
ADVERTISERS (B6.4) Watervliet Paper Co. 
ADVOCATE (B5.3d, L2.1d) Brightwater 


Paper Co. 
AGAWAN (B5.3b; B17.6; T3.2a) American 
Writing Paper Corp. 


AIRWEIGHT (T3.3b) ay Paper 

ALBEMARLE ao ae » 8; C7. oN ‘Albe- 
oan Paper Mfg. 

ALBION (B11.2; 2, ) Am. Writ. Paper 

ALEXANDRA (B5.3c; W5.3) Strathmore 
Paper Co. 

ALEXIS (D3) Strathmore Paper Co. 

ALL AMERICAN (B5.3b). Harding-Jones 


Paper Co. 
AMERICAN (B7; B8; C7.7;, T2.2a, b) Am. 
Writing Paper Corp. 
ANCHOR (81.2) George —- & Son, 
ANDORRA (C7.5; T2.1b) W. C. Hamilton 


& Sons 
ANGLO-SAXON (B5.3c) Carew Mfg. Co. 
ANGORA (W3.1) Whiting Paper Company 
APPLETON (B6.3; L3.2) Appleton Coated 
Paper Co. 





APPRAISAL (L2.1e) Carew Mfg. Co. 
¥AQUASET (B11.2) Oxford Paper Co. 
AQUASTRONG (B11) Crocker, Burbank Pa- 


pers, Inc. 

ARDOR (B5.4d; D5.2; L2.2; M3.2) Ne- 
koosa-Edwards Paper Company 

ARIEL (B5.4; B5.4d; cr. 12) Champion 
Paper & Fibre Co. 

ART (B6.1; B6.6) Crocker, Burbank Papers 

¥ ARTESIAN se 2c; B5.3d; L2.1d) Whit- 
ing-Plover Paper Co. 

_ (Bt, B8; B10) Crocker, Burbank 


ATHOS (cr, 1) United Mfg. Co. 
ATLANTIC (B5.5a; ye 10; C7.12a; D5.2; 
L2.3; M3.3; Eastern Corporation 
AUDUBON (C7.6, 72. 1b) Hurlbut — 
AURELIAN (T2. Ta) Worthy Paper Co. 


ANKERS 1) Pais LaMonte & Son 
BANKER’S (B3. 4) Standard Paper Mfg. 
BANTAM (T3.3a) Chemical Paper Mfg. Co. 
BAS! he WEAVE (81.2) George LaMonte 

n 
——— WEAVE (B3.4) The Wrenn Pa- 
r Company 
BAYFIELD *(T3) c. Hubbard Paper Co. 
BAY PATH (B5.2c; Bs. 3d) Strathmore Ppr. 
¥* BECKETT ay B11.1;. B12; (7.12) 
Beckett Pa 


per 
*BEES WING (13. 3b) International Paper 
BENEFIT (B17.4) Chemical Paper Mfg. Co. 
BETA (B17.4) Franklin Paper Co. 
BIBLIOPAKE (B1) 8. D. Warren Company 
BLACK & WHITE (B6.1) Dill & Collins 
BLACKSTONE (B14) Tileston & Hollings- 


worth Co. 
* BLACKSTONE (B5.5e) Byron Weston Co. 











Key to Kinds and Grades of Paper 


Code used in classification numbers in above Brand Name 
Index.j(Papers in same group may vary in characteristics.) 





A 


Al Announcement 
Al.t Business 
Al.2 Social 

B 


Bible Paper 
Blanks " 











Bl 
B2 


No. 2 Grade 
No. 3 Grade 
Embossed 
Enameled 
Fancy 
Halftone 
Offset Pasted 


Binders 
aoe & Carton 


J 
+ 
Co) 
© 


ip 
Eareouee 


Mounting 
Poster 
Press 
Straw 


B5.! Coated, one side 

B5.2 Opaque Bond Rag Content 
B5.2a 100% Rag Content 
B5.2b 75% Rag Content 
B5.2c 50% Rag Content 
B5.2d 25% ys Content 

B5.3 Rag Cont 
B5.3a No. | *700% Rag 
B5.3b 100% Rag Content 
B5.3c 75% Rag Content 
B5.3d 50% Rag Content 
B5.3e 25% Rag Content 

B5.4 Sulph., Bond, Unwatermark. 
B5.4a No. | Grade 
B5.4b No. 2 Grade 


B55  Sulahite, Bond, Watermark. 
a No. ! Grade 
BS. 3 No. 2 Grade 
B5.5c No. 3 Grade 
B5.5d No. 4 Grade 
B6 em _e~ 
No. | Grade 
No. 2 Grade 
No. 3 Grade 
No. 4 Grade 
Colored 
Dull Finish 
Folding 
_— Ink 
B6.9 Book, Coated, Machine 
B6.10 Book, oy Pts 
B7 Book, E Antique 
Boo 


B8 ry 

B18 Book, Groundwood 

B9 Book, hine Finish 
B9.1 Groundwood 


B10 Book, ~ r, Calendered 
Bll Book, O set 

Bil.t { Grade 

Bit.2 a 2 Grade 

Bil.3 No. 3 Grade 


plex 
inten, Rag Content 
BI7.3a 100% Rag Content 
BI7.3b 50% Rag Content 
BIi7.3c 25% Rag Content 
BI7.4 Index, Sulphite 
BI7.7 Index, Bleached Sulphate 
BI7.5 Ticket 
BI7.6 Wedding 


Cc 


C1 Carbon Paper 
C2 Card, Sheet 
C3 Cards, Cut 
C4 Cellophane 

C4.1 Bags 

C4.2 Envelopes 

3 Cord 

= : ee 

C5 * loth < Printing 


Banner 
C5.2 Cotton, Letterhead 
C5.3 Label 
C5.4 Pyroxylin Coated 
C6 Cloth-Lined Paper 
C7 Bg Stocks 
Coated 
Coated Duplex 
Coated, Gloss Ink 
Coated, Silver, Gold, Bronze 
Coated, Pyroxylin 
Deckle Edged 
Embossed 
Lacquered 
Laminated 
oF. 16 Leatherette 
C7.10 Manuscript 
C7.10a 100% Rag Content 
C7.10b 75% Rag Content 
C7.10d 25% Rag Content 
C7.11 Rag Content 
C7.12 Sulphite . 
C7.12a No. | Grade 
C7.12b No. 2 Grade 
C7.12c No. 3 Grade 
C7.13 Specialty 
C7.14 Translucent 
C7.15 Velour, Suede, One Side 











D 


Z 








D1 Decalcomania 
D2 Die Wipers 


_ Dieiien, — 


D 

D5 Duplica " 
D5.1 Rag Content 
D5.2 Sulphite 
D5.3 Master Copy 


E 


Envelope 


F 


Fire Alarm Paper Rolls 
Flameproof 


G 








El 




















Kraft 








Layout, Tissue, Artists 


gers 
L2.1 Ledgers, Rag Content 
L2.1a 100% Rag Content 
L2.1b 85% Rag Content 
L2.f¢e 75% Rag Content 
L2.{d 50% Rag Content 
L2.fe 25% Rag Content 
L2.2 Ledgers, Sulph. Unwatermrk. 
L2.3_ Ledgers, Sulph., Watermark. 
itho Papers 
Coated One Side 
2 Coated, Gloss Ink 
5 Coated, Groundwood 
or Machine Finish 


Super 
M 


Document 
R.R. 
— Bleached 


Metallic (Foil) 
= Meter, for penrts 
0; 
Mart Rage Content 
M3.2 Sulphite, Unwatermarked 
M3.3 Sulphite, Waterwarked 
M4 Morsegraph 


L3 














N 
Napkins 
Newsprint 





P 





Parchment 
Photo Mount 








Post Card 
Poster Print 


ee wee 
Protective Papers 


R 
Rotogravure & Gravure 


Ss 


Sl we (Check, Bank Note) 
Si.f| Rag Content 
$1.2 Sulphite 
S2 School ee Paper) 
Second Sheets 


owcard 
Social Stationery 
Stereotype 


T 


T10 ane (other than Manila) 
= ane Gummed, Rolls 


e 
baat Deckle Edge 
T2.1a Rag Content 
T2.1b Sulphite 
72.2 — Edge 
T2.2a Laid 


ve; Es Wove 
T3 Thin(Onion Skin, Manifold) 








R1 














T3.1b Sulphite ‘ 
T3.2 Rag Content 
Li 2a 100% Rag Content 
2b 75% Rag Content 
t o oe Rag Content 


Rag Content 
T3. 3 sSulphite 
T3.3a Watermarked 
T3.3b No. 2 Grade 
T3.3c No. 3 Grade 
73.4 Coated 
T3.5 Uncoated 


le, pe 
Toilet Paper 
Toilet Seat Covers 
Towels 
Transparent 
Tympan paper 


U 
Union Watermarked 
V 
Velium, Plate 
W 
W1 Waterproof 
Wa: 


Ww2 
‘w3 Rap fon 
W3.1 Ht ntent 








Ul 








vi 








W5.5 Groundwood 

W5.2 Linen Rag Content 
W5.3 ro Content 

W5.4 Sulphite 








When Writing Supply Firms, Kindly Mention 














id) 
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BLANCA (L8.1) Crocker, Burbank Papers 
xBLUEBIRD (B3.3) ae Wrenn Paper Co. 
xBLUE STAR (T1) M jones Co. 
BLU-KORE TREAD cr) Gummed P Products 
*BOOKCRAFT (C7.7) A. M. Collins Mfg. 
ay (B5.4; T3.3c) Fraser Industries 
(B8; P2) Wheelwright Papers, Inc. 
BE NTWOOD (A1.1, «2; B17.6; C3; El; 
W3.1) Linweave 
BREWSTER (W3. 3) Crocker-McElwain Co. 
BRIDAL WHITE (W3.1) Keith Paper Co. 
Oe be 3e, L2.1e) Brightwater 


BRIGHT WOOD (B15; B17; 84) Holyoke 
Card & Paper Company 

BRILLIANTONE (B63; 3.6) The Miami 
Valley Coated Paper Co. 

BRITEHUE (B14) Allied Paper Mills 

BRITENESS (B5.5; B14; BIT.4; T3.3b) 
North ‘American Pulp & Paper Co. 

BRITISH (B12) Bryant Paper Co. 

a at ee (UNION) (B5.5b; B8; 

3; U1) International Paper Co. 
BRYANT (El; M3; R1; T3.5) Bryant Paper 
a omy a BS; B9; B10; Bié) 


BREANTIQUE Bt) Bryant Paper Co. 

BRYCOAT (B6) Bryant Paper Co. 

BRYFOLD (B6.7; C7.1) Bryant Paper Co. 

BRYPACO (D5. 2) Bryant Paper Company 

BRYTONE (B8; B9; B10; L3.3, .4) Bryant 
Paper Co. 

\BUCKEYE (C7.11; T2.1) Beckett Paper 

BUCKHIDE (M1.3; T10) Sorg Paper Co. 

BUSINESS (TS. 3c) C. A. Hubbard Paper 


C 


CAMBRAI (B5.3c) Keith Paper Co. 
CANFOLD (C7.1) Martine Cantine Co. 
CANTERBURY (C7.12a; T2.2a, b) Dill & 


Collins, Ine. 
CANTINE’S (B5.1; C7.2) Martin Cantine 
CAREW FOUR STAR (L2.1a) Carew Mfg. 
CARILLON (Al; W3.1) Strathmore Paper 
#CARLTON (B5.4d; D5.2; L2.2) The 
Northwest Paper Co. 
CASCADE (Bi12). 2) Watervliet Paper Co. 
CASHIERS (81.2) Perfect Safety Paper Co. 








CAVALIER (B3.5) Albermarle Paper Mfg. 
CECIL (B14) Jessup & Moore Paper Co. 
CELLUGLOSS (B6.8; B15; L3.1; P4) Bry- 


ant Paper Co. 
CELLUSUEDE (C7.15) Cellusuede Prod. Inc. 
x CENTENNIAL (L2.1c) Byron og Co. 
CENTRALINE (B17.4; C7. Af 8, .9; D2; 
K1; L2.3; M1; P3; 13.3; T7; 19; Wi; 
Wa) Central Paper Company, T 
bags = PARCHMENT (B5. sb)" Keith 


r Co. 
scbimniricate (B5.2d; B5.3e; B10; 
B17.8¢e; L2.1le; P2) ‘Crocker-McElwain 
CERTIFINE (T9) Riegel Paper Corp. 
CHALFONTE (W3.1) Keith Paper Co. 
x CHAMOIS (T2.2b) Chillicothe Paper Co. 
CHATEAU (A1.1, .2; B17.6; C3; E1; W3.2) 
Linweave 
CHEMCO (B17.4) Chemical Paper Mfg. Co. 
CHESTER (W3.2) Am. Writing Paper Corp. 
pa a (W3.2) Strathmore Paper 
CHIEFTAIN (B5.3d) Neenah Paper Co. 
CLARION oF ry a Bil; CT; 13.4; 
Rl) N ork &’ Pennsy) Iania Co. 
*CLEARCOPY. *(T3. 2d) Esleeck Mfg. Co. 
CLYDESDALE (B5.3c) Keith Paper Co. 
*COLD SPRINGS (B5.3c; L2.1c; T3.2b) 
Whiting-Plover a Co. 
COLDSTREAM (W5.3) Linw 
COLORED NATIONAL (B10). “Allied Paper 


Mills 
COLURFOLD (C7.1) Martine Cantine Co. 
pie ie g 6.5) Champ. Pap. & Fibre 
% COLUMBIA: 1) U. 8. — aioe Co. 
COMET (B6. 3) fied Paper M: 
x%COMMERCIAL (C7.14) 7 M. vCbllins Mfg. 
COMMERCIAL (B38.2) Joseph Parker & Son 
CONTRA (T3.3b) Chemical Paper Mfg. Co. 
CONTRACT (B5.3c; C7.10b; L2.1¢; T3.2b) 
American Writing Paper ‘Corp. 
COPYRITE (83) Badger Paper Mills 
x CORDOVA (B17; C7.12a) Detroit Sulphite 
Pulp & Paper Co. 
CORONA (B6.3, a Allied Foo Mills 


x CORRECT (B5.8) Aetna Paper Company 
COSMOS (B3.3) Standard Paper Mfg. Co. 
COUPON (B5.3a) Am. gy Paper Corp. 
COURT (L2.1e) Carew Mfg 

CRAFTSMAN (M3.3) pw hor} Paper Mfg. 
CRANE’S a B5.2a) — A. = » Ine. 
x CREST (L2.1e) Parsons P 

CROBANK (BT; B8; B10; BIL2; 3.8, 4) 


-10; B8; B11. aS 
3 C€7.1) 8 ” Warren Company 
CURL-CURL (B3. 4) Standard Paper Mfg. 


CUSTOM (B11.3) Allied Paper 

CURRENCY (C7.4) Appleton Mn Coated Paper 
CURRENCY (L2.1e) png, 3 ‘aes Co. 
CZAR (B17) Linton B 








DACLAN (T2.1a) Worthy Paper Co. 
DAILY SALES (B14; BIT. 4; C7.12b; 


T3.3b) Chemical Paper Mfg. Co. 
%*D’ARTAGNAN (C7. 1 United Mfg. Co. 
DARTFORD (B5.3d) Carew Manuf: 

DE & SE TINTS (B8; B14) Dill & Collins 
DECOFOLD (B6.2) Crocker Burbank Paper 
*DEEPLAKE (B17.4; D5.2; L2.2; M3.2; 

P2; W5.4) Hammermill Paper Co. 
*DEFENDUM (L2.1c) Parsons Paper Co. 
x DEFIANCE (L2.1a; B5.3b; B17.3a) Byron 

Weston Co. 

DEJONGE (L3. 1) Crocker, Burbank Papers 
DELI cog (B5.3e, T3.2¢c) Brightwater Pa- 


r Co. 
DENSOR FIFTY (B5.2c) Valley Paper Co. 
DENSOR 25 (B5.2d; T3.1, .2c) Valley Paper 
DEPENDABLE (B11.2) Allied Paper Mills 
DEPENDENCE (L2.1c) g. Co. 
DE pa ay B10; B11; 13.3° -4) Bry- 


r Co. 
*DETROIE | (cr. 7, -13; T9) Detroit Sulphite 
Pulp & Paper Co. 
ear gS B17.1; C7.1, .14) Dill & 
oli 


DILFOLD (B67; Nas 2 cam, Ine. 
DISCO (B3.1, .2, .3, . 8; 
B15; C7.7, .12a, b; th 18)" Dit. of 


Columbia Paper Mills, Inc. 
DOCUMENT (B17.4) Linton Bros. Co. 
DORCHESTER (B14) Tileston & Hollings- 


worth Co. 
DOUBLETONE (C7.13) Wheelwright Papers 
DREADNAUGHT (B5.3b; B17.3a; L2.1a) 
Gilbert Paper Co. 
DREXEL (A1.1, .2; B17.6; C3; E1; W3.1) 
weave 
DRUMHEAD (T9) Riegel Paper Corp. 
DUALITE a. ag ye Paper Co. 
DULBRITE (B6.6) Dill & Collins, 
*DULLOFOLD (Be. 5) Champ. Pa. & Fibre 
DUNDEE (T2.1d) American Writing Paper 
DUO (B3.5; C15) Martine Cantine Co. 
DUOPAQUE (T3.1b) C. A. Hubbard Paper 
~~ (E-1) Miami Valley Coated 
aper 
DUPLIKOTE (B5.1; D5.2) Miami Valley 
Coated Paper Co. 
DURALITE (7.2) Miami Valley Coated Pa. 
DURATAG (B4.10) Linton Bros. Co. 


E 


EAGLE-A (A1.1, .2, .3; U1; V1; W5.1, .2, 
,» 4) American Writing "Paper Corp. 

EARLY Begg oe (Al.1, C7.6, .11; E1; 

EATONIAN (B5.5a, L2.3) Brightwater Pa- 


per Co. 

%* ECONOMY (C7.12b) Kimberly-Clark Corp. 
Poy na ifs: 3d) valley's ony Co. 

GEWORTH (T3.2c) V aper Co. 
ELECTION (BIT. 1) egies Tete Paper 
EMPIRE (B5.3b) Carew Mfg. Co. 
EMPIRE (B18) International Paper Co. 
EMPRESS (B6.8, .10) Appleton Ctd. Paper 
¥* ENAMELED (B3.5) Wrenn Paper Co. 
ENVOY (Al; W3.1) Strathmore Paper Co. 
EQUATOR (Bil; B17.3) Sorg Paper Co. 
«ESCORT (B5.3d; L2.1d) L. L. Brown 


Paper Co. 
ESOPUS (B17.1) Martine Cantine Co. 
EXCHANGE (81.2) George LaMonte & Son 
EXPOSITION (B5.3c; T3.2b) Whiting Paper 


F 


*FABRATEX (C7.13) A. M. Collins Mfg. 

FABRIC (T3.2d) C. A. Hubbard Paper Co. 

FAIRFIELD (Al; T2.2b) Strathmore Paper 

FAIRMOUNT (B11) Tileston & Hollings- 
worth Co. 

FALPACO (B2.1) Falulah Paper C 

FEATHERWEIGHT (B6; T3.4) Bryant Pa- 


per Co. 
FEATHERWEIGHT a toe 1b; Ping 3b) Port 
Huron Sulphite & 
*FEEDWELL (B5. ta; Tee: MIB. 2) Inter- 
national Paper Co. 
FENWAY (L8) Tileston & Hollingsworth 
FIBERFOLD (Bi7.4) Wheelwright Papers 
Fagg (T3.2a) Esleeck Mfg. Co. 
FIESTA (T2.1b) eg Paper Co. 
FILMKONE (B6.9) 8. D. Warren Co. 
FINANCE (85.3d; B17.3b) Rising Paper 
(W5. Linw 














FISCAL (A1.1, .2) Rising Pape 

FITC: ys (Bi6; El; 81. re wea 4) Fiteh- 
burg Paper C 

Ha bated (Ba) - & Collins, Ine. 
FLAXON (B5 y= Co. 

FLEMISH (BLA). Tieton & Hollingsworth 











FOLDETTE (B6.2, .6, .7; C7.1) Watervliet 


. Paper Co. 

FORT ANCIENT (B5.3d; L2.1d) Harding- 
Jones Paper Co. 

* FORTUNE (C7.7) A. M. mg -_~ Co. 

baat rater (B5.3a; L2.1la) L. L. Brown 


FRANCONIA (B5.4b; B5.5b; L2.3) Parker- 


oung 
FRANKLIN (B2.1, .2; B17) Franklin Paper 
FRANKLIN (B5 5) Geo. A. Whiting Paper 
FRA-OPAQUE (B12) Fraser Industries, Inc. 
FRENCH FOLIO (T3) C. A. Hubbard Paper 





G 


GENERAL DEMAND (K1) Central Paper Co. 

GEORGIAN (C7.11; T2.1) Worthy Paper 

GIBRALTAR (T3.2a) Millers Falls Paper Co. 

GLACIER (B5.3e) Neenah Paper Co. 

GLEN (B4.10) Riegel Paper Corp. 

GLENDALE (W3.2) American Writing Paper 
GLOSSETTE (Be .8, .10) Watervliet Paper 

GLOSS INK (L3.2) Watervliet Paper Co. 

GLENBOURN Ra Ja) Hurlbut Paper Co. 

GLOSSTONE (B17; C7.1) Lavage Boman» Co. 

GOLD MEDAL (D D5. 2) Badger Paper Mills 

GREEN CORE (G4; G5; T1) Mid-States 

Gummed Paper Co. 
—U% (B5.8¢; L2.1¢c) L. L. Brown 


GROTON (T9) Hollingsworth & Vose Co. 
*%GUARDIAN (B5.2c; B5.3d; B17.3b; 
L2.1d) Crocker-McElwain Company 
%*GUARDSMAN (C7.1) United Mfg. Co. 
GUMCRAFT (G4; T1) Gmd. Tape & Devices 


H 


HADRIAN (T2.1a) Worthy Paper Co. 

HALFMOON (B5.5a) Mohawk Paper Mills 
HALFTONE (P2) Wheelwright Papers, Ine. 
HAMILTON (B6.3) Champ. Paper & Fibre 
HAMILTON (L2.3; M3.2) W. C. Hamilton 


& Sons 

*HAMMERMILL (B5.5a; B11.2; wr 
B17.4; C7.7, .10, .12a; D5.2, .3; 
L2.3; M3.3; 81.2; W5.4) lisse 


Paper Co. 
HAND D AND ARROWS (W5) Worthy Paper 
HAWKEYE (B7; B8,,B9; B10) Michigan 


Paper Co. 
HAWTHORNE (B5.3b;.B11; B12; L2; P1; 
1T3.2c) Hawthorne Paper Co. 
* HEATHER (B5.4b) Eastern Corporation 
HERCULEAN (C7.12a) Amer. Writing Paper 
* HERITAGE (B5.3e) Parsons Paper Co. 
HERMES (B8; B10) Crocker, Burbank Paper 
HIGH GLOSS (B3.5) Albemarle Papér Mfg. 
HIGHLIGHT (B2.1; B17.1; C7.14; 84; 
W3.2) Wheelwright Papers, Inc. 
HILLCOURT (B1; B12; B14; W3.2) Fitch- 
burg Paper Co. 
aS a B7; B8; B9; B10; B11; 
B12; ay a 3) Fitchburg Paper 
HILLSIDE (85.8 c) Harding-Jones Paper Co. 
*HI-LUSTRE (B3.5) Wrenn Paper Co. 
¥*HOLMESDALE (B5.3c) Byron Weston Co. 
ieee es hy (C7.7) A. M. Collins Mfg. 
HONOR (B5.3d) Carew Mfg. Co. 
sy Bh 5a; L2.3; M3.3) Howard 


HUDSON “BIS. L3.1) International Paper 

HURLBUT (P1) Hurlbut Paper Co. 

HURON (C1; 13.3a, an W2) Port Huron 
Sulphite & Paper C 

* HYFECT (B8; B10) Kimberly- -Clark Corp. 

















IAMA ale oo Paper Company, Inc. 
* IDEAL 1) W. Virginia Pulp & Paper 


PLUSTRATION (B5. 1) Michigan Paper Co. 
ILLUSTRATION (D3) Strathmore Paper Co. 
IMPERIAL (B1; B6.1; 83; T3) Bryant Pa- 


per Co. 
IMPERIAL (B5.3b) Whiting Paper Co. 
INDIAN HEAD (C7.12a) —s aa 
INDOPAQUE (B1) Crane & 
—— (C7.7; W1) ey M. “Collins 


g. Co. 

INSERS (B14) Chemical Paper Mfg. .Co. 
ee ae (B5.4d; B7; B8; B10; 
B11.2; El) W. Va. Pulp & Paper 
INTERNATIONAL (C7.12¢) Chemical Paper 
* INTERNATIONAL (B11.2; D5.2) Inter- 

national Paper Co. 
INTERWOVEN (C7.12a) Chem. Paper Mfg. 
INTRALACE (T2.2a) Rising Paper Co. 
* INVENTORY (B17.4) Champion Paper & 


Fibre Co. 
IONIC (B2.2; B17.4; 84) Wheelwright Paper 
IRON TAG (M1.3) Hollingsworth & Vose 


J 


JAMES RIVER (B5. a B17.4; W3.2) Stand-. 
ard Paper Mfg. 








JEFFERSON (BIT. 4). Franklin Paper Co. 








JESMORE (B14) Jessup & Moore Paper Co. 

JEWELRY (B17) Franklin Paper 

*xJOURNEYMAN’S (B9; Ul) i International 
Paper Co. 





K 


xK SPECIAL (El) Chillicothe Paper Co. 
oe (B5.3a, b; L2.2; W3.1) Keith Pa- 


r Co. 
KENMORE, ( os; B14; M3.3) Jessup & 

00) 
ee “Bid, 'M3.3) Jessup & Moore 


P; 

KILMORY (C7.5; T2.2a, b.) W. C. Ham- 
ilton & Sons 

¥*KIMFECT LEVELCOAT (B6.9) Kimberly- 
Clark Corp. 

TELO KA (B13) Kimberly-Clark Corp. 
KLO-KAY (B5.5b; B17.4; M3.3; P2) 
a Northwest Paper Co. 

KROYDON (C7.13) Holyoke Card & Paper 

* KRYSTAL KLEAR (El) U. 8. Envelope 

K.V.P. (B5; B11) A Vegetable 

Parchm 





ent 





L 


%* LACONIA (B5.3c) Parsons Paper Co. 
— (B6; C7.1, .14) A. M. Collins 


Mfg. Co. 
L’AIGLON (T2.1b) American Writing Paper 
LAKELAND (B6.9) Consolidated Water Pow- 
er & Paper Co. 
LAMONTE (81.1) George LaMonte & Son 
LANDMARK (W3.1) Keith Paper Co. 
LAURELITE (Al; W3.1) Strathmore ee 
LEATHERCRAFT (C7.13) Holyoke Card & 
Paper Company 
LEATHERET (C7.16) Riegel Paper Corp. 
LEATHERETTE (B6.1) Michigan Paper Co. 
x LEATHER-GLO (C7.7) A. M. Collins Mfg. 
LEATHERIGHT (C7.16) Wheelwright Papers 
LEATHEROID (C7.16) Miami Valley Coated 
Papér Co. 
LEGHORN (T3.3b) C. A. Hubbard Paper Co. 
LENOX (B5.3d; L2.1d) Carew Mfg. Co. 
LEONARDO (T2.1d) American Writing Paper 
* LEXICON (B7; B8; B10; T2.2a, b) Cham- 
pion Paper & Fibre Co. 
W*LIBRARIAN (C7.7) A. M. Collins Mfg. 
LINE MARQUE (W5.3) Rising Paper Co. 
LINOTONE (B17) Linton Bros. Co. 
LINWEAVE (A1.1, .2; ee C3; ors. 
-11, .12; El; 86; T2. b; T2.2a, b; 
W3.1, .2; W5.3) Licedele 
LITHOGLOSS (L3. 2) Martine Cantine Co. 
¥*LITHOPRINT (L3.1) Champion Paper & 


Fibre Co. 
LITHOTINT (L3.6) Miami Valley Coated 


Paper Co. 
LITHOTONE (B3.7) Joseph Parker & Son 
LODESTONE (C7.1) Hampden Glazed Paper 
& Card Co. 
* LOGAN (B7; B8; B10) Chillicothe Paper 
LOIS (W3.1) Whiting Paper Company 
pang sake 3c) Wheelwright Papers 
RCHMENT (B5.3b) Bright- 
— ae tow Co. 


ag ie gd (B17.4; 84) Wheelwright 


‘apers, Inc. 
¥*MAGAZINE (B9.1) International Paper 
*MAINEFOLD (B6.2; B6.7; C7.1) Oxford 


Paper Co. 
Lae “ed (B5.5b) Hammermill Pa- 


per Co. 
MANDATE (B5.3d) Carew Mfg. Co. 
MANDO (E1; K1; W4) Minnesota & On- 
tario Paper Co. 
*MANIFEST (B5.4d; D5.1; L2.2; M3.2; 
T3.3b) Eastern Corporation 
MARCO (C7.1, .7, .16) Marvellum Co. 
MARLOWE (T2.1a) Worthy Paper Co. 
MARVELHIDE (C7.1, .7) Marvellum Co. 
— = ARTS (C7.11; T2.1a) Worthy 


Pap 
MAXOPAQUE (B12) Aetna Paper Co. 
* MAXWELL (B5; B11) —— Paper Co. 
M.C. (B6.7) Martine Cantine Co. 
— = cond D5.2; 12 3 M3.3) Mead 


‘MECHANO FORM (B17.3b; L2.1d) Par- 
sons Paper Co. 

MEDIA (T3.3b) Brownville Paper Co. 

*MERCURY (8.3) Detroit Sulphite Pulp & 


Paper Co. 
MERIT (B5.3d) Carew Mfg. Co. 
MERRILL (B5.4; M3.2) Ward Paper Co. 
¥*METER (M5) Hammermill Paper Co. 
ae A (B17.4) Tileston & Hollings- 


MIAMI oe: 10; B6.2, .7, .8; B15; B17.1, 
2, .4, 11; C7.3, .4, .8, .13, 114; 18.2: 
U1; Wi) Miami Valley Coated Paper Co. 

MIAMITINT (B6.5) Miami Valley Coated 
Paper Co. 
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PAPER BRAND NAMES 


(Continued from page 107) 





MIAMITONE (B6.4, .6; L3.1) Miami Valley 
Coated P: C 


ted Paper Co. 
MICHIGAN (B7; B8; B9; B10; T3.3b) 
Michigan Paper Co. 
MICKADO (V1), Knowleton Brothers 
MIDDLETOWN (P2) Sorg Frog Co. 
MILHAM (B6.3, 8, .10; BG C7.3; 9; 
L3.1 ; P3) Bryant eee Co. 
MILLEROOK (BO. 3d) Keith Paper Co. 
MILLERS FALLS (T3.2d) Millers Falls 


Paper Co. 
*MIMEO SCRIPT (M3.3) Inter. Paper Co. 
*MINGO (B5.4d; W5.4) Chillicothe Paper 
MINNONT (B9.1; R1) Minnesota & Ontario 


Paper Co. 

MIRADOR (T3.3) C. A. Hubbard Paper Co. 

*MITSCHFIBRE (W4) Detroit Sulphite 
Pulp & Paper Co. 

*%MODERN GLOSS (B6.9) 
Water Power & Paper Co. 

MOHAWK (B17.5; C7.12c; D5.2; E1; M3.3; 
82; U1) Mohawk Paper Mills, Inc. 
*MOISTRITE (B5.4d; B11.2; M3.2) Mead 

Sales Co., Inc. 
MONARCH (L3. r -2) Allied Paper Mills 
* MONO OUTLOOK (El) U. 8. Envelope Co. 
MONOPLANE (B5.5b) P. H. Glatfelter Co. 
* MONTAGUE (P83) International Paper Co. 
MONTAGUE (W3.1) Keith Paper Co. 
MOROCCO (C7.11) Knowlton Brothers 
%* MOSAIC (B3.4) Wrenn Paper Company 
MOULD MADE (C7.6) Hurlbut Paper Co. 
*MOUNTIE (B7; B8; B10; L3.3) North- 

west Paper Co. 
MOUNT VERNON (T2.2) Hawthorne Paper 
—— ( (Br: B8; B9; B10; B14) Michigan 

D>, 

‘aper 

¥*MULTIFECT (B6.9) Kimberly-Clark Corp. 
MULTYKOLOR (B6.1) Dill & Collins, Inc. 
MUSKEGAN (T3.3) Central Paper Co. 
MUTUAL (B5.3e; M3.1; T3.2d) Whiting 


Paper Co. 
MYRIAD (T3.2a) Chemical Paper Mfg. Co. 


Consolidated 





N 


*NAMELO (B6.9) Champ. Paper & Fibre 

NATIONAL (P2) Franklin Paper Co. 

NATIONAL (B5.8b) Harding-Jones Paper 

NATIONAL (81.1) George LaMonte & Son 

NAVAJO (B5.5b; C7.12b; L2.3) Mohawk 
Paper Mills, Inc. 

NEENAH (B5.3e; B17.3c; L2.le; T3.2d) 
Neenah Paper Company 

NEKOOSA ‘(B5.5a; D5.2; El; L2.3; M3.3; 
W5.4) Nekoosa-Edwards Paper Co. 

NEPCO (W2; W4) Nekoosa Edwards Paper 

NEPTUNE (C7.11) Knowlton Brothers 





ae Swe (B6.2; B7; B8; B10; 
1) 8. D. Warren Co. 
NO- COAT GLOSS (B14) Tileston & Hol- 
lingsworth Co. 


*NORSE (£1) U. 8S. Envelope Co. 

*x NORTH STAR (B6.6) Oxford Paper Co. 

%* NORTH STAR (B11.2) Northwest Paper 

NU-ART (B3.4) Standard Paper Mfg. Co. 

*NUGGETT (C7.1) United Mfg. Co. 

NYPEN (B8; B10; L3.4) New York & Penn- 
sylvania Co. 


* OAK LEAF (02) A. M. Collins Mfg. Co. 
OLD te see ron (B5.3b;  13.2a) 
Neenah Paper Com 

OLD DEVON (B5. Se; see le) Keith Paper 
* OLD HAMPDEN (BS. 8a) Parsons Paper 
OLD HAMPSHIRE (B5.3a) Carew Mfg. Co. 
OLD SOUTH (B5.3d) Carew Mfg. Co. 

* OLD TAVERN (C7.4) McLaurin-Jones Co. 
OLD TREATY (B5.3e) W. C. Hamilton & 


Sons 
OLDE STYLE (B7) 8. D. Warren Company 
OLYMPIC (B17.4) Wheelwright Papers, Inc. 
* OPACITONE (B7; B8; B10; B12; B18) 
Chillicothe Paper Co. 
ORGANDIE (W3.1) Whiting Paper Co. 
OTIS (B17.5) International Paper Co. 
OTSEGO (B2.1) Allied Paper Mills 
OVERPRINT MULTI-SERVICE (L3.1) 8. D. 
Warren Company 
* OXFORD (B7; BS; B9; B10; L3.3, .4) 
Oxford Paper Co. 


P 


PADLOCK (81) Perfect Safety Paper Co. 
PAPETERIE (B17.4) Strathmore Paper Co. 
PARAMOUNT (C1) Frye Mfg. Co. 
PARATEX (B8.10) Miami Valley Ctd. ig 
*PARCHMENTONE (B6; C7.1, .14) A 
Collins Mfg. Co. 
PARKER’S (B3.5 ; 85) Joseph Parker & Son 

















PARKWORTH (B5i.4a, .5a) Parker-Young 
*PARSONS (B5.3b; B17.3a; L2.1b) Par- 
sons Paper Co. 

ASTELLE (T2. ib) Strathmore Paper Co. 
PATAPAE (P1) Paterson Parch. Paper 
%PATAWITE (T3.3b) Paterson Pareh. Paper 
x PATAX (W2) Paterson Parch. Paper Co. 
PATENT OFFICE (D3) Strathmore Paper 
PAVCO (T3.2b) Valley Paper Co. 

PEMI (E1; L2.2) Parker-Young Co. 
%PENINK (M3.2) W. Va. Pulp & Paper Co. 
PENINSULAR (B i on 6, .12, .13; L3) 

Peninsular Paper 

PE. TT ee ‘BS 5 44; B7; B8; B10) 
Glatfelter Co. 
PERFECTION (D1; D2; G2; G3; M4) 

Paper Manufacturers Co. 
*%PERMANIZED (B5.2c, d; B5.3c, d, e, 

L2.1d, e; P1; T3.2a, b, d; W5.3) Whit- 

ing-Plover Paper Co. 

PHELPS (81.1) Perfect Safety Paper Co. 
% PIEDMONT (B6.4) W. Va. Pulp & Paper 
*PILGRAM (W3.2) Eastern Corporation 
PILGRIM (B6.4) Crocker, Burbank Papers 
¥*PLATINE (T9) Detroit Sul. Pulp & Paper 
PLATINUM ‘ys 1, .2) Rising “yg £. 
PLIABLE (B6.2g, .6; B17.1; C7.1, .9; P3) 

Bryant Paper Co. 

bai om M heqgeces ww (B5.2d, .3e; 
2d) Whiting-Plover Paper Co. 

POLAR’ ous. 1) Oxford Paper Co. 

POLYCHROME (B6.6) Appleton Ctd. Paper 

*% PORCELAIN (B3.7; B6.4) Wrenn Paper 

%PORTHOS (C7.1) United Mfg. Co. 

PORT a eres (C7.16) . Port ie Sulphite 

‘aper 
PRESTIGE (T3.2b) Esleeck Mfg. Co. 
%PRINTCRAFT (W1) Detroit Sulphite Pulp 


& Paper Co. 
PRINTFLEX (B6.2, .7; C7.1) Dill & Collins 
PRISMATIC (B3.4) Standard Paper Mfg. 
%* PROCESS PLATE (B6.9) Mead Sales Co. 
*%x PRODUCTION GLOSS (B6.9) Consolidat- 
ed Water Power & Paper Co. 
PROSPERITY (B11) Kalamazoo Vegetable 
Parchment Co. 
PROVENWORTH (D5) P. H. Glatfelter Co. 
PUBLICATION (L3.5) Miami Valley Coated 


Paper Co. 
PURE LINEN (W5.3) Whiting Paper Co. 





Q 





QUALITY, EAGLE-A (B5.5a; D5.2; L2.3; 
M8.3; T3.3a) American Writing Paper 
QUEEN (B17) Linton Bros. Co. 


ge oe — 1; C7.6, 


RAPIER “CT. 3c) Brownville Paper Co. 

RA-SILK (T3.3b) Kalamazoo Veg. Parchmt. 

RAVELSTONE (B5.3b; L2.1a) Keith Paper 

RAYON (B6.3) Miami Valley Coated Paper 

REALLY (D1; G2; G3) Mid-States Gummed 
Paper Co. 

*RECONDITE (C7.12c) Kimberly-Clark 

RECORD (L2.1c) Whiting Paper Co. 

x RECORD (B3.2) Wrenn Paper Co. 

RED CORE (C6; G5; T1; W1) Rexford Paper 

% REGENT (B17.5) Kimberly-Clark Corp. 

RELAY (T3.2c) Valley Paper Co. 

RELIANCE (B3.2) Albemarle Paper Mfg. Co. 

RESEARCH (B5.3d) Carew Mfg. Co. 

* RESISTALL (L2.1a) L. L. Brown Paper 

RESOLUTE (L2.1d) Neenah Paper Co. 

REX (B6) Rex Paper Co. 

RHODES (B13) Fitchburg Paper Co. 

RHODODENDRON (C7.6, .11) Strathmore 
Paper Company 

RICHFOLD. ver 8) Dill r ge om Ine. 

RICHGLOSS (B6.3, .8, .10) Dill & Collins 

RIEGEL’S (B4.10; B17. 5; M1.3; W2) 
Riegel Paper Corp. 

RISING (B5.2a, d, 3e; B17.8a; D5.1) Ris- 
ing Paper Co. 

RIVERDALE (C7. 12¢) Amer. Writing Paper 

RIVERSIDE (B17) Franklin Paper Co. 

Leni a Bryant Paper Co. 
weereipemen BH, Linton Bros. Co. 

ROSCOLE (T8) Roseo Laboratories 

ROSE PETAL W3. 1) Keith Paper Co. 

say hon iy og (P27.28a, b) Champlain 
Company, 

*ROTO PLATE. ‘(R1) Kimberly-Clark Corp. 

* ROYAL (B3.1) Wrenn Paper Company 

pag oa a (B3.5, :8) Standard 
‘aper Mi 

RUMFORD’ ne. 4; L3.1) Oxford Paper Co. 


S 


SAFETY (81.1) George LaMonte & Son 

SAFETY (B17.5) Perfect Safety Paper Co. 

SALES AID (C7.7) A. M. Collins Mfg. 

* SARATOGA (B7; B10) International Paper 

¥*SATIN-REFOLD (B6.7; C7.1) Champion 
Paper and Fibre Co. 








-12; El; T2.1b) 











—. BOOK (B7) Crocker, Burbank 


Ine. 

saxon’ N (Bit. 3c) Strathmore Paper Co. 
SAXONET (T2.1b) Strathmore Paper Co. 

* SCOTCH (L2. la) Parsons Paper Co. 
WSCRIPTIC (M3.2) Champ. oer & Fibre 
SEA FOAM (T3.3a) Brownville Paper Co. 
SELF SEAL (E1) U. 8S. Envelope Co. 
SERVICE (81) Gurney Security Paper Co. 
SERVICE (L3.1) Watervliet Paper Co. 
SHADOWMOULD (T2.1a) Hurlbut Paper Co. 
SHEERLEAF (T3.2d) Chemical Paper Mfg. 


SIGNAGRAPH (M3.3) Standard Paper Mfg. 
SIGNATURE (M3.2, .3) P. H. Glatfelter Co. 
SIGNATURE (T2.1a; W5) Worthy Paper Co. 
SILVERLEAF (T3.3a) C. A. Hubbard Paper 
SILVERRIPLE (T3.3a) C. A. Hubbard Paper 
SILVERWING (T3.3a) Port Huron Sulphite 


aper Co. 
*SKYTONE (B6; C7.1, .14) A. M. Collins 
Mfg. Co. 
SNOWHITE-STIKTITE (B15) Fitchburg Pa- 


per Co. 
SOREX (M1.3; T10) Sorg Paper Co. 
SPECIAL (L3.2) Crocker, Burbank Papers 
SPECIALTY (W4) Eastern Corporation 
SPHEREKOTE (T9) Minnesota Min. & Mfg. 
SPOTLIGHT cr. 7) Wheelwright Papers 
SPRING GRO othe 8, “.10; 13.3, .4) 

PP. latte r Co. 
SPRINGHILL (BIT 7; M1.4) Inter. Paper 
pop age pong Hollingsw’th & Vose 

STANDARD (T3.3a) C. A. Hubbard Paper 
STANDARD (B3.1; B11) Stand. Paper Mfg. 
STAR (81) Gurney Security Paper Co. 
STATE (P2) Franklin Paper Co. 
STATE (B5.3b) Whiting Paper Co. 
STERLING (B6.3) W. Va. Pulp & Paper 
STERLING (L2.1b) Whiting Paper Co. 
STERLING (B5.3b; T2.1a) Worthy Paper - 
STERLING TREAD (T1) Gummed Products 
STONEWALL (L2.1c) Neenah Paper Co. 
STREAMLINE (B11.3) Watervliet Paper Co. 
STRATHMORE (B5.2d, .3a, .3e; B9; C7.12; 

D3; P1; T2.1b; W5.3) Strathmore Paper 
STRONGHEART (B17.4) Wheelwright Papers 
SUCCESS Lo a — diy Company 
SUEDE (B7 & Coll: Ine. 
SULGRAVE pits or 2b) Stand. Pap. Mfg. 
a PLATE (B14) Tileston & Hollings- 


SUNBEAM (B7; B8; B9; B10; B16; L3.3, 
4) Bryant Paper Co. 
SUNRAY (B6.4, B15; L3.1, .2) Bryant Pap. 
SUPERFINE (B17. 3a) Strathmore Paper Co. 
pet ath (B17.4) Wheelwright Papers 
SUPERFINE (W3.1; W5.3) Whiting Paper 
SUPERIOR (C7.10) Carew Mfg. Co. 
*x SUPERIOR (T3.2d) Esleeck™ Mfg. Co. 
SUPERIOR (W3.1) Keith Paper Co. 
*SUPER (L3.4) Champion Paper & Fibre 
SUPER PLATE (B3.7) Standard Paper Mfg. 
SUPERTUFF (C7.3) Appleton Ctd. Paper 
SUPERWHITE (M1.3) Hollingsworth & Vose 
¥* SURETY (B5.3c) Crocker-McElwain Co. 
SURROGATE BOND (B5.3c) Brightwater 





Paper Co. 
*SWEDEROPE (M1.1) Detroit Sulphite 
Pulp & Paper Co. 





TA-NON-KA (M3.3; D5.2; 83) Badger Pa- 


per , Ine. 
TENOR (B6.3) Crocker, Burbank Papers 
TEXTILE (B5.3d) Whiting Paper Company 
THINOPAKE (B1; B14) Tileston & Hol- 
lingsworth Co. 
THINTEXT (B1) 8. D. Warren Company 
THINWEAVE (T3) 8. D. Warren Company 
THISTLEMARK (B5.3b) Strathmore Paper 
THREE STAR (B5.5d; 12.2; M3.2) Mohawk 
Paper Mills, Ine. 
* TICONDEROGA (B7; B8; T2.1b, .2a, b) 
International Paper Co. 
TIHO (B5.4) Tileston & Hollingsworth Co. 
TIME CARD (B17.4) Linton Bros. Co. 
*TI-OPAKE (B12) International Paper Co. 
TISRITE (L2.1c) Keith Paper Co. 
TITAN (B5.3b) Carew Mfg. Co. 
TITAN (C7.1) Miami Valley Coated Paper 
TITANTEX (T3.1b) Miami Valley Ctd. Paper 
TITLE (L2.1d) Whiting Paper Co. 
*TOPAZ (M1.4) International Paper Co. 
TOREADOR (C7.7) Linton Bros. Co. 
ee ee CHECK (B17.1) A. M. Collins 
g 
TOWN CRIER (A1.1, .2; C7.6, .12; El; 
T2.1b; W3.2) Linweave 
TREASURY (B5.3c) Carew Mfg. Go. 
TREASURY (L2.1b) Harding Jones Paper 
TREASURY (B3.1) Jos. Parker & Son Co. 
TREATED JUTE (T9) Riegel Paper Corp. 
TROJAN (B5.3e; C7.10d; D5.1; L2.1e; 
T3.2d; W3.1) American Writing Paper 
TROJAN (G2; G3; G4; G5; T1) Gummed 
Products Co. 


TRU- a (C7.12a) Tileston & Hollings- 
Wter Cae LEVEL COAT (B6.9) Kimberly- 
TRU-TINT. (Cr. -12a) Tileston & Hollings- 


rth 
TUDOR (L2.1a) Neenah Paper Company 
TUFWITE (B4.10) Riegel Paper Corp. 
* TWEED grey Beckett Paper Co. 
TWEEDMAR (C7.7) Marvellum Company 
20TH CENTURY ee 4) Riegel Paper Corp. 
TWILMARK (T2) Peninsular Paper. Co. 
TWILTEX (C7.13) Pn mn Card Paper 
TWO TEXT (B3.5) Standard Paper Mfg. Co. 
*TYPACOUNT (L2. Ie) Byron Weston: Co. 


U 


er ad (C7.14) A. M. Collins Mfg. 
UNCLE SAM (B5) Hawthorne Paper Co. 
* UNION ld rant Water Power & 


Pa fe Com 
* UNIT D (BIS; 5; 05.3; C6) United Mfg. Co. 
S (BD. ~y T3.2c) North 








UNITED. NATION! 
American Pulp & Pape 
es STATES (13.3 3b) C. A. Hubbard 


r Co. 
UNIVERSAL (S1) Gurney Security Paper 
UTILITY (B3.7) Wrenn Paper. Company 


V 


ous CUP- ae (P3) W. Va. Pulp & Paper 
VALLEY (T3.2a) Valley Paper Co. 
VALLEY CREAM (P2) ~~ Paper Co. 
VASSAR (W3.1) Whiting P; 
VELDUROFOLD (B6.1) Miami Valley Coated 


VELOUR (Bé.2, -6; C7.1) Allied Ppr. Mills 
¥%VELUMET (B15) A. M. Collins Mfg. Co. 
VELVETONE (B17.1) Martine Cantine Co. 
VELOPAQUE (B7; B8; B9; B10) Michigan 


Paper Co. 
VERIGOOD (B3.3) Albemarle Paper Mfg. 
VICTORIA (B3.3) Jos. Parker & Son Co. 
VICTORIAN (C7.5; T2.1b) W. C. Hamilton 


& Sons 
VICTORY (C7.16) Marvellum Company 
VIENNA MOIRE (B3.4, .5) Albemarle Pa- 
per Mfg. Co. 
VIKING (C7.11) Chemical Paper Mfg. Co. 
VIKING (B6.3) Watervliet Paper Co. 
* VOLUME (B5.5b) Eastern Corporation 
VULCAN (L2.1a) Carew Mfg. Co. 


W 


WACHUSETTS (B2.1, .2) Linton Bros. Co. 
WALPOLE TAG (M1.3) Hollingsw’th & Vose 
WAR BOND (B3.5) Albemarle Paper Mfg. 
* WARE argh C6; a. L3; M2; P4; 
C7.5) McLaurin J 
WATERFALLS BONDGRAPH: (M3.3) North 
American Pulp & Paper Co. 
Beth (L2.1¢) pt Weston Co. 
DDING No. 2 (B17.3b) Strathmore Paper 
WEDGEWOOD ho 10; B11.2) Champion 


Pap 
WESTBROOK. (B63; ’ B17. 1) 8. D. Warren 
WESTLOCK (B5.3d; L2.1d) Keith Paper Co. 
WESTOVER (T2. 1d) Amer. Writing Paper 














AEST aon ts. (B6,9) West Virginia 
WEYCHOFT (C7.12b) W. C. Hamilton & 
ons 


%*WHIPPET (B5.4d) Hammermill Paper Co. 

WHITAGE (B4.10) Linton Bros. Co. 

WHITE OAK (B6.4) Michigan Paper Co. 

* WHITE ee Th sero -8, .10; L3.2) Ox- 
ford Paper C 

WHITE SIGN (P3) Central Paper Co., Inc. 

WILLOWFOLD (B6.7) Miciigan Paper Co. 

WINCHESTER (B5.3d; BI7.3b) Byron 
Weston Co. 

* WINN (B18) International Paper Co. 

WINSTED (A1.1, .2) Rising Paper Co. 

bat eng A i. 4) Appleton Coated Paper 

WIS B11) Hawthorne Paper Co. 

WoL NE Loy B7; B8; B9; B10) 

Michigan Paper Co. 

WOODBINE (B62, 8 \C7.2) 
Coated Paper Co. 

WOODCRAFT (C7) Marvellum Company 

WOODSTONE (C7.13) Holyoke Card & Paper 

WORLD (B3.1) Albemarle Paper Mfg. Co. 

WORTHY (T2.1a; gd Rg te Paper Co. 

WOVEN LINEN (W3.1 

*WOVETONE ae: c7.1, 14) A 
Collins Mfg. C 

* WYTEK BOND (B5; L2) Wytek Sales Co. 


Appleton 





Z 








ZENA (B6.7) Leg go Sigs 
ZENAGLOSS (B6.10, C7.3) Martine Cantine 
ZEPHYR (C€7.13) A. M. Collins Mfg. Co. 
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INDEX TO PAPER MILLS AND THEIR PRINCIPAL LINES 


See Page 106 for Key to Code Numbers Which Represent Major Lines Made by Each Mill 








A 


ACKERMANN, G. A., Paper Mills, Inc., 
oe W. Van Buren St., Chicago 7, Ill.— 
KAETNA Paper Co., Dayton, Ohio.—B5; 





mama Paper Mfg. Co., Richmond, 
Va.—B3; C7. 

ALLIED Paper Mills, 1608 Lake Street, 
Kalamazoo 99, h.—B1; B2; B6; B7; 
B8; B10;. B11; B14; B16; B17; C7; L3; 
M3; T2; T3; W5 

AMERICAN Writing Paper Corp., 9 Main 
St., Holyoke, Mass.—A1; B4; B5; B7; 
B8; B9; B10; B11; B12; B14; B17; C7; 
Lg E1; L2; M3; T2; T3; U1; Mi; W3; 


seo LON, Sg Paper Co., Appleton, Wis. 
—B6; ; C7; L3. 





B 


BADGER Paper Mills, Inc., Peshtigo, Wis. 
—B5; D2; M3; 83. 

BARE, D. M., Paper Co., Roaring Spring, 
Pa.—B5; BT; B8; Bll; E1; L2; L3; 
M3; T2; W5. 

% BECKETT Paper Co., Hamilton, 0.—Al1; 
B11; B12; C7; T2. 

BRIGHTWATER Paper Co., 
Ave., Adams, Mass.—B5; 

mts 2 a L., Paper Co., tog Mass. 





- * ces 


BROWNVILLE Paper Co., Brownville, N. Y. 

BRYANT Paper Co., 2030 Portage St., Kal- 
amazoo 29F, Mich.—B1; B6é; B7; B8; 
B9; B10; B11; B12; L3. 





Cc 


CANTINE, Martin, Co., Saugerties 1, N. Y. 
—B3; B5; B6; B17; C7; L3. 

CAREW ng Page Hadley Falls, Mass.— 

; C7; L2. 

CELLUSUEDE Products, Inc., 2107 Kish- 
waukee St., Rockford, 11.—C7. 

= Paper Co.; Inc., 2404 Lake Shore 

Drive, Muskegon, Mich.—B17; C7; D2; 
K1; L2; M1; P3; T3; T7; T9; W1; W2. 

*CHAMPION Paper & Fibre Co., Hamilton, 
Ohio.—B5; B6; B7; B8; B10; Bll; 
B17; Ct; El; K1; L3; M3; P2; T2. 

CHEMICAL Paper Mfg. Co., Foot of Jackson 
St., Holyoke, Mass. B14; B17; C7; TS. 

CHERRY River Paper Co., West Jersey Trust 
Bldg., Camden, N. J.—B4; Ml. 

x CHILLICOTHE "eo Co., Chillicothe, 
Ohio.—B5; B7; B8; B10; Bll; B12; 
B13; El; T2; W65. 

*COLLINS, A. M., Mfg. Co., 226 W. Co- 
lumbia Ave., Philadelphia 22,- Pa.—B6; 
B15; B17; C7; W1. 

* CONSOLIDATED Water sme bs Paper 
Co., Wisconsin Rapids, W: Ut. 

CRANE & Co., Inc., 30 South Pond Dal- 
ton, Mass.—B1; B5; B17; C3; E1; P1; 
W3; W5 


CROCKER, Burbank Papers, Inc., 545 West- 
Ber aioe St., Fitchburg, Mass.—Bé6; B7; 





#CROCKER-McElwain, oe » Holyoke, Mass. 


—B5; B17; L 
*CROMWELL Paper Co., 4801 S. Whipple 
St., Chicago 32, Il. —T9, 





D 








DENNISON Mfg. Co., 300 Howard 8t., 
Framingham, Mass.—D1; G2; T1. 

——— Sulphite Pulp” & "Paper Co., 

. Jefferson Ave., Detroit 17, 

Mich — “Sate C7; M1; 83; T9; W1; W4. 





»HARDING-Jones Paper Co., 





DILL & Collins, Ine., 230 Park Ave., New 
York 17, N. Y.—B6; B7; B8; B14; 
Bil; Ct; T8. 

DISTRICT of Columbia Paper Mills, Inc., 
Potomac & K Sts., N.W., Washington 7, 
D. C.—B3; C7. 

DITTO, we 2243 W. Harrison St., 
cago 1 

DOBECKMUN Co., 3301 Monroe Avenue, 
Cleveland 13, Ohio.—C4; C7. 

DUPONT, E. I., de Nemours & Co., 350 
Fifth Ave., New York 1, N. Y.—C4; C5. 


Chi- 





E-F 





EASTERN Corporation, Bangor, Maine.— 
B5; C7; D5; L2; M3; T3; W3; W4. 
——— Mfg. Co., Turners Falls, Mass. 


eam Paper Co., Falulah Road, Fitch- 
burg, Mass.—B2. 

FITCHBURG Paper Co., 642 River St., 
Fitchburg, Mass.—B1; B7; B8; ; 
B10; B11; B12; B13; B14; B15; B16; 
El; 'L3; $1; W3; W5. 

*FOX River Paper Corp., 401 8. Appleton 
a. Appleton, Wisc.—B5; L2; T3; W3; 


FRANKLIN Paper Co., Third Level Canal, 
Holyoke, Mass.—B2; B17; P2. 

FRASER Industries, Inc., 420 Lexington 
gs New York 17, N. Y.—B5; D5; R1; 


FRYE Mfg. Co., 301 University Ave., Des 
Moines 4, Iowa—C1. 





G 


GILBERT Paper Co., Menasha, Wis.—B5; 
B17; C7; L2; 81; T3; W5. 

GLATFELTER, P. H., Co., Spring Grove, 
Pa.—B5; B7; B8; B9; B10; ae D5; 
E1; L3; M3; W5. 

GUMMED Products Co., 8. pe at, Troy, 
Ohio.—G2; G3; G4; G5; 

GUMMED Tape & ~~. Pog 1318-20 
60th St., Brooklyn 19, N. Y.—T1. 

GURNEY Security Paper ag ‘Ine, 66 Front 
St., Brooklyn 1, N. Y.—S1. 








H-I 





“HAMILTON, W. C., & Sons, Miquon, Mont- 


gomery County, Pa. —B5; B7; 3. GF; 
D3; D5; E1; L2; M3; T2; V1; Ww; : W5. 

¥%HAMMERMALL Paper Co., Erie, 
B11; B12; B17; C7; D5; E1; L2; M3; 
M5; P2; 81; W5 

HAMPDEN Glazed Paper & Card Co., Hol- 
yoke, Mass 7. 

Middletown, 
Ohio.—B3; L2 

HAWTHORNE Paper Co., E. Michigan Ave., 
Kalamazoo, Mich.—B5; B11; B12; L2; 
Pi: Fa; 

HOLLINGSWORTH & Vose Co., 112 Wash- 
ington St., East Walpole 1, Mass.—B17; 


) 
HOLLINGSWORTH & Whitney Co., 60 Bat- 
terymarch St., Boston 2, Mass. 
HOLYOKE Card & Paper Co., Fiske Ave., 
Springfield 7, Mass.—B15; C7; 84. 
HOPPER Paper Co., Taylorville, Ti.—B11; 
B17; T2; V1. 
*HOWARD = Company, Urbana, 0.— 
HUBBARD, C. A., Paper Co., Box 586, 
Kalamazoo 99, Mich .—83; T3. 
HURLBURT Paper Co., South Lee, Mass.— 
C7; Pl; T2. 
INTERNATIONAL Paper Co., 220 .T 
42nd St., New bey 17, N. Y.—B5; 
B8; ; B12; B17; ‘Bis: 
DB; 12; 8; Bia; Mi; NB; P8; "2; 1; 


Pa.—B5; - 





J-K-L 





JESSUP & Moore Paper Co., 16 


8. Broad 


St., Philadelphia 2, Pa.—B7; B14; M3. 
KALAMAZOO Paper Co., a. 

—B6; B11; B16; D3; L3; M3; 
KALAMAZOO Vegetable Parchment * ‘Co., 


Kalamazoo 99, Mich.—B: 


KEITH Paper Co., Turners Falls, Mass.— 
B5; L2; W3. 


, 


*KIMBERLY-Clark Corporation, 


Neenah, 


= .—B6; B8; B10; B13; B17; C7; M3; 


KNOWLTON Brothers, 213 Factory St., Wa- 
Y.—C7; V1. 


tertown, N. v3 


a" George, & Son, Nutley 10, N. J. 


ten te ai Co., Vicksburg, Mich.—B5, C7; 
L2; T3; 78. 


LINTON Bros. 
burg, 


— 21 nite St., 


Mass.—. 
W3; W5. 


; C8; C7; 


Co., 22 Rollstone *, Fitch- 
Mass.—B2; B4; B17; C7; T10. 


ee 2, 
; 86; T2: 





M 





%McLAURIN Jones Co., 744 Philip Ave., 
Brookfield, Mass. —B15; C6; C7; G2; L3; 


M2; P4; Tl 


MARVELLUM Co., Appleton St., 


Holyoke, 


Mass.—B15; B17; C7; G6; PS; P6. 
x MAXWELL Paper Co.,~Franklin, Ohio.— 
B5; B11. 


, 


*MEAD Sales Co., Inc., 230 Park Ave., 
New York 17, N. Y.—B5; B6; B11; D5; 


L2; M38. 


MIAMI Valley Coated Paper Co., Oxford 


Rd., Franklin, Ohio.—B4; B5; B6; 


B15; 


B17; C7; D5; E1; L3; T3; Ul; Wi. 
MICHIGAN Paper Co., Plainwell, Mich.— 
B5; B6; B7; B8y B9; B10; B14; T3. 
MID-STATES Gummed Paper Co., 2515 8. 


Damen 
G3; G4; G5; T1. 


MILLER Paper Co., 80 Wooster St., 


Ave., Chicago 8 


2 


IIL—D1; G2; 


New 


York 12, N. ¥.—C7; M2; 84. 
MILLERS Falls Paper Co., Mill Rd., Millers 


Falls, Mass.—T3. 


MINNESOTA & Ontario Paper Co., 205 West 


Wacker Drive, Chicago 6, 
R1; W4; W5 


K1; M1; N2; 


Tll.—B9; E1; 


MINNESOTA Mining & Mfg. Co., 900 Fau- 
quier Ave., St. Paul 6, Minn.—T9 


MOHAWK Paper Mills, 


Inc., 


465 S. Sara- 


toga St., Cohoes, N. Y.—B5; B17; C7; 


D5; E1; 


L2; M3; 82; U1. 


*MUNISING Paper Co., 135 S. LaSalle St., 


Chicago 3, IlL—B5. 





N 





NASHUA Gummed & Coated Papers, 44 


— 8t., 


Nashua, N. H.—G2; Tl 


NEENAH Paper Company, Neenah, Wis.— 
B17; L2; 73. 


NEKOOSA-Edwards Paper Co., Port Edwards, 
Wis.—B5; D2; El; L2; M3; 83; W2; 


Ww4; W5 


NEW York & Pennsylvania Co., Lock Haven, 


Paf—B7; B8; 
M3; L3; P3; R1 


B10; B11; C7; El; G2; 


NORTH American Pulp & Paper Co., Che- 
hogan, Mich.—B5; B14; B17; M3.3; 


NORTHWEST Paper Co., Cloquet, Minn.— 
B5; B7; BS; B10; B11; B17; D5; L2; 


L3; M3; 





O-P 





OTTEN Brothers Co., 7356 Richmond, De- 


troit 11, Mich.—A1; 


C3. 





OXFORD Paper Co., ry Park Ave., New 
York 17, N. Y.  iplesdhae B10; 
Bll; B16; C7; L3; 

* PAPER Manufacturers Co., Fifth & Wil- 
low Sts., Philadelphia 23, Pa.—D1, D2; 
G2; G3; M4. 

PARKER, Joseph, & Son Co., 1155 Whalley 
Ave., New Haven 15, Conn.—B3; 85. 
PARKER-Young Co., 131 State St., Boston 

9, Mass.—B5; E1; L2; W5. 
leas gr 4 Paper Co., Holyoke, Mass.—B5; 


; 

PENINSULAR Paper Co., Ypsilanti, Mich.— 
B17; C7; L3; 

PERFECT Safety Paper Co., 102 Winter 
St., Holyoke, Mass.—B17; 81. 

PORT Huron Sulphite & Paper Co., Port 
Huron, Mich.—A1; B4; B17; C1; CT; 
L1; L2; M1; T3; T4; W2. 


a paak19 ow Paper Co., Bristol, 





R-S 





REX Fa Co., Kalamazoo, Mich.—B6; 


REXFoaD Paper Co., 1715 W. Canal St., 
Milwaukee 3, Wis. —C6; G5; T1; WL. 
RIEGEL Paper Corp., 342 Madison Ave., 
New York 17, N. Y.—B4; B17; C2; C7; 

G1; M1; T9; W2. 

RISING Paper Co., Park St., Housatonic, 
Mass.—A1; B5; B17; D5; 72; W5. 
ROSCO Laboratories, 367 Hudson Ave., 

Brooklyn 1, N. Y.—T8. 

SORG Paper Co., Middletown, Ohio.—B4; 
B5; BT; B9: B10; Bll; B15; B17; 
C7; D4; El; K1; L2; L3; M1; M3; P2; 
Ti: 72: Tes Ts T10; V1; W2; W5. 

STANDARD Paper Mfg. Co., Richmond, a: 

B11; B14; B17; C7; 


> ; 


ws. 
——T. Paper bag West Springfield, 





Mass.—A1; B5; B9; B15; B17; C7; D3; 
E1; P1; T2; W3; W5. 





TILESTON & Hollingsworth Co., 213 Con- 
oston 7, Mass.—B1; B5; 


Co., 168 Birnie Ave., 


UNITED Mfg. 
Mass.—B15; C5; C6; C7; 


Springfield 7, 


* UNITED States Envelope Co., 
St., Springfield 2, Mass.—E1; 

VALLEY Paper Co., Holyoke, Mass.—B5; 
B17; L2; T3. 


21 Cypress 
T5. 





W 


WARD Paper Co, Merrill, Wis.—B5; T3. 

WARREN, 8. D., Co., 89 Broad St., Boston 
1, Mass.—B1; B6; B7; B8; B10; B11; 
B17; C7; L3. 

WATERVLIET Paper Co., Watervliet, Mich. 
—B6; B11; C7; L3. 

* WESTON, Byron, Co., Main St., Dalton, 
Mass.—B5; B17; L2. 

*WEST Virginia Pulp & Paper Co., 230 
Park ag Pag York 17, N. Y.—B5; 
B6; BT; ; B10; B11; D4; El; L3; 
M8; P2; Pa: RI; Ww5. 

WHEELWRIGHT Papers, Inc., 230 Park 
Ave., New York 17, N. Y.—B2; B8; 
B17; C7; C17; P2; 84. 

WHITING, George A., Paper Co., Menasha, 
Wis.—B5; B11; 

WHITING Paper Company, Holyoke, Mass.— 
B5; L2; M3; T3; W3; W5. 

*WHITING- -Plover Paper ‘Co., Stevens Point, 

Wis.—B5; L2; P1; T3; W5. 

WORTHY Paper Co., West "Springfield, Mass. 
—B5; C7; T2; W5. 

*&WRENN Paper Company, Middletown, 0.— 


B3. 
ba a Sales Co., Dayton, Ohio.—B5; 
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UIDE TO ADVERTISERS 


AND BRANCH OFFICES OF ALL MANUFACTURERS LISTED 


While compilers of this directory have taken every precaution to insure accuracy, guarantee 
cannot be made against the possibility of a change, error, or omission in the various listings. 
Every effort has been made to secure authentic information direct from supply firms, manu- 
facturers, and paper mills. Directory listings are based on data obtained by questionnaire. 








A 


* AETNA Paper Co., Dayton, Ohio. 





* AIGNER, G. J., Co., 503 S. Jefferson 
St., Chicago 7, Ill. 


* ALJEN Service, 2128 Colerain Am, 
Cincinnati 14, Ohio. 


%* AMERICAN Academy of Art, 25 E. 
Jackson Blvd., Chicago 4, Ill. 


AMERICAN Numbering Machine OCo., 
224 Shepherd Ave., Brooklyn 8, N. Y. 
BRANCH: 
CHICAGO 2, T1l.—105 W. Madison St. 


* AMERICAN Roller Co., 1342 N. Hal- 
sted St., Chicago 22, Ill. 
BRANCH: 
INDIANAPOLIS 4, Ind.—225 N. New Jersey St. 


* AMERICAN Smelting & Refining Co., 
Federated Metals Div., Whiting, Ind. 
BRANCHES: 


DETROIT 11, Mich.—11630 Russel St. 

LOS ANGELES 23, Calif.—4010 E. 26th St. 
NEWARK 5, N. J.—St. Charles & Ave. L. 
NEW YORK 5, N. Y.—120 Broadway 
PITTSBURGH 24, Pa.—615 Gross St. 

ST. LOUIS 10, Mo.—4041 Park Ave. 

SAN FRANCISCO 24, Calif.—1910 Army St. 
WHITING, Ind.—(Chicago Dist.) 


* AMERICAN Steel Chase Co., 3131 
48th Ave., Long Island City 1, N. Y. 


* AMERICAN Type Founders, 200 E1- 
mora Ave., Elizabeth B, N. J. 
BRANCHES: 


ATLANTA 2, Ga.—223 Nelson St., 8.W. 
BALTIMORE 1, Md.—109 South Hanover St. 
BOSTON 11, Mass.—210 South Street 
BUFFALO 3, N. Y.—327 Washington St. 
CHICAGO 6, Tll.—519 West Monroe St. 
CINCINNATI 2, 0.—6th & Sycamore Sts. 
CLEVELAND 14, 0.—1710 East 22nd St. 
DALLAS 1, Texas—604 8. Akard St. 
DENVER 2, Colo.—1927 Arapahoe St. 

DES MOINES 9, Iowa.—920 Grand Ave. 
DETROIT 26, Mich.—180 E. Larned St. 
KANSAS CITY 6, Mo.—9384 Wyandotte St. 
LOS ANGELES 13, Calif.—470 E. Third St 
MILWAUKEE 2, Wis.—737 N. Van Buren St. 
MINNEAPOLIS 1, Minn.—117 Washington Ave. 
NEW YORK 10, N. Y.—104 East 25th St. 
PHILADELPHIA 7, Pa.—13th & Cherry Sts. 
PITTSBURGH 22, Pa.—405 Penn Ave. 
PORTLAND 4, Ore.—416 8.W. Oak 8t. 





ST. LOUIS 3, Mo.—2135 Pine St. 

SAN FRANCISCO 3, Calif.—1261 Howard St. 
SEATTLE h.——Western Ave. & = 
WASHINGTON. 5, D. C.—1224 H St., N.W 


AMERICAN Wood Type & Engr. Co., 270 
Lafayette St., New York 12, N. Y. 
BRANCH: 

CHICAGO 5, Ill.—608 8. Dearborn St. 


. AMERICAN Writing Paper Corp., 9 


Main St., Holyoke, Mass. 
BRANCHES: 
BOSTON 10, Mass. —80 Federal St. 


K 7, N. 
SAN FRANCISCO 5, ‘Calif.—503 Market St. 


ANSCO, 40 Charles, Binghamton, N. Y. 


BRANCHES: 


CHICAGO 11, Ill.—433 E. Erie St. 
CINCINNATI 12, Ohio—229 E. Sixth St. 
DALLAS 1, Texas.—425 §. Field St. 

LOS ANGELES 7 Calif. B toad ¢ sablope St. 
NEW YORK 18, N. Y.—11 West 

SAN FRANCISCO 6, ‘ait —548 Mission st. 
CANADA, Toronto 1, Ont.—60 Front St. W. 


APPLETON Wood Products Co., Douglas 
- & Second Sts., Appleton, Wis. 
BRANCHES: 


LOS ANGELES 13, se ig Seaton St. 
NEW YORK 13, N. ight St. 
SAN FRANCISCO in “Cal —7 Front St. 


ARABOL Mfg. Co., 110 E. 42nd St., New 
York 17, N. Y. 
SALES OFFICES: 


BOSTON, Mass.—12 Commercial Wharf 
CICERO, Ill.—18th St. & 54th Ave. 
PHILADELPHIA 23, Pa.—600 8. Delaware Ave. 
SAN FRANCISCO 7, Calif.—30 Sterling St. 


ARTCRAFT Ink Co., Inc., 333 N. Dia- 
mond St., New Orleans 13, La. 


BRANCHES: 


ATLANTA 38, Ga.—-363 Marfetta’ St. 
HOUSTON 2, Texas.—415 Fannin St. 


ATKINS, E. ©., & Co., Indianapolis 9, 
Ind. 
BRANCHES: 


ATLANTA 2, Ga.—172 Forsyth St. S.W. 
CHICAGO 7, IllL—1401 W. = Blvd. 


dway 
PORTLAND 14, Ore.—337 N.E. Tenth Ave. 
BAN FRANCISCO 3, Calif.—989 Howard 8t. 
SEATTLE 4, Wash. —1745 Fourth Ave. 





B 


BARTA-Griffin Co., 72 Commercial 8t., 
P.O. Box 808, Worcester 1, Mass. 
BRANCH: ~ 
BOSTON 9, Mass.—148 Purchase St. 





* BAUM, Russell Krnest, 615 Chestnut 
Street, Philadelphia 6, Pa. 
BRANCHES: 


CHICAGO 6, Ill.—128 8. Jefferson St. 
NEW YORK 1, N. Y.—461 8th Ave. 


* BECKETT Paper Co., Hamilton, Ohio. 
SALES OFFICE: 
NEW YORK 17, N. Y.—350 Madison Ave. 


BEN Day, Inc., 118 E. 28th St., New 


York 16, N. Y. 
BRANCH: 
ENGLAND, London, W1—Ben Day Ltd., 79 Davies St. 


BENJAMIN Electric Manufacturing Co., 


DesPlaines, Ill. 
BRANCHES: 


NEW YORK 11, N. Y.—230 West 17th Street 
SAN FRANCISCO 7, Calif.—448 Bryant St. 


BINGHAM Brothers Co., Inc., 154 Nas- 
sau St., New York 7, N. Y. 
BRANCHES: 
BALTIMORE 2, Md.—131 Calvin St. 


NEW 
PHILADELPHIA 6, Pa.—521 Cherry: St. 
ROCHESTER 5, N. Y.—980 Hudson Ave. 


* BINGHAM’S, Sam’l, Son Mfg. Oo., 
636 S. Sherman St., Chicago 5, Ill. 
BRANCHES: 
ATLANTA 3, Ga.—274 Trinity Ave., 8.W. 
CLEVELAND 14, Ohio—1432 Hamilton Ave. 
DALLAS 1, Texas—1310 ao Ave, 
DES MOINES 2, Iowa—1025 W. Fifth 
DETROIT 10, Mich.—4391 Apple St. 
HOUSTON 6, Texas—2702 W. Dallas Ave. 
INDIANAPOLIS 2, Ind.—629 8S. Alabama St. 
KALAMAZOO 12, Mich.—223 W. Ransom St. 
KANSAS CITY 6, Mo.—706 Baltimore Ave. 
MINNEAPOLIS 15, Minn.—900 8. Third St. 
NASHVILLE 3, Tenn.—911 Berryhill 8t. 
OKLAHOMA CITY 6, Okla.—1213 Linwood 8t. 
PITTSBURGH 3, Pa.—88 8. 13th St. ~ 
8T. LOUIS 2, Mo.—514 Clark Ave. 
SPRINGFIELD, Ohio—East & Harrison Sts. 


BLATCHFORD, E. W., Co., 63 Park Row, 


New York 7, N. Y. 
BRANCH: 
CHICAGO 80, Ill.—900 W. 18th St. 
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BOSTON Wire Stitcher Co., East Green- 
wich, R. I. 
Sales offices in principal cities: consult telephone book. 


* BRANDTJEN and Kluge, Ine., Gaul- 
tier St. & Como Ave., St. Paul, Minn. 
BRANCHES: 


ATLANTA 8, Ga.—150 Forsyth St., S.W. 
BOSTON, Mass.—115 High St. 

CHICAGO 5, Ill.—622 8. Dearborn St. 
DALLAS 1, ‘Texas—217 Browder St. 

DETROIT 26, Mich.—1051 First St. 

LOS ANGELES 15, Calif.—1232 8. Maple Ave. 
MINNEAPOLIS 15, poe yb . 5th St. 
NEW YORK 7, N. Y.—166 W. ye da 
PHILADELPHIA 7, Pa.—253 N. 12th St. 

ST. LOUIS, Mo.—2226 Olive St. 

SAN FRANCISCO 11, ‘Calif.—451 Sansome St. 


* BROCK and Rankin, 619 S. LaSalle 
St., Chicago 5, Ill. 


BROWN Lindsay Div., Chicago Bronze & 
Color Works, 2601-75 W. Grand Ave., 
Chicago 12, Ill. . 

BRANCHES: 


CLEVELAND HEIGHTS 18, Ohio—3214 Berkshire 
MINNEAPOLIS 14, Minn.—700 E. Hennepin Ave. 


* BROWN, L. L., Paper Co., Adams, 
Mass. 


BRYANT Paper Co., 2030 Portage St., 
Kalamazoo 29F, Mich. 
BRANCHES: 
CHICAGO 6, Ill—2053 Daily News Bldg. 


NEW YORK 17, N. Y.—400 Madison Ave. 
SAN FRANCISCO 11, Calif.—320 Market St. 


* BURRAGE Glue Co., 15 Vandewater 
St., New York 7, N. Y. 


* BUTLER Company, 223 W. Monroe 
St., Chicago 6, Ill. 
BRANCH OFFICES: 


ALBUQUERQUE, N. M.—100 E. New York Ave. 
DENVER 2, Colo.—1751 Wazee St. 

DALLAS 1, Texas—1315 Pacifie Ave. 

DETROIT 26, Mich.—851 Porter St. 

FORT WAYNE, Ind.—110 W. Columbia St. 
FORT WORTH 1, Texas—70 Jennings Ave. 
GRAND RAPIDS 2, Mich.—31 Market Ave., N.W. 
HOUSTON 1, Texas—Walker at Hutchins St. 
KANSAS CITY 6, Mo.—608 Wyandotte St. 

LOS ANGELES 11, Calif.—4355 Fruitland Avenue 
MILWAUKEE 2, Wis.—316 N. Milwaukee St. 
MINNEAPOLIS 15, Minn.—700 8S. Fourth St. 
NEW YORK 17, N. Y.—247 Park Ave. 

PEORIA, Ill.—1028 8. Adams St. 

PORTLAND 9, Ore. i Pu 9 Johnson St. 
PUEBLO, Colo. —lst & M St. 

8T. LOUIS 3, e aera ‘Market Blvd. 

SAN ANTONIO, —1215 E. Houston St. 
SAN FRANCISCO” 6  Calit.—535 Folsom St. 
SEATTLE 4, Wash.—1760 Fourth Ave. 8. 
TERRE HAUTE, Ind.—517 N. 18th St. 

TULSA 3, Okla.—Boston at Cameron 





C 


CALIFORNIA Ink Co., Inc., 545 San- 
some St., San Francisco 11, Calif. 
BRANCHES: 


LOS ANGELES 15, Calif.—1136 = Ave. 
PORTLAND 9, Ore.—1206 N.W. St. 

SALT LAKE CITY 1, Utah—156 W. First So: St. 
SEATTLE 1, Wash.—2627 Western Ave. 





CAPITOL Printing Ink Co., 821 3rd 
Street, Des Moines 1, Iowa. 
BRANCH: 
ST. JOSEPH, Mo.—509 8. 7th St. 





* CARB-N-Set Business Forms, 816 Fer- 
guson Ave., Dayton 7, Ohio. 


CARBORUNDUM Oo., Niagara Falls, 
Ne: 
BRANCHES: 


CHICAGO 9, Tl.—3630 8. Iron Bt. . 
NEW YORK 1 —601 W. 26th Street 
SAN FRANCISCO, Cait 420 Market Bt 


* CENTRAL Compounding Co., 1718 N. 
Damen Ave., Chicago 47, Ill. 


CENTRAL Paper Co., Inc., 2404 Lake 
Shore Dr., Muskegon, Mich. 
BRANCHES: 


pom RR 18 Mass.—10 High Street 
BUFFALO 2, N. Y.—722 Genesee Bldg. 
CHICAGO 2 Tl.—176 W. Adams 
DETROIT 26, Mich.—824 Michigan Bldg. 
NEW YORK 17, N. Y.—420 Lexington Ave. 


CENTURY Electric Co., 1806 Pine St., 
St. Louis 3, Mo. 

ag = in 30 principal cities; consult telephone 
ook. > 


* CHALLENGE Machinery Co., Grand 
Haven, Mich. 


* CHAMPION Paper & Fibre Co., Ham- 
ilton, Ohio—Mills also at: Canton, 
N. C. and Houston, Texas. 


BRANCH SALES OFFICES: 


ATLANTA 3, Ga.—1406 First Nat’l Bank Bldg. 
BOSTON 10, Mass.—201 Devonshire St. 
CHICAGO 2, Ill.—1437 Conway Bldg. 
CINCINNATI 2, Ohio—1406 Enquirer Bldg. 
CLEVELAND 13, Ohio—1511 Terminal Tower 
NEW YORK 17, N. Y.—230 Park Ave. 
PHILADELPHIA 6, Pa.—570 Drexel Bldg. 

ST. LOUIS 1, Mo.—1806 Arcade Bldg. 


* CHAMPLAIN, Div. of The Fred Goat 
Co., Inc., 636 11th Ave., New York 19, 
Ne ¥. 


* CHANDLER & Price Co., 6000 Car- . 


negie Ave., Cleveland 3, Ohio. 


* CHAPMAN Electric Neutralizer Co., 
Box 268, Portland 6, Maine. 


CHEMCO Photoproducts Co., 230 W. 41st 
St., New York 18, N. Y. 
BRANCH OFFICES: 


ATLANTA 3, Ga.—99 Cone St. 
CHICAGO 6, Ill.—27 8S. Market St. 
NEW ORLEANS 12, La.—408 Camp St. 


CHEMICAL Color & Supply Co., Div. of 
General Printing Ink Corp., 547 8. 
Clark St., Chicago 5, Il. 


BRANCH: 
ST. PAUL 4, Minn.—771 Raymond Ave. 


CHERRY River Paper Co., West Jersey 
Trust Bldg., Camden, N. J. 
BRANCH: 
CHICAGO 11, Ill.—919 N. Michigan Ave. 


CHICAGO Steel & Wire Co., 10257 Tor- 
rence Ave., Chicago 17, Ill. 
Paging es 


NEW YORK 1 —225 West 34th St. 
SAN FRANCISCO Ps " Calif.—1043 Bryant St. 








* CHILLICOTHE Paper Co., Chillicothe, 
Ohio. 


CHRISTENSEN Machine Co., 100 Fourth 
St., Racine, Wis. 
EXCLUSIVE AGENTS—U. S. AND CANADA 
DEXTER Folder Co., Pearl River, N. Y. 


CLINE Electric Mfg. Co., 211 W. Wacker 
Drive, Chicago 6, Il. 
BRANCH: 
NEW YORK 17, N. Y.—220 E. 42nd St. 


* COLLINS, A. M., Mfg. Co.,°226 W. 
Columbia Ave., Philadelphia 22, Pa. 


* CONSOLIDATED Water Power & Pa- - 
per Co., Wisconsin Rapids, Wis. 
SALES OFFICE 
CHICAGO 3, Ill.—135 8. LaSalle St. 


* COTTRELL; C. B., & Sons Co., West- 
erly, Rhode Island. 
BRANCHES: 


NEW YORK 10, N. Y.—25 E. 26th St. 
CHICAGO 6, Ill.—400 W. Madison St. 
MILWAUKEE 12, Wis.—3713 N. Humboldt Ave. 
ENGLAND, Chipstead, Surrey—Smyth-Horne Ltd. 


CRAFTINT Mfg. Co., 210 St. Clair Ave. 
N.W., Cleveland 13, Ohio. 
DISTRIBUTORS: 


LOS ANGELES 14, Calif.—736 8. Broadway, Sehwa- 
bacher-Frey Co. 
NEW YORK 7, N. Y.—123 Nassau St., Wm. Glantz 


* CRAFTSMAN Line-Up Table Corp., 
49-59 River St., Waltham 54, Mass. 
BRANCH: 

CHICAGO 5, Ill.—120 W. Polk St. 


CRAMER, G., Dry Plate Co., 1835 Shen- 
andoah Ave., St. Louis 4, Mo. 
BRANCHES: 


CHICAGO 5, Til.—608 S. Dearborn St. 
NEW YORK 3, N. Y.—9 East 19th St. 


CROCKER, Burbank Papers, Ine., 545 
Westminster St., Fitchburg, Mass. 
BRANCHES: 


BOSTON 10, Mass.—89 Broad St. 
CHICAGO 2, Iil.—111 W. Washington St. 
NEW YORK 17, N. Y.—475 Fifth Ave. 


* CROCKER-McElwain Co., Holyoke, 
Mass. ; 
BRANCHES: 


CHICAGO 6, Ill.—208 S. Jefferson St. 
NEW YORK 7, N. Y.—41 Park Row 


CROCKER-Wheeler Elec. Mfg. Co., Am- 


pere, N. J. 


Branches and Dealers in principal cities; consult tele- 
phone book. 


* CROMWELL Paper Co., 4801 8. Whip- 
ple St., Chicago 32, Tl. 


CUMMINS Perforator, Div., 4740 Rav- 
enswood Ave,, Chicago 40, Ill. 
BRANCHES: 


BOSTON 11, Mass.—99 Chauncy 8t. 
NEW YORK 7, N. Y.—261 Broadway 
PHILADELPHIA 40, Pa.—2010 W. “Ontario St. 


(Continued on nezt page) 
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Guide to Advertisers and Manufacturers’ Branch Offices 
(Continued) 





CUTLER-Hammer, Inc., 315 N. 12th 
Street, Milwaukee 1, Wis. 
Sales offices in principal cities; consult telephone book. 


D-E 


DAVIDSON Mfg. Corp., 1020 West 
Adams St., Chicago 7, Ill. 








Sales offices in principal cities; consult telephone book. 


* DAYTON Rubber Mfg. Co., 2342 W. 
Riverview Ave., Dayton, Ohio. 
BRANCHES: 


BOSTON 15, Mass.—614 Newbury St. 
CHICAGO 4, Ill.—1009 W. Washington Blvd. 
CINCINNATI o Ohio—322-6 Reading Rd. 
NEW YORK 7, N. Y.—11 Park Place. 
PHILADELPHIA 8, Pa.—401 N. Broad St. 


DEFENDER Photo Supply Co., Inc., 666 
Driving Park Ave., Rochester 13, N. Y. 
BRANCHES: 


BOSTON 11, Mass.—38 Chauncy St. 
CHICAGO 1, I1l.—225 N. Wabash Ave. 

LOS ANGELES 15, Calif.—1135 8. Flower St. 
NEW YORK 1, N. Y.—275 Seventh Ave. 
SEATTLE 22, Wash.—1111 E. Madison Ave. 


* DETROIT Sulphite Pulp & Paper Co., 
9125 W. Jefferson Ave., Detroit 17, 
Mich. 


DeVILBISS Company, 300 Phillips Ave., 
Toledo 1, O. 
BRANCHES: 


CHICAGO 7, Ill.—1280 W. Washington Blvd. 
DETROIT 4, Mich.—2865 E. Grand Blvd. 

LOS ANGELES 15, Calif.—1420 Los Angeles St. 
NEW YORK 11, N. Y.—111 Eighth Ave. 
PHILADELPHIA 8, Pa.—401 N. Broad St. 

SAN FRANCISCO 38, Calif.—831 Howard St. 


* DEXTER Folder Co., Pearl River, 


N. Y, BRANCHES: 


BOSTON, Mass.—185 Summer St. 
CHICAGO 5, Ill.—117 W. Harrison St. 
CLEVELAND 18, Ohio-—2391 Fenwood Rd. 
NEW YORK 18, N. Y.—330 W. 42nd St. 
PHILADELPHIA, Pa.—Bourse Bldg. 


DILL & Collins, Inc., 230 Park Ave., New 
York 17,.N. Y. 
BRANCHES: 


BOSTON 88, Mass.—80 Federal St. 
CHICAGO 2, Ill.—111 W. Washington St. 
DAYTON 2, Ohio—131 N. Ludlow St. 
PHILADELPHIA 6, Pa.—816 Ledger Bldg. 


DISTRICT of Columbia Paper Mills, Inc., 
Potomac & K Sts. NW, Washington 7, 


D.C. BRANCHES: 


CHICAGO 2, Jll.—1832 Conway Bldg. 
LOS ANGELES 13, Calif.—106 W. 8rd St. 
NEW YORK 7, N. Y.—41 Park Row 


* DOUTHITT Corp., 650 W. Baltimore 
_Ave., Detroit 2, Mich. 


* DOYLE, J. E., Co., 1228 West 6th 
St., Cleveland 13, O. 


DURANT Mfg. Co., 1929 N. Buffum 8t., 
Milwaukee 1, Wis. 
BRANCHES: 


DETROIT 17, Mich.—7100 W. Jefferson Ave. 
PROVIDENCE 8, R. I.—181 Eddy St. 





EAGLE Printing Ink Co., Div. of Gen- 
eral Printing Ink Corp., 100 Sixth 
Ave., New York 13, N. Y. 

BRANCHES: 


CAMBRIDGE 42, Mass.—292 Main St. 
CHICAGO 10, Il.—420 Orleans St. 


* EASTERN Corporation, Bangor, Me. 


ECONO Products, Inc., 132 Humboldt St., 
Rochester 10, N. Y. 
EXCLUSIVE DISTRIBUTORS: 


PORTLAND 1, Ore.—Harold Noonan, 5000 S.W. 
Laurelwood Ave. 

SAN FRANCISCO 11, Calif.—Don Stewart Co., 441 
Clay St. 


* ECONOMY Printers Products Co., 609 
8. LaSalle, Chicago 5, Ill. 


* ELLINGSWORTH Mfg. Co., 200 S. 
Peoria St., Chicago 7, Ill. 


* EMBOSSOGRAPH Process Co., 251 
William St., New York 7, N. Y. 


* ENGDAHL Bindery, Inc., 1056 W. 
Van Buren St., Chicago 7, Ill. 


* ESLEECK Mfg. Co., Turners Falls, 
Mass. 





F ) 





FAIRBANKS, Morse & Co., 600 S. Mich- 


igan Ave., Chicago 5, Il. 
Offices in principal cities; consult telephone book. 


FEDERAL Products Corp., 1144 Eddy 
Street, Providence 1, R. I. 
BRANCHES: 


CHICAGO 6, Ill.—400 W. Madison St. 
CLEVELAND 15, Ohio—1422 Euclid Ave. 
DETROIT 2, Mich.—7310 Woodward Ave. 
HARTFORD 8, Conn.—410 Asylum St. 
INDIANAPOLIS 4, Ind.—320 N. Meridian St. 
ROCHESTER 4, N. Y.—509 Genesee Valley 


* FEDERATED Metals: See American 
Smelting & Refining Co., Whiting, Ind. 


FISKE Brothers Refining Co., Lubriplate 
Div., 129 Lockwood St., Newark 5, 
N. J. 

BRANCH: 
TOLEDO 3, Ohio—P.0. Box 1526, Central Sta. 


FITCHBURG Paper Co., 642 River St., 
Fitchburg, Mass. 
BRANCHES: 


CHICAGO 3, Ill.—11 South LaSalle St. 
NEW YORK 17, Ne Y.—250 Park Ave. 


FLINT, Howard, Ink Co., Clark Ave. & 
M.C.R.R., Detroit 9, Mich. 
SALES OFFICES: 
ATLANTA 3, Ga.—95 Milton Ave., 8. E. 
CHICAGO 16, I1l.—2001 Calumet Ave. 
CLEVELAND 15, Ohio—Broadway and E. 15th 
DENVER 5, Colo.—2807 Blake St. 
HOUSTON 14, Texas—Lockwood Drive & T & N.O.R.R. 
INDIANAPOLIS 7, Ind.—38 Shelby St. 
“a 19, La.—Jefferson Davis Pkwy. & 
LC.R.R. 





FORCE, Wm. A., & Co., Inc., 107 Worth 
St., New York 13, N. Y. 
BRANCHES: 


CHICAGO 6, Ill.—180 N. Wacker Drive 
SAN FRANCISCO 5, Calif.—682 Mission St. 


FOSTORIA Pressed Steel Corp., Fostoria, 


OMe. BRANCHES: 
Branch offices in principal cities; consult telephone book. 


FOTOTYPE (Co., 629 Washington Blvd., 
Chicago 6, Ill. 
BRANCH: 
NEW YORK 17, N. Y.—342 Madison Ave. 


* FOX River Paper Corp., 401 S. Ap- 
pleton St., Appleton, Wis. 


FRASER Industries, Inc., 420 Lexington 
Ave., New York, N. Y. 
BRANCH: 
CHICAGO 2, Ill.—111 W. Washington Blvd. 


* FUCHS & Lang Mfg. Co., Div. of Gen- 
eral Printing Ink Corp., 100 6th Ave., 
New York 13, N. Y. 

” BRANCHES: 


CAMBRIDGE 42, Mass.—292 Main St. 
CHICAGO 10, Til.—120 W. Llinois St. 
CINCINNATI 2, Ohio—3rd & Walnut Sts. 

Cc LAND 13, 0.—310 Lakeside Ave., N.W. 
FORT WORTH 2, = Throckmorton St. 
LOS ANGELES 13, Calif.—225 E. Fourth St. 
PHILADELPHIA 6, oo —29 — 6 St. 

ST. LOUIS 3, Mo. —1514 Pine 

SAN FRANCISCO 8, Calif. mys Folsom St. 


FULLER, H. B., Co., 255 Eagle St., St. 
Paul 2, Minn. 
BRANCHES: 


DALLAS, Texis—1712 Laws St. 
INDIANAPOLIS, Ind.—55 8. Lenwood 
KANSAS CITY 6, Mo.—915 Broadway 


G 


* GAETJENS, Berger & Wirth, Ince., 35 
York St., Brooklyn 1, N. Y. 
BRANCH: 
CHICAGO 5, Ill.—538 8. Clark St. 








GANE Brothers & Lane Inc., 1335 W. 
Lake St., Chicago 7, Ill. 
v BRANCH OFFICES: 


10s ANGELES 15, Calif.—140 W. 17th St. 
NEW YORK 13, N. Y.—333 Hudson St. 
ST, LOUIS 3, Mo.—1515 Pine St. 

SAN FRANCISCO 5, Calif. —184 Second St. 


GENERAL Binding Corp., 812 W. Bel- 
mont Ave., Chicago 14, Il. 
Licensees in every city in U. 8. A. and foreign countries 


GENERAL Electric Co.,-1 River Road, 


Schenectady 5, N. Y. 
- ae in 80 principal cities; consult telephone 
ook. 


* GENERAL Printing Ink Corp., 100 
Sixth Ave., New York 13, N. Y. 
DIVISIONS: 
With . een at 100 Sixth Ave., New York 13 


N. Y. 
American Printing Ink Company 
Chemical Color & Supply Company 
Eagle Printing Ink Company 
Fuchs & Lang Mfg. Company 
Morrill, George H., Company 
Rutherford Machine Company 





When Writing Supply Firms, Kindly Mention 









ria, 
00k. 


vd., 


Ap- 


ton 


en- 
ve., 


St. 


& | 
on 


























































* Denotes Advertiser—See Page 154 for Page Number of Ad Elsewhere in This Issue 113 















Sun Chemical & Color Company 

Ullman, Sigmund, Company 
SUBSIDIARY: 

CANADA, Toronto 8, Ont.—821 Queen St. E. 







GILMER, L. H., Co., Tacony, Philadel- 
phia 35, Pa. 
BRANCHES: 
ATLANTA 3, Ga—95 Pine St., N.E. 
CHICAGO 1i, Il.—341 E. Ohio 
HOUSTON 2, Texas—1015 N. San n Jacinto Bt. 
NEWARK 5, N- J.—115 Edison Pl. 
NEW YORK 7, N. Y.—50 Church St. 
SAN FRANCISCO r ‘Calif.—510 Bryant St. 
SEATTLE, Wash.—307 Maritime Bldg. 











* GODFREY Roller Co., 215 N. Camae 
St., Philadelphia 7, Pa. 






* GOSS Printing Press Co., 1535 8. Pau- 
lina St., Chicago 8, Ill. 
BRANCHES: 


NEW YORK 17, N. Y.—220 E. 42nd St. 
SAN FRANCISCO 5, Calif.—116 New Montgomery St. 
ENGLAND, Preston 










GRAMMES, L. F., & Sons, Ine., 352 
Union 8t., Allentown, Pa. 
BRANCHES: 
CHICAGO 54, Iil.—1505A Merchandise Mart 
CLEVELAND 14, Ohio.—Chester Twelfth Bldg. 
MILWAUKEE 2, Wis.—828 N. Broadway 


NEW YORK 17, N. Y.—521 5th Ave. 
PHILADELPHIA 2, Pa.—1268 Commercial Trust Bldg. 












* GRAPHIC Ate Corp., Jackson at 11th, 
Toledo 2, Ohio. 





* GREENLEE Co., 1609 N. Wolcott, Chi- 
cago 22, Ill. p 








GULF Oil Corporation, Gulf Bldg., Pitts- 
burgh 30, Pa. 
BRANCHES: 


ATLANTA 1, Ga.—Hurt Bldg. 

BOSTON 17, Mass.—Park og Bldg. 
HOUSTON 1, Texas—Gulf Bldg. 

LOUISVILLE 1, Ky.—1901 8. 7th St. 

NEW ORLEANS 1, La.—Maison Blanche Bldg. 
NEW YORK 4, N. Y.—17 Battery Place. 
PHILADELPHIA 2, Pa.—1515 Locust St. 
TOLEDO 1, Ohio—Nicholas Bldg. : 








GUMMED Products Co., S. Union St., 
Troy, Ohio. 
BRANCHES: 


CHICAGO 2, Tll.—111 West Washington St. 
CINCINNATI 2, Ohio—1740 Union Central Bldg. 
CLEVELAND 20, Ohio—2842 Fontenay Rd. 
COLUMBUS 15, Ohio—45 South 9th St. 
MANOA, Philadelphia, Pa.—1020 Garfield Ave. 
NEW YORK 7, N. Y.—41 Park Row 

8T. LOUIS, Mo.—Paul Brown Bldg. 


H 


HALL, Thomas W., Co., Inc., Sunnyside 
Ave., Stamford, Conn. 
SALES OFFICE: 








x 











NEW YORK 18, N. Y.—120 West 42nd St. _ 
—_— 


HALOID Co., 2-20 Haloid St., Rochester 


ae BRANCHES: 


BOSTON 9, Mass.—141 Milk St. 

CHICAGO 5, Ill.—608 8. Dearborn St. 
DALLAS 1, "Texas—1912 N. St. Paul St. 
DETROIT 26, Mich.—144 Lafayette Blvd. 

LOS ANGELES 15, Calif.—1206 Maple Ave. 
NEW YORK 16, N. Y.—240 Madison Ave. 
PHILADELPHIA 7, Pa.—1015 Chestnut St. 
PITTSBURGH 22, Pa.—917 Fulton Bldg. 
SEATTLE 4, Wash—914 2nd Ave. 

SAN FRANCISCO 8, Calif.—23 Grant Ave. 
WASHINGTON 5, D. C.—15th and H St., N.W. 
CANADA, Toronto—Rectigraph Co., Ltd. of Canada 








HAMILTON, W. C., & Sons, Miquon, 
Montgomery County, Pa. 
BRANCHES: 


CHICAGO 3, Ill—176 W. Adams Street 
NEW YORK 7, N. Y.—261 Broadway 
SAN FRANCISCO 11, Calif.—320 Market St. 


* HAMILTON Mfg. Co., Two Rivers, 
Wis. 


* HAMILTON Tool Co,, 9th & Hanover, 
Hamilton, Ohio. 


* HAMMERMILL Paper Co., Erie, Pa. 
‘ BRANCH SALES OFFICES: 


NEW YORK 17, N. Y.—50 E. 42nd St. 
SAN FRANCISCO 4, Calif.—311 California St. 


* HAMMOND Machinery Builders, Inc., 
1616 Douglas Ave., Kalamazoo 54, 
Mich. 

BRANCH: 
NEW YORK 10, N. Y.—71 W. 23rd S&t. 


* HANO, Philip, Co., Inc., 85 Sargent 
St., Holyoke, Mass. 


* HARRIS-Seybold-Potter Co., 4510 
_ East 71st St., Cleveland 5, O. 


HART, Wm. C., Co., Inc., 137 Greene St., 
New York 12, N. Y. 


BRANCH: 
ROCHESTER 8, N. Y.—259 Exchange St. 


* HICKOK, W. 0O., Mfg. Co., 9th & 
Cumberland Sts., Harrisburg, Pa. 


* HOE, R., & Co., Inc., 910 E. 138th St., 
New York 54, N. Y. 


HOOD-Faleo Corp., 47-01 35th Street, 
Long Island City 1, N. Y. 
BRANCH: 
CHICAGO 4, Ill.—343 §. Dearborn St. 


* HOWARD Paper Co., Urbana, Ohio. 
BRANCH SALES OFFICES: 


CHICAGO 3, Ill.—10 8S. La Salle 
NEW YORK 1, N. Y.—350 Fifth Ave. 


HUBER, J. M., Inc., 460 West 34th St., 
New York 1, N. Y. 


BRANCHES: 


BOSTON 10, Mass.—80 Federal Street 
CHICAGO 7, Ill.—1230 W. Jackson Blvd. 
ST. LOUIS 18, Mo.—2917 8S. Second St. 


I 


IDEAL Commutator Dresser Co., 5065 
Park Ave., Sycamore, Ill. 
BRANCHES: 


CHICAGO 6, Ill.—600 W. Jackson Blvd. 
DETROIT 2, Mich.—6432 Cass Ave. 
NEW YORK 3, N. Y.—61 E. 11th St. 
PITTSBURGH 22, Pa.—107 Sixth St. 








* IDEAL Roller & Mfg. Co., 2512 West 
24th St., Chicago 8, Il. ; 
BRANCHES: 


CINCINNATI 2, Ohio—800 2 phe | 
LONG ISLAND CITY 1, N. Y.—21- 24 39th Ave. 














MILWAUKEE 2, Wis.—104 E. Mason St. 
PHILADELPHIA 6, Pa.—232 W. Washington Sq. 
SAN FRANCISCO 2, Calif—821 Market St. 


ILG Electric Ventilating Co., 2850 No. 
Crawford Ave., Chicago 41, Ill. 
Sales offices in principal cities; consult telephone book. 


ILLINOIS Zine Co., 2959 W. 47th St., 
Chicago 32, Ill. ; 
* BRANCH: 
NEW YORK 20, N. Y.—630 Fifth Ave. 


IMPERIAL Type Metal Co., 1800 8. 54th 
Ave., Chicago 50, Ill. 
BRANCH: 
PHILADELPHIA 34, Pa.—3400 Aramingo Ave. 


* INTERNATIONAL Paper Co., 220 E. 
42nd St., New York 17, N. Y. 


* INTERNATIONAL Printing Ink, Div. 
Interchemical Corp., 350 Fifth Ave., 
New York 1, N. Y. 

BRANCHES: 

ATLANTA 8, Ga.—215 Central Ave: 


Md.—720 E. Pratt St. 
Y.—559 Ellicott St. 


ROCHESTER 4, N. Y.—14 Franklin St. 
SYRACUSE 2, N. Y.—Erie Blvd. at Oswego 


* INTERTYPE Corporation, 360 Fur- 
man Street, Brooklyn 2, N. Y. 
BRANCHES: 
CHICAGO 6, Ill.—130 N. Franklin St. 
LOS ANGELES 15, Calif.—1220 South Maple Ave. 


NEW ORLEANS 10, La.—1007 Camp St. 
SAN FRANCISCO 11, Calif.—500 Sansome St. 


J-K 


* JOHNSON, Charles Eneu, & Co., 10th 

& Lombard Sts., Philadelphia 47, Pa. 
BRANCHES: 

ATLANTA 3, Ga.—199 Forsyth St., 8.W. 

BALTIMORE 18, Md.—2103 North Charies St. 

BOSTON 11, Mass.—16 Lincoln St. 

CHICAGO 14, Ill.—1130 Wisconsin St. 

CLEVELAND 14, Ohio—Superior at 21st St. 

DALLAS 1, Texas—1727 N. St. Paul St. 

DETROIT 26, Mich.—525 Howard St. 

KANSAS CITY 8, Mo.—2613-2615 . =. Blvd. 

NEW YORK 7, N. Y.—410-412 Pea 

PITTSBURGH 26, Pa.—1515-1517 W. Sierty Ave. 

ST. LOUIS 2, Mo.—321 N. 3rd St. 








KELLY, E. J., Company, 1807 N. Pitcher 
St., Kalamazoo 13F, Mich. 
BRANCH: 
BALTIMORE 2, Md.—1621 Guilford Ave. 
DISTRIBUTORS: 


BOSTON 10, Mass.—185 High Street 

LOS ANGELES 15, Calif.—407 E. Pico 
PITTSBURGH 22, Pa.—207 Investment Bldg. 
SACRAMENTO 1, Calif.—P. 0. Box 141 
SPOKANE, Wash.—18 International Way 


KEMP, C. M., Mfg. Co., 405 E. Oliver St., 


Baltimore 2, Md. 
Sales offices in principal cities; consult telephone book. 


* KIMBERLY-Clark Corporation, Nee- 
nah, Wis. 
BRANCH SALES OFFICES: 


CHICAGO 3, Ill.—8 8S. Michigan Ave. 
LOS ANGELES 14, Calif.—510 West 6th St. 
NEW YORK 17, N. Y.—122 E. 42nd St. 


(Continued on next page) 
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oe 


* KIMBLE Electric Div., Miehle. Pig. 


Press & Mfg. Co., 2005 Hastings St., 


Chicago 8, Ill. 





L 


* LAKE Erie Engineering Corp., River- 





view & Woodward Ave., Buffalo 17, 


N, Y. 
BRANCHES: 


CHICAGO 1, Ill.—230 N. Michigan Ave. 
NEW YORK 17, N. Y.—215 Park Ave. 


* LANSTON Monotype Machine Co., 
24th & Locust Sts., Philadelphia 30, Pa. 
BRANCHES: 


ATLANTA 3, Ga.—116 Spring St., N.W. 

BOSTON 9, Mass.—170 Summer St. 

CHICAGO 6, Ill.—216 W. Jackson Blvd. 

NEW YORK 17, N. Y.—441 Lexington Ave. 

SAN FRANCISCO 5, Calif.—55 New Montgomery St. 
CANADA, Toronto 1, Ont.—34 Adelaide St., West 


LE PAGBE’S Inc., Essex Ave., Gloucester, 


Mass. 
OFFICES & WAREHOUSES: 


CHICAGO 8, Ill.—1500 S. Western Ave. 
NEW YORK 12, N. Y.—108 Spring St. 
SAN FRANCISCO 3, Calif.—489 6th St. 


LINK Belt Co., 307 N. Michigan Ave., 
Chicago 1, Ill. 


Sales offices in principal cities; consult telephone book. 


LINOTYPE Parts Co., Main & Hudson- 


dale Sts., Weatherly, Pa. 
BRANCHES: . 


CHICAGO 6, Ill_—318 W. Randolph St. 
KANSAS CITY, Mo.—314 W. 10th St. 


* LOW, John M., & Co., 223 W. Madison 
St., Chicago 6, Tl. 


* LUDLOW Typograph Co., 2032 Cly- 
bourn Ave., Chicago 14, Ill. 
SALES OFFICES: 


ATLANTA 3, Ga.—120 Marietta St. 
io eo a ae ht! Atlantic Ave. 
NEW Y N. Y.—63 Park Row 

SAN FRANCISCO 8, Calif.—5 Third St. 


M 


* McADAMS, John, & Sons, Ine., 20 
Knight St., Norwalk, Conn. 








McCUTCHEON Bros. & Quality, Inc., 
1130 Callowhill St., Philadelphia 23, 
Pa. 

BRANCHES: 


CHICAGO 5, Ill.—530 8. Dearborn St. 
ST. LOUIS 3, Mo.—2201 Pine St. 


* McLAURIN Jones Co., 744 Philip 
Ave., Brookfield, Mass. 


MANHATTAN Paste & Glue Co., 425 
Greenpoint Ave., Brooklyn 22, N. Y. 
BRANCHES: 

BROOKLINE 46, Mass.—4 Kilsyth Terrace 





CHICAGO 9, IllL—431 W. Pershing Rd. 
PHILADELPHIA 8, Pa.—401 N. Broad St. 
ROCHESTER 7, N\ Y.—176 Meigs St. 


* MAXWELL Paper Co., Franklin, Ohio. 


"4 MEAD Sales Co. Inc., 230 Park Ave., 


New York 17, N. Y. 
BRANCHES: 


BOSTON 10, Mass.—80 Federal St. 
CHICAGO 2, Ill.—111 W. Washington St. 
DAYTON 2, Ohio—131 N. Ludlow St. 
PHILADELPHIA 6, Pa.—816 Ledger Bldg. 


* MEGILL, Edward L., Co., 731 Atlantic 
Ave., Brooklyn 17, N. Y, 


MELIND, Louis, Co., 362 W. Chicago 
Ave., Chicago 10, Ill. 
BRANCHES: 


DETROIT 26, Mich.—243 Congress St. 
LOS ad 14, Calif.—124 W. 6th St. 
NEW YORK 7, N. Y.—39 Cortlandt St. 
SAN FRANCISCO 5, Calif.—593 Market St. 


* MERGENTHALER Linotype Co., 29 
Ryerson St., Brooklyn 5, N. Y. 
SALES OFFICES: 


BOSTON, Mass.—10 State St. 

CHICAGO 5, Ill.—531 Plymouth Court 

LOS ANGELES 15, Calif.—1515 Georgia St. 

NEW ORLEANS 9, La.—549 Baronne St. 

NEW YORK 18, N. Y.—500 Fifth Ave. 

SAN FRANCISCO 11, Calif.—638 Sacramento St. 

CANADA, Toronto 2, Ont.—Canadian Linotype, , Ltd., 
119 Adelaide St., W. 


METALLIZING Engineering Co., 38-14 
30th St., Long Island City 1, N. Y. 
SALES OFFICES: 


CHICAGO 11, Ill.—433 E. Erie St. 

DETROIT 26, Mich.—652 Book Bldg. 

LOS ANGELES 15, Calif.—1206 Maple Ave. 
NEW ORLEANS 12, La.—Masonic Temple Bldg. 
PITTSBURGH 22, Pa.—Bessemer Bldg. 


* MIEHLE Printing Press & Mfg. Co., 
14th St. & S. Damen Ave., Chicago 8, 


a. BRANCHES: 


BOSTON 10, Mass.—140 Federal St. 

LOS ANGELES 15, Calif.—1222 Maple Ave. 
NEW YORK 18, N. Y.—330 W. 42nd St. 
PHILADELPHIA 7, Pa.—1015 Chestnut St. 
SAN FRANCISCO 5, Calif.—582 Howard St. 


MILLER Co., 99 Center, Meriden, Conn. 
BRANCH: 
NEW YORK 10, N. Y.—315 Fourth Ave. 


* MILLER Printing Machinery Oo., 1117 
Reedsdale St., Pittsburgh 12, Pa. 
BRANCHES: 


BOSTON 88, Mass.—80 Federal St. 

CHICAGO 6, Ill.—Daily News Bldg. 

NEW YORK, N. Y.—McGraw-Hill Bld 
PHILADELPHIA t Pa.—Phil-Savings Federal Bldg. 
SAN FRANCISCO 3, Calif.—Russ Bldg. 

CANADA, Toronto, Ont.—480 University Ave. 


MINIATURE | Precision Bearings, Car- 
penter St., Keene, N. H. 


Sales representatives in principal cities; consult tele- 
phone book. 


MINNESOTA Mining & Mfg. Co., 900. 


Fauquier Ave., St. Paul 6, Minn. 
BRANCHES: 
BOSTON 10, Mass.—51 Sleeper St. 





BUFFALO 3, N. Y.—210 Ellicott St. 

CHICAGO 8, Ill.—1500 8. Western Ave. 
CINCINNATI 2, 0.—49 Central Ave. 

DETROIT 2, Mich.—411 Piquett Ave. 

GRAND RAPIDS, Mich.—505 W. Fulton St. 
HIGH POINT, N. C.—209 8. Main St. 

LOS ANGELES 23, Calif.—631 8. Anderson St. 
NEW YORK 13, N. Y.—155 - Ave. 
PHILADELPHIA x Pa.—401 N. Broad St. 
a ey 19, Pa.—911-12- ~y aga Bldg. 


SAN FRANCISCO 10, Calif. rgd Alabama St. 
SEATTLE 4, Wash.—1218 6th A , 


MOHR Lino-Saw Co., 126 N. Union Ave., 
Chicago 6, Ill. 
EXCLUSIVE SALES AGENTS: 


Mergenthaler Linotype Company 
Intertype Corporation 
(See these firms’ listings for branch offices.) 


* MONOMELT Co., Inc., 1611 Polk St., 
N.E., Minneapolis 13, Minn. 


* MORGANS & Wilcox Mfg. Co., 69 
Hanford St., Middletown, N. Y. 


MORLEY Oo., 865 Islington St., Ports- 
mouth, N. H. 
pope 


CHICAGO 7, IIL, ~ 8. Wells 8 
NEW YORK 10, N. Y., 23-25 z ‘Seth St. 


MORRILL, Geo. H., Co., Div. of General 
Printing Ink Corp., 100 6th Ave., New 
York 13, N. Y. 

BRANCHES: 

BOSTON 16, Mass.—130 Clarendon St. 


FT. WORTH 2, Téxas—1300 Throckmorton St. 
LOS ANGELES 21, Calif. ve Frog! St. 
PHILADELPHIA 7, Pa.—137 N. 12th St. 

8T. LOUIS é Mo.—1514 Pine Be 

ST. PAUL 4, Minn.—771 Raymond Ave. 

SAN FRANCISCO 3, Calif.—1425 Folsom St. 
SEATTLE 1, Wash.—3131 Western Ave. 


* MUNISING Paper Co., 135 8. LaSalle 
St., Chieago 3, Ill. 


* MURRAY, D. J., Mfg. Co., 1002 Third 
St., Wausau, Wis. 


N-O 


NATIONAL Lead Co., 111 Broadway, 
New York 6, N. Y. 
BRANCH: 
CHICAGO 80, Ill.—900 W. 18th St. 








* NAZ-DAR Co., 469 Milwaukee Ave., 
Chicago 10, Ill. 


* NEW Era Mfg. Co., 375 11th Ave, 
Paterson 4, N. J. 


NEW York & Pennsylvania Co., Lock 


Haven, Pa. 
OFFICE: 
NEW YORK 17, N. Y.—230 Park Ave. 


* NORTHERN Machine Works, Mar- 
shall & Jefferson, Philadelphia, Pa. 


* NORTHWEST Paper Co., Cloquet, 
Minn. 
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* NYGREN-Dahly Co., Inc., 218 N. Jef- 
ferson St., Chicago 6, Ill. 


OFFEN, B., & Co., 343 S. Dearborn St., 
Chicago 4, Ill. 
BRANCH: 
NEW YORK 17, N. Y.—18 E. 41st St. 


OHIO Knife Co., B.&4O. R.R. & Dreman 
Ave., Cincinnati 23, O. 
BRANCHES: 


CHICAGO 5, Ill.—600 S. Michigan Ave. 
DETROIT 26, Mich.—1608 Kales Bldg. 


OAKLAND 12, Calif.—820 Franklin St. 
PORTLAND 4, Ore.—217 8. W. First St. 


OILGEAR Co., 1403 W. Bruce St., Mil- 
waukee 4, Wis. 
BRANCHES: 


CLEVELAND 18, Ohio—3109 Mayfield 

DETROIT 2, Mich.—1220 Maccabees Bldg. 
ELIZABETH 4, N. J.—1143 E. Jersey Ave. 
LOS ANGELES 14, Calif.—727 W. 7th St. 


* OXFORD Paper Co., 230 Park Ave., 
New York 17, N. Y. 


P 


* PAISLEY Products, Inc., 1770 Canal- 
port Ave., Chicago 16, Ill. 
BRANCHES: 
CAMBRIDGE, Mass.-—7 Longfellow Rd. 
CLEVELAND 13, Ohio—1200 W. 9th St. 
NEW ORLEANS 12, La.—210 Balter Bldg. 
NEW YORK 19, N. Y.—630 W. 5ist St. 
PHILADELPHIA 23, Pa.—813 Callowhill St. 








* PAPER Manufacturers Co., Fifth & 
Willow Sts., Philadelphia 23, Pa. 


PARKS-Cramer Company, P.O. Box 444, 
Fitchburg, Mass. 
BRANCHES: 


ATLANTA 1, Ga. 
BOSTON 8, Mass. 
CHARLOTTE 1, N. C. 


* PARSONS Paper Co., Holyoke, Mass. 


* PATERSON Parchment Paper Co., 
Bristol, Pa. 


* PAYNE & Walsh Corp., 82 Beekman 
St., New York 7, N. Y. 


PEERLESS Roll Leaf Co., Ine., 4511 
New York Ave., Union City, N. J. 


BRANCHES: 


CAMBRIDGE, Mass.—552 Massachusetts Ave. 

CHICAGO 5, Ill.—608 8. Dearborn St. 

CANADA, Toronto 1—Wilson Munroe Co., Ltd., 18-20 
Duncan St. 


* PORTE Publishing Co., 952 E. 21st 
So. St., Salt Lake City 5, Utah. 


POWERS Regulator Oo., 2720 Greenview 
Ave., Chicago 14, Ill. 
BRANCHES: 


ATLANTA 8, Ga.—Bona Allen Bldg. 

BOSTON 15, -. —125 St. ag 8t. 
CLEVELAND 13, Ohio—2012 W. 25th St. 
GREENSBORO. W . C.—Jefferson standand Bldg. 


KANSAS CITY é “Mo.—409 E. 13th St. 











LOS ANGELES 5, Calif.—1808 W. 8th St. 


PHILADELPHIA 32, Pa.—2240 Broad St. 
SEATTLE 4, Wash. —500 First Ave., South 


* PRINTCRAFT Representatives; 277 
Broadway, New York 7, N. Y. 


* PRINTING Machinery Co., 436 Com- 
mercial Square, Cincinnati 2, Ohio. 
SALES OFFICE: 

NEW YORK 10, N. Y.—23 E. 26th St. 


R 


RANIVILLE, F., Co., 241 Pearl St., 
Grand Rapids 2, Mich. ~ 
BRANCHES: 


CHICAGO 6, Ill.—9 8. Clinton St. 
CLEVELAND 15, Ohio—301 Caxton =e. 

COLUMBUS 15, ‘Ohio—101 N. High St. 
DAVENPORT, lowa—Hotel oo 

DETROIT 2, Mich.—6432 Cass Ai 

LOUISVILLE 2, Ky.—Rm. 202, Builders Bldg. 

NEW YORK 11, N. Y.~—118-124 W. 22nd St. 

OAKLAND, Calif.—245 Twelfth St. 

WACO, 'Texas—1503 Franklin Ave. 








* RAPID Roller Co., 2558 S. Federal St., 
Chicago 16, Ill. 


REEVES Pulley Co., Columbus, Ind. 
BRANCHES: 


ATLANTA 1, Ga.—990 Gordon St., S.W. 
CAMBRIDGE 42, Mass.—Kendall Sq. Bldg. 
CHICAGO 6, Iil.—9 S. Clinton St. 
CLEVELAND 3, Ohio—5005 Euclid Ave. 
DETROIT 11, Mich.—2832 East Grand Ave. 
NEW YORK 7, N. Y.—76 Dey St. 


REVERE Copper & Brass, Inc., 230 Park 
Ave., New York 17, N. Y. 


District Sales Offices in principal cities; consult tele- 
phone book. 


REXFORD Paper Oo., 1715 W. Canal St., 
Milwaukee 3, Wis. 
BRANCH: 
CHICAGO 6, Ill.—600 W. Jackson Blvd. 


RHOADS, J. E., & Sons, 35 N. Sixth S8t., 
Philadelphia 6, Pa. 
BRANCHES: 
ATLANTA 38, Ga.—88 Forsyth St., 8.W. 
pa! 6, Tll.—26 N. Clinton St. 


LEVELAND 13, ery W. Ninth St. 
NEW YORK 7, N. Y.—102 Beekman St. 


RIEGEL Paper Corp., 342 Madison Ave., 
New York 17, N. Y. 
. BRANCH: 
CHICAGO 2, Ill.—111 W. Washington St. 


* ROBERTS, Lewis, Inc., 72 Union 8t., 
Newark 5, N. J. 
BRANCHES: 


AKRON 2, Ohio—462 Wildwood Ave. 
BALTIMORE 1, Md.—22 8S. Liberty St. 
BOSTON 11, Mass.—99 Bedford St. 
CHICAGO 5, Ill.—536 8. Clark St. 
COLUMBUS 3, Ohio—2307 Linden Ave. 
DETROIT 26, Mich.—308 Marquette Bldg. 
LOS ANGELES 15, Calif.—421 E. 12th St. 
LOUISVILLE 2, Ky. —116 8. 6th St. 
hee ie Minn.—422 §. Third St. 
NASHVILLE 3, Tenn.—115 Fourth Ave.,.N. 
OMAHA 8, Neb.—412 8S. 12th St. 
PITTSBURGH 22, Pa. ee Smithfield St. 
TULSA 3, Okla.—320 EB. 4th St. 
WASHINGTON 5, D. C914 12th St., N.W. 


* ROBERTS Numbering Machine Co., 
694 Jamaica Ave., Brooklyn 8, N. Y. 














ROBERTS & Porter, Inc., 402 S. Market 
St., Chicago 7, Ill. 
BRANCH: 
NEW YORK 138, N. Y.—100 Lafayette St. 


ROOSEN, H. D., Co., 78 20th St., Brook- 
lyn 32, N. Y. 
BRANCHES: 


BOSTON 42, Mass. re egy Bldg. 

CHICAGO 5, Ill.—609 8. k St. 

_— Rites A mg Ptg. Ink & Color Co., 
128- 130 Pears Ave. 

CUBA, Heretn—Inquaider 518-515 

—- D. F.—Sanchez Y Cia, 2a. Calle de Victoria 


* ROSBACK, F. P., Co., 5th & Park Sts., 
Benton Harbor, Mich. 


® ROUSE, H. B., & Co., 2214 N. Wayne 
Ave., Chicago 14, Ill. 


* RUTHERFORD Machinery Co., Div. 
of General Printing Ink Corp., 100 
Sixth Ave., New York 13, N. Y. 

BRANCHES: 


CHICAGO 5, Ill.—608 S. Dearborn St. 

SAN FRANCISCO 11, Calif.—536 Sansome St. 

CANADA, Montreal, Que.—920 St. Sophie Lane 
CANADA, Toronto 8, Ont.—821 Queen St., E. 


S 


S.K.F. Industries, Inc., Front St. & Erie 
Ave., Philadelphia 34, Pa. 


Branches and Distributors in principal cities; consult 
telephone book. 








* SCOTT, Walter, & Co., Plainfield, N. J. 
BRANCHES: 


CHICAGO 4, Ill.—53 W. Jackson Blvd. 
NEW YORK 18, N. Y.—230 W. 41st St. 








* SENECA Wire & Mfg. Co., Fostoria, 
Ohio. 


SEYBOLD Division, Harris-Seybold-Pot- 
ter Co., 833 Washington St., Dayton, 


Ohio. 
BRANCHES & DISTRIBUTORS: 

ATLANTA 38, Ga. (B)—220 Luckie 8t., N.W. 
CHICAGO 5, Ill. (B)—112 W. Harrison St. 
NEW YORK 1, N. Y¥. (D)—426 W. 33rd Street 
CANADA, Montreal (B)—437 Craig Street 
CANADA, Toronto (B)—445 King Street, W. 
CANADA, Vancouver (B)—555 Honer Street 
ENGLAND, Chipstead, Surrey (D)—Smyth-Horne 
SOUTH AMERICA & WEST INDIES (D)—National 

Paper & Type Co., 120 Wall St., New York 5, N. Y. 


* SIMMONDS Worden White Co., 604 
Negley Pl., Dayton 7, O. 
BRANCH OFFICES: 


BELOIT, Wis.—R. J. Dowd Knife Wks. Div. 
BUFFALO 4, N. Y.—Perry St. 
CLEVELAND 13, @.—1854 Sacranton Rd. 


DISTRIBUTORS: 


BALTIMORE 16, Md.—3501 Walbrook Ave. 
CHARLOTTE, N. Carolina—1022 Kenilworth Ave. 
CHICAGO 5, Ill.—608 8S. Dearborn St. 
DETROIT 21, Mich.—18082 Ohio St. 
HOLYOKE, Mass.—151 oo ~ 

KANSAS CITY, Mo.—710 Oak 

NEW ORLEANS 20, La.—140 E ‘Oakbridge Park 
NEW YORK 6, N. Y.—140 Liberty St. 
PHILADELPHIA 6, Pa.—11-19 S. 5th St. 
PITTSBURGH 22, Pa.—422 Bessemer Bldg. 
PORTLAND 14, Ore.—131 8.W. 4th Ave. 
ROCHESTER 9, N. Y.—1333 Culver Rd. 

ST. LOUIS 2, Mo.—600 S. Broadway 

SEATTLE 1, Wash.—1331 Third Ave. 


(Continued on next page) 
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* SINCLAIR & Valentine Co., 611 W. 
129th St., New York, N. Y. 
BRANCHES: 


ALBANY 6, N. Y.—49 Sheridan Ave. 
BALTIMORE 2, Md.—501-509 E. Preston St. 
BIRMINGHAM 5, Ala.—722 8. 18th St. 
BOSTON 10, Mass.—60 Pear St. 
CHARLOTTE 2, N. C.—528 Turner Ave. 
CHICAGO 7, Ill.—215 8. Aberdeen St. 

C LAND 14, 0.—2202 Superior Ave. 
DA vio : Texas —1407 Young St. 
DAYTON 2, 0.—43 W. Apple St. 

DETROIT 6 Mich.—851 Porter St. 
KANSAS CITY 6, Mo.—431 W. 8th St. 
NASHVILLE 4, Tenn. —1510 Clinton St. 
NEW HAVEN 11, Conn., 50 Green St. 

NEW ORLEANS 18, La.—843 Magazine 8t. 
PHILADELPHIA 7, Pa.—115 N. Camac St. 


* SLEIGHT Metallic Ink Cos., Ine. 
BRANCHES: 
CHICAGO 7, Ill.—717 W. Congress St. 
CLEVELAND 15, Ohio—620 Caxton Bldg. 
FORT WORTH 2, Texas—242 W. 13th St. 
KANSAS CITY 6, Mo.—722 Wyandotte St. 
MILWAUKEE 3, Wis.—1929 W. Clybourn St. 
NEW YORK 6, N. Y.—75 West St. 
PHILADELPHIA 23, Pa.—538 N. Third St. 
WASHINGTON 5, D. C.—1315 14th 8t., N.W. 


* SMITH, 8. K., Co., 2857 N. Western Ave., 


Chicago 18, Ill. 
BRANCHES: 


GERMANTOWN, Philadelphia, Pa.—5109 Pulaski 
GLENDALE 4, Calif.—421 8. Brand Blvd. 

NEW YORK 17, N. Y.—52 Vanderbilt 
SPRINGFIELD, Ohio—P. 0. Box 4 


* SOUTHWORTH Machine Co., 30 War- 
ren Ave., Portland 5, Maine. 


* SPRAYOMATIC Products Co., 1120 
Harrison Ave., Cincinnati 14, Ohio. 


SULLEBARGER, E. T., Co., 110 Fulton 
St., New York 7, N. Y. 
BRANCH: 
CHICAGO 5, Ill.—538 8. Clark St. 


SUN Chemical & Color Company, Div. of 
General Printing Ink Corp., 309 Sus- 
sex St., Harrison, N. J. 

BRANCH: 
NEW YORK 13, N. Y.—100 Sixth Ave. 


SUPERIOR Printing Ink Co., Ine., 295 
Lafayette St., New York 12, N. Y. 
BRANCHES: 
eat tged 1, T1.—205 W. Wacker Drive 

LINT, Mich.—714 E. Wood St. 


PROVIDENCE, R. L—385 Westminster St. 
TOLEDO 2, Ohio—131 N. Erie St. 
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TAGLIABUE, C. J., Mfg. Co., 550 Park 
Ave., Brooklyn 5, N. Y. 
BRANCHES: 
BOSTON 8, Mass.—528 Old South Bldg. 
CHICAGO 5, Ilk—608 8S. Dearborn St. 
CINCINNATI 29, Ohio—5040 Paddock Rd. 
CLEVELAND 3, ‘Ohio—5902 Carnegie Ave. 
DALLAS 2, Texas—810 Main St. 
DETROIT - 11, Mich.—2832 t Grand Blvd. 
8T. LOUIS 1, Mo.—F-20 R’way Exch. Bldg. 
SAN FRANCISCO 5, Calif.—120 Main St. 











TELETYPESETTER Corp., 1400 Wright- 
wood Ave., Chicago 14, Ill. 
BRANCH; 
NEW YORK, N. Y.—7 Dey Street 


* TI-PI Co., 1000 Broadway, Kansas 


City 6, Mo. 


TOLEDO Scale Co., Toledo 12, O. 


Branches in 181 principal cities in the United States 
and Canada; consult telephone book. 


* TOMPKINS Printing Equipment Co., 
705 8. Dearborn St., Chicago 5, Ill. 


* TOMPKINS Printing Eqpt. Co., 1040 
W. Grand Blvd., Detroit 8, Mich. 


TRANE Company, 2nd & Cameron Ave., 
LaCrosse, Wis. 


; Sales offices in principal cities; consult telephone book. 


TRIANGLE Ink & Color Co., Inc., 26-30 
Front St., Brooklyn 1, N. Y. 


BRANCHES: 


NEW YORK 17, N. Y.—305 E. 45th St. 
ST. LOUIS 2, Mo.—816 Walnut 8t. 


TURNER Type Founders Oo., E. 27th & 
Payne Ave., Cleveland 14, Ohio. 
BRANCHES: 


CHICAGO 5, Ill.—633 Plymouth Court 
DETROIT 26, Mich.—500 W. Congress 


* TYPE & Press of Illinois, 220 8. Jef- 
ferson St., Chicago 6, Ill. 


U-V 


ULLMAN, Sigmund, Co., Div. of General 
Printing Ink Corp., Park Ave. & 146th 
Street, New York 51, N. Y. 

BRANCHES: 

CHICAGO 5, Ill.—501 Plymouth Court 

CLEVELAND 13, 0.—310 Lakeside Ave., N.W. 

LOS ANGELES 12, Calif.—2450 Hunter St. 

MILWAUKEE 2, Wis.—315 E. Detroit St. 


PHILADELPHIA 6, Pa.—29 North 6 Street 
ST. PAUL 4, Minn.—771 Raymond Ave. 








UNDERWOOD-Elliott-Fisher Co., 1 Park 
Ave., New York 16, N. Y. 
Branches in all principal cities—consult telephone book. 


* UNITED American Metals Corp., 200 
Diamond St., Brooklyn 22, N. Y. 
PLANTS: 


BALTIMORE 26, Md.—4101 Curtis ‘Ave. 
BROOKLYN 22, N. Y.—200 Diamond St. 
CHICAGO 10, Ill.—2246 W. Hubbard St. 
SAN FRANCISCO 7, Calif.—785 Bryant Street 


* UNITED Mfg. Co., 168 Birnie Ave., 
Springfield 7, Mass. 


* UNITED States Envelope Co., 21 Cy- 
press St., Springfield 2, Mass. 


UNIVERSAL Mono-Tabular Corp., 418 
N. St. Paul St., Dallas 1, Texas. 
EXCLUSIVE DISTRIBUTOR: 


, HOLLYWOOD, Calif.—Chas. H. Redieck, Box 1364 





* VANDERCOOK & Sons, 900 N. Kil- 
patrick Ave., Chicago 51, Ill. 


VEEDER-Root, Inc., Sargent & Garden 
Sts., Hartford 2, Conn. 
BRANCHES: 


CHICAGO 6, Il.—549 Washington Blvd. 
PHILADELPHIA 8, Pa.—401 N. Broad St. 
CANADA, Montreal—953 St. James St. 


W 


WAGNER Electric Corp., 6400 Plymouth 
Ave., St. Louis 14, Mo. : 
Branches in 29 principal cities; consult telephone book. 








WESTCOTT & Thomson, Inc., 109 N. 
llth St., Philadelphia 5, Pa. 
BRANCH: 


ENGLAND, London, E. C. E.—Smyth-Horn, Ltd., 1-3 
Baldevins Pl., Gray’s Inn Road 


* WESTON, Byron Co., Main S8t., Dal- 
ton, Mass. 


* WEST Virginia Pulp & Paper Co., 230 
Park Ave., New York 17, N. Y. 
BRANCH SALES OFFICES: 


CHICAGO 1, pg he Wacker Drive 
PHILADELPHIA 6 —Publie Ledger Bldg. 
SAN FRANCISCO 5, "Gait — 503 Market St. 


* WETTER Numbering Machine Co., At- 
lantic Ave. & Logan St., Brooklyn 8, 
Now. 


WHEELWRIGHT Papers, Inc., 230 Park 
Ave., New York 17, N. Y. 
BRANCHES: 
BOSTON 10, Mass.—80 Federal St. 


bes dlow 
PHILADELPHIA 6, Pa.—816 Ledger = 


WHITING Paper Company, Holyoke, 


Mass. 
BRANCHES: 


BOSTON 76, Mass.—10 High Street 
CHICAGO 6, Ill. a N. Canal St. 

NEW YORK 11, N. Y.—154 W. 14th St. 
PHILADELPHIA 6, Pa.—619 Chestnut St. 


* WHITING-Plover Paper Co., Stevens 
Point, Wis. 


* WILDER Index Company, 328 8. Jef- 
ferson St., Chicago 6, Ill. 


WILLSON Products, Inc., 2nd & Wash- 


ington Sts., Reading, Pa. 
Distributors in principal cities; consult telephone book. 


WOOD Flong Corp., Hoosick Falls, N. Y. 
BRANCH: 
NEW YORK 17, N. Y.—551 Fifth Ave. 


* WRENN Paper Company, Middletown, 
Ohio. 


* WYTEK Sales Co., Dayton, Ohio. 


* YOUNG Engineering Co., 2749 N. 
Janssen Ave., Chicago 14, Tl. 





When Writing Supply Firms, Kindly Mention The Inland Printer’s Annual 1945 Directory 








EXPOSITION RED 


.. + the talk of the trade 


BRANCHES & 
DISTRIBUTORS 


AKRON 
BALTIMORE 
BOSTON 
CHICAGO 


couMaus, O40 gy EXPOSITION RED HAS 
oe Bi | ALWAYS BEEN A GOOD RED 


DETROIT 


108 ANGELES 22 '| AND WILL CONTINUE TO BE 


LOUISVILLE ; a 
MINNEAPOLIS = Fi 1 A L EA D E R ! 
NASHVILLE =! - 

NEWARK, N. J. 





NEW YORK 


ou EWIS ROBERTS, INC. 


PITTSBURGH 


ROCHESTER FINE PRINTING IN KS 


TULSA 


WASHINGTON PRECISION OFFSET INKS 
WICHITA NEWARK, NJ. 
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Printing of Tomorrow 


to the 
Four Corners of the Earth 


You men of American business were, in a sense, a 
General Staff between World War I and World War 
II. You were the strategists and tacticians who used 
printing so effectively in peacetime, that it became 
an important weapon for ultimate Victory in the 
present global conflict. 

Only those working with, or in, the Government can 
know to what extent printing has been used. Done 
in every language, and in pictures, which the peoples 
of all lands can read, U. S. war printing has accom- 
plished a threefold job of amazing magnitude. It has 
cemented Allied friendship. It has heartened the op- 
pressed and encouraged them to resist. It has demor- 
alized the enemy. 

Here, in Westvaco Inspirations for Printers No. 150, 
is an exhibition of how it was done, and is being 
done. And here, too, is the clue to the sequel you, 
and only you, can write. For in doing its job in 
wartime, this printing has cultivated your fields for 
peacetime business. And, there are suggestions on 
how you can do it—in the peace to come. 


Here, in one thrilling issue that will give those 
mental tingles of inspiration, are the creations of a 
Norwegian, a Russian, an Indian, a Greek and a 
Chinese artist made with pencil and brush. Here are 
pictured the way your messages would look in the 
Chinese, Russian, Indian, Greek and Norwegian 
languages. 

Here, too, are booklets and pamphlets that, from the 
Office of War Information, have sold the idea of 
America... and something of our way of life... to 
peoples at the four corners of the earth. Sold de- 
mocracy. Sold respect and admiration for the United 
States of America. Yes, have opened the one channel 
that must be open to you in order to sell goods... 
the channel to the minds of your customers in The 
World of Tomorrow. 

There is a copy waiting for you. It is procurable 
from your nearest Westvaco Distributor, or by writ- 
ing or phoning to any one of the Company addresses. 


The Cover Artist: John Clymer was born in Ellensburg, 
Washington, in 1907. At the age of eighteen he went to 
Canada where he received Honorable Membership in several 
Art Societies, and engaged in the work of illustrating for 
magazines in the Dominion; he painted extensively in Alaska 
and British Columbia. In the United States, he has exhibited 
in the National Academy and has illustrated for many well 
known magazines as well as for a large group of national 
advertisers. He is at present a member of the Marine Corps. 
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Invest in Victory: Buy War Bonds 


New York 17: 230 Park Avenue 
Chicago 1: 35 E. Wacker Drive 
Philadelphia 6: Public Ledger Building 
San Francisco 5: 503 Market Street 


West Virginia Pulp and Paper Company 
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Alaska Winter Scene, by John Clymer 
From the painting in the National Advertising Art Center, New York 


Westvaco Inspirations for Printers: number 150 
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\ for consistently better printing... 
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We manufacture a complete line of wz 


SMICO STANDARD INKS for 


Letterpress 
Offset Lithography 


Four and Five Color Rotary Process 


Litho Poster 
Decalcomania 
Tin Printing 
Rotary Magazine 
Newspaper Colors 
Newspaper Blacks 
Soap Wrappers 
Bank Note and Die Stamping 
Labels 
Bread Wrappers 
Cartons 
Gloss Fibre 
Corrugated 
Glassine 
Cellophane 
Art Mat 
Butter Wrappers 


A Complete line of Specialty Inks 





Count ON SMICO INKS for any and every printing process 
and purpose. Irrespective of the type of your job, you can make 
your selection from the accompanying list with every confidence 
that the quality of the finished work will reflect that notable 
SLEIGHT difference which for so many years has distinguished 
the performance of SMICO Printing and Lithographic Inks. @ In 
the event that your printing problem is especially complex and 
beyond the range of standard inks, let the SMICO Laboratories 
work out the correct solution. Decades of brilliant experience 
are here for you in the services of our noted corps of highly 
expert ink technicians. Write us your ink problems. 


e NOTE: In ordering inks, please describe the surface to be 
printed and send a sample, if possible. Also, mention the kind 
of press, nature of the job and what is expected of the ink. 





Bronze and Metallic Inks 


Smicolite Colored Inks 


Smico-Chrome Metallic Inks 


Smico Gloss Overprint Varnishes 
Smico Gloss Inks in all Colors 


Ink Adjuster 
Wonder Spray Solution 


Driers and Compounds 









* Buy More War Bonds ... Hold What You Have x 











@ SLEIGHT METALLIC INK COMPANIES Inc 


NEW YORK PHILADELPHIA WASHINGTON CLEVELAND CHICAGO MILWAUKEE KANSAS CITY FORT WORTH LOS ANGELES 
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CRRTUINLY....there will be= 
new graphic arts equipment —- 
alter the war | 


REMATURELY—in view of existing con- 
ditions—there has been considerable - 
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comment on, and predictions about, new -:; 


i 2 


equipment development in the Graphic ~2< 
Arts. Inferences have been drawn that, ’* <<" 


in some instances, approach the fantastic. 


Certainly—there will be improved, new. = 


equipment. It will come the hard way—as 





all worthwhile achievements have come... 
in the past. New machinery becomes com- ets ; 
mercially practicable only when it has been 
proven by the test of time. This is obvious. 


Harris and Seybold will lead in new devel- 


opments. We will discuss them, with © n 


frankness, at the proper time. 


ao 
i CAS, 
m 2 


aed 
Am 2 


od 
oo ae 


es <3 R. S 
ee ; 


ae ol 


HARRIS* SEYBOLD + POTTER COMPANY: 


HARRIS DIVISION SEYBOLD DIVISION _ seers 
CLEVELAND 35, OHIO : DAYTON F7, OHIO Go ot 
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The highest quality and most efficient pro- 
duction can be maintained in your plant by 
using Ideal rollers to equip your presses. 


Rollers made from formulas which have been thoroughly tested in 
actual production can serve you best. Ideal developed and proved 
synthetic rubber rollers many years ago, and improvements have been 
made as fast as improved raw materials have become available. 


In addition to synthetic rubber rollers, other types of rollers which 
serve your particular purposes best are available at all times. Make 
your choice from the various rollers manufactured at Ideal. 



































Ideal Process Coated Rollers 

DX Synthetic Newspaper Rollers 

Synthocraft Lithographic Rollers 

Masterlith (Vulcanized Oil) Rollers 

Ideal Lithographic Dampening Rollers 

Ideal Photoengravers’ and Litho Proof 
Rollers 

Inkmaster (Vulcanized Oil) Letterpress 
Distributing Rollers 

Graphic Non-meltable Rollers 

Coating and Varnishing Rollers 


Synthox (Synthetic) Letterpress Rollers 
Fabric-Covered Rollers 

Impression Rollers (all types) 
Rubber-Blanket Rollers 

Waxing Machine Rollers 

Tanning Machine Rollers 

Rubber Gluing Rollers 

Rubber Friction Rollers (all types) 
Pull and Draw Rollers 

Aniline Rollers 


Rotogravure Impression Rollers 


Other Ideal products guaranteed to render exceptional service 


Ideal Process Resurfacing Machines (four models; single and double roller coating) 
Ideal Automatic Sectioning Machines (for split-fountain work) 


Cutting Rubbers 
Gelatine Compositions 
Negative Holders 


Special Rubber and Synthetic Molded Items 
Rubber and Synthetic Plate Gums 
Rubber Plate Adhesives 


IDEAL ROLLER & MANUFACTURING COMPANY 


2512 West 24th Street, Chicago 8, Illinois * 


21-24 Thirty-ninth Avenue, Long Island City 1, N.Y. 


SAVE WASTE PAPER—AND ASSURE AN EARLY VICTORY 
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HAMILTON PRESSES 


TYPE AND OFFSET 


ARE MONEY MAKERS FOR THE BUSINESS FORM PRINTERS, 


because they have these proven features: 





—_ 
Highly sensitive 
ink fountain ad- 
justment insures 
perfect ink dis- 








[=_— 











Interchangeable 
punching ma- 
chines permit a 
maximum of job 
flexibility 

















Constant tension 
unwinder unit 
(not shown here) 
essential for best 
web control 














Governor unit assuring 
uniform web speed 














New shock-free 
perforator unit 
insures uni- 
formity of per- 
forations 














Disconnecting 
friction clutches 
on all units re- 
quiring adjust- 
ment assure 
ease and ac- 
curacy of set-ups 

















Self-lubricating bearings 
require little attention, 
therefore no_oil_ spills 
over_ machine 





Uniform web- 
tension rewinder 
automatically 
maintains any 
set web tension 














—/ 
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Due to these features Hamilton presses are the most profitable investment 
to many users, because with a minimum of set-up time, clean punching 
and accurate registration are obtained and maintained, even during the 
longest runs, and at production rates of as high as 25,000 impressions per 
hour. If you too want such advantages you should write us about your 


requirements. 


Experts in this line since 1907 


JME LAMILTON FOOL COMPANY 


HAMILTON, OHIO 
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Little Chief 
REMELTER 


















FEATURES 


AUTOMATIC FEEDING —Slugs feed automatically from 
the slug compartment into the pot. 

THERMOSTATIC CONTROL automatically regulates 
the heat. 

JORDAN INTERNAL VALVE built into the pot with spill- 
way through which overflow passes into the spout. 

QUICK HEAT MUFFLER speeds melting by drawing heat through the 
body of the metal; prevents the escape of fumes into the room 
while the Remelter is in operation. 

JACKETED INSULATION reduces fuel costs by conserving heat. 

CONTINUOUS CASTING TROUGH speeds casting. 

INTERNAL LIGHTING permits efficient skimming. 

FLUXING APERTURE prevents getting burned from splashing hot 
metal while fluxing. 

RECESSED DOOR—No fumes can escape into the room even when 
the door is open. 

SQUARE DESIGN saves floor space and facilitates charging and 
skimming. Occupies 4 square feet. 

FUEL—Gas (manufactured, natural or mixed). Electricity. 

PRICES—Gas fired $595; Electrically heated $795 f.0.b. Brooklyn, 
N.Y. 

ORDERS will be filled in the rotation of their receipt. We advise 
you to place your order now. 





Write for our illustrated catalogue which contains 
operating information on the Little Chief Remelter, 
also data on the Big Chief Remelter, Twintype molds 
that cast the Slip-off ingot and the Jordan Feeder. 











DIRECT YOUR COMMUNICATION TO OUR PLANT NEAREST YOUR LOCATION 


UNITED AMERICAN METALS CORP'N 


AND AFFILIATED CORPORATIONS 


204 DIAMOND STREET, BROOKLYN 22, N. Y. 
2246 W. HUBBARD ST., CHICAGO 17, ILLINOIS 
4109 CURTIS AVENUE, BALTIMORE 26, MD. 
787 BRYANT STREET, SAN FRANCISCO 7, CAL. 
2442 E. 25TH STREET, LOS ANGELES 11, CAL. 






PATENTED 


The Little Chief Remelter is bottom-pour, self-feeding 
and designed to conform to the requirements of the 


New York City Health Board. 
It can be operated in the Com- 
posing-room, if desired, with- 
out discomfort. It is built for 
continuous operation and 
with a potential remelting ca- 
pacity of 2500 Ibs. in an 8-hour 
day requiring about one hour 
of a man’s time. 











THE JORDAN 
CONTINUOUS 
FEEDER 





A continuous self-actuating feeder 
that does not require chain adjust- 
ing when attaching a new ingot. 


The ingots do not overlap—they 
are so spaced on the chain that 
they can not jam in the metal-pot. 


The Jordan Feeder operates with 
an unvarying action which enables 
it to feed as fast or as slow as the 
metal level in the pot requires. 





One ingot is always feeding. This 
eliminates the necessity of exact 
timing for attaching the next ingot 
—a feature which every operator 
and machinist will appreciate. 





The Jordan Feeder operates with 
any type of hanging ingot. 








$75 


When ordering Jordan Feeders state whether they are 
to be used on Linotypes, Intertypes, Monotypes, Ludlows 
or Elrods, 





MADE ONLY BY 
UNITED AMERICAN METALS CORP’N 
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Lady, save THAT WRAPPER 


Lots of wrapping paper ...and other pa- city. There isn’t enough paper-making ma- 








per, too... comes into your house every terial to go around. So there is a crisis in 


week. In the old days of plenty it used to paper. Every piece of waste paper can be 


be a nuisance and the furnace was the best made into new paper. To waste or destroy 
answer to the problem of how to get rid paper, in times like these is wicked. Just 
of it. Now we are in the economy of scar- remember what the laundryman said. 


THE BECKETT PAPER COMPANY 


Makers of Good Paper in Hamilton, Ohio, Since 1848 
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TO LETTERHEAD 
PROSPECTS 





Scud for this Free Sales Kit 


and extra copies for your preferred prospects 


Fox River's unique “See for Yourself’ kit makes 
it easy to sell better letterheads... compares part- 
rag and all-rag papers side by side. . 
glance, quickly and convincingly, why all-rag stock 
(such as Masterline Anniversary Bond) is today’s 
only distinguished choice for fine letterheads! 


. proves ata 


You know the reason: Many non-rag and part- 
rag papers tend to be somewhat dull and grayish 
these days, due to wartime shortages of bleaching 
chemicals. Only a//-rag paper — such as Master- 
line Anniversary Bond — is just as clean, crisp, 
white, permanent and impressive as before the war. 


Made entirely from new, clean cotton cuttings, 


all-rag Anniversary Bond combines strength, high 
opacity and a genuine quality “feel” . . . prints, 
lithographs or engraves...yet costs the user only 
V,¢ more per letter than 25% rag-content stock. 
Nationally advertised every month to almost 
100,000 of America’s top-flight users of fine 


business papers. 


“Grade up” your letterhead sales . . . increase 


your letterhead profits . . . cure wartime “‘letter- 
head-aches” .. . by showing Fox River's “See for 
Yourself” kit to every letterhead buyer. Write 
today for your free copy — and extra copies to 


give your preferred prospects. 


Fox RIVER PAPER CorPORATION, 409-L S. Appleton St., Appleton, Wis. 


JS Ueto ng 


ANNIVERSARY Bond, Ledger, Onion Skin - - 
Op BapGER Bond and Ledger ------ 75% rag 
25% rag 


MORE PER LETTER 
Cent 


ANNIVERSARY BOND 


Dictation Bond, Ledger, Onion Skin - - 


All-Raq .. ONLY 








PAPERS FOR BUSINESS 


100% rag 
ENGLISH Bond and Ledger - - - 50% rag 
DictaTION Tru-Opaque Bond - - 25% rag 


A FOX RIVER JS VUaterby, é& PAPER 
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NAZ - 


DAR 


for HIGH QUALITY SUPPLIES to be used 
in the SILK SCREEN PROCESS 








WEATHER PROOF SILK SCREEN ENAMEL—Dries 
hard and flexible with a high gloss finish. The colors 
are permanent and will withstand exposure to the ele- 
ments for an indefinite period. Does not require a 
finishing coat. Choice of 13 clear, rich colors. 


SILK SCREEN PROCESS COLORS 


IN YELLOW LABEL CANS—Covers solid in one coat, from 800 to 1200 sq. feet of surface 
per gallon. Will not clog the finest mesh silk. Dries hard with a brilliant colorful flat finish. 
Choice of 21 colors. Special colors made to order in quantities of 5 gallons or more. 


There’s no guesswork in silk screen work when you buy and use NAZ-DAR 
products. For over 20 years NAZ-DAR has supplied special equipment of 
all kinds to critical users. 









IN BLUE LABEL CANS—An economical fast-drying 
process color. Recommended for printing on paper, 
cardboard or other surfaces where fast production and 
speed of drying is required. Choice of 17 colors. Special 
colors made to order in quantities of 5 gallons or more. 





SILK SCREEN LACQUER—For fast production on 
Decalcomanias, toys and novelties. Will adhere firmly 
and will not crack or peel. Dries thoroughly in 15 to 30 
minutes. Choice of 13 colors. 


DECALCOMANIA PAPER—Naz-Dar Decalcomania 
Paper is the best material obtainable. Under normal 
humidity and atmospheric conditions it will lay flat and 
is easily handled and registered. 


> 

















NAZ-DAR 
UNITS 


These printing units are very strong and substantial. They 
embody the features that have been found most practical by 
the Process trade in general. The bases are made of 5 ply, 
selected hardwood that will not warp or crack, assuring you 
at all times of a smooth flat surface. A complete unit consists 
of one frame, one base, with all hardware and attachments, 
one Naz-Dar Faultless Squeegee and one dozen fibre sane 


PRINTING 





Master Adjustable Bi-Cutter—Cuts dual par- 
allel lines from %4" to %4”. 

The Little Giant—A mat knife or cardboard 
cutter with high grade steel blade. 

The Swivel Cutter—Thin, razor-sharp blade that 
revolves freely and may be instantly locked for 
straight cutting. 

The Gem—An excellent low priced knife. Cuts 
finest details and gets into the sharpest corners. 
The Wizard—Made of high-grade tool steel 
ground to a fine edge and hand honed. 

De Luxe Stencil Knife—Extra light, perfectly 
balanced. Two blades furnished—one for average 
cutting, one for extra fine work. 











Write our Service Department for free information on 
any job or phase of silk screen printing. If you do not 
have a Naz-Dar catalog, write for one. 


Naz-Dar Stencil Knife —A practical and effi- 
cient knife for cutting Profilm, Nu-Film or any type 
of film and paper stencils. 

Naz-Dar Junior Stencil Knife—Similar to above 
except lighter in weight. 


NAZ-DAR CUTTERS 


y 








THE NAZ-DAR comPANy: 469-483 MILWAUKEE AVE., CHICAGO, 10, ILL. 
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BUY 
WAR BONDS 


and 


KEEP them 


F. P. ROSBACK COMPANY 


BENTON HARBOR, MICH. 


WORLD'S LARGEST MANUFACTURERS OF PERFORATORS, STITCHERS AND PAPER PUNCHING AND DRILLING MACHINES 
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100% Rag 
75% Rag: 
Perm.inize. 
Perm.nize 
25% Rag: 
Perminize 















@ There are many things you don’t have much of 


these days, time and paper being a couple of outstanding 





























examples. But ideas and goodwill aren’t rationed. 
And there will come a day when the printer 
with the most of both will outstrip his competition, 


That day may not be far away. 


It has been said that, for all practical 
purposes, postwar is now. ‘That’s 

the attitude of alert businessmen, 

without discounting for one minute 

the tremendous tasks still facing the 
military in all war theaters. The point 

is that “postwar” is no longer a period of 
the indeterminate future. In some 


lines of endeavor, it is here now. 


Businesses of all kinds and sizes 
— your customers and prospects — are going to 
want and need new letterheads. Too often, 


printers overlook this source for profitable orders. They fail 


to realize the importance of the business letterhead. 
Yet, surveys conclusively prove that in the great 
majority of cases, the letterhead is the personal concern 
of the company president or other executive officer. a 
Right now is the right time to redesign letterheads for 
your customers and prospects. The Letterhead Clinic,* which 
. . . . wa 
has been serving the printing industry for 10 years, cps oe os . 
hel h BNP COMeDsPO yal 
can help you in many ways... free of charge <x wv pays ger” ose 3 
e ° ° ° yy ove pt - po? . cet 
and without any obligation. Find out how by aH 08 ouet est8 ge yer ; 
clipping and sending that convenient 1 re free , 
ra ) 
coupon. WHITING-PLOVER PAPER presse wpe oa" } 
v 
, o* ° eo 
COMPANY, STEVENS POINT, WIS. , sie © vis 
4 is perter* 
name puns 


7 wer 
4 ch Lg - ww sbe 
* * pleas? ” pinto ; 
RAG-CONTENT. - 


100% Rag: Permanized Parchment — Permanized Onion Skin 

75% Rag: Permanized Cold Springs Bond — Permanized Cold Springs Ledger 
Permanized Cold Springs Onion Skin. 50% Rag: Permanized Artesian Bond 
Perminized Artesian Bond Opaque — Permanized Artesian Ledger 

25% Rag: Permanized Plover Bond — Permanized Plover Bond Opaque 

Permnized Plover Letter — Permanized Plover Ledger — Permanized Plover Onion Skin 












*Reg. U.S. Pat. Office 
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Covers and Bristols — 


Cordova Cover and Bristol, Detroit Embossed 
Cover, Detroit Delkote Cover. With the full 
range of attractive colors available, and the 
various finishes and weights which can be 
supplied, there is a Detroit Sulphite stock 
available to meet almost any need for a 
quality cover or bristol. 


Documents — 


Ivory, Swederope, Snow Seal. Plate finished. 


papers in the standard tag weights. In addi- 
tion to their bright, clear appearance, each of 
these stocks is extra strong and tough and 
provides excellent folding and printing 
qualities. 


Tympan — 


Detroit Special Treated Tympan. Unusually 
strong, so that it can be drawn tightly and 
provide a rigid packing. It offers a smooth- 
ness and hardness that provides a clear 
impression free from spots and insures o 
long life. It is extremely uniform in thickness. 


Wrappings and Tissues — 


Complete lines of both plain and decorated 
Mitschfibre Wrapping Paper for a wide vari- 
ety of wrapping use. Detroit M. G. Tissues 
for wrapping, packaging and converting. 















OVER HALF A CENTURY 


Since 1884, when Detroit was scarcely more than 
a small town, Detroit Sulphite Pulp and Paper Com- 
pany has been producing papers known equally 
for their exceptional strength, durability and attrac- 
tive appearance. 


Detroit Sulphite controls its paper production from 
forest to finished product. The Company owns vast 
tracts of fine spruce timberland. It has its own 
shipping facilities which are utilized during the 
entire navigable season of the Great Lakes to trans- 
port the logs to the mill at Detroit. 


The finest facilities are in constant use for the man- 
ufacture of pulp. By employing the Mitscherlich 
process, a method by which pure Mitscherlich sul- 
phite is slow cooked, the paper fibres in Detroit's 
Products are fully preserved. Through constant 
development and careful attention to every mill 
run, each paper is held to close uniformity in weight 
and clearness in color. 


Fourdrinier, cylinder, and machine glazed products 
comprise the Detroit Sulphite lines. Among the 
papers produced are those listed at the left. 
Samples and full information on any of them will 
be gladly supplied upon request. 


DETROIT SULPHITE 


PULP AND PAPER COMPANY 





DETROIT MICHIGAN 
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GLIDER TRIMOSAW 


Hammond Glider TrimOsaw 
—-The saw with the ball- 
bearing table that smoothly 
and accurately glides on 
large steel balls. 


RADIAL ROUTER 


Hammond Radial Router with Straight- 
Line Feature. Hammond also makes a 
combination Router-Planer. 


1616 DOUGLAS AVE. 


a PAGE 


EASY KASTER 


Full-Page Hammond EasyKaster “8” with 800 

lb. capacity melting pot — Model EK8-P. Also 
available without melting 
pot — Model EK8. 


5 AND 6 COLUMN 
EASYKASTER 


ESSAY TED CM CME SEA IE ommend casyiaster with 200 


Ib. capacity melting pot with 


and BETTER with gas or electric metal heating. 


EQUIPMENT 


MERCURY TRIMOSAW 


Hammond Mercury TrimOsaw. More saw 
for the money than any other in the 
medium price class. It has Glider features. 


KALAMAZOO 54, MICH. 


Eastern Branch: 71 West 23rd Street, New York 10, N. Y. 
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JOB RULING MACHINE 
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ern of ru ing a ne 


backed by 100 years of 


experience in their 


manufacture 
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OUR SF PAPER FEEDER ALTHOUGH 
DESIGNED FOR RULING MACHINES 
CAN ALSO BE ATTACHED TO FOLDING 
AND PERFORATING MACHINES 


STYLE SF automatic PAPER FEEDER 





WRITE FOR CATALOGUES 


The W.0. Hickok Mig, Co. 


HARRISBURG, PA., U. S. A. 
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IF THEY’RE PRINTED ON 


DOLSEAL 


GUMMED LABEL 


6 overseas packages... or 
Fo r : a b e : MG any shipments on which 


a waterproof label is required . .. your customers will 
prefer the new SOLSEAL Gummed Label paper. 


This paper, 60# Kraft, is water resistant and will 
withstand moisture, heavy humidity . . . even 
actual immersion in water. It adheres well to glass 
and some metals, as well as to fiberboard con- 
tainers. Solseal Solvent, a special non-inflammable, 
non-volatile, non-corrosive mixture of chemicals, 
acts as the moistening agent. Write at once for com- 
plete details about this valuable new label paper. 


McLAURIN-JONES CO. 
304 MacLaurin St. 


Offices: New York e Chicago oe Los Angeles 


McLAURIN-JONES technicians have com- 
pleted plans for new paper products that 
will be of definite interest to users of 
gummed and coated papers, waterproof 
tapes, and gummed sealing tapes in the 
post-war era. McLaurin-Jones will lead 
its field post-war just as it did pre-war! 


If you aren’t on our mailing list, write us now. 


BROOKFIELD, MASS. 









y, 
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Born as a war necessity to replace rubber bands, 
large paper clips and other critical fasteners, the 
U.S.E. String Tie has already demonstrated that it 
will have a firm postwar demand. Banks, insurance 
companies and business offices have found that 
U.S.E. String Ties are easy to use, inexpensive, do 
not deteriorate and can be used over and over again. 

Here’s an item which you, the printer, can use 
and sell profitably and which you will want to 
know about now. Ask your paper merchant for 
samples. 


UNITED STATES ENVELOPE COMPANY 
General Offices, Spring field 2, Mass. 
Thirteen Plants from Coast to Coast 


USE envelopes [2] essemn comers n 





IN WAR AND PEACE 





Makers of ENVELOPES e WRITING PAPERS e LINWEAVE PAPERS e NOTE BOOKS e TRANSPARENT 
CONTAINERS e WAR PRODUCT PACKAGING e PAPER DRINKING CUPS e TOILET TISSUE e PAPER TOWELS 
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HOW MU 


DID METAL TROUBLE 


Wave TODAY? 


“Downtime caused by type metal trouble averages 
Y2 hour per day per line-casting machine,” report hundreds 
of experienced shopmen. 


Composing room costs are primarily metal costs. 
And the big investment you’ve made in your compos- 
ing room is for one purpose: to handle type metal more 
rapidly . . . more economically . . . more smoothly. 


Monomelt Makes Your Composing Room Pay 
That’s why the simple, inexpensive Monomelt System 
of type metal handling earns such exceptional returns 
for such a modest cost. 

By stopping the many leaks and losses caused every 
day by type metal trouble, Monomelt keeps your com- 
posing room running smoothly and steadily. It makes 
your heavy investment earn more continuously, every 
hour and every day! 

Proof of this is the experience of printers and pub- 
lishers who are using over 9,000 Monomelt System 
units. These have been in use from 5 to 20 years (since 
1924). Today, with high costs and high taxes, it’s more 


cH oF YOUR keds Ee f 






than ever important that your composing 
room be as efficient as you can make it. 

x * 
WE Guarantee that a Monomelt System will definitely 
improve composing room efficiency and assure better 
results with every make and style of type casting 
machine. Write Today for Details! 


1611 POLK STREET N. E. 


MONOMELT COMPANY "" cei s2:# 
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In war work as well as in peace-time 
production, paper has a tremendously 
important part in keeping industry at 
peak efficiency. Without words written, 
typed, or printed on paper, the huge 
mesh of modern American industry 
could not operate for an hour. 

During the war, paper mills have been 


called upon to do things undreamed of 


PAPER keeps the wheels turning 





in peace time. They have played a most 
vital role in providing one of the war’s 
most critical materials. With the coming 
of Peace, we shall use this knowledge 
and experience to make for your use 


even better paper than ever. 
* * * 


LET'S FINISH THE JOB...BUY BONDS 


Srlenational 








220 E. 42nd ST., NEW YORK 17, N.Y. 


PAPER COMPANY 





PAPERS FOR PRINTING 
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AND CONVERTING 
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BERRIES ELE OREN 


Print ee 


on Those Ditlicult ( Coatings 
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@® With 33 Ink Conditioner —reproduction is made 
comparatively easy on those difficult stock grades. 

Whether presswork involves letterpress or offset, 
danger of lifting the surface of the paper while running 
is avoided. Picking of soft-coated enamels, hard-finish 
papers and book stock is prevented. Money-wasting 
re-runs due to pock-marked halftones that look like 
snow-storm scenes, can be eliminated. No ink-loosened 
lint or granules —no filling of press working-parts. 

33 Ink Conditioner relieves tension between ink 
and paper, and eliminates excessive tackiness, loosen- 
ing of the binders and plasticizers. Try 33 on your 
next enamel stock job and enjoy satisfying results. The 
test will prove the point. 

Write for “To the Pressman” an interesting leaflet 
on uses and advantages of 33 ink conditioner. 











100% Guarantee 


8 LB. TRIAL ORDER If our Ink Conditioner does not 
‘satisfy you completely, return the unused portion at 
our expense. 

33” (letterpress) “0-33” (litho and multilith). 
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Los Angeles » San Francisco. Dallas « Houston « Oklahoma City «¢ Miami 


Orlando « Tampa e Jacksonville « Tallahassee: « Charlotte + Knoxville 
Atlanta « Wilkes-Barre «+ .Milwaukee « St. Louis « Kansas City « Denver 
Hartford « Toronto « Montreal e¢ Honolulu 


Cincinnati e 


/N 


Dayton e 


ANON COMPANY 


1718 North Damen Avenue, 


Chicago, Illinois 


CANADA - its CANADIAN FINE COLOR CO. LTD., FORONTO 
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See Ws 
Before Selling 


PRINTING MACHINERY 


AND EQUIPMENT 
* 
COMPLETE PLANTS WANTED 


OR SURPLUS UNITS 


2 


* 
HIGHEST PRICES ASSURED 
* 
CONFIDENTIAL | 
«x 


PRINTCRAFT 
REPRESENTATIVES 


APPRAISERS * LIQUIDATORS 
277 BROADWAY, NEW YORK 7, N. Y. 
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STEREOTYPE 


FOQUIPMENT 
FOR SALE 


Goss Auto. Electrically Operated Steam Matrix 
Drying Table with Motor—size 24x27. 
Gas-Heated Metal Melting Furnace—1,0004 
Capacity. 

Auto. Gas-Fired Steam Boiler—18” Diameter, 
23” high—100# pressure. 

Maximus Dynamo, 6 Volts, 500 Amp., 3,000 
Watt, 1150 R.P.M., manufactured by Crown 
Rheostat and Supply Company. It is directly 
connected to a G.E. 5 H.P., 440 Volt Motor. 
Curved Casting Box, 36”, smooth back. Takes 
Matrix size 1612x2214. 

Gas-Heated Wood Flong Matrix Drier. 

Flat Casting Box —714x111. 

Claybourn Precision Shaving Machine with 
motor and controls. 

Ostrander-Seymour Shaving Machine with 
motor and controls. 

Hand-Operated Matrix Rolling Machine. Table 
size 22x29. 


SS  — 


_ _ — ps pt _ 


This equipment may be seen at our place of 
business in Kalamazoo. 


Saniwax Paper Company 


Kalamazoo 11, Michigan 
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C&P PRINTING MACHINERY 


ne we are producing 100% for government needs. We 
intend to keep at it until peace returns. 


















When that day comes the printing equipment shown here will 
be available to you again. But it will be better than ever— 
advanced in construction and design, and with increased versa- 


tility in meeting the demand for profitable printing production. 


Meanwhile, we suggest that you keep your present equipment 
in top-notch condition. Inspect it frequently; lubricate it 
properly; maintain it carefully; replace worn parts promptly; 
and anticipate any need for repair parts well in advance so that 
you will lose no time when repairs are needed. In this conser- 
vation of equipment, your C & P dealer will gladly give you 


his advice and suggestions. 








THE CHANDLER & PRICE COMPANY | 


CLEVELAND, OHIO 


Builders of Printing Squihnent fo it mohe ban Oyo 
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YOUR HEADQUARTERS FOR RELIABLE 
PRINTING MACHINERY - NEW AND USED 


@ HAMMOND MACHINERY BUILDERS, Glider and Mercury 
Saw Trimmers, Casting Boxes, etc. 

@ HAMILTON MANUFACTURING COMPANY, Composing 
Room Equipment, Galleys, Type Cabinets, Imposing Tables, 
etc. 

CHALLENGE MACHINERY COMPANY, Paper Cutters, 
Paper Drills, Composing Room equipment 

DEVILBISS COMPANY, Spray Guns 

VANDERCOOK & SONS COMPANY, Proof Presses 

@ PRINTING PRESS EXTENSION DELIVERY COMPANY, Hilde- 
brand Extension Deliveries and Gas Heaters 
F. P. ROSBACK COMPANY, Gang Stitchers, Paper Drills, 
Rotary and Vertical Perforators, etc. 

MARGACH MANUFACTURING COMPANY, Margach 
Feeders, Magazine Racks, Slug-Routers, etc. 

H. B. ROUSE & COMPANY, Composing Room Machinery, 
Power Miterers, Band Saws, etc. 


A 
PW PAYNE & WALSH CORPORATION 


82 Beekman Street New York 7, N. Y. BE3-1791 
Your Most Dependable Suppliers 











Hamilten Equi 


“ESSENTIAL = au 


Whatever kind of printing plant you operate, 
there is a requirement in it for Hamilton 
equipment. You may set type by hand or by 
machine, or you may buy all your composi- 
tion “outside.” Before type forms go to the 
press, necessary work must be done on them. 
This work is done best on Hamilton Type 
Cabinets and Hamilton Imposing Tables. 


Handwork is expensive and should be done 
only under conditions that will promote effi- 
ciency. There is a Hamilton cabinet to fit [oes 


every composing room need. Eyavy 
TWO RIVERS 








~ WIS. 
HAMILTON MANUFACTURING COMPANY 
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THE 


CHAPMAN 








STATIC 
NEULRALIZER 
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NIVERSALLY recognized as the world’s standard remedy for those 


operating difficulties that are caused by Static in all the industries affected, 


including printing in its several branches, letterpress, offset and gravure. 
kkk 


The tendency now, in many private com- When you place your order for post-war 
mercial plants, as in governmental printing _ presses, be sure to specify that each press shall 
plants including our own, is to purchase In- come equipped individually with Chapman 


dividual type Neutralizers. Static Neutralizer. 


kkk 


CHAPMAN 
ELECTRIC NEUTRALIZER 
COMPANY 


P.O. BOX 2682 TELEPHONE 
ZONE 6 * 27491 


OFFICES AND FACTORY IN 


PORTLAND. MAINE 
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UO-TANG’ 


the MODERN 
LOOSE LEAF COVER 


Duo Tang covers 
possess an out- 
standing feature. 
The specially de- 
signed built-in fas- 
feners make this a 
complete, one- 
piece cover, elimi- 
nating the need for 
loose staples and 
brads. The double 
fongue compres- 
sion binds sheets 
firmly, neatly, and 


compactly. 


DUO-TANG 


Duo Tang covers 

are unlimited in 
their applications. A 

few are as follows: 
Catalogs, Price Lists, 
Surveys, Proposals, 
Rate Books, Reports, 
Manuals, Specifications, 
and Sales Presentations, 


GIVE THESE 
COVERS A TRIAL 


Modern facilities enable 
us to provide Duo Tang 
covers distinctively printed, 
embossed, or hot stamped. 


At right 

The simple-to-use, one 
piece Duo Tang fastener 
will not twist or turn— 
every binding hole is re- 
inforced with metal eyelet. 


FREE SAMPLES 
ON REQUEST 


ELLINGS WORTH MFG. CO. 


200 S. PEORIA STREET - CHICAGO 7, ILLINOIS 











AYOMATIC 


OFFSET oe SLIMINA TORS 
NO MORE INK DOPING SAVE YOU MONEY 


Retain true brillicnce and sporkle—don't 
use dryers which will deaden colors. 
SprayOmatic permits fine printing and 
speedy production. 


NO MORE SLIP-SHEETING 
Use a SprayOmatic “gun” to “shoot"’ 
a slip-sheet of “dry powder" between 
each sheet. It’s effective, yet invisible— 
and you can't feel it. 


NO MORE RACKING 


Save time and space—quote “‘regular- 
run” prices on gloss ink and spot-varnish 
jobs. 


NO MORE HALF SPEED 
PRESS RUNS 


Keep production at full speed even on 
“fussy” jobs. Let SprayOmatic “blow” 
away your press problems—no more 
sheets sticking together, no more off-set. 
It pays to spray! 


THE SPRAYOMATIC PRODUCTS CO. 


Pioneers 


1120 HARRISON AVE. : CINCINNATI, OHIO 


Spr 
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EQUIPMENT 


THE GOSS MAGAZINE PRESS 


GOSS high speed, heavy duty magazine presses 
for speeds up to 1200 feet per minute. Built as 
single or double deck, two or four color, and 


double five color presses. 


THE GOSS GRAVURE PRESS 


Rotogravure presses built for monotone and 
multicolor work at speeds from 1000 to 1700 feet 


per minute. 


GOSS COX-O-TYPE PRESS 


Developed for small town daily or weekly news- 
paper printing, the flat-bed GOSS COX-O-TYPE 
PRESS provides economies of operation that make 





it especially adapted to newsprint job work in 
monotone or two color. A single unit with folder 





will turn out 3,500 copies per hour of 8-page 


newspaper or circular on newprint. 


STEREOTYPE EQUIPMENT 


GOSS manufactures a complete line of equipment 
for making and finishing curved or flat stereotypes, 
These include Casting Boxes of several styles, 
Metal Furnaces, Mat Rollers, Plate Shaving 
Machines, Plate Tail Cutting Machines, Routers 


and Trimmers. 


Pest War Note! GOSS is prepared to supply presses and 
Stereotype machines of the most advanced design as soon as 
Manpower and materials are available. 


Back the Tuvasions -- Guy War Gouds 


THE GOSS PRINTING PRESS COMPANY 
1535 SOUTH PAULINA STREET ° CHICAGO 8, ILLINOIS 


NEW YORK ee SAN FRANCISCO © LONDON, ENGLAND 
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CARB-N-SET 
TRADEMARK CARBON PAPER 


The uniform quality one time carbon paper, of standard 
grades, sizes, uncoated stripe patterns, and price, for 
one time carbon-set forms. 


* 
CARB-N-SET 
PENETRATING PADDING GLUE 


The tried and proven “special adhesive’”’ used from coast 
to coast to group-pad one time carbon-set forms. Binds 
the stub between the sheets. 


* 
CARB-N-SET 
GATHERING EQUIPMENT 
Information and instructions on how to build and use, 
Carb-n-set Gathering Racks, Jogging Molds, and Glueing 
Racks. (Bindery work usually is more than all other 

operations combined.) 


an 


CARB-N-SET 
ENGINEERING SERVICE 


Information and instructions on how to build, sell, estimate 
and manufacture, one time carbon-set forms with letter- 
press equipment, for the service they must render. 


For further information and details address, F. J. Hauer 


CARB-N-SET BUSINESS FORMS 


816 FERGUSON AVE. Since 1936 DAYTON, OHIO 
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ALERT 


For 141 years Johnson 
Inks have been alert 
to meet the require- 
ments of every advance 


in printing technique. 


"Sears Johnson cosy 


GOOD INKS SINCE 1804 
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EAA BUY WAR BONDS ARAq 


Now 14 the Bost June 
to dispose of your 
surplus machinery 


Make way for the latest designed 
equipment when it becomes available 


We Are Interested in Buying 
SINGLE UNITS or COMPLETE PLANTS 


Write or Phone Us Today 


NORTHERN MACHINE WORKS 


Recognized Dealers Since 1902 


Marshall and Jefferson Streets 
PHILADELPHIA 22, PENNSYLVANIA 


eae WEEP "EM FLYING We 


Philadelphia» New Yorke Chicago « Boston St. Louis * Cleveland 
Detroit * Baltimore * Kansas City « Pittsburgh « Atlanta « Dallas 











For Production and Profit— 


The DOYLE ciow INFRARED DRYER 


(The Doyle Electric Sheet Heater) 


For all makes of printing presses and folding machines. 
Dries ink quickly. Higher speeds, faster deliveries, more 
jobs. Saves time waiting to back up; saves slip-sheeting. 
No static, rapid handling; perfect jogging, less spoilage. No 
flames: less fire hazard, purer air . . . The Doyle Infrared 
Dryer is standard equipment on well known presses; has 
been used successfully for many years. Substantial, effi- 
cient, finest materials and workmanship. 


Get our descriptive literature 


THE J. E. DOYLE COMPANY 


1224 West Sixth Street CLEVELAND 13, OHIO 








BETTER PRINTING ¢ MORE PROFIT 
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ORDER FROM YOUR JOBBER OR DIRECT 


PLIATAB Liquid Plastic Cold Padding Glue ..a modern 
@¢ product of science .. forms a tough, pliable 
film that withstands all kinds of bending without cracking, 
crystallizing or relaxing its tenacious grip! Paper pads are held 
firmly yet each sheet releases with a clean, smooth edge. Pliatab 
holds until the last sheet is used. Ready to brush on.. Pliatab 
saves time, Cuts waste, dries quickly on all papers or cardboards. 
Non-tacky, it remains unaffected by temperature changes. Di- 
utes with water instead of costly solvents. Invoice gladly can- 
celled if trial shipment not satisfactory. 


PAISLEY SPRAY reaches a new high degree of 

© efficiency for spraying all kinds 
of printing. It’s an exclusive development of our scientific staff . . 
a product that offers all the advantages of spraying, with none of 
its undesirable aspects. Paisley Spray is a clean solution. It con- 
tains no wax, no gritty abrasives, or chemicals harmful to del- 
icate inks. Will not clog spray guns, flows freely in any weather. 
Positively prevents offset and leaves a silky-smooth surface. Trial 


shipment sent on approval! 


PRICES 
F.O.B. Chicago or New York 
Specify Red or White 
(Natural) Color 
1 qt. jars... $2.00 each 
1 gal. jars.. 6.00 each 
5 gal. cans. 4.75 per gal. 
LOWER PRICES IN LARGER 
PACKINGS 


PRICES 
F.0.B. Chicago or New York 
5 gal. cans . $.75 per gal. 
10 gal. cans. .70 per gal. 
30 gal. Drums .55 per gal. 
55 gal. Drums _ .50 per gal. 


ADHESIVES 


FOR PAPER CONTAINERS, WRAPPINGS, DISPLAYS 


Paper Containers 
Folding & Display Cartons 


Paraffine and Waxed Cartons 


Set-up Paper Boxes 
Paper Cups, Bottles, Tubes 
wmFle Paper Bags, Envelopes 
SCIE 


ADHES 
“hei 


Paper Displays 
© Counter Cards 
e Easel Mounts 
© Advertising Displays 


Paper Wrappings 
© Candy Bar Wrappers 
© Glassine, Transparent 

Sheetings 

© Metallic Papers 
© Waxed, Treated Papers 
© Greaseproof Laminating 
© Pressure Sensitive Wraps 
© Protective Coatings 
© Laminations 
© Hosiery Riders, Labels 
© Shipping Tags 





Bain a 
Fumtens and Binder. 


PRESS ROOM—COMPOSING ROOM 
@ Makeready Paste 
® Non-Offset Spray Solution 
@ Metal Cement 
® Roll Splicing Glue 
®@ Matrix Backing Paste 
@ Liquid Animal, Fish Glues 


MAILING ROOM 
® Cold Water Paste Powders 
@ Wing & Dick Mailer Pastes 
® Catalog & Magazine 
Wrapping Paste 
e Banding Paste 


EDITORIAL—GENERAL OFFICE 
@ Paistick White Paste 
—Pints, Quarts, Gallons 
@ Paisley Mucilage 
—Pints, Quarts, Gallons 


BINDERY DEPARTMENT 
Hot & Cold Padding Glues 
Flexible Bindery Glues 
Non-Warp Glues & Pastes 
Casing-in Pastes 
Cold Book Glues 
File Folder Glue 
Synthetic Resin Cements 
Remoistening Gums — Reg- 

ular & Over-Ink Grades 
Mounting Glues 
Greeting Card, Calendar 

Tip-On Glues 
Folding Machine Pastes 
Die Cutting Glues 
Manifold Form Glues 

(Carbon Interleaved) 
Handfold Pastes— 

Envelope—Paper Bag 


SEND FOR 


this Adhesive Problem Data Sheet. It's 
your guide to getting the ONE best, most 
efficient adhesive for the specific opera- 
tion you describe. Trial shipment sent 
ON APPROVAL if desired. If you are 
not entirely satisfied, we'll gladly cancel 
the invoice. This skilled laboratory serv- 
ice does not obligate you. It’s the SURE, 
the modern way to buy adhesives! 


PAISLEY PRODUCTS (NCORPORATED 


Manufacturers of Glues, Pastes, Resin Adhesives, Cements, and Related Chemical Products 


1770 CANALPORT AVE., CHICAGO 16, ILL. * 630 W. 51st STREET, NEW YORK 19, N. Y. 3 
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™ CRAFTSMAN 


PRECISION GEARED 


LINE-UP and 
REGISTER TABLES 


Are now built in three distinct models to more ade- 
quately meet the individual requirements for Letter- 
press, Offset, Photo-Lithography, Planograph and 
Photo-Engraving. 





Craftsman Line-up and Register Table 
Used mostly for letterpress: Book, Catalog, Color Reg- 
ister, Combination Forms, Layouts, etc. 

Craftsman Offset Table 

For Paper, Plate and Negative Ruling: Preparatory 
Layouts, Multiple Layouts, Cross Rule Forms, Color 
Register, etc. 

Craftsman Photo-Lith Table 

For Paper, Plate and Negative Ruling: Letterpress and 
Offset Work, Opaquing, Masking, Combination Forms, 
Color Register, etc. 


SEND FOR DESCRIPTIVE LITERATURE 


CRAFTSMAN 


LINE-UP TABLE CORPORATION 
49-59 River Street - - - Waltham 54, Mass. 





























IF YOU WANT PERMANENT: 
HEATING EQUIPMENT... 
eeeremenns 








* «a 


Instcll TODAY FOR 


TOMORROW'S NEEDS-- 
AND DO AWAY WITH 


MAINTENANCE ... Wy 


One piece construc- 
tion heating sections 
(patented) of high test cast iron that withstand 
steam pressures up to 250 lbs. . . . no soldered, 
brazed, welded or expanded connections to 
become loose or develop leaks ... no elec- 
trolysis to cause corrosion, breakdowns, leaks, 
or heating failures. Many plants have op- 
erated GRID Unit Heaters continuously for 13 
or more years without maintenance, because 
GRID Unit Heaters are made to last. Complete 
data and capacity tables upon request. 

D. J. MURRAY MANUFACTURING CO. 

Wausau, Wisconsin 


s 7” H 
a GR a 


“theUNIT 
HEATER/ 


HIGH TEST 
CAST IRON 
HEATING 
SECTIONS 





we can all 


-@ The Armed Forces and Essential Industries 
now have first call on the facilities of The 
Challenge Machinery Company. However, we 
are continuing to make replacement parts and 
some stock items. Write us your needs — per- 
haps we can help you. 

@ Our Production lines are kept going—long 
hours if necessary ... War Bonds are bought to 
the limit, that’s another way of helping...There 
can be no halting now... Victory is the goal! 





BACK THE ATTACK...BUY MORE WAR BONDS! 
493 


THE CHALLENGE MACHINERY CO. 


Eastern Sales Office: 


IER LCM tt1t-15 cee 1893/ A 50 Lae \ 1943 4 
GRAND HAVEN, MICH. ‘tat 50 Chureh St., NEW YORK 


KIMBLE 


CUSTOM-BUILT MOTORS 


THEIR SUPREMACY IN THE GRAPHIC 
ARTS IS FIRMLY ESTABLISHED BY NEARLY 
A HALF CENTURY OF SPECIALIZATION 


KIMBLE ELECTRIC 


Division of Miehle Printing Press & Mfg. Co 


2005 WEST HASTINGS STREET 
CHICAGO 8, ILLINOIS 


DISTRIBUTED BY: AMERICAN 
TYPE FOUNDERS 


For Items Not Advertised, Write THE INLAND PRINTER'S ‘Readers’ Service” 

















[rst IN PRODUCTION 
and EARNING POWER. 


With these modern machines, your Folding, Stitching and Trimming Departments 


will be unsurpassed for Variety of work, High Output, Accuracy and Earning Power. 


IMPROVED MODEL ‘“‘W’ CLEVELAND 
FOLDER 


This smallest of CLEVELANDS folds the 
great variety of small work, circulars, 
package inserts, letters, greeting cards, etc., 
in one to five folds, at top speeds with the 
greatest accuracy. The Continuous Re- 
loading Air Wheel Feeder, with no stops 
for reloading, gives you the highest pos- 
sible output per hour. 


MODEL “DOUBLE-O” CLEVELAND 
FOLDER 


A check-up of thousands of Direct Mail 
pieces reveals that 96% come within the 
22x28” size range and folding range of the 
“DouBLE-O”. Its high speed, continuous 
feeding, no stops for reloading, and quick 
setting give you the fast service this class 
of work often demands—makes folding 
your most profitable operation. 


MODEL “DOUBLE-M” CLEVELAND 
FOLDER 


Every fold, as far as we know, that can 
be made on all other types of folders, 
comes within the folding range of the 
“DouBLE-M”, in sheet sizes up to 28x58”. 
In addition, the ‘“‘DouBLE-M” makes a 
great variety of folds that cannot be made 
on any other folder. Fifty percent faster 
than the old MopeEt “B” CLEVELAND. 


ALL CLEVELANDS Fold, Score, Perforate and Slit. Diagonal Roller Feed Tables and Cross 
Carriers provide for folding and slitting two or more up work folded in right angle folds. 


CHRISTENSEN WIRE STITCHER FEEDER 


The most productive machine for inserting and 
stitching saddle bound work, either one-up or 
in gangs. Stitches work up to 4%” in thickness. 
Two, four or more stitches driven simultane- 
ously, in booklets from 2%4x414” to 12x27”. 


BRACKETT SAFETY TRIMMER 


Unequalled for accurate, uniform cutting and 
trimming of booklets one-up or in gangs, label 
cutting, tablet, sales book, insert and other 
trimming operations. Work may be banded and 
packed direct from the conveyor. 


Ask for literature on any of this equipment. Deliveries of course are now subject to wartime 
restrictions. Once these restrictions are lifted, our highly developed war plant will, we be- 


“tor fine achievement in 
production of war work” 


DEXTER FOLDER COMPANY - 


lieve, be prepared to render unusual service in early production of your peacetime needs. 


Pearl River, N. Y. 


New York * Chicago * Philadelphia * Cleveland * St.Louis * Sanfrancisco * Los Angeles * Seattle * Atlanta * Denver * Washington 
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| NO tedious setting of gauge or clamps. 

| NO laborious cutting of a few slugs at a time. 
| NO machine production handicaps. 

3 NO bottle-neck at the sow. 


The Master Rouse Band Saw automatically selects lengths, 
“and accurately cuts to variable measures a full galley of 

“4slugs in thirty-five seconds. : 
| The number of different lengths required does not in 
lany way offect the speed of sawing. Spacing material 

| may be cut with equal ease. 

Though not available until our war work is completed, 
a knowledge of the performance of the Rouse Band Saw 
7 is essential to the production executive who is planning 
i ahead. Circulars will be sent without obligating you 


in any way. 


H. B. ROUSE & COMPANY 


2218 North Wayne Ave., Chicago 14, Illinois 


- 





MANATEE 


| 


‘ 1898-1944 | 


HOVUTUULNLULUULN 


FORTY-SIX YEARS IS A 
LONG TIME TO BE MAKING 


R. R. B. Padding Glue 


* 


LIDUUNIENU NAT. 


This record is earned by its excellent qualities 
making R. R. B. PADDING GLUE the uni- 
versal choice in every section of the United 
States. 

Unlimited FLEXIBILITY plus UNIFORM- 
ITY has kept this glue at the top. 

Try our Special 327 for carbon set work. 
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DEALERS THRIUGHOUT THE U.S. TN JUIRIES SOLICITED . 


Burrage Glue Co. 


15 VANDEWATER STREET, NEW YORK 7 
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More Profit Than Ever 


WHEN YOU REPLACE WORN-OUT MACHINES WITH 


Reterts Medels 27 and 25 


Nowhere else will you find all the ad- 
vantages that ROBERTS builds into 
numbering machines. Yes—recom- 
mend, specify, and buy ROBERTS .. . 


. 
N 
N 
N 
N 
N 
N 
N 
\ 
S 


For very low 
original cost— 
easy upkeep— 
extra speed 
and long life. 


Recondition 
all machines 
once a year! 


Model 27—5-Wheel $9720 each 
$12. Less 40% i= net 
Model 28—6-Wheel __$@40 each 
$14. Less 40% 82 net 
EXTRA FEATURES: Roman or Gothic style figures. 
Forward or backward action. UNCONDITIONAL 


GUARANTEE. 


Roberts Numbering Machine Co. 


694-710 Jamaica Ave. e Brooklyn, New York 
LM MM MM MM A MM AURS.RAAWACG,W_{AU WW I 


SSG 6 vt 999990, TAT AV APA; 


“ 


DYuectiton 


PAPER KNIVES 


Il Perfected .002” concave bevel — making 


for extra sharpness without weakening edge. 


Dr “Straight as a die” trimming—less than 
001” variance throughout length of cut. 


3 Heat-treated by a special SWW process 
to combine hardness with toughness — to give 
maximum number of cuts between grindings. 


Gh Furnished as standard equipment on many 


of America’s finest Paper Trimming Machines 
for more than 60 years. 


For Quotations Write 


SIMONDS WORDEN WHITE CO. 


603 NEGLEY PLACE @ DAYTON, OHIO 
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DEFINITE ACCURACY IS ESSENTIAL 


Whatever the process of manufacture, 
there is a certain degree of accuracy. In all 
lines, the extent of this accuracy is based 
on experience and knowledge of the product. 

In roller manufacture, there is more than 
a dimensional accuracy—for true size and 
roundness are only the beginning. Elas- 
ticity, adhesiveness, weather conditions, 
the kind of ink and paper used, the adap- 
tability to speed of presses, and innumer- 
able other items, which can be determined 
only by experience, must go into rollers if 


they are to have the printing accuracy 
necessary for proper performance. 

When you specify Bingham Rollers, you 
need not wonder about this vital experi- 
ence, this unmeasurable quality which 
determines the ultimate output of your 


presses. For nearly a century this experi- 


ence has been developing—and a part of it 
is in every Bingham roller you use. 

There is a Bingham representative con- 
venient to you. Consult him on any roller 
problem. 


SAM’L BINGHAM’S SON MFG. CO. 


Roller Makers Since 1847 


Manufacturers of Printers’ and Litho-Offset Rollers 
CHICAGO 5 


Des Moines 2 
Detroit 10 
Houston 6 


Atlanta 3 
Cleveland 14 
Dalias 1 


Indianapolis 2 
Kalamazoo 12 
Kansas City 6 


Pittsburgh 3 
St. Louis 2 
Springfield, 0. 


Minneapolis 15 
Nashville 3 
Oklahoma City 6 
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All You Do Is 


LOOK 


«in the FRANKLIN PRINTING CATALOG 
AND THERE IS THE VALUE YOU SEEK 


Yes, it's that fast and easy! Instead of going 
through the usual routine of assembling and 
figuring costs, you turn to the right page in the 
CATALOG and put your finger on a figure that 
represents the total valuation. The CATALOG 
pages are completely indexed so there is no 
fumbling or loss of time. 


Subscribe to this proved and 
practical Porte Service — a 
system of valuing jobs that 
thousands of successful print- 
ers use every day. 


You take no risk when you 
accept the trial order plan. 


PORTE PUBLISHING COMPANY 
Salt Lake City 5, Utah 
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BROCK and RANKIN 


Book and Catalog Binding 
fer More Than 50 Years 


619 South La Salle Street e Chicago 5 


* 


BUY 6th 
WAR LOAN BONDS 


The Safest Investment 
in the World Today 








ss 


PMC FLINKER FOUNTAIN DIVIDER 


Most effective device of its kind on the market. 
Readily installed, adjustable, leak-proof, long-lived, 
easy to remove and clean. Write- for circular. 


436 Commercial Square ° Cincinnati 2, Ohio 





mene 





THE PRINTING MACHINERY nen 2, Ohio 





23 East 26th Street New York 10, N. Y. 


4 
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* 
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PLASTIC BINDERS 


MODERNIZE YOUR BOOK WITH PLASTIC 


WILDER INDEX COMPANY 
328 S. Jefferson St., Chicago 6 * Monroe 3337 








vvvvvvyv 








ENGDAHL BINDERY 


EDITION BOOK BINDERS 
**Books Bound by Us Are Bound to Satisfy’? 
1056 West Van Buren St., Chicago, Hl. 
Telephone Monroe 6062 











* SPEED FOR PROFIT MAKING 
* SPEED FOR QUALITY PRODUCTION 


MODERNIZE WITH McADAMS PERFECTED RULERS 


McAdams ruling machines are stream- 
lined for speed, accuracy and remote 





* SPEED FOR BETTER SERVICE 





| control. Built of all metal frame as 


sturdy as a most modern printing press. 
Plastic beams. Automatic feed. Single 
or Dual L units. Exclusive features 
amazingly efficient and perfected ... 


| for McAdams originated modern ruling 


equipment . . . leaders since 1842. 


McADAMS NEW SINGLE DISC RULING MACHINE WRITE FOR FREE PACKET #IP-Ilo 


McADAM’S NEW SINGLE PEN RULING MACHINE 

Delivers 2500 to 5000 sheets per hour—has many 
time-saving features that contribute to lower cost of 
operating and smooth performance. 


20-22 KNIGHT STREET 


JOHN McADAMS & STORES Inc. noRWALK. CONN., U.S.A. 


a 


* * AMERICA’S FOREMOST AND ORIGINAL RULING AND PAGING MACHINE BUILDERS * * * 
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MORGANS & WILCOX MFG. CO. 


JOB PRESS LOCKS AND CYLINDER PRESS LOCKS 
ENLARGED IRON FURNITURE 








These locks are 
made in 5 sizes: 3”, 
5”,8",14” and 22” 
when closed, and 
extending to 5”, 8”, 
to 60x120 picas. 14”, 26” and ,40” 
These pieces are when fully opened. 
strong and light, They lock with No. 
1] Hempel key 
quickly and accu- 
rately, inside or out- 
available. side the chase. 





Enlarged iron furni- 
ture is made in a 
wide range of sizes 


from 15x15 picas 


precision milled to 


size. Fonts and sorts 





THE JOB PRESS LOCKS ARE MADE IN FIVE SIZES 





No. 1% | 1%” CLOSED | 2%” EXTENDED 
No.2 |2” CLOSED|3” EXTENDED HEMPEL QUOIN KEYS 


3 3” CLOSED|5” EXTENDED . F 
‘No.4 |4” CLOSED | 6%” EXTENDED One-piece, nickel-plated Keys, made in No. 1 
5 


5” CLOSED | 8%” EXTENDED and No. 2 sizes, T style only. Light in weight, 
yet tough and durable. Teeth heat treated for 


maximum strength. 











Unsurpassed for rapid, secure, and 
safe lockup. Durable and strong. 







This labor-saving 
material was _in- 
troduced to the 
trade many years 
ago and is still 





popular. Made of 
cold finished steel 
cut to accurate 
lengths with 
notched ends. 





Four styles avail- 
able up to 72 
picas in length. A STANDARD SIZES 2 X 4 TO 10 X 70 PICAS 
“must” in every This furniture may be ordered in fonts or 
shop. your own assortment. Each piece accurately 
milled to size. 













FOR CATALOG ADDRESS 


MORGANS & WILCOX MFG. CO. 


PRINTERS SUPPLIES SINCE 1878 


MIDDLETOWN, N. Y. 


DEALERS IN ALL PRINCIPAL CITIES ° INTERNATIONALLY KNOWN FOR OVER 65 YEARS 
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“ANOTHER CUSTOMER 
PRAISES QUALITY 
OF PRESSWORK” 


@ Praise from customers about your presswork isn't hard 
to take ... especially after you've done something definite 
(such as equipping with AMERICAN ROLLERS) to enable 
your plant to consistently produce such work. Hundreds 
of printers have learned that quality of presswork goes 
up and stays up once you put these better rollers on your 
presses. @ They're made with that objective in mind. Ex- 
cellence in ink-distributing ability is factory-built into them 
by expert roller-makers working with the choicest ma- 
terials and the most modern rollerrmaking equipment. 
That's why they perform better on every type of work 
and every kind of printing press. @ You'll find this out for 
yourself as soon as you try them. Order a set of AMERI- 
CAN ROLLERS today and test them out. AMERICAN 
ROLLER COMPANY, 1342 N. Halsted St., CHICAGO, ILL. 
BRANCH OFFICE: 225 North New Jersey St., INDIANAP- 
OLIS, IND. 








... THAT'S BECAUSE 
AMERICAN ROLLERS 
DO FINE WORK... 





IN STOCK 


® We have rollers in stock for all popular auto- 
matic and cylinder presses . . . carried in air- 
conditioned stock rooms for prompt response to 
your orders. 











AMSCO CHASES 


ELECTRIC-WELDED » SQUARE AND TRUE « ABSOLUTELY GUARANTEED 
SOLD BY ALL DEALERS 


AMERICAN STEEL CHASE COMPANY 


31-31 Forty-Eighth Avenue, Long Island City, New York 








FOR SHARP IMPRESSIONS 
in Litho-Offset and Printing 
FOR METAL DECORATING 


Srvers, toe, trom @aetjens, Berger & Wirth, Inc. 


35 YORK ST., BROOKLYN, N. Y., ©538 S. CLARK ST., CHICAGO 











To Keep ’em Flying! Buy War Bonds! 


RAISED PRINTING COMPOUNDS 
INKS, MACHINERY (HAND AND AUTOMATIC) 


25 Years’ Experience at Your Service. 


THE EMBOSSOGRAPH PROCESS CO., INC. 
251 WILLIAM ST., NEW YORK, N. Y. 


RUTHERFORD 


MACHINERY COMPANY 


Division - General Printing Ink Corporation 


LITHOGRAPHIC EQUIPMENT 


BUY AS A UNIT « Coaventeat-Compact-Cleae *« SELL AS A UNIT 


. 


CASLON BOND PAK 


holds 10 boxes * 5000 | 
\i wi 


plus* sheets « a com- 


>_> 


i 


CASLON BOND 


Accurate mill-cut 824x11 © white, 500 plus* sheets to box, 
10 boxes to Pak 








plete storage or delivery 


e 
t 
é 
5 
Fd unit with space for label 
5 
a 
é 


for letterheads and forms 





CASLON UTILITY BOX 
contains 500 plus* sheets « 
8x11 © white « 10 boxes 
in Pak « has label for your 
name « U.S. Patent 2319018 


BUY AS A UNIT *« Coeacencent-Compact-Clean x SELL AS A UNIT 
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SLL LABEL PRESS 
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PRESSES AND 
MACHINERY 





You will be able—in the not too distant future—to secure 
the quality-maintaining, speed-increasing machinery for 
which Young Engineering Company is famous. Because of 
our definite ideas about fair competition, we will only be 
interested in consulting with you about machinery to improve 
your production in fields where you have been operating. 
We will give preference to serving our old customers with 
machinery for such products as: 


Shipping Tags Labels Embossed Seals 
Merchandise Tags Cartons Cloth Labels 
Production Tags Packaging Paper Cups 
Manifold Tags Roll Film Manifold Forms 
Amusement Tickets Index Cards Book Matches 
Railroad Tickets Salesbooks Paper Bottles 
Restaurant Checks Envelopes Steel Engraving 
Transit Transfers Shirt Bands Gravure Units 


Finn our How YOUNG can serve you 


Send samples of work you are producing and wish to 
produce at lower cost. We will suggest one of our special- 
ized unitt—adapted from our standard designs—to make 
your product automatically. There is no obligation to you. 


YOUNG ENGINEERING CO. 


WORLD'S LEADING MFRS. OF SPECIAL PRINTING PRESSES 
2749 N. JANSSEN AVE., CHICAGO, ILLINOIS 
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SERVICE 


WE WILL EE GLAD TO FURNISIT 
INFORMATION AND PRICES ON 
NEARLY ALL OF THE GRAPHIC ARTS 
PRINTING EQUIPMENT AND SUP- 
PLIES LISTED IN THIS DIRECTORY 
ISSUE MOST OF WHICH WE STOCK 
FOR IMMEDIATE DELIVERY. 


MAY WE SERVE YOU TOO? 


ECONOMY 


PRINTERS PRODUCTS C0. 


609 S. LASALLE ST. 
CHICAGO 5, ILLINOIS 

















PAPER CONDITIONING EQUIPMENT 
HUMIDIFYING EQUIPMENT 
PUNCHING MACHINES 
PERFORATORS AND ROUND 
CORNERING MACHINES 


SPECIAL sition | 
BUILT TO ORDER 


SOUTHWORTH MACHINE CO. 


30 WARREN AVENUE * PORTLAND 5, MAINE 





@ 
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THE INLAND PRINTER 
i. 114 + ones, 1944 * ae 3 


PUBLISHED MONTHLY BY TRADEPRESS PUBLISHING CORPORATION 


HORACE T. HUNTER, President 
JOHN R. THOMPSON, Vice-President and Treasurer 
J. L. FRAZIER, Secretary 


309 WEST JACKSON BOULEVARD, CHICAGO 6, ILL., U. S. A. 


THE INLAND PRINTER furnishes the most reliable and significant in- 
a on matters concerning the printing and allied industries. Con- 
are solicited 1 but should be concisely stated and presented in 


Y bss ‘on R, tes 


For United States and countries within postal union, including Spain, 
one year, $4.00; two years, $7.00; three years, $10.00. Single copy, $0.40; 
none free. Foreign, not included in postal union, add $1.00 a year. Make 
checks or money orders (for foreign) payable to Tradepress Publishing Cor- 
poration. Foreign postage stamps not acceptable. 

For Canada and Newfoundland, one year, $4.50; two years, $8.00; 
three years, $11.50. Single copy, $0.45. These subscriptions and remittances 
may be sent in Canadian funds to The Inland Printer, Terminal A, P. O. Box 
100, Toronto, Ontario. 

When Subscriptions Expire the magazine is discontinued unless a renewal 
is received prior to the publication of the following issue. Avoid possible 
delay by remitting promptly. 


Foreign Subscription Agents 


ee Circulation Company of Canada, 210 Dundas Street West, Toronto, 

‘anada. 

S. Christensen, Box 536, Montreal, Quebec, inate, 

The Maclean Company of Great Britain, Ltd., 57 Goldsmith Avenue, Acton, 
london W3, England. 

Wm. Dawson & Sons, Cannon House Pilgrim Street, Ludgate Circus, London, 
E. C., England. 

Alex, Cowan & Sons (Limited), General Agents, Melbourne, Sydney, and Ade- 
laide, Australia. 

F. T. Wimble & Co., 35-43 Clarence Street, Sydney, Australia. 

ae Dickinson & Co. (Limited), Cape Town, Durban and Johannesburg, South 

rica. 
Bureau International, P. O. Box 2218, Havana, Cuba. 
Harry S. Tomita, P. O. Box 1230, Honolulu, Territory Hawaii. 
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ROTARY PRESSES 


for Lithographers, Printers, Newspaper Publishers. Also Presses 
for Folding Box Manufacturers. Tell Us Your Requirements 


WALTER SCOTT & CO., INC., PLAINFIELD, N. J. - 








STITCHING WIRE 
ROUND OR FLAT 
The Seneca Wire & Mfg. Co., Fostoria, Ohio 





a 


FOR THE ULTIMATE IN 


STRENGTH AND PRINTABILITY 





D’ARTAGNAN COVER 
PORTHOS COVER 
GUARDSMAN COVER 








DISTRIBUTED BY LEADING MERCHANTS FROM COAST TO COAST 


MADE BY 


THE UNITED 
MFG. COMPANY 


SPRINGFIELD, 





ATHOS COVER 
NUGGET COVER 
CLOTH-LINED COVER 





MASS. 
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Atco: 


WORLD’S LEADING MANUFACTURERS OF INDEXES AND INDEX TABBING 








Manufactured and Guaranteed by G. J. A 1 G N E R € Oo M P A N Y 
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1 PROTECTION for 


Catalogues . . Sales Presentations . . 
Manuals and Permanent Records 
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AGG Visual Presentation Binder 


Merchandise well displayed is half sold. 
mN AICO sales presentation binders make this 
possible, while bringing invisible protection to 
valuable printed samples, photographs, testimo- 
nial letters, artwork and intricate data. Write us 
today for catalog. | 





Sell AtGG- Indexes. Increase the effectiveness and efficiency 
of every catalog or manual you print—and substantially increase your profit 
on the job—by selling AICO Indexes. Ask for the AICO Index Selector. 








VISIFLEX Sheet Protectors 


AICO Visiflex transparent sheet pro- 
tectors are made from non-inflam- 
mable acetate cellulose. Perma- 
nently flexible and flat-lying, they 
will not warp or crack. Use Visiflex 

















protectors as damage insurance on Use AICO cellulose card holders | 
bulletins, production records, charts, for Protecting identification cards, 
sketches, photographs, blue prints, plant passes, club membership 
etc.—for your protection. Ask for cards, and credit cards AICO 


card holders can be made to 
your specifications. Stock sizes 
2x4". Ask for Catalog J. 


Catalog J. 














0-GRIP TABBING 
Loose LEAF — 
DESK PADS - 
ACCESSORIES — 
SHOP TICKET HOLD 


PRODUCTS 













503 S. JEFFERSON ST. CHICAGO, ILLINOIS 
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ORDER YOUR 


ACRAP LATE for molding better 
rubber and plastic plates NOW! 





I Rugged Side Plate Design. 
2 Large Diameter Rams. 





A FEW ACRAPLATE ENGINEERING “FIRSTS” 


3 Industrial Type Rotary Vane Hydraulic Pumps. 
4 Positive Finger Tip Control of Pressure. 

5 Adjustable Gib Guides for Moving Platen. 

6 Ball-Bearing Rolling Plate for Work. 














Lake Erie Acraplate Presses for mold- 
ing rubber or plastic plates can now 
be ordered for early future delivery. 
These presses hold this enviable rec- 
ord. Previous users of every com- 
petitive make of vuleanizer have 
replaced or augmented such equip- 
ment with Lake Erie Acraplates. No 





company producing rubber plates 
on Lake Erie equipment has ever 
bought any make other than addi- 
tional Lake Erie presses. 

Write today for complete details and 
mechanical specifications. Lake Erie 
Engineering Corporation, 504 Wood- 


ward Avenue. Buffalo 17, N. Y. 
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The way to 


FASTER 


and BETTER 
Office Work 


Only the most efficient tools can be 
used in the war effort. This is just as 
true in the office as in the shop. For 
office and shop paper work, quality 
papers are the “tools” that produce 
better results faster. 


Every day, all over America, Parsons 
Papers are stepping up production. 
Faster and better paper work is being 
turned out because these quality 
papers increase clerical efficiency. 
Their cotton fiber basis provides a 
faster working surface that types 
clearly, erases cleanly and resists 
handling. 


Write today for Demonstration Folder 
of these superior business papers and 
see how they can be used in your 
business. 


PARSONS PAPER COMPANY 


Holyoke, Massachusetts 


Lrsons faper 











For Items Not Advertised, Write THE INLAND PRINTER'S ‘Readers’ Service” 













































































SO MUCH 


FOR 
SO LEPTLE 


PAPERS made from 100% 
new white cotton cuttings 
save critical war materials. 
Yet the most durable L. L. 
Brown ledgers*, instead of 
ordinary papers, add less 
than |%to accounting costs, 
yet guarantee 100% protec- 
tion—utmost resistance to 
wear. Ask your printer for 
samples of the following: 


L.L.BROWN 
LEDGER PAPERS 


*L. L. BROWN'S LINEN LEDGER 
100% New White Linen & Cotton Fibres 


*ADVANCE LINEN LEDGER 
100% New White Cotton Fibres 


FORWARD LINEN LEDGER 
100% New Cotton Fibres 


L. L. BROWN’S FINE 
85% New Cotton Fibres 


GREYLOCK LINEN LEDGER 
75% New Cotton Fibres 


ESCORT LEDGER & MACHINE POSTING 
50% New Cotton Fibres 


* Permanent Papers 


L. L. BROWN PAPER CO. 
ADAMS, MASS. 











CLASSIFIED BUYERS’ GUIDE 
WANT AD SECTION 











@ By the Month: Under Situations 

Wanted, only 50 cents a line—mini- 
mum, $1.50; other classification, only 
65 cents a line—minimum, $1.95. Terms: 
Cash with order. (Replies to keyed ads 
forwarded daily when received, without 
extra charge, except packages and sam- 
ples for which the sender should remit 
an amount to THE INLAND PRINTER 
equivalent to that required as postage 
for mailing the package to our office.) 
_ Figure 38 characters in a line, includ- 
ing spaces, punctuation, address or box 
number. To avoid delay in insertion, and 
in view of small amount usually in- 
volved, please enclose check with order. 


@ Display: 1 ti. 3 ti. 6 ti. 12 ti. 


linch.... 15.00 13.50 12.00 11.00 
2 inches.. 27.00 25.00 23.00 21.00 





ADVERTISING LAYOUT 
Study FRANK H. YOUNG'S 


ADVERTISING LAYOUT COURSE 
At Home 





Now is the time to make your spare time pay. In- 
crease your earning power. Mr. Young, interna- 
tional layout authority, offers a complete Home 
Study Course to help printers, advertising men, 
artists, etc. Learn by mail how to use sound lay- 
out principles. Receive Mr. Young's own personal 
criticisms. Endorsed by graduates. Easy payments. 
Write to Dept. O-443 for free details. 





AMERICAN ACADEMY OF ART 


Frank H. Young, Director 
25 E. Jackson Boulevard Chicago, Ill 

















BRONZING MACHINES 

MILWAUKEE BRONZERS — for all 
presses. Some rebuilt units. C. B. Hen- 

schel Mfg. Co., Milwaukee, Wis. 


CALENDARS AND CALENDAR PADS 
CALENDAR PADS—67 Styles and Sizes. 

Write for catalog. Calendar backs for 
advertising, sheet pictures. Wiebush 
Calendar Imptg,. Co., 109 Worth St., New 
York, N. Y. 


COMPOUNDS 

e@ “PADEEN” Cold Padding Compound. 
New synthetic formula at volume 

production prices: 








PT ercte e rere ee $4.95 
Bee ROT AMMO NN BS oi sac sreretes ois esup sais doen aT SSE $2.75 
664d es Whew ese nn dh eee ke ee $1.45 


Graphic Arts Laboratories, Box 365, 
Hamilton, Ohio. 


ENGRAVED STATIONERY 

@ WEDDING INVITATIONS and other 
engraved stationery of fine quality. 

Siegrist Engraving Co., 924 Oak St., 

Kansas City 13, Mo. 


EQUIPMENT WANTED 


: WA N TE NEWSPAPER 
PRESS 
With Hard Packing, 21” cutoff, with com- 
plete stereotype equipment, also four-color 
Claybourn or McKee press needed at once. 
Spot cash, address The Inland Printer, Box 
D-790, 309 W. Jackson, Chicago, Ill. 
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@ WANTED TO BUY—No. 6 Hacker 

Plate Gauge with setting gauges .918 
and .159; state age, condition and best 
eash price. General Press Corporation, 
327 East 6th Ave., Tarentum, Pa. 


FOR SALE 
@ PRINTING PLANT FOR SALE—In 
large central west city, doing a busi- 
ness of nearly $1,000,000 per year, all 
profitable post-war work, only about 
10% war work, Contracts with custom- 
ers for indefinite period. All letterpress, 
large composing room and bindery. Oc- 
cupies nearly a square block. Can be 
bought at a reasonable price for cash or 
terms, Owner retiring. This is one of the 
best propositions offered in years. Thor- 
ough investigation invited. Write Box 
D-792, “% The Inland Printer. 
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FOR SALE (continued) 





HERE’S THE 


TYPESETTING 
MACHINE 


YOU NEED 
MODEL 5 LINOTYPE, low base 
MODEL A Intertype. 


MODEL 18 LINOTYPE, 2 magazine 
machine. 


MODEL B INTERTYPE, 2 magazine 
machine. 


MODEL 8 LINOTYPE, 3 magazine 
machine. 


MODEL C INTERTYPE, 3 magazine 


machine. 
e 


MODEL CSM INTERTYPE, 3 main 
magazines, 3-30 channel auxili- 
ary magazines. 


Any of these machines may be pur- 
chased in good operating condition, 
or thoroughly rebuilt with new ma- 
chine guarantee. 


Complete List Now on Press. Wite Today. 


Payne & Walsh 
CORPORATION 

82 Beekman St., New York 7, N.Y. 
BEekman 3-1791 

YOUR MOST DEPENDABLE SUPPLIER 


POOH OOOH O66 6S POSH OOOO 6666 66666666 


eo 








@ PRINTING PLANT FOR SALE— |! 

Miehle Vertical; Babcock Optimus 
24x36 four roller; 14x22 C. & P. Auto- 
matic; 2—10x15 C. & P.; 8x10 Golding; 
44” Oswego Cutter; Baum Folder No. 5»; 
N. J. Wire Stitcher, %” stitch; Climax 
Paper Drill; Rosco Punching Machine; 
Circular Saw and Cabinet, 5. blades: 
Freemont Proof Press, 11x17; 3 Compos- 
ing Stones; 100 Galley Steel Cabinet; 75 
Galleys, miscellaneous sizes; 48 Case 
Hamiiton Cabinet with working top; 5 
type frames; 1 font Challenge Patent 
Bases, approximately 2000 lbs. Leads 
and Slugs; 140 Type Cases all filled with 
modern faces; 2 Safes; Typewriter; Bar- 
rett Adding Machine; 2 Steel Filings 
Cabinets; this plant is being operated 
at present but move before March. 
Write Box D-785, % The Inland Printer. 





@ WELL ESTABLISHED COMMER- 

CIAL PRINTING PLANT, must be 
sold, account death of head of firm; now 
operating at full capacity, located in 
small mid-western town in heart ol 
busy industrial area. A fine reputation 
for quality work, specializing in bette! 
grade catalog work; present orders on 
hand to carry well into 1945. Will gross 
$25,000 this year. This is a once in i 
lifetime opportunity for plant executive 
or operator. If interested write. givine 
complete information in reference 10 
financial ability. Box D-786, % The In- 
land Printer. 





@ Bookbinders’ Machinery—New mode! 

National book sewing machines; also 
rebuilt machines. Write for particulars. 
Joseph E. Smyth Co., 720 So. Dearborn 
St., Chicago, Illinois. 








(Continued on next page) 
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Classified Buyers’ Guide (continued) 


FOR SALE (continued) 








e@ BABCOCK 2-COLOR ROTARY PRESS, 

sheet size 48 x 71. Can be inspected 
in running order. Excellent condition. 
This press is in Canada where U. S. dol- 
lar is at a premium. Box D-793 % The 
Inland Printer. 





e@ NEWSPAPER-JOB SHOP, two unop- 

posed weeklies, good run job work, 
automatic equipment. Annual gross over 
$17,000 without outside solicitation. In 
fine southern Ohio town near larger 
cities. Owner wants to retire. $22,500, 
one-third cash. Box D-788, % The In- 
land Printer. 





@ For Sale: An Extensive Line of new 

and rebuilt printing equipment on 
easy terms, Write for free list. Missouri 
Central Type Foundry, Wichita, Kan. 











WPB OK Not requirep 


Hartford National cutter 
and creaser, 30x44 inside 
chase measure, 3 chases 
Intertype two deck Model 
B machine, rebuilt Inter- 
type, three deck Model C. 
Linotype Model 26 four 
magazine mixer No. 
39135. New Model Sheri- 
dan 40” automatic cutter. 


TYPE & PRESS OF ILLINOIS 
220 S. Jefferson :: CHICAGO 6 


Patience will pay handsome 
dividends anticipating 


New Rosback Bindery Equipment 























GATHERING CABINETS 


GATHERING 
CABINET 


THE LOW GATHERING CABINET is a 
thoroughly practical inexpensive device 
that greatly facilitates gathering (collating 
or assembling) sheets of paper into sets. 
Quickly adjusted for every size sheet up 
to 12”x18”. Users are gathering 6000 
sheets per hour. Folder on request. 


JOHN M. LOW & CO. 


223 W. MADISON ST. CHICAGO 6, ILL. 



































HELP WANTED 


® PERMANENT POSITION open as 
_ pressman in plant in Indiana. Ideal 
living conditions in city not booming 
With war work. Plenty of overtime 
available. Must know Vertical and 
Kluge presses. Write for complete in- 
formation. Box D-776, % The Inland 
Printer. 








®@ CYLINDER PRESSMAN. Steady 
_ Work. Excellent working conditions. 
Kelly, Miller, Simplex, Miehle Auto- 
matic. Security Bank Notes Co., 3113 
Forbes St., Pittsburgh 13, Pa. 





® HAND COMPOSITOR for one of Indi- 
anapolis’ finest Typographic Shops. 

Union, Steady employment. Weimer 

Typesetting Co., 102 Murphy Bldg., In- 

dianapolis, Ind. 

(Continued on page 158) 











Printers don’t “go to sea” with this depend- 
7 able stock. On the other hand, they can 
2 “land” many a job by specifying ADENA 
q HALFTONE OFFSET! ! ! 


SAVE MONEY BY One of the distinguishing features of Adena 
SHIPPING VIA MIAMI Halftone Offset: ready to run! Because... 
VALLEY SHIPPERS’ ase eo : 

ASSOCIATION it is humidified during manufacture, treated 


to moisture-proof packing, delivered to 
printer absolutely flat. 


DULL OR GLOSS . . . NEVER ANY 
MOTTLING OR MUDDY EFFECTS. 


CHILLICOTHE foo 


THE CHILLICOTHE PAPER CO. 
(a ee ee On 


MAKERS OF QUALITY OFFSET, LITHOGRAPH AND BOOK PAPERS 

















Jip-Offs if you’re having plate 
problems,/“ASK ALJEN” 





for 
If your offset plates don't give you what you 
want, let us help you get real printed results. 
Expert graining and regraining assures you 
By H. B. COOPER better printing and longer life for your 
plates. For careful and conscientious atten- 
A delightful way to $ 50 lion to your plate requirements, “ask 
learn the art of ALJEN.” Zinc or aluminum—any size you need. 
proofreading. Text in : 


narrative style. Price 


includes postage. Cloth Edition A | J f N 5 7 R Vi CE 


The Inland Printer - Chicago 6 2128 Colerain Ave., Cincinnati 14, Ohio 
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Classified Buyers’ Guide (continued) 
HELP WANTED (continued) 


AAAs 


PRINTING 
EXECUTIVE 


Prefer energetic ambitious man under 45 experi- 
enced and qualified to fill printing sales manager 
position. Guidance, cooperation and unusual 
assistance given. Superior opportunities just 
ahead for man qualified and willing to accept 
responsibility. If necessary man about 30 with 
less experience will be considered if he possesses 
promising qualities. 


CONTACT MR ROGERS 
PRINTING PRODUCTS 
CORPORATION 
THE FORMER ROGERS & HALL CO. 
124 POLK ST., CHICAGO, ILL., WAB. 3380 
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@ ASSISTANT TO SUPERINTENDENT. 
Commercial Printing Plant on West 
Coast. This is strictly a supervising po- 
sition but man must be thoroughly 
competent cylinder pressman who has 
had plenty of experience on halftone 
and process work. Man in his 40’s most 
desirable, Do not fail to state your ex- 
perience, places employed, positions 
held and salary received. Write Box 
D-783, % The Inland Printer. 
@ BINDERY FOREMAN, Permanent 
position for practical man. Must be 
able to take complete charge of binding 
department of a large, modern printing 
company in New York City specializing 
in looseleaf publications. Must be out- 
standing systematizer, organizer with 
wide experience in supervision. Write 
for interview, give experience, positions 
held. Box D-780, % The Inland Printer. 


@ ESTIMATOR: Man with thorough 

printing experience for a Milwaukee 
printing firm of national scope. Must be 
familiar with most types of printing 
and materials. Permanent position with 
excellent opportunities. WMC rules ap- 
ply. Give complete information. Write 
Box D-791, % The Inland Printer. 


@ PROGRESSIVE PRINTERS! Makeup 

Men and Linotypers are urged to con- 
sider employment at Chicago’s largest 
Trade Typographers. Steady. Good post- 
war opportunity. Write. O.K. Typeset- 
tinge Service, 910 W. Van Buren S&t., 
Chicago 7, Illinois. 


@ CUTTING MACHINE OPERATOR on 
ean labels. Latest Seybold Precision 
Machines. Union plant—must be mem- 
ber Bookbinders Union. Schwabacher- 
Frey Co., 510 Third St., San Francisco 7, 
California, 
@ WANTED — Combination pressman- 
stereotyper, experienced on tubular 
press, for pressman-in-charge vacancy 
with southern New England daily. Per- 
manent position. Union, Give experience. 
age, references, etc., in letter. Box 
D-789, % The Inland Printer. 
@ LINO OPERATOR: Union, good work- 
ing conditions—well equipped plant 
located in University town. Job perma- 
nent, $1.22% hour days, $1.28% nights, 
no layoffs—some overtime. Write or 
wire the Ann Arbor Press, Ann Arbor, 
Michigan, 
@ OFFSET PRESSMAN for LFR-LFQ 
and LB Harris presses. Also strip- 
pers. Steady work. Excellent working 
conditions. Security Bank Notes Co., 
3113 Forbes St., Pittsburgh 13, Pa. 
@ MONOTYPE CASTER MAN for one 
of Indianapolis’ finest Typographic 
Shops. Union. Steady employment. Wei- 
mer Typesetting Co., 102 Murphy Bldg., 
Indianapolis, Indiana. 
@ PRESSMAN: Steady position to Kelly 
and Kluge man, familiar with good 
printing. Write Waverly Publishing Co., 
Waverly, Iowa. 
































MECHANICAL OVERLAY PROCESS 





Leading Printers and Publications 
Now Use COLLINS 


CHALK RELIEF OVERLAYS 


FOR ALL HALFTONE MAKEREADY 


Great improvements over slow hand-cut Overlay 
method. Low cost, saves time. Improves quality. 
Apply on company letterhead for free instruction 
books and price 


A. M. COLLINS MFG. CO. 72%, couimitia Bye 














MOTORS & CONTROL EQUIPMENT 


@ CLINE ELECTRIC MFG. CO., Cline- 

Westinghouse Motor and_ control 
equipment for printing machinery, 211 
West Wacker Dr., Chicago, III. 





NUMBERING MACHINES 


@ EXPERT REPAIRING. Hand or press 

operated. Rented, Traded, Sales all 
types, new or rebuilt. Gen’1 Numb. Mach. 
Service, 108 N. Jefferson St., Chicago, III. 





OFFSET PRINTING FOR THE TRADE 
Trying to Run Your Plant 





Short-Handed? 


Let Our Shop Handle The Over-Flow. 
We offer the complete facilities of a mod- 
ern photo-offset plant (from art depart- 
ment to bindery) able to produce any 
piece from a black and white circular to 
a four-color process billboard—from a let- 
terhead to a 1,000 page catalog. 


Pianograph-Offset will _. a the profit 
without the worry... 15 50% can be 
added to our quoted price ph ed being 
out of line on your estimate. We furnish 
a flat scale from which to quote on ordi- 
nary combination form planograph runs; 
we make special quotations on more com- 
plicated jobs according to specifications. 
We handle complete from art work, type- 
setting, etc., to bindery—or camera, plate, 
and presswork only—shipping flat to your 
plant for finishing. 

We Protect Your Accounts—Every printer 
on our books will testify to the fair treat- 
ment we extend them. 


FOR PRICE LIST WRITE: 


GREENLEE CO. 


TELEPHONE DIVERSEY 8400 


2225 N. Lakewood Ave., Chicago 14 








PHOTOENGRAVERS’ MACHINERY & SUPPL. 


@ THE DOUTHITT CORPORATION, 650 
Baltimore Ave., Detroit, Mich. 
Complete plate making equipment for 
porate en and photo-engraving, Cam- 
eras, Whirlers, Printing Frames, etc. 





ROTARY PRINTING PRESSES 

DUPLEX PRINTING PRESS CoO., rotary 
and flat-bed web presses, stereo and 

mat machinery. Battle Creek, Mich. 





RUBBER PLATE MATERIALS & TOOLS 











RUBBER PRINTING PLATES 
AND CUTTING TOOLS 


SOLD BY LEADING PRINTERS SUPPLY DEALERS 


RUBBER: ENGRAVERS 
KANSAS CITY, MO 


USED BY LEADIN 
TI-Pi CO 1000 BROADWAY 








SHOP WANTED 


Preetitittittits 


WE WANT PLANT 


With modern presses and equip- 








ment or single units. Our large 
domestic and export market de- 
mands more equipment. Cash 


only. Entire deal can be confi- 
dential. 


TOMPKINS FRINTING 
EQUIPMENT COMPANY 


705 S. DEARBORN ST., CHICAGO 5, ILL. 





SITUATIONS WANTED 


@ LT, COL. AIR CORPS believes he can 

be released soon. Twenty years’ ex- 
perience in lithographing and printing 
business. Formerly Vice Pres. of plant 
doing business $390,000 annually; pur- 
chasing sales manager, estimating, and 
production of high grade advertising 
printing, On duty in Washington. Can 
secure leave for interview. Box D-782, 
% The Inland Printer. 


@ EXECUTIVE—40 years in the print- 

ing business. Age 55, For 20 years 
have been managing a small plant. Ex- 
perienced in purchasing, estimating, and 
all the problems that arise in a com- 
mercial printing plant. Salary $5000. 
Will go anywhere. Box D-784, % The 
Inland Printer. 














@ PLATEN JOB-CYLINDER PRESS- 

MAN would like to gain experience 
on offset-presses. 27 years experience, 
Kluge unit, B-Kelly, vertical, horizon- 
tal. Permanent, not duration. Age 41. 
Union. Write Box D-781, % The Inland 
Printer. 





9 


@ COMPOSING > 

Typographer, Magazine, book, job. “43 
years old. 28 years experience in large 
and small shop practices. Box D-787, 
% The Inland Printer. 











TYPEFOUNDERS 

THE BAUER TYPE FOUNDRY, INC., 
235 East 45th Street, New York, .Y. 

Producers of fine type faces. 





MISSOURI-CENTRAL TYPE FOUN- 
DRY, the big type foundry of the 
West. Free catalog, Wichita, Kansas. 





WANTED TO BUY | 

@ CHRISTMAS CARDS WANTED. Cash 
waiting. Job lots and close outs, 

with-without envelopes. Casner, 340 E. 

44th St., New York, N. 





SPECIFY PRENTISS STITCHING WIRE 

Over eighty-five years of wire draw- 
ing saver ers, Ro re in coils or on 
spools. SOLD BY LEADING DEALERS 
EVERYWHERE. 








Stewart’s Embossing Board 


Simply wet it, attach to tympan 
and let press run until dry; no 
heating or melting. Sheets 534x9!/2 
in. Send $1.25 for a dozen, post- 
paid, complete with instructions. 


THE INLAND PRINTER 





309 W. Jackson Blvd., Chicago, Ill. 











MEGILL’S Spring Tongue 
Patent GAUGE PINS 





QUICK ON ... The universally pop- 
ular Gauge Pin. $1.80 dozen, with 
extra Tongues. Reg. U.S. Pat. Office. 








Megill’s Gauge Pins for Job Presses 


Insist on Megill’s Gauges, Gauge Pins, Gripper Fingers, etc. 
The original—the best. Circular on request. Sold by dealers. 


THE PIONEER IN 1870 


THE EDWARD L. MEGILL COMPANY 
763 ATLANTIC AVENUE, BROOKLYN 17, NEW YORK 


MEGILL’S Original Steel 
Patent GAUGE PINS 


Lee 


A handy Gauge Pin made with 12 
pt., 15 pt., or 18 pt. head. Adjust- 
able. 75c a dozen for either size. 
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BOOKS FOR PRINTERS 


How to Make Type Readable... .$2.00 
By D. G. Paterson and M. A. Tinker. * Results of 
testing 12,000 students over 12-year period to find 
standards for all factors of type selection and 
arrangement on printed page. 


Layouts & Letterheads.......... $5.00 
By Carlyle, Oring, and Richland. Original lay- 

outs of advertisements and letterheads to use ‘'as 

is'' or combine and adapt. 10 by 8; 152 pages. 


Lettering, By Wm. Longyear..... $3.00 
Making Type Work (Sherbow). ..$1.75 


Technique of Advertising Layout. .$7.50 

By Frank H. Young. Basic principles are dem- 
ovstrated by 140 layouts, complete ads, and color 
peges by renowned layout experts. Lettering, de- 
sign and typography, for newspapers, direct mail. 
IC by 13; 200 pages. 








Type Specimens for Layout, Printing 
and Lettering, By Wm. Longyear.$2.50 
Nearly 400 alphabets for letterers, layout men. 


Typologia: Studies in Design and Plate- 
making, By Frederic W. Goudy.$3.00 
America's great type designer describes de- 

signing a type and details of making, from the de- 

signer's mental attitude to the printed impression. 

Each step Is graphically illustrated. 


Practical Touch System for Linotype 
Keyboard, By E. B. Harding... .$2.25 
(Adaptable also for intertypes and Secenetin: ) 

Teaches correct thods by tary, progres- 

sive exercises for self instruction of beginners. 

Copy and styles for practice work to increase speed 

and aceuracy. Outlines routine care of machine. 


Linotype & Intertype Speed Book.$1.00 
By H. J. Pickert. A direct method of learning 

fingering of linotype, intertype, and linograph 

keyboard by touch system. 3% by 5; 9 lessons. 





Linotype Keyboard Operation. .. .$2.75 
Manual by Mergenthaler Linotype Co. of meth- 

ods of study and procedures for setting various 

kinds of composition on linotype. 180 pages. 


Linotype Machine Principles..... $3.50 

Official manual, by Mergenthaler Linotype Co. 
Essential facts on basic mechanisms, parts, and 
functions. The cause, effect, and remedy of certain 
troubles are given so with proper maintenance 
these will never happen. 487 pages. 


Photography and Platemaking for Photo- 


Lithography, By |. H. Sayre. .. .$5.00 

A text book authorities endorse. Step-by-step 
procedure, copy to finished albumin or deep- 
etched plate. Chemistry, formulas for wet, dry 
plate negatives. Technique of filtering, making 
halftones, drop-outs, color, layout, imposition. 


Lettering, By Wm. Longyear..... $3.00 
Making Type Work (Sherbow).. .$1.75 


101 Roughs (Revised, Expanded) . .$3.00 

By Don May. A ready reference handbook 
of ad layouts based upon 31 definite layout pat- 
terns, accompanied by harmonious type combina- 
tions and rules for layout. 


Mechanism of the Linotype...... $2.50 

By John S. Thompson. (Twelfth edition.) Com- 
plete instructions on care and operation of lino- 
type, for novices or experienced operators, with 
170 illustrations of parts and latest models. Re- 
vised and amplified by E. M. Keating, instructor 
in Mergenthaler Linotype School, Chicago. Ex- 
plains functions, adjustments, replacement of parts, 
and things to remember. 4!/2 by 6!/2; 230 pages. 


Lithographers’ Manual, The...... $5.00 
By Walter E. Soderstrom. A manual of meth- 
ods, materials, equipment used. Illustrated; 336 pp. 


Order direct from this. Enclose 
remittance—we’ll pay postage in U.S. 








THE INLAND PRINTER Book Dept., 
309 W. JACKSON BLVD., CHICAGO, 6 











PERFECTION With most men doing two men’s work, it’s more 


important than ever to adopt gummed paper that's 


Fl A 7 GU M M E D easy to handle. And PERFECTION is the paper 


to recommend or use. Prints beautifully because 


PAPERS of an unusually fine printing surface. Runs through 


the presses like a charm because it is processed 
so it won't curl. No extra press time necessary 


PERFECTION —no special makeready. PERFECTION Papers 


HE thal the Name Jrrytie' are made with Dextrine or Strong gumming—in 


10 whites and 25 attractive colors. 


S 2 
FLAT THE YEAR ROUND 


4 § 
%, S 
oer sO 


PAPER MANUFACTURERS CO. 


GUMMED PAPERS PHILADELPHIA 23, PA. 














PRIN TERS! YOUR SOURCE OF SUPPLY 


FOR LEADING BRANDS OF ALL TYPES OF 


PRINTING AND BINDING EQUIPMENT 


A reliable firm 


handling reliable brands assures you a square deal and 


machines that give best performance in your shop. If you need advice on 
the kind of equipment to install we'll be glad to help solve your problems. 


CHANDLER & PRICE 


COMPANY H. B. ROUSE & COMPANY F. P. ROSBACK COMPANY 


HAMMOND MACHINERY BLDRS. LITHO EQUIPMENT & SUPPLY MILWAUKEE SAW TRIMMER CORP. 
THOMPSON CABINET COMPANY SOUTHWORTH MACHINE CO. JOHN J. PLEGER COMPANY 
PAASCHE AIRBRUSH COMPANY NOLAN MACHINERY COMPANY PRINTERS SUPPLY COMPANY 
PRINTING MACHINERY CO. PIONEER MANUFACTURING CO. VANDERCOOK & SONS 

M & L TYPE FOUNDRY NYGREN-DAHLY COMPANY LYON METAL PRODUCTS, INC. 


ARE A FEW 


* 


TOMPKINS — 


PRINTING EQUIPMENT “Company 


1040 WEST 


OF THE WELL-KNOWN FIRMS WE REPRESENT 


Suppliers to the bade since 1938 * 














GRAND BOULEVARD, DETROIT 8, MICHIGAN 


We also buy all kinds of Printing Equipment—or complete plants 
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LEADING ARTICLES FOR YOU THIS MONTH 


Printers Are Going to Be Snowed Under at End of War. 
ee SI 5 cs So eke a ey eee eee 
Now, Just What Advantages Has In-Plant Composition? 
ET Fro 8 Es Osea Ri eee Pog rlel D 
Revitalized Yearly Reports Mean Business for Printers. 


er ek Ee aoe i ek i i ee 35 
Wartime Developments of Offset. By R. E. Beadie.............-.. 61 
Importance of Having a Yardstick for Business Analysis. 

ee ND ete ss C6 EE IS ee Wale eee eens 71 
Rodeo Paper Lassos Wild West. By EF. Julius Festner............ 78 
Canadian Pulp Will Ease Paper Situation by Last Half of 1945. .81 
How Will You Take Your Spelling? By Edward N. Teall......... 82 
Successful Four-Day Graphic Arts Exhibit Held by St. Louis 

86 


a er IIR hrc enctein Da eee ee eee eadae 


MONTHLY FEATURES TO KEEP YOU ABREAST 


Pressroom............ <a seee Specimen Review.......... 65 
a re a7 The Month’s News.........84 


Member Associated Business Papers © Member Audit Bureau of Circulations 


THE INLAND PRINTER, December, 1944, Volume 114, No.3. Published monthly by Tradepress Publishing Corporation, 
309 West Jackson Boulevard, Chicago 6, Illinois (Eastern Office, 522 Fifth Avenue, New York City). Subscription 
is $4.00 a year in advance; single copies, 40 cents. Canada, $4.50 a year; single copies, 45 cents. Foreign, 
$5.00; single copies, 50 cents. Entered as Second-class matter, June 25, 1885, at the Post Office at Chicago, 


Illinois, under Act of March 3, 1879. 





All manuscripts should be acc ied by ad ft tage for their return. THE INLAND PRINTER assumes no 
responsibility for unsolicited contributions, Posey to accord them courteous attention and ordinary care. 


J. L. Frazier, Editor and Manager 


Donald T. Sutte, Advertising Manager Harold R. Wallace, Associate Editor 
Glenn C. Compton, New York Editor H. Goodenow, Circulation Manager 


Eastern Advertising: William H. Thorn, 522 Fifth Avenue, New York City 18 
See ee ee ee ee ee ee ee ee ee ee ee ee a ee ee ee ee a ee ee ee ee ee ee 2 


THE HANDY WAY TO ORDER A PERSONAL COPY 
OF THE INLAND PRINTER SENT TO YOU MONTHLY 


Lhe Inland Printer 


309 WEST JACKSON BOULEVARD, CHICAGO 6, ILLINOIS, U. S. A. 


Please send me monthly a personal copy of THE INLAND PRINTER for............ years. 
[_]# enclose $......... (_] Send bill first to [_] me; [_] my firm. 

RRDIR Sc o.ccsnaccduidencaddusnnuceGomnsiwereank seeedated sepabemecce dete eer osbese ncmemm eee 

NIE S so scoss sos cisaccevunte naeseicionseine-sisGaeecenmersse eae yemeenmeeie ae oeueteseein seston eee 

BT MEEE cd Scarctib sia oa inaccercincaulsaie mio 


Subscription Rates: U.S.A., 3 yrs.,$10; 2 yrs., $7.00; 1 yr.,$4.00. Canada, 3 My ere 50; 2 yrs.,$8.00; 1 yr.,$4.50. 
Foreign, 3 yrs., $13.50; 9 yrs., $9.00; yr. $5.0 








demands, 
THIN PAPERS 


W Wolba-Yo bb ol- 


MAILING 
TYPING 
FILING 


foley-) 4 


Recommended for 
Thin Letterheads, Copies, 
Records, Advertising. 


SIO ee 


Specify one of 


ESLEECK 


THIN PAPERS 


Fidelity Onion Skin 
OIT-Y-V oleh hal Ob ab los an) ober 


Superior Manifold 











ESLEECK 











SEND FOR SAMPLES 


WE Watbbe-Voiabbab ate me Oxoycchol-Dabia 


Turners Falls, Mass. 





160 When Writing to Advertisers Please Mention THE INLAND PRINTER 


A 








tee 











Gy 


0 OU iend 0 





May the glow of Christmas 





blessings rest upon your 





homes and light your paths 
of health and happiness 
throughout the New Year 





THE CROMWELL PAPER COMPANY 


4801-4839 S. Whipple St., Chicago 32, Ill. 



































Generally wsihios whi this machine does is to 
set type, a line at a time, with pretision and speed. 
But by so doing, the Intertype accomplishes some- 


things. For machines such as Alf bi 


helped make mass printing | and eaten cit 
nomically possible.. thereby giving wings to the foe 


words of enlightenment and of ig orca tekeich 
inform and educate our country’s people. 








INTERTYPE 


360 Furman Street, Brooklyn 9, New Yo 


